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BCTYII
[1TanoBHI KOJIETH!

Huni piBeHsb skoCTi iHPOpMAIIHHUX MPOIYKTIB Ta COIIAIbBHUX KOMY-
HIKAIli1i, 0COOIMBOCTI Cy4YaCHUX TEXHOJIOT1# BIUIMBY HA MAaCOBY CBIJIOMICTb
CTalOTh BUPIMIAJILHUMH (PAKTOpPaMu PO3BUTKY CYyCHIIbCTBA.

30ipauk mnpe3eHTye matepianu Il MixkHapoaHOI HAyKOBO-IIPaKTHY-
HO1 KoH(epeHiii «XKypHanicTuka Ta pekjgaMa: BEKTOPH B3aeEMOJI», SKY
POBOJUTH Kadenpa *KypHaIICTUKU Ta pekiiaMu KuiBChKOro HallioHaIb-
HOTO TOPTrOBEIBbHO-EKOHOMIYHOTO YyHIBepcUTeTy. MeTa MpOBEICHHS
KOH(QepeHIlli — OOroBOpeHHs Ta TMOIIYyK IUISIXiB PO3B’sA3aHHS MPOOJIeM
Cy4acHOTO MeIIanpocTopy, po30ynoBU B YKpaiHi CUCTEMHU BIIMOBIIHUX
IHCTUTYTIB 1 BIJHOCUH, HaJaroJKEHHs B3a€MOJIII 1 caMoopraHizaili Horo
YYaCHUKIB Ha OCHOB1 3aCTOCYBaHHS MDKIUCIUIUIIHAPHUX MIAXOJIB Ta
THCTPYMEHTAapII0 y chepl )KypPHATICTUKH 1 PEKIIAMHU.

Kondepeniis € miargopmoro Ajisi 00roBOpeHHsI HOBUX BHUIB 1 Gop-
MaTiB B3a€EMOJIl KYPHAIICTHKUA Ta peKJiaMH, 30KpeMa B 1HdOpMaIliiHii
chepi. Kypnanictuka 36arauye pekiamHy raiay3b >KaHPOBO, TEMATHYHO,
MeToA0J0T1YHO. BosHOYac crocrepiraerbcsi TOMIHAHTHA POJb PEKJIaM-
HOTO JUCKYPCY B OpraHizallii MeliiHOro MpOoCTOPY, BILTUB MapKETUHTOBUX
CTpaTerii Ha PO3BUTOK 1H(oOpMaliiftHOi ramy3i 3aranoM. [{um 3ymoBiieHa
oco0JiMBa aKTYaJIbHICTh MpoOJeM, OOrOBOPIOBAaHMX Ha KOH(EpEeHIIli:
y 30IpHHUKY MaTepiajiiB 1JIEThbCS MPO 3aKOHOMIPHOCTI OpraHizaili iH(op-
MaliiHO-1IU()POBOrO MPOCTOPY; ETUYHI HOPMU Ta MPUHIIUIIA B Mealacepe-
JOBUIIl; BUXOBAHHS MEJI1aKOMIIETEHTHOCTI (haxiBIliB y cdepl KypHaic-
TUKH, pPEKJIaMH Ta 3B’SI3KIB 13 TPOMAJCBHKICTIO; TJI00alIbHI BHUKIWUKHU
B IIApUHI OpraHizallii rpoMaJichbKOi JyMKHW; 1HHOBAIIWHI MAX0au Y Ghopmy-
BaHHI penyTalliHUX JUBIJEH/IIB Ta 1HII BAXKJIUBI IPOOJIEMHU.

Takuii KOMIUIEKCHUN MIiAXiJ CHpHUSE IUTICHOMY OXOIUICHHIO TpO-
0JIEMHOTO TOJISI JTOCHIJKEHb MEJiHOT cepu Ta po30y0BI HOBITHHOTO
HaMpsAMy — MEJIAJIOT1il SIK HayKH, CIIPSIMOBAHOI Ha po30yJ0BYy CUCTEMHOTO
OayeHHs Tray3i, HAYKOBOI KapTHHMU MEIIMHOTO CBITY 3arajiomM. Memiasoris —
HaIpsiM KOMIUJIEKCHUX HAyKOBUX JOCHIKeHb KadeapH *KypHaICTUKH Ta
pexiamu KHTEY, B 1eHTpi yBaru skoro — mnpoOieMu MeaiaTu3arii
CyCHIJIbCTBA, TEHJEHINI PO3BUTKY 3aco0iB KOMYHIKallii, HOB1 (opMmu
B3a€EMOJIII JIIOAMHU Ta Mefdia y cdepax KypHATICTUKA Ta 3B S3KIB 13
TPOMAJICHKICTIO, pEKJIaMH Ta MapKeTUHTy. OOroBOpEeHHsI Ha MIXKHAPOIHIM
HayKOBIM KOH(EPEHI[li TEOPETUUHUX 1 MPUKIATHUX JTUCKYCIMHUX ACIIEKTIB
cupusie HOpMyBaHHIO TEOPETUYHUX 3acaj] Ta METOJOJIOTTYHOI 6231 HOBOTO
HAyKOBOTO HAaIPsIMy MeJI1ajorii.
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BucnoBiatoemMo BASYHICTE 3a y4acTh y KOH(EpeHIlli HayKOBISM
13 0aratbOX 3aKJIaJiB BHUIIOI OCBITH YKpaiHHW, KoJieraM-IOCTiTHUKaM 13
['pys3ii, Iaqii, Itami, Higepmanais, [Tonsmn, CayaiBebkoi Apasii, @paHniiii,
UYexii, siki 00’€HaHI CHIIBHUMU JOCHIDKEHHSIMU MEJINHOI cdepu, mpar-
HEHHSIMHU OCSTHYTH TEHICHIII PO3BUTKY Taily3i, HACTAHOBAMHU HAyKOBOTO
Ni3HaHHSA ii 3aKOHOMIPHOCTEHN Ta BIANOBIIAIBHICTIO MpodecioHaliB 3a ii
MaiiOyTHE.

Hayka Mae omepatuBHO pearyBaTH Ha HOBI 3allUTH CYCIIUIBCTBA, IO
IHTEHCHBHO PO3BUBAETLCS, BH3HAYaTH CBITOTJISAHI, I[IHHICHI, METOJO-
JIOT1YH1 TIPIOPUTETH MOTO PO3BUTKY. Y LBOMY 1 MOJIATAE 3aMOpyKa HAYKO-
BOTO Ta CYCHUJIBHOTO ONTHMI3MY, 3apajy SKOTO TMPAIOe€ MIXKHAPOJHA
HayKOBa CITJILHOTA.

Amnarouaiid Ma3sapaki, pektop KHTEY,

JIOKTOP €KOHOMIYHHMX HayK, mpodecop, akagemik HAITH Vkpainu
3aCITY>KeHHH Jis19 HAyKH 1 TEXHIKH YKpaiHu,

naypeat Jlep>kaBHoi mipeMii YKpaiHu B raiay3i HAyKu 1 TEXHIKU
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THE ROLE AND TENDENCIES OF DIGITAL COMMUNICATION
TOOLS IN THE SYSTEM OF MARKETING COMMUNICATIONS
OF UKRAINIAN ENTERPRISES

Aldankova H.

candidate of sciences (Ph.D.) in Economics, Associate Professor
Chukin L.

student

Department of Journalism and Advertising

Kyiv National University of Trade and Economics, Ukraine

Keywords: digital communications, digital marketing, communication
plan.

With the rapid development of information and communication
technologies, the market situation and approaches to communication with
it are gradually changing. Businesses are using this to their advantage by
implementing communications automation systems and developing their
presence on the Internet. Thus, the digitalization of the economy takes
place and is gradually deepening. In this regard, enterprises are faced with
the need for the development of a coherent digital communications
program as a structural component of the overall marketing
communications plan. Such a program will allow to enter the new
platforms for interaction with the market.

Information technology products have become an integral part of
communication, not only for businesses but also for the personal lives of
individuals. The proportion of smartphone owners and Internet users is
increasing every day. Today, 5.17 billion people have mobile devices,
which shows, compared to the last decade, the desire to digitize the life of
humanity as a whole [1]. The trend of the rapid growth of smartphone
owners is also observed in Ukraine. Thus, the Ukrainian market for digital
communications will grow by 31% in 2020 [2].

Positive forecasts of the digital communications market growth in
Ukraine for 2020 testify about its successful integration into the global
communication market. The more businesses use the newest
communication tools, the better it will be for the internal and external
markets. The positive impact on the markets will be manifested in the
acceleration of the information exchange between its operators. However,
the main advantage of this i1s the acceleration and increase in sales. This
will be due to the identification, with the help of digital tools, of market
segments that have particular needs. Then, the detected segments can be
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examined. After that, the research findings will be used to generate
relevant messages for a particular consumer group. This is how the
development of digital communications contributes to the development of
the Ukrainian market.

Global market conditions require businesses to integrate digital tools
into their marketing activities. First of all, this necessity is conditioned by
the lifestyle of modern consumers and society as a whole. People are
increasingly attracted to digital tools for solving certain problems, for
entertainment, education, and shopping. This state of affairs shows the
increasing role of digital technology in the life of an individual. Thus, an
online presence in the form of a website, mobile applications, social media
pages and blogs will enable businesses to communicate effectively with
interested users. Effectiveness is to disseminate relevant information to
specific consumer groups. They, in turn, have the ability, using digital
tools, to instantly provide feedback in the form of reviews or purchases.
Also, information technology makes it easy to gather information for a
thorough market study. This will greatly help in deciding which products
to manufacture, how many to manufacture, and which channels of
communication to use to promote them. Thus, manufacturers can use the
data obtained to set adequate tactical and strategic goals that will be fully
achievable.

The set of digital presence platforms and tools that businesses use
varies depending on their specialization and market niche. This state of
affairs 1s driven by a difference in the needs, demographics, lifestyle, and
values of consumers in different markets. Therefore, a thorough analysis of
the target audience is necessary to identify the most relevant platform for
online presence. Today, Facebook is a universal platform where the range
of different users is quite wide. Thus, about 90 million businesses use this
social network for marketing activities [3].

In addition to social media marketing (SMM), email marketing is
gaining popularity as a basic tool for continuous communication with key
stakeholder groups. This kind of digital communication is an effective tool
for working with an existing customer base. This tool helps businesses to
create customized offers, quickly inform about innovations in the service
system, about the launch of new products on the market and more.
Establishing this level of individualization and responsiveness in
communication helps businesses to reach and retain their customers for a
long time.

Establishing long-term consumer relationships is certainly an integral
part of communication, but it is not enough to build a coherent
communications system. To make it complete, enterprises need to create an
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online advertising subsystem. Online advertising 1s divided into 3 types:
search engine advertising, display advertising, and advertising on social
media. Effective promotion of goods and services requires the use of all
these types to the extent appropriate to the goals of the enterprise and
market conditions. The main advantage of online advertising is the
opportunity to accurately target a specific group of users, as well as to
evaluate the effectiveness of advertising efforts. This forms the basis for
further optimization of advertising activities. The essence of the
optimization 1s in the tweaking budget assignments and improving
advertising creatives so they could better resonate with actual customers’
needs. When implemented systematically, this practice will provide decent
ROI growth which indicates that the marketing communications budget is
being spent properly.

Today, Google Ads is the most popular online advertising system in
Ukraine. Its effectiveness and popularity are confirmed by the 2019 results.
Thus, the share of online sales in Ukraine originating from Google
advertising was 70%. [4] This staggering number can be explained by the
scope of the Google advertising platform. It covers the majority of online
platforms that Ukrainians use. Particularly, Google has two advertising
networks: Search and Display. Google Search network includes not only
the Google Search itself but also the partner search engines. Google
Display Network (GDN) allows the advertiser to reach people while
they’re on one of three million websites that combine the network,
showing a friend a YouTube video, checking their Gmail account, or using
mobile devices and apps [5]. As we see, Google provides a great
opportunity to reach a great number of potential customers no matter
where they are online. That is why this platform is the most popular in
Ukraine.

Digital communications, as a result of the accelerated development
of information technologies, have become a significant part of the overall
communication activity of enterprises. Digital communications strengthen
their position each year both in Ukrainian and in foreign markets, as
evidenced by the data provided above. This will be due to further
digitalization of the economy. Despite this, traditional marketing
communication tools are still indispensable in many cases.
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Today, social advertising is one of the tools for shaping public
opinion, behaviors and social responsibility of each individual.
Unfortunately, in spite of a considerable number of social problems, in
Ukraine, social advertising uses outdated media and has not yet reached
this level of interest among citizens and state structures. However, as in
developed countries, social advertising, including through interactive
means, has evolved into a powerful mechanism capable of solving
complex societal problems.

In order to find topics and new means of using social advertising in
Ukraine, let’s look at examples of interactive social advertising in foreign
countries. Australia exemplifies the successful use of digital billboards as a
combination of new technologies with interactivity. So GPY & R
Melbourne and JCDecaux launched the Wait with a Mate social campaign:
a digital billboard was installed at the station - an interactive billboard with
a built-in sensor. People could throw a virtual dog ball, which in turn
turned a real tennis ball with an inscription inviting them to take the animal
from the shelter [1].
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Interactive Marketing Campaigns is now an important part of the
online marketing strategies of different brands and businesses. Interactive
Marketing is slowly becoming the norm for many advertisers. It’s very
much a part of all strategy decks in the snazzy advertising world. It has
become a tool for advertisers of the modern age to turn the attention of
people to their campaigns and snigger at competitors, in-your-face [2].

#PayWithACupcake was a simple, low-budget stunt done in Austin,
Texas with the goal to heap as much attention as possible onto the
Zappos.com brand by bringing to life their commitment to always
delivering happiness.

«We heard that Google was going to be taking over a food truck in
Austin, Texas to promote their new photo app by giving out free cupcakes to
people who used their hashtag #PayWithAPhoto, and we decided to
upstaged their event. We 1mmediately flew to Texas, put a
#PayWithACupcake box right next to their truck, and in exchange for
those Google cupcakes, we gave people exciting items from Zappos.com

In Finland, Hasan & partners advertising agency and Plan Finland, a
non-profit child rights organization, used interactive screens to thank
donors. To do this, the agency asked children to tell about their dreams,
and posted information about them on a digital screen in one of Finland’s
largest shopping centers. When donors donated money, the sensor of the
camera, which removed the donors, was activated, and the image was then
displayed on the screen of the advertising structure [4].

P&G «Thank you, Mom» campaign features supportive mothers
helping their children persevere through difficult circumstances on their
way to becoming successful Olympic athletes. «It takes someone strong to
make someone strong. Thank you, Mom.» [2].

Therefore, given the world-wide practical experience, it is possible to
improve social advertising in Ukraine using interactive means. II The role
can be most optimized by understanding that value formulations should not
be expected from the state and public authorities, but to take the initiative
of non-profit organizations. An important factor is the willingness of the
population to solve problems that arise in it personally and in the society as
a whole and are covered by social advertising.
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One of the most recent studies of the BBC showed that modern
generation does not listen to the radio, is not interested in cinema, and
paradoxically, almost never uses Twitter. The younger generation has
almost completely lost interest in the «old» media due to the fact that
traditional media are often late with the news.

For example, the tragic news of the death of Michael Jackson
appeared on the Internet within a few minutes, while the newspapers
published the «news» only the next morning. According to the survey,
most teens will learn the latest news from YouTube’s webcasting portal,
which has its own newsmakers, such as Philippe de Franco, specializing in
general political and economic news, as well as funny / non-standard
stories; or Michael Buckley, who mainly publishes entertainment news.

News on YouTube, according to modern teenagers, is presented in a
livelier and «humane» format than the traditional coverage offered by
leading television channels. YouTube is incredibly interactive, allows users
to comment on posted content, communicate with newsmakers, thus,
communication between the audience and the information provider
becomes truly two-way, which is what teenagers are looking for. At the
same time, only the most interesting stories that attract the user’s attention
are presented on YouTube. New media is changing the way people across
the world are entertained and consume information [1].
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The following five types of new media illustrate the evolution of new
media:

— Blogs

— Digital Games

— Online Newspapers

— Virtual Reality

— Social Media

Blogs. Although blogs are an early form of new media, they are still
relevant and share several characteristics of the most recent new media
types. A Blog is a website, where the author (blogger) presents his personal
opinions and thus creates a space for other responses. A blogger can be an
individual or a group of people.

Often, a blog 1s devoted to a particular subject that attracts attention.
Blogs have become a very popular form of communication, especially due
to the human need to express their opinion and confront host surroundings.
Journalists constitute a large group of bloggers whose blogs appeal to their
readers, gaining feedback from them. A typical blog will feature text,
images and links to other related blogs and websites. Blogs can also be
interactive, despite some variance.

For instance, the most popular type of news coverage for blogs is
overwhelmingly politics and foreign events.

Digital Games. The second most popular media and communication
resource, after YouTube, for today’s generation is computer games. Those
parents who believe that online games spoil their children and install bad
habits in them are mostly mistaken.

The world of computer games allows you to take on non-standard
and, meanwhile, possible roles in adulthood and make the appropriate
decisions for your characters (fig 1).

Thus, a person «playing» is held in a virtual world of a kind of
school, which leaves a positive imprint on his upbringing. For example,
many people playing Guitar Hero went to learn how to play this musical
instrument, etc. In fact, the industry of multi-user virtual games, whose
participants actually interact with each other at the cross-border level in the
framework of targeted game play, was the most vivid example of
interactivity in the modern media environment; much more interactive than
the blogosphere or social networks. In this online environment of a high
level of complexity, participants take on different roles and then, jointly,
carry out certain tasks, realize various economic, political and creative
missions.
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Fig 1: Global Games Market report

One of the most successful gaming environments of recent times
were The Sims, World of Warcraft, and others. Modern video and online
games for all typological characteristics can be attributed to the
infrastructure of new media: they are massive, accessible, highly
informative (considering the educational role of such games as, for
example, World of Warcraft, the number of users today exceeds 10 million
monthly) relevant and recognisable.

According to PricewaterhouseCoopers’ Global Entertainment and
Media Outlook for 2009-2017 (Global Entertainment and Media Outlook:
2009-2017), while manysegments of the online media market suffered
significant losses due to the global financial and economic crisis. and were
forced to cut production, the video game market continues to experience
steady growth. In 2016, growth rates were more than 18%, which is a
pretty good result in the global recession.

Online Newspapers. Online newspapers are considered to be new
media for many of the same reasons as blogs. Online newspapers blend
multiple types of media and are easily accessed and searched. Users can
also interact with some online newspapers via a comment feature.

Online newspapers along with social media and other forms of new
media are a major part of why traditional newspapers are shifting to digital
form.

Print newspapers are having ever-declining subscription rates
while online newspapers have become increasingly popular.
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Let’s take a look at the pros and cons of each (table 1):
Table 1

Advantages and disadvantages of the Online Newspapers

Advantages Disadvantages
Local information A subscription to a printed newspaper costs
money
Level of importance of each Full text of all the content requires you to
story is made more obvious scan more carefully
Easy-to-fi i 1 :
asy=to mclec(;?;f and puzzle Adds to the household recycling basket

Digital advertisements can be more

It’s interactive ) ) ) i
intrusive or distracting

Online news can be updated Some content comes with auto-play
more frequently audio or video content
Content is usually free for basic Frequently needing to scroll up and

news of the day down

Online newspapers and print newspapers have very different pros
and cons, but neither is mutually exclusive. Rather, one form of news may
appeal over another based on a particular reader’s lifestyle. Although
online news has very wide usage, we can expect to see both forms of news
coexisting into the future, serving slightly different purposes.

Virtual Reality. In the modern world, the definition that the virtual
reality 1s computer systems that provide visual and sound effects which
immerse the viewer in the imaginary world behind the screen has become
firmly established.

The user is surrounded by computer generated images and sounds
that give a sense of reality. The user interacts with the artificial world with
a variety of sensors, such as a helmet and gloves that relate its movements
and impressions with audio-visual effects. Virtual reality is new
technology of contactless information exchange, which implements using
integrated multimedia operating environments illusion of direct entry and
presence in real-time stereoscopy presented «screen world.»

Media and entertainment companies are investing in virtual reality
and planning for it to become the next entertainment platform, The New
York Times says, virtual reality can change journalism and the way
audiences view and engage with news from around the world, Czech
Republic describes.
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As the Statista infographic below shows, they could well be getting
into a very lucrative market at just the right time. Looking at mobile alone,
hardware and software is forecast by Super Data Research (VRFocus) to
hit 8.5 billion U.S. dollars by 2020, with the total worldwide market
predicted to be worth 40.4 billion dollars [2].

THE WORLDWIDE VIRTUAL REALITY MARKET
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Fig 2:The worldwide virtual reality market 2016-2019 [2]

Internet social networks. Sociology defines a social network as
a linked group of people who interact with each other, but may or may not
fear relatives. Social networking is formed on the basis of common
interests, family ties, or other more pragmatic reasons such as economic,
political or cultural interest [3].

At present, the popularity of social networking sites is increasing
with the public, resulting in an increased interest of companies.
Interestingly, Facebook, Pinterestand YouTube will be more interesting for
marketing communications in the Czech Republic.
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First of all, it is appropriate to define the terms Web 1.0 and 2.0.
Web 1.0 1s linked to the development of the Internet and can be
understood as a «static weby. Sites are made up by owners. Some new
benefits of Web 1.0 compared to conventional media are, for example,
wider reach and exposure 24 hours a day. In 2004, Facebook was founded
and in this context we can talk about the 2.0 site. This concept is closely
linked to the development of social networks, the current state of the
Internet where users become co-founders of the Web. Creating
communities, storing and sharing data, exchange multimedia.

Significantly, shopping has changed on the Internet. Purchasing and
its terms and circumstances are decided by final consumers. Also, they
have recently begun to talk about the 3.0 site, which should be more
mobile than the current site.

THE POPULARITY OF Internet, TV, RADIO AND NEWS in

2016-2018
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Fig 1: The popularity of Internet, TV, radio and news in 2016-2018 [1]
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Today, 40% of the human population is connected to the Internet. In
1995 it was less than 1%. The first billion users were reached in 2005, the
second billion in 2010, the third billion in 2015. More than 4.2 billion
users are currently on the Internet. Their numbers are rising globally about
280 million a year.

According to these data, it is clear that the importance of the
Internet as a communication medium is constantly increasing and it is
therefore necessary for marketing organizations to use the Internet.
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Fig 2: Internet users in 2014-2019 [2]

The Internet was used by nearly 8 out of 10 Czechs last year. Surfing
has long been the domain of young and university-educated people.
Users are growing even among seniors. In the Czech Republic between
2010 and 2016, the number of users aged 16+ increased by 2,642 million
individuals. In 2016, the sum of users was 9.323 million, which is in this
the age range of 87.5% of the population [3].

With an increasing number of Internet users, there is a growing
demand for add placement. Announcement on the Internet is an effective
tool that is not costly compared to other media and can reach a wide range
of potential customers.

Internet advertising also benefits from other benefits over other
media.

One of the main benefits is the form of a multimedia presentation
that can be advertised. We include the multimedia presentation in sounds,
videos, pictures, lyrics, animations, etc. It is therefore very easy to find a
promotional product that would undermine its value for the customer. The
consumer has the advantage that the product or service features presented
can be compared immediately with the competitor. This is another
indisputable advantage of the Internet, and there is almost instant response
to advertising.
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In addition, they can immediately make an order or buy the presented
goods online at online stores. With new advertising management tools on
the Internet, it’s easy to accurately measure the impact of the campaign. If
we find a difference in the effectiveness of different ads, we can easily
change the layout for better advertising. However, Internet advertising
is perceived better than advertising in other media. It can be due to the
variety of entertainment in individual ads. E-mail or Internet can be used
for online advertising sites.
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With the advent of the Internet technologies and the rapid adaptation
to modern innovative techniques, the revolutionary potential of the
development a brand management strategy is a virtual brand, which is
closely linked to online platforms and media content. It is important to
analyze and search for new tools that allow you to adapt your business
approaches and shape a brand strategy.

Today, Landor Associates [https://landor.com/] is the world leader in
brand consulting and design and it emphasizes that the strongest brands
have such common characteristics as successful, fast and high-quality
engagement with a brand’s online consumer audience.
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Pricewaterhouse Coopers (PWC) [1] is the international network of
companies that provides professional services in consulting and auditing.
Pricewaterhouse Coopers researches confirm that despite the fact that
consumers want to try a new brand, they usually choose the better known
brand to them. Specific properties and availability of specific features, fast
site operation, updated information, easy to read content are expected from
the familiar brand.

Creating a strong and powerful brand site, the ability to communicate
and protect consumer rights are the priority tools for creating a virtual
brand promotion strategy in the media space.

Today, it is appropriate to implement innovative techniques for brand
management in both online and offline environment, according to PwC
Entertainment & Media Outbook 2019-2023 data.

A forecast of ideas for strategy shaping in the digital space is
presented in Fig 1.
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Fig 1. Analysis of perspectives in the media space [1]

By combining the tools and strategic rules (engagement, interest,
retention, fill the brand with informational content and awareness), you can
succeed in building a virtual brand and have leading positions on the
market.
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This contribution presents an ongoing collective project entitled ‘In
Other Words’. In public and political debates, we are witnessing a
dangerous increase of dichotomic representations and divisive narratives
on individuals and groups. Words are used, manipulated and mobilized to
create a deliberate, and often instrumental, construction of different forms
of Otherness (Praxmarer 2014-2016), a process of categorization which
can easily fall into the stereotyping of cultural features as static and
homogeneous traits of some groups, and in the targeting of such groups
(‘the Others’) as the direct responsible of complex phenomena and
processes — e.g., global migrations, the increase of general impoverishment,
the cutback of social welfare, etc.

The project ‘In Other Words’ is about the co-construction of a
dictionary of keywords to problematize current narratives on Otherness. Its
goal is to analyze, problematize, and subvert the words which are
mobilized to create «discriminatory rhetoric or outright racism, anti-
Semitism, and xenophobia ... [and reproduce] key patterns of xeno-racist
discursive scapegoating and othering» (Krzyzanowski, Triandafyllidou &
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Wodak 2018: 3). The project is structured as a collective and international
endeavor where each participant chooses a keyword, analyzes it, and
discusses it through the use of critical, creative, interdisciplinary counter
examples. Though maintaining English as the overall lingua franca, each
participant discusses comparatively and critically the meanings of that
specific keyword in her/his own language too, thus combining the
linguistic  analysis with a  socio-political and  cross-cultural
problematization. The project has a unity of contents, aims and modality:
its procedural method goes together with its critical, radical and political
content. The project aims at bridging theoretical reflections and practical
actions, e.g., involving teachers, educators and activists who work on the
field. The envisioned final result is an online dictionary to be used for free
by scholars, practitioners, and activists working in different environments,
and 1n particular in those marked by overt or covert forms of conflict.

Relying on literary and linguistic sources — such as Swift (1726),
Bierce (1906), Klemperer (1947), Orwell (1949), Raymond (1976),
Wierzbicka (1997), Ilie (2012), Srikanth (2012), Fritsch et al. (2016),
Giorgis (2018) — but also on works of art, maps, advertising, graffiti,
flyers, blogs, etc., I will here present the motivations of the project, its
rationale, its structure, and its envisioned final results. Finally, to
exemplify how such a project can be developed, I will offer some instances
of keywords and of how they can be critically discussed, problematized,
and creatively subverted.
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Every day, the trend of social media is changing and rotating in the
world of communications, information that is presented in the form
of pictures, graphs and video penetrates into the communication
environment of various media. Visualization is used by all media except
radio (including the press, video, television, cinemas, computer and mobile
communication)[1].

Imagine the most current list and rating of monthly active users for
leading social networking sites. According to recent research, I will
introduce you top 10 social media apps worldwide as of 2019 by downloads.
Facebook was the most downloaded social media app worldwide for July
2019 with close to 56 million installs. The countries with the most installs
of the app during this period were India at 23 percent of its total downloads
and Indonesia at 11 percent. The full top 10 ranking of social media apps
worldwide by downloads for July 2019 is above. App download estimates
are from Sensor Tower’s Store Intelligence platform.
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Top Social Media Apps Worldwide for July 2019 by Downloads
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Figure 1. Visual size comparison [1]

TikTok was the second most installed social media app worldwide in
July with more than 53.5 million installs. The countries with the largest
number of TikTok installs were India at 41 percent, followed by China at
10 percent. Instagram, Likee, and Snapchat rounded out the top five most
installed social media apps worldwide for the month.

Store Intelligence users can see app download estimates for the
above apps in addition to historical performance metrics on the Sensor
Tower platform. Our estimates include downloads for the App Store and
Google Play worldwide between July 1, 2019 and July 31, 2019. Apple
apps and Google pre-installed apps are excluded. We report unique installs
only. Android estimates do not include third-party stores. Figures represent
aggregate installs of all app versions, ex: Facebook and Facebook Lite.

Some good examples of great content would be: survey reports, e-
books, extensive white papers, how to guides and so forth.

Publish the main piece of your content on your own domain to
maximize value from incoming links. Now, the key to this model is that
you can reformat and republish your information. You can do it in different
format, medium, and length. Presenting material in different form gives it
more reach. You will also get more shareable items on your site. Using
different formats opens up a lot of channels for syndication and
distribution [4].
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Make infographics, graphs, and other colorful material from your
content. Even if you are presenting only a few key statistics then make
them visual.

Images Get 37% More
Engagement On Facebook

0.37%

0.35

0.3 +

0.27%

0.25 4
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0.15 4

0.1 4

0.05 —

Figure 2. Visual Images, Graphs, and Infographics [2]

Now the information on the pictures is perceived and distributed
more easily than just text. Upload your images to Flickr and other image
sites. Use the highest resolution possible. You can also create PDF
versions of the images and distribute them through SlideShare and Scribd.
Share the content on your social channels and mailing lists. [4] For
example, you get 37% higher engagement on Facebook if you use a visual.
Facebook posts with images also drive more engagement than those
without any images. In fact, they get almost 40% more interaction. This
makes a lot of sense. It’s a lot easier to see a post with an image than just a
little block of text. Also, it takes up more of the screen, especially on
mobile devices [2].

Well, today there are many ways to update and share quality
information on social networks.
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Online advertising has become a significant source of revenue in
addition to being a «gale of creative destruction» according to the words of
Schumpter. Online advertising communications started with a web
magazine HotWired selling a banner to AT&T and displayed it on the
platform [1].

However, in modern society, the shift has reached a new level. In the
contemporary technological world, which i1s full of a plethora of
information, time flies faster. Moore’s investigation emphasized that the
speed and development of technology keep the tendency to double
annually. And even that is not relevant anymore, because since 2007
technologies cannot develop at that pace due to reasons of the atomic
nature of substance and speed of light. This leads to the conclusion that
technologies are undeniable in the modern world [2]. Concerning the
business world, according to the study by the Center for Digital
Transformation of the IMD Business School, within the next five years,
40% of leading companies will lose their position unless they undergo a
digital transformation. [3]

Even existing online marketing communication tools, which have
been used before, might not be useful anymore due to declining of the
relevance level. The future is going to be focused on virtual and augmented
reality, the development of cybersport and mobile advertising because the
Internet continues to raise its popularity in routine usage. One more
profound alter of modern society is the growth of time consumed with
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smartphones. In 2015, 25% of the world’s population use smartphones. In
2018 this figure increased by up to 33%. Consumer priorities have
changed. «Ouya yubi sedai» or «generation of a thumb» — the way
Japanese people describe the phenomenon. [4]

Business cases demonstrate the fact that the usage of mobile
technologies accompanied by other forms of sales promotion significantly
increases the level of sales. Mobile communication channels have a
number of advantages over traditional means of advertising, for example,
the response rate in most cases exceeds 10%. In addition, this is the most
inexpensive form of communication with users.

Since January 2016, research firm Lumen has used laptop-mounted
eye-tracking cameras on 300 consumers’ laptops to collect visual data on
what they notice when they are online. And over this period the study,
which was run in partnership with Nectar-owner Aimia, recorded 30,000
minutes of data, with evidence relating to around 15,000 digital ads. It
found that only 35% of digital display ads received any views at all. And,
of those, only 9% of ads received more than a second’s worth of attention.
Only 4% of ads, meanwhile, received more than 2 seconds of engagement.

In addition to the development of new technologies and numerous
crisis, the efficiency of traditional advertising communications is
undoubtedly reduced. Therefore, businesses an integrated approach to the
buyer, who is able to choose the most convenient sale platform —
omnichannel strategy.

The growing importance of mobile communication usage has caused
that television and print media increase their content in digital to be
available on any media. People continue reading online on their devices.
Access to social networks through mobile devices provides contract
important channel to brand communication channel with the target
audience. [5]

There are also going to be changed in classical outdoor campaigns
that will shift into digital formats. For instance, so-called «Location
Specific Services» which ties personalized messages on your phone with
the location of yours. Thus, the main function of banners to attract
attention and push them to purchase will be replaced. [6]

In addition to multiple channels, content-driven advertising should
not be neglected. Nothing is more efficient than creative advertising.
Creative advertising is more memorable, longer-lasting, works with fewer
media spending. A euro invested in a highly creative ad campaign had, on
average, nearly double the sales impact of a euro spent on a noncreative
campaign. The impact of creativity was initially relatively small but
typically gathered momentum as the campaign rolled out [8].
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In contrast to traditionally created advertising messages, new
technologies give the possibility to every consumer to be an ambassador of
a brand and can shape public opinion concerning myriad topics. That is a
trend as collaborative content within the communication process. In this
case, we may already discuss this phenomenon as consolidation — the
combining efforts of individuals, groups, organizations that persecute
common goals. This kind of integration allows searching, analysis,
creation, and editing, filtering information by both sides — company and
content creators. Consumers become international agents and defenders in
the company: they do not only buy but also sell in some way when putting
ratings on the Internet. Due to the transformation of information
environment consumers are able to play different parts on the business
scene. The Internet ratings and feedback which are usually made by
consumers are more trusted, nowadays. [5]

Consequently, every year, principles of placing online advertising
will increasingly integrate into the offline environment, including more
actively used data, the possibility of dynamic, the real-time distribution of
advertising. All media will move towards cross-consumption. This will
increase the personalization of messages and switch to One-to-One
communication on a large scale through the use of data. [5]

The task of advertisers is to take advantage of digitalization as soon
as possible and implement them in the business strategies of enterprises in
accordance with the latest trends in the area.
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Software piracy is a major economic issue for businesses, and is
especially raised and activated in the media space. Analysis of research [1]
shows that today there is an intensive search for tools to eliminate this
phenomenon, and the main search for intentions of software piracy.
According to scientists, this is explained by the existence of a problem
because of the knowledge gap. Models and pyramids already exist today to
explain the impact of neutralizing pirated software. So the main deterrent
tools are sanctions, moral faith.

Today, informal deterrents such as shame and moral conviction are
widely used in the media. Undoubtedly, efforts to combat program piracy
should include educational interventions, bills, and other formal sanctions.

Today, the issue of computer piracy is widely covered in the media,
and it is growing as developing countries begin to compete with the US
and Western Europe in the manufacturing industry. But many companies
are resisting the introduction of new anti-piracy technologies that allow
them to track down illegal users and generate significant revenue.

Statistics show that effective anti-piracy programs increase sales by
more than 10 percent. Analyzing the latest data, according to NAM’s
research, there is a 2.5 percentage point decline in global computer piracy
per year. Thus, over the past years, 27,239 new jobs have been created in
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the industry, with growth of up to $ 8.7 billion to the GDP of the United
States, which in turn will bring producers an income of $ 29.0 billion fig.1 [3].
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Figure 1. The Cost of Software Piracy [3]

Despite all efforts by the industry to fight software piracy, the use of
unlicensed software is still a widespread problem. Today, BSA has
proposed a set of tools and resources in the media space that can help
organizations and enterprises to improve policies to prevent computer
piracy, introduce a number of technologies to educate employees on the
legal consequences of pirated software establishing an asset management
program, training employees in their legal duties and consequences,
implementing a corporate policy regarding actions with employees
involved in pirated software).
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Objectives: The objective of the paper is to overview the Indian
perspectives of Ethics in Media.

Research Methodology: The research is based on secondary data
from various studies, reports, research papers, news papers and websites.

Focus of Study: The learning focuses on various aspects of ethics in
the media in India.

Introduction: Communication and information are power, and media
i1s the backbone of it in today’s world.The term media involves all the
communication channels through which the news, music, movies,
education, promotional messages and other data are disseminated. With the
advent of technology, we always stay connected by using different media.
Media mainly include print media and broadcast media. In addition to
these, the digital media is rapidly evolving as a major channel of
communication. The speed, accuracy and reach of the media define its
utility for the consumers. Now it is possible to capture various moments
and share them through innovative apps like Facebook, Twitter, Instagram,
LinkedIn, WhatsApp etc. India 1s witnessing a huge shift in the customers’
choice from print media to digital media for getting real time information.
The mounting consumer preference for the digital media is evident from
the fact that India is the eight-largest market globally and is the largest
contributor to incremental ad spends. The rise is expected largely on
account of advancements in the consumer experiences due to text,
graphics, video and voice and due to advertising on e-commerce. The
ascend of smart phones has transformed the way we communicate and
share information.With over seven billion mobile subscriptions worldwide
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and over three million people using social media to share opinions, photos
and videos, constant participation and updates keep happening continuously.
The connectivity of platforms and their capability to improve efficiency
results in their widespread usage. From one platform or one email
provider, data and services can be shared through linked applications.

If the media is to function effectively and creatively, it needs to have
a freedom of expression.However, this freedom has legitimacy and
genuineness only if it 1s exercised with a due sense of responsibility. Hence
the media must, therefore, scrupulously adhere to accepted norms of ethics
and maintain high standards of professional conduct.

Literature Review: Dr. G.P. Sudhakar, (2018), observed that the time
spent on the Internet and mobile devises by users as a part of their day is
increasing substantially. He enlists the types of media vehicles in the digital
world as website, platform, web portal, search engine, virtual events, social
media etc. He mentioned that with increasing internet speeds, tele-presence
and such technologies, artificial intelligence improving algorithms with big
data, the addressability, interactivity, response speed and sharpness of
retargeting, every future new media will continue to change.

Mukhabbat Djalilbekovna Davranova (2019) in the study of Internet
Advertising: Perceptions of the Users observed that the number of Internet
advertisements has gone up nowadays and related negative side effects
have also increased. According to the responses of the internet users in
India, most of the online advertisements are intrusive and disruptive. The
study concluded that the overall opinion of the internet users about online
advertisements is neutral and that it should be improved avoiding present
negative effects. Advertisers should advertise on websites with
measurements, without interruption and repetition, obeying the rules of the
privacy policy and respecting the choice of the users.

Protection of Ethics in Media— salient aspects. A.Regulation of
Press : In India the Press Council is a mechanism for the Press to regulate
itself. It was set up by the Parliament with the object of safeguarding the
freedom of the press and of maintaining and improving the standards of
press in India. The Council is a statutory authority which follows the Press
Council Act, 1978. It gives rulings on the grievances against and by the
press for violation of ethics and for violation of the freedom of the press.
E.g. In the recent riots in Delhi, The Press council advised the media not to
glorify the violence and to desist from publishing/telecasting pictures
likely to cause revulsion.

B. Regulation of Advertising: The Advertising Standards Council of
India (ASCI), established in 1985, is committed to the cause of Self-
Regulation in Advertising, ensuring the protection of the interests of

36



consumers. ASCI was formed with the support of all four sectors
connected with Advertising -- Advertisers, Advertising Agencies, Media
(including Broadcasters and the Press) and others like PR Agencies and
Market Research Companies.Recently the Ministry of Information and
Broadcasting issued an advisory that all programmes and advertisements
telecast on TV Channels, through the cable TV network, are required to
follow the Programme and Advertising Codes prescribed under the Cable
Television Networks (Regulation) Act, 1995 and rules framed thereunder.
It stated that no advertisement which violates the Code for self-regulation
in advertising, of the Advertising Standards Council of India (ASCI), for
public exhibition in India, shall be carried in the cable service.
C.Regulation of digital media: Digital media streaming has become a
core part in online digital age. Some of the Western and Asian countries
and now India are getting a greater number of copyrights for media
streaming. India is a one of the big users of such media in the world. It is
related to the performers such as actors, interpreters, musicians who put
across their expressions through their acts and performances. This industry
is facing some challenges. The profit is less as majority apps are free.
Digital copyright is a challenge not only in India but is a challenge for the
entire copyright community. It is required that the buyers and creators are
aware of the right for royalty. Also the performer would have a right to
stop someone else from recording the performance and selling it. Although
Indian Copy right Act 1958 provides savior for various amendments,
various questions are being raised that Indian songs are being printed on
the shoes, t-shirts and various artifacts without requisite permissions. The
recorded music industry was encumbered with the challenge of dwindling
physical sales until a few years back. Even though increasing smart-phone
and mobile internet penetration has given a fresh lease of life to it, the
ethical aspects need to be controlled. Currently, four streams contributed
to the overall revenue of the recorded music industry — physical sales,
digital (download and music streaming), synchronisation (use of music in
advertisements, TV shows, special features etc), and public performance
rights. Three models for business have emerged for audio OTT (Over The
Top) players — ad-supported, packaged with telecom operators, and paid.
Content is the most important right now and companies are building hard
on developing content. In India there are some loopholes that bring about
various discrepancies in providing payments and copyrights. Efforts are
being made to save and provide for the different needs of feature artists.
The acts and rights are to be protected not only for the leading performers
but also for those ones who need and deserve those credits. E.g. Actors and
directors need some credits for what they have worked so hard. It is
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important to see the Audio and Audio-Video streaming scenarios in India
and how do they provide the copyrights to channels and the actors involved
in it.

Ethical usage of media — opportunities:

1. Media can be effectively used at the time of disasters. It is
especially useful when any area is cut off due to natural hazards or if the
disaster occurs in a remote area.

2. Media can be a great source of information for dos and don’ts and
also about government initiatives in case of epidemics.

3. Media can give boost to the education and training in backward
and rural areas.

4. With the authentic news and updates, media can be of use for each
individual of personal and professional growth.

5. Media can be effectively used for spreading the knowledge about
various virtues such as cleanliness, discipline, literacy etc.

6. Media can be used as a means to create awareness about
environmental protection.

Way Ahead: The Indian government is looking out for setting up an
industry body Digital Content Complaint Council (DCCC) for regulating
video streaming platforms, along with the relevant provisions of the
Information Technology Act and the rules framed there under. The
Ministry of Information and Broadcasting i1s of the opinion that it may be
relevant to have an institutional mechanism of self-regulation by video
streaming platforms as in respect of other media — print and electronic. The
government is looking to set up a code of conduct that the OTT industries
can follow. However, not all the OTT streaming services are in favour of
setting up a council.

The health ministry has also recently released for public comments a
draft Drugs and Magic Remedies (Objectionable Advertisements)
(Amendment) Bill, 2020, to respond to concerns about misleading
advertisements and the need for the law to keep pace with changes in
technology. The draft has expanded the definition of an advertisement
under the law to cover electronic media, the Internet and websites.

Conclusion: Communication and information have got utmost
importance in today’s world. With the help of technology, we live in a
constantly connected and creative world. However, effectiveness and
creativity of communication can be ensured in the long run only by
effective self regulation and a sense of responsibility. Ethical usage of
media can render various opportunities such as remote area coverage in
case of disasters and epidemics, boost to education and training, provision
of growth at personal and professional level, spreading knowledge about
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various virtues such as cleanliness, literacy etc. and for environmental
protection. The Government of India has been taking several initiatives to
encourage media to have norms for self-regulation to make it competitive
and effective in the years to come. However, the efforts for ethical use of
media are required to be made by each citizen in a responsible manner to
ensure the wellbeing and development of entire mankind.
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From the moment the alarm clock rings on the mobile phone in the
morning, we face the new media daily. Some enjoy breakfast morning as a
backdrop; morning radio or TV broadcast, others with a cup of coffee turn
on the computer and check the mailbox. On our way to work and school,
the media accompanies us in the form of mp3 players, iPhones, and music
players in cars, identification cards and equipment that we use for payment
or identification in public transport by public transport. Some of us must
reach into the chip card pocket even when entering the building. During
the day we actively use it for work, leisure time, communication with
colleagues, family, friends, for lunch in the dining room, or use it as a
backdrop.

To begin with, let us examine what the «<new media» are. The term
«new media» appeared in the 1990s to refer to creativity and
communication related to computer software, websites, video games,
virtual reality, etc. New Media is struggling with the one focus of
traditional media, and they are blurring the boundaries between production
and consumer so the consumer has become an «active user» who can
create media objects himself using the means of «new mediay.

American media critic L. Manovich [2] notes that the «content of
new media» can include any cultural heritages of mankind - texts, images,
videos, music, computer programs, and parts of interfaces. According to L.
Manovich, «new media» does not have its own media specifics, they are
«meta-media». Manovich argues that the meta-media object contains both
a language and software tools that allow the user to generate descriptions
for this structure and make changes to it. [1]

According to Manovich, the logic of meta-media responds to modern
processes, the emergence of the ability to create any remixes from various
media information, from forms and images accumulated by human culture.

New Media takes as a basis the languages of art from other eras, the
language of mass media, popular culture. Digital artefacts are transformed
into multi-part collage objects. In this regard, L. Manovich insists on
stopping the designation of new media artefacts (Internet sites, computer
games, etc.) as works or products. He suggests an alternative term - The
object of new media can include anything - texts, images, videos, music,
computer programs, parts of interfaces, etc. With all this, computer
software technically allows you to modify components in every way,
resulting in new «objects», Created by users who gave them new
meanings.

The concept of new media was created in the second half of the 20th
century when I used it to collectively label electronic media and their
content.
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Over time, electronic media has evolved and there is currently no
established definition of new media. To create ideas about new media, we
can highlight the main features and principles that make new media
distinct.

«The term» new media «generally means media which:

Are based on an electronic / digital platform

Use Computing Power (Processor)

Go interactive (respond to user feedback)

Let’s look at the data of the social survey that was conducted in 2016
in which respondents answered the question of what they considered to be
the «New Mediay.

What do you think is the "New Media"

Internet in general
g -

online marketing —
radio —p
[Lgr—
internet blogs e |3MANEMMEL

social networks H
0 10 20 30 40 50 60 70 80

Fig 1: New Media [3]

This statistical table shows the results of a study in which
154 respondents took part. According to 70 respondents, new media are
social networks, 57 respondents think that these are Internet blogs and
4 respondents cannot give a definite answer.

New media is different from traditional media with its
characteristics. The main characteristics of new media are [3]:

Multimedia — These are the possibilities of using different texts,
images, sounds, or combinations of them. These elements mediate the
transmission of information.

Collaboration — By this term we understand the possibility of
cooperation in virtual teams. Removes barriers that prevent competition
from being compared.

Virtuality — New media allows you to create your own virtual space
that can be edited by your creator.

Interactivity — One of the basic features that allows the user to
directly interfere with or respond to information.
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Communicativeness — New media provides the easiest access to
communication.

Globalism — With he expansion of communication across the world,
new media becomes the link of society.

In the modern world, we can observe a trend that people increasingly
ignore traditional media, especially such as radio and newspapers. In the
21st century, we can observe a positive trend in the use of new media,
which are represented by social networks that give brands the opportunity
to interact with customers through appropriate and targeted communications
that customers can use on their own terms. For example, a user may visit a
well-known YouTube channel, not deliberately ignoring advertising that is
placed on television and radio.

The potential of social networks is gaining popularity very massively
and spreading like a virus — one of its main advantages — if users like your
content or posted information, they will share it with their friends, as well
as the communities they follow. In this environment, marketers can use the
creative potential of their consumers to further spread their ideas, often at a
very low price. The first thing to note about the «new» media is that they
are not entirely new.

In many cases, they eventually moved away from the old media, so
when discussing the topic of new media, one should take into account the
historical perspective. In my opinion, it is more appropriate to refer to
«traditional» media, rather than the old ones. The term «traditionaly»
implies that the mentioned media has existed for some time. In the online
dictionary Merriam Webster «tradition» is defined as «an inherited,
established, or customary way of thinking, acting, or behavior» [4].

Table 1
New and old media: differences and similarities [5]
Traditional Media New Media
Fixed, unchangeable Instantly updateable
Commentary limited and not real-time | Unlimited real-time commentary
Limited, time-delayed bestseller lists Instant popularity gauge
Archives poorly accessible Archives accessible
Limited media mix All media can be mixed
Committee publishers Individual publishers
Finite Infinite
Control Freedom

Television, for example, belongs to traditional media It is a well-
established media outlet, but, as is the case with religious and social
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customs, television and other «traditional» media have changed and
evolved over time. It should be noted that media do not usually disappear
from time to time. They may become less important or modified, they are
less used over time, but usually do not disappear.

In fact, comparing social media to traditional media is probably the
most useful way of defining what exactly this means.

It 1s also worth saying that one of the advantages of new media is the
blogosphere, which is increasingly spreading to all areas of our modern
life. People increasingly express their opinions on the Internet or use it as a
tool to achieve the goals of not only ordinary users, but also representatives
of professional communities, as well as public figures. Many carry out
their professional activities on the Internet.

For some time, bloggers conquer the public, achieve fame and
become actors, publish their books or become popular singers. Traditional
media also use this resource to reach a larger audience. With the help of
social networks, many media allow viewers to participate in the creation of
news. Many media outlets use the blogosphere and social networks to
attract an audience. Thus, they expand their zone of influence. In such
social networks as Twitter, Facebook, the media keep accounts, positioned
as the official source of information. Nowadays, social media accounts are
all self-respecting media.

Bloggers differ from traditional media because most of them are not
tied to any one topic. They can talk about politics, gardening,
entertainment, etc. Giving information is usually easier, it is easier and
more interesting for the reader to absorb the material. An average audience
of a top videobloger is estimated at millions of people. in promoting the
brand in new media and will increase brand awareness. I highlight the
following benefits that can be obtained using data from Internet resources:

Attracting a new audience. The media can follow on the activity and
opinion of the audience in the online mode. Based on the information
received, they can form content that interests their audience. If in the old
media the output of information is limited to certain time frames, then in
the new one there is no such problem. A channel or newspaper can
promptly notify the public about important events or changes that have
occurred in a particular media.
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Gender parity is fundamental to the prosperity of the economy or
society. Developing and deploying half of the world’s existing talent has a
huge impact on the growth, competitiveness and readiness of future
economies and companies worldwide.Today, media and media content
play an important role in combating gender stereotypes. Using tools
provides a real picture of gender equality, the potential of women and men
in modern society, and avoids their humiliating or abusive representation
in everyday life. To this end, the Minister of Labor and Social Policy of
Italy, responsible for equal opportunities, and the Italian Institute of
Advertising Self-Regulation (Istituto di Autodisciplina Pubblicitaria) have
signed a second Memorandum of Understanding (MO) aimed at ensuring
the commercial activities of women’s rights [1].

The index ratings offer effective tools to measure progress. They are
designed to provide global awareness of the problems arising from gender
differences, as well as the opportunities that arise when taking measures to
address them Fig. 1. [2].

The main objective is to promote and support the prohibition of
discriminatory use of women or images that promote violence against
them, the prohibition and removal of advertisements, posters and other
media content regarding humiliation and negative attitude towards women.
Prohibition and prevention of a clearly violent or sexist message. Today,
a committee 1s actively working to implement,monitor, support and
promote the planned activities on gender equality.
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Figure 1. The Global Gender Gap Report 2020 [2]

Today, steps need to be taken to improve the status of gender
equality in the media environment, to equip the new generation, especially
in developing countries, with the skills to succeed in the world in all areas,
especially in the media. It is necessary to increase the level of education
and to welcome as much as possible the strong gender parity in this field. It
1s necessary to gain skills for the labor market and to cover as much as
possible gender issues in the press in order to reduce gender differences
and eliminate the negative consequences.
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It is known that there is a third party between the public and
information, which plays a crucial role in formation of the public opinion
and which decides how to interpret, in what form to present news. Famous
expert in the field of mass communications V. Lyzanchuk notes:
The «national mass communication network is one of the» three whales
«on which the state consciousness i1s based, along with the national
intelligentsia and national political elite» [1, p. 15]. Very often, however,
events may be covered not in the very true light, but in the form required
by the customer. This plays a destructive role, undermines the social-
psychological sustainability of the society, undermines public trust in the
national media by promoting negative value images in the mass
consciousness. That i1s why it is so important to educate socially responsible
communication specialists, to realize the importance of the influence they
have on public opinion and what consequences they can have.

In 1944, the social psychologist Hadley Cantryl formulated some
laws that affect the formation of public opinion [2, p. 56]. One of them
sounded like: «Verbal statements and actions are most significant when
opinion is not yet formed, or when people are suggestible and trust a
reliable source». Besides, the target group of influence in this case is
people who have not yet been defined and who have no personal interest,
otherwise their opinion is difficult to influence. However, it is known that
the public often does not follow events and does not have a deep
knowledge of a particular area, but their opinion can also be decisive. For
example, voting when the president is elected. Hardly every conscious
citizen is familiar in all the subtleties of politics or at least in the education
and experience of candidates, but through advertising campaigns, various
public relations events, through verbal radio the opinion is formed and the
choice of this or that candidate 1s made. It is at these stages that specialists
in advertising and relations with societies are an extremely important tool
in formation of public opinion.
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Today, public opinion is mainly influenced by the media: television,
newspapers, magazines, radio. Such channels as communication with
friends, acquaintances, casual conversations in transport, public places,
personal meetings have much less influence. Media professionals should
understand that they form a system of spiritual values, which are the basis
for the creation of a political nation and the development of an independent
state. A vivid example is the public perception of the Ministry of Internal
Affairs of Ukraine. Because of the negative prism of the media, the public
1s extremely suspicious of the law enforcement bodies, moreover, they do
not cooperate and often hinder their work. This has a negative impact on
the society as a whole, as compared to some European countries, the trust
in the police is very high.

It is important the mass media to be independent and capable of
cultivating, enriching national and values in a globalizing world, reproduce
and broadcast historical and cultural traditions, assert national language,
culture, perhaps in a democratic society — they contribute to the creation of
a common information and cultural space of the state, the formation of
spiritual foundations of the nation, serve as an effective tool for the
development of national patriotism.

At the moment, the situation in Ukraine 1is such that the
overwhelming majority of domestic mass media today are held not by the
state and civil society institutions, but by individual political parties and
financial and industrial circles, and naturally use the potential of the media
primarily in their own, rather than socially important interests.

On the other hand, in the modern conditions of globalization the
domestic mass media do not really stand up to the competition with the
influence of foreign states. In addition, obsessive and sometimes immoral
advertising undermines the spiritual and intellectual health of the nation
and contributes to the devaluation of moral and universal humanistic
values and cultural national traditions. Gradual displacement of higher
values and ideals by utilitarian, pragmatic, technocratic orientations affects
the formation of own, Ukrainian national consciousness.

Conclusion. All in all, mass media have extraordinary influence on
public opinion. They become an original prism through which the Ukrainian
society perceives, rethinks and makes corresponding conclusions
concerning national events and ideas. Therefore, it is important to bring up
socially responsible mass media specialists, who will become a great
driving force for the development of statehood and formation of correct
ideological values in the society.
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Today the question becomes quite relevant and special attention is
paid to mobility. More and more people are reading the news on their
mobile phones. News producers are concerned about the quality of the
presentation of interactive content, broadcast on mobile devices. The
media uses a website design that adapts to the device you are using. Mobile
devices encourage the use of large amounts of numerical data in everyday
life, for example, applications that track our performance or calorie
consumption. Social media advertising statistics Fig 1.

For example, Instagram tests news and their combinations, focusing
on profile changes, redesigning icons and buttons, and window navigation
methods. improved delivery of photos and videos. The emphasis is on
personal news and the presentation of personal information, on the ease of
filling out a profile. New gadgets, such as tablets and styluses, as well as
new utilities speed up manual operations by combining them with digital
methods. Instagram Tests Direct Messages on the Web Thus, Instagram is
still focused on mobile devices; Adding Instagram to Instagram.com was
slow, besides being able to view photos and stories. But he is reportedly
currently testing direct messages over the Internet. According to Tech
Crunch, Jane Munchun Wong, who regularly explores applications to find
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upcoming changes, found that Instagram plays with messages on the
mobile network and on the desktop [2].

THE SOCIAL PATH TO PURCHASE

Global @16-24 @25-34 @ 35-44

Discover brands/products via
ads on social for discovery

Discover brands/products via
recommendations on social

Research products online
via social networks

Lots of likes/good comments
would increase chance
of purchase

A 'buy’ button would increase 1 |
chance of purchase e '“I' /
\

Figure 1. Social media advertising statistics [3]

Facebook is also thinking about merging its messaging platforms—
Messenger, WhatsApp, and Instagram—to better compete with rivals.

Right now, the web version of Instagram does not support uploading
photos or stories, and Instagram has said that it has «no plans to let users
upload photos or stories from the desktop,» The Verge reports.

Instagram was launched as a unique social networking platform that
was completely based on sharing photos and videos. This photo sharing
social networking app thus enables you to capture the best moments of
your life, with your phone’s camera or any other camera, and convert them
into works of art.

This is possible because Instagram allows you to apply multiple
filters to your photos and you can easily post them to other popular social
networking sites, such as Facebook and Twitter.

Instagram has begun to hide the number of users who have «liked» a
photo for some accounts in the US in an ongoing effort to create a less
stressful experience. The the or ygoes that by hidinglikecounts,
usersmayfeellessself conscious when they post photos or videos that don’t
receive many likes.
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This in turn may serve as a catalyst for getting users to post more
often. Adam Mosseri, chieftain of Instagram, wants to keep the platform a
safe, special space.
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Ecotourism 1s one of the popular form in tourism sphere. Because
nowadays people face many difficulties, they have to work long shifts, and
mostly it’s sedentary work.

World is open, so each of us has tons of opportunities to travel. But a
lot of people are exhausted by traditional destinations and they are looking
for something special and unusual. They want to spice up their rooting big
city life’s. This is not about extreme and sport tours.

Ecotourism is one of the best solution. Tugba Kiper noted that:
«Ecotourism’s perceived potential as an effective tool for sustainable
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development is the main reason why developing countries are now
embracing it and including it in their economic development and
conservation strategies» [1]

One of the goals of ecotourism is to offer tourists insight into the
impact of human beings on the environment, and to foster a greater
appreciation of our natural habitats. It involves evaluating environmental
and cultural factors, creation of economic opportunities for local
communities and etc.

But how client can find out about this type of tours? In Ukraine
ecotourism is not so popular and travel agents usually or offer trivia tourist
destinations such as Turkey, Egypt, Thailand, or cultural tours to Europe,
but rarely offer eco tours.

Besides that, ecotourism bases are manor houses, homesteads, villas
which are not attractive because they become obsolete. So how these
tourism destinations can catch people’s interest and get attention to their
business and attract more visitors? It can be possible with a help of smm
(social media marketing).

Social media marketing is an emerging marketing technique
worldwide. Social media can also be used to promote a product in tourism
industry.

Today just having a website for the company is not enough. You
need to actively promote your business with social media. It should be
noted that travel is one of the most shared topics on «The Big 3» social
networks (Facebook, Twitter, and Instagram).

Being an extension or off-shoot of alternative tourism, ecotourism
grew out of the dissatisfaction with traditional tourism which generally
prefers a stricter profit-oriented approach over one that places humans at
the center of the universe, and ignores the social and ecological aspects of
visited areas.

Time change and we can admit that some things were transformed.
For example, due to Entrepreneur there are five ways tourism has been
impacted: travel research transformed, rise in social sharing, enhanced
customer service, reshaping travel agencies, changing loyalty programs [2].

Democratization of online reviews happened to be. Today’s travelers
go online to research their future travel destinations and accommodations.
When booking travel, 89% of millennials plan travel activities based on
content posted by their peers online.

Thanks to social media people can share their travel experiences with
a wider audience than ever before. It gives an option to build an influential
web of peer-to-peer content that serves to inspire potential guests.
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In addition to this means of accommodations for ecotourism’ can use
guests’ photos instead of staged, professional photographs to market their
places. It can be even a special campaign that will encourage guests to take
photos, tag them with the unique hashtag and ultimately to create user-
generated content for the brand that was free, authentic, and repurposed
across its marketing channels.

Ecotourism companies should at least have a social media presence,
which will be used for providing information, help to unsatisfied or
confused customers, when it necessary. Listening to customers through
social media can help the ecotourism’ brand create an exceptional
experience that is sure to delight their guests.

Surely social media has also had a major impact on the travel agency
model. Ecotourism’ destinations are known by consumer audience from
35+ years mostly. They get this information from the traditional canals of
communication, basically from the travel agents or thanks to some
advertising handouts.

But what about other consumers? Youth prefer surfing the Internet,
social media and finding there trustful information. It follows that to be
known ecotourism’ companies should place ar regular intervals
information. For example, eco tours will be popular among IT-specialists,
because they are tired of big cities, they work sedentary. So this type of
tourism can be like a breath of fresh air. And by the way some of IT-
specialist can work remotely.

With the availability of technologies that allow mention and hashtag
tracking across social media channels, it is easier than ever to discover
passionate guests and to reward them accordingly. Social media has altered
the landscape of marketing in the leisure and hospitality industry. Most
travelers determine their travel plans based on reviews and social media
shares, making online customer service a crucial part of building a positive
brand reputation. The prevalence of social media has disrupted traditional
customer service models — for hotels and travel agencies alike. By curating
positive reviews and encouraging social shares, hospitality brands can
leverage social media to build positive brand awareness, increase brand
loyalty, and display just how much their accommodations and activities
have to offer.

The efficient use of social media develops a tourism company in
terms of sales, branding, reach and relationship management. So today the
main goal of ecotourism companies is to find the best social media
platform to promote and develop a tourism company.
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The relevance of the research topic is due to the rapid growth of the
popularity of «new media» as a tool to promote any company or
organization due to the emergence of new technologies that allow us to
reach a new level. New media is a powerful communication channel that
presents many functional and technical benefits to companies for
interacting with consumers.

New media has become an integral part of many organizations,
which with the help of them can promote themselves to potential
customers and tell about their features, lead discussions, get feedback
and much more.

In the age of technical progress and the transition of familiar media
to a new level, companies need to follow the trends of the information
space. You need to know exactly how the new media work now and what
promotion tools will be the most effective in them for promoting any
company.
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Nowadays, people value their time, so they prefer to watch a
five-minute paint roller, rather than reading articles.

The novelty of the work consists in analyzing new media as a tool for
promoting a commercial organization in the field of mobile accessories
production.

The practical significance of the work is to justify the practical
recommendations to improve the effectiveness of new media in
communication promotion strategy of Electro World. A number of
individual 1ssues with regards to promotion through new media in
selected articles on the Internet and publications were considered.

Many companies came to the conclusion that the need came for a
more extensive strategic integration of their advertising tools.

Since then, the movement towards an integrated marketing
communication process has begun. This communication includes the
coordination of various promotional items and other marketing activities
that communicate with customers of the selected company. Integrated
marketing communication is a process of analysis and planning, as well as
execution and control, which is directed to develop, as a whole, various
sources of external and internal communication.

In modern times, the number of competitors in the market is many
times higher than it was before, so it’s not enough just to change the price,
delivery methods or the product itself, but now more and more attention is
paid to communication with target market segments. At present, it is
difficult to imagine that modern marketing communications are not related
to all communication activities of the company.

Thus we can say that integrated marketing communication is a
process that is planned and organized in such a way that individual target
groups receive a clear, understandable, consistent and impressive message.

Modern integrated communications use simultaneously several
communication tools and channels. Obviously, if there were no integrated
communication in the company, it would be misinforming the target group.
Therefore, it 1s very important to use multiple channels of communication
at the same time, which can significantly increase the effectiveness.

Communication is a process of sharing information. The process runs
from the sender to the recipient and then back to the original sender
again [1].

The communication mix is part of the communication strategy;
it contains several disciplines that include communication tools. It is up to
the firm to decide which discipline of the communication mix to use.
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Most often the communication mix 1s divided into folders
advertising, sales promotion, events and experiences, public relations,
personal sales and direct marketing.

Mobile marketing is a young marketing communication tool. Yet it
quickly found its place next to classical media types and ranks in the
category of new media as a format that allows for interactive
communication between the merchant and the customer. There was a high
expectation among media professionals, especially abroad, but it can still
be said that the potential of the Czech market was not sufficiently
developed. Mobile Marketing is one of the most dynamically developing
tools of marketing communication, which 1s emerging with the
development of networks of mobile operators. It can be understood as any
form of marketing, advertising, or sales promotion, consumer-targeted, and
via mobile communications.

The advantages of mobile marketing include in particular the speed
of communication, the ability to better understand the target group,
feedback efficiency and the possibility of automatic processing and
evaluation.

— Stimulating customer activity with interactive features.

— Easy and fast updating.

— Low cost of marketing campaigns compared to other mass media.

— A comfortable form of information transfer.

— Quick updates and bid changes.

— Immediate contact with users.
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Mobile marketing offers an ideal combination of personal contact
and interactive communication

Email marketing is, as its name implies, the use of e-mail in
marketing communications. E-mail is a universal means of communication,
which allows you to convey information both to an individual and to broad
masses of the Internet users, and is both a medium for advertising media
distribution and delivering it per address [3].

In today’s world it is required to use email marketing more
effectively, which requires ingenuity, concentration and dedication to
maintain an email database and consistently deliver quality emails that will
be read by users.

Viral marketing — promotion of a company on the basis of digital
materials or sites, information on which consumers gladly share with their
friends.

The main benefit of viral marketing against the classic campaign
requiring classic manufacturing technology 1s the low cost of the campaign
and its rapid realization. The disadvantage of viral marketing is a small
control over the course of the campaign. After launching a virus campaign
the virus lives by its own life and spreads according to the will of the
recipients.

Internet marketing is a very current and increasingly discussed
subject in recent years due to the overall development of the Internet. It is
a type of marketing that involves many activities and is based on patience
and long-term care.

Marketing on the internet is often confused with the concept of
online marketing. While internet marketing includes all marketing
activities on the Internet, online marketing expands this concept and hides
marketing on mobile and similar devices [4].

According to Janouch, the main advantages of internet marketing
are:

— Availability 24/7 (marketing is ongoing);

— Complexity (the ability to reach big internet number of customers
in several ways at a time), individual approach (customers are no longer
anonymous, they can be targeted directly with content or key words);

— Dynamic content (update), easy monitoring and measurement
(more data).

The disadvantages of the internet are:

— Amount of information (advertising may be lost in the amount
of competition);

— Selectivity (not suitable for addressing a broad target group);

— Technical restrictions (accessibility, safety gates).
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Every day, more and more technologies develop. Recently, there has
been a rapid transformation of new media due to the emergence of new
technologies and the expansion of the Internet space. The role of the
Internet is very important in the development of New Media, as it allows
the use of text, image, video material and audio recordings to transmit
information.
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Introduction. Cultures vary widely and so do languages and their
peculiarities. Arab culture, for instance, is largely different from the
western culture in a number of aspects, and this entails linguistic
differences between Arabic and western languages. In the Arab World,
Saudi Arabia assumes special status both culturally (being a past culture
shaped up by Islamic heritage) and linguistically (being the closest to
Standard Arabic), let alone its unique financial status
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The Saudi society has experienced tremendous development over the
past several decades. Moreover, it is recently witnessing some major socio-
economic changes, where the society is moving towards more openness at
different walks of life. This has created interest in taking the Saudi culture
as the subject of investigation in the present study.

Research Objectives. The Present study focuses on the cultural and
linguistic aspects of Saudi Arabian online advertisements.

More specifically the study aims to:

1. Identify different cultural and linguistic themes in the online
advertisements.

2. Understand commonly emerging patterns within these themes.

3. Categories these themes and establish a link between them.

4. Suggest future key research areas in the interplay of these themes.

Literature Review. Much link has been spilled over cultural and
linguistic features in commercial advertisements (e.g. Williamsom, 1978;
Goffman, 1979; Schirato and Yell, 1997; Al Widyani and Shoaib, 2016).

Findings from such studies have provided much insight into the
subject matter especially in the west.

As such they cannot be generalised for the east given the great
cultural and linguistic differences (e.g. individualism vs collectivism, high
context vs low context) between the two extremes.

In fact, there is little research on this issue in the east, notably in the
Arab world. According to Al Widyani and Shoaib (2016: 157), «research
concerning the language of advertising in the Arab world is still in its
infancy».

Saudi Arabia is the largest country in the Arab world in terms of
population and area has a peculiar culture, social norms and heritage which
affects the linguistic features of its advertisements.

TV ads were not allowed until 1985 but due to significant
transformation at economic and social levels, the advertisement industry
has grown dynamically.

As far as Saudi Ads are concerned, Yavas (1997) studied addressed
them from both economic and social dimensions and observed that the
social dimension is more important for them. He advised that:

a) the advertisement language should focus on strong family and
religious values along with true product attributes and benefits.

b) The language should focus on tangible benefits and should avoids
puffery.

c) Lugmani et al. (1987) emphasized that the use of language in
Saudi advertisements should show real product benefits, and their work
stresses the importance of diction, humour and metaphor.
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d) Given this paucity of literature, a thorough study is needed to
provide a comprehensive picture of the interaction between cultural and
linguistic elements in modern Saudi commercial advertisements.

Theoretical Framework. Language acts as a schema through which
we interpret and understand the world (Lutz and Abu-Lughod, 1990).

In other words, the language acts as a vehicle of accommodation for
the individuals. Accommodation is taken as a set of alternatives which are
complex contextually, organised and can be multiplied (Giles, et al., 1991).
The accommodation theory by Giless et al., (1973) suggests that the
amount of effort the speakers puts in to accommodate the listener, in turn,
results in more efforts put in by the listener to accommodate the speaker.
This speech accommodation theory has been used to examine the
behaviours in the broadcasting industry.

Methodology. Data Collection. Forty recent Saudi commercial video
ads as posted on Youtube.com were randomly selected. 100 ads were
numbered from 1-100, but only 40 were arbitrarily selected. This
statistically forms a random sample as all the 100 numbers have an equal
chance of being chosen. All the selected ads are easily recognizable as
Saudi ads by virtue of the names if persons and places figuring in these
ads, attire and dialect, or local flavour if standard Arabic was used. This
was nonetheless validated by a Saudi jury.

Data Analysis. The selected ads were watched repeatedly by the
researchers and content analysis was performed. All linguistic and cultural
elements appearing were spotted and closely examined.

Findings. A- Cultural Features:

— Traditional and modern dress.

— New societal changes: e.g. women driving, and women in colourful
Abays in workplace, and with no veils in public.

— Cultural and Islamic values (e.g. charity, hospitality, cooperation,
partnerships, originality, Altruism, helping elderly).

— Cultural and Islamic Symbols (the «crescent» associated with
Islamic lunar calendar, Ramadan lanterns, and the «door viewer» or the
«spyhole», an indication of a conservative culture).

— Family both nuclear and extended with focus on family bonds.

— Collectivistic culture.

— Luxury and happiness.

— Reminiscing on the good old time.

— Invoking the names of God.

— Emphasizing traditional names (e.g., Faisal, Abdulaziz, Badr, etc.).

— Football obsession.

— Endearment and welcoming expressions.
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Unusually expressing of emotions in dialogues in public: husband
and wife (sweetheart and missing you and a like). Saudi traditional habit
of borrowing some needs from neighbours (e.g. sugar, salt, bread, etc...a
habit that can barely exist nowadays even in villages).

— Knocking three times at a door.

— Expressing gratitude.

— Cultural diversity: Portrayal of people from different cultures
alongside Saudi people.

— Social Stratification: (socio-economic classes).

— Saudi food and desserts in Ramadan.

— Saudi Humour.

— Saudi strong sense of nationalism.

— Cradle chants.

— Modernity and technologies: e.g. pregnant women follow up &
ultrasound. Youngsters using state-of the-art Laptops.

— Frankincense: showering someone socially important or nobility
with Frankincense.

— Traditional authoritative teacher/reprimanding students.

— Tea offered in buckets for a big number of people.

— Adhering to law and order: people queuing up to receive a service.

— Some evidence of a low—context culture.

— Beginning action with the Islamic phrase s s (s df abf aces (In the
name of God the most compassionate, the most merciful).

— Envy: women getting envious of women who are more loved by
their husbands.

— Viewing school as second home.

— Parental concern and fear of envy and evil eye.

People taking photos (and now selfie) with «stars» in various
domains. This reflects people’s admiration and the desire to brag about
having pics with them. Photos will be most likely posted via social media.

Name-calling (often offensive names given to people in a funny
way).

People need evidence in order to concede.

Linguistic Features.

— Invoking the name of God in almost all the semantic formulas (i.e.
the ads content).

— Use of Islamic terms: «Rizq» (provision).

— Metaphor (e.g. The football players are «falcons» of the nation,
«Shopping at Panda is an inherited love», and «your wife is a school in
cocking» [1-4].
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— Use of loan words (foreign words: e.g. ‘control’, «wow» instead of
«mashallahy, and «modemy).

— Use of loan acronyms (e.g. «DSL» Digital Subscriber Line, though
Arabic does not have such acronyms).

— Use of loan phrases (e.g., «home delivery»).

— Use of Saudi dialectal speech.

Emphasis: a salesman addressing a Saudi woman «We are waiting
for Your car in our parking lot». Emphasizing her car, in recognition of
women driving being only recently legalized.

— Use of common Saudi greeting forms e.g. «Hala bil Zein» (literally
«welcome you beautiful»).

— Metonymy (a figure of speech) Bint el halal (literally «daughter of
the lawful and permitted in Islam» to refer to «wifex.

— Use of cultural formulaic expressions «ishrit omr» to refer to
closeness to people /things for so long .

— Use of funny nicknames.

— Use of Modern Standard Arabic in formal settings (e.g. taking oath).

— Analogy: Pandati is analogous to neighbour’s house from which
one may borrow.

— Non-verbal communication: reliance on images and animation to
convey messages.

— Prayer cliché s (e.g., May God accept your fasting and prayers).

— Poetry: Rhyme and Rhythm.

— Lexical ambiguity (a word having more than one meanings).

— Code-switching: Dialogues were implemented in colloquial Saudi
Arabic but the STC concluding voice was in Modern Standard Arabic.

Use of «hook» as an opening statement (e.g. Imagine the world with
no internet).

Translating the whole ad into English. Implications:

a) The importance of English as a foreign language in Saudi and

b) to reach out to the international community; were English is
becoming Lingua Franca.

Translating Arabic phrases into other foreign languages e.g. Spanish
by eminent football Hispanic players.

Use of pidgin in communication between Saudi and non-Arab
workers. Pidgin is created varieties for the purpose of communication
among people who have no common language.

Code-switching (switching from Arabic to English and vice versa).

Intertextuality: originally the «the way to a man’s heart is through his
stomach», but in the ad «the way to a man’s heart is Abo Kas» which 1s a
rice brand.
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Polysemy (e.g. the word <+& «Teeb» has two meanings: originality
and perfume.

Employing different Arabic dialects: Saudi (husband). Syrian (wife),
Egyptian (salesman).

Use of common traditional sayings (e.g. «You are generous and we
deservey).

Wit-Wordplay. A type of paronomasia or pun that involves playing
with words in a funny manner.

Use of diminutive names for either endearment or undermining.

Symbolism: use of animal sounds to echo human sounds in real life
situations.

Collocations: words that partner together e.g. <hads o/ (c.g..,
«aSloh wa faSloh» which means «its originy.

Mimicking songs (e.g. Talk Spicy).

Humour.

Politeness expressions.

Use of rhetorical devices: ethos, pathos and logos.

Language plays a key role in conveying messages to consumers. A
culturally sensitive language in business advertising is even more effective
in attracting and retaining customers in a competitive environment.
Businesses, which are keen to expand and understand customer better,
should pay special attention to the link between language and culture to the
customer.
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Ha cphoroguimiHiil 1eHbh TUTAHHSIMU CTBOPEHHS IMIJKY Ta peryTarii
OMKYIOTBCS TMIAMPUEMCTBA Pi3HOT (OPMHU BIIACHOCTI, SIK KOMEPIIHI
YCTaHOBH TaK 1 TPOMAJIChKI oprani3aiii. 30kpema, MUTaHHIM (POpMyBaHHS
BJIACHO1 peryTalii MaloTh I'PYHTOBHO 3aliMAaTHCh CydacHI Mejia, ajpke
caMeé BOHM 3ailMaloTh Ha CHOTOJHI MOTY>KHE MICIIE B JKUTTI CYCHIJIbCTBA,
came 1HTEepaKTUBHI Mejlla BIUIMBAIOTh HA TPOMAJCHKY OYMKY 1 BIIICPAOTh
KJIFOYOBY pOJIb y p0o30y/10B1 iH(OPMAIIiiTHOT OJITUKY KPAiHU B LILJIOMY.

Menia, B OCHOBHOMY, (OpPMYIOTH pEHyTallil0 4Yepe3 CHPUINHSATTS
ayJIUTOPI€IO, aje B CY4YaCHOMY CBITI BEIUKOI KOHKYPEHIIT MiX Tele-
KaHaJlaMH Yy 00poThOI1 3a TJisg1aua HeIOCTATHRO JIMIII TIOB1IOMJIISITY HOBUHH,
peKJIaMyBaTH SKICHUW TOBap 3a MPUBAOJMBUMH I[IHAMU Ta TPAHCIIOBATH
po3BaxkaiabHI peaniTi. Bce Ouibiie Ha BHOIp TUIsgadya BIUIMBAIOTH Taki
HeMatepiajabHl (PaKToOpH, K IMIIK Ta pEmyTallisl TPaHCISTOPIB Ta JIJIEPIiB
OyMOK. [Insi CTBOpEHHsS NpPEeCcTHKHOI pemyTailii, TeaepaaioKoMIaHIsIM
HEOOXI1JTHO BJIaBAaTHCS A0 TaKUX XUTPOIIIB, K 3B S3KH 3 T'POMAJICHKICTIO,
BJIACHE MAaOJICUTI, IEBHE MAHIMYIIOBAaHHS Ta Mpomnaranay. Taki 1HCTPY-
MEHTH MapKETHHTOBHX KOMYHIKaIlli JIOCUTh PO3IMOBCIOKEHI, SIK TEXHO-
Jorii BIUIMBY Ha TPOMAJSH, X CYCHUIbHY TyMKY, a TaKOXX Ha pEeKJIaMo-
JIABI[IB Ta I[IHOBY MOJITUKY TEJIEBI31MHUX KaHAIB.

[luranHAMH IMUDKY Ta pemnyTaiii MPUCBAYCHO PO3BIIKH  SIK
HAyKOBILIIB—MEIIO0JIOTIB, TaK 1 MPaKTHUKIB, AKl MPaIoTh B cepi Mapke-
TUHTOBUX KOMYHIKaIlii, 30KpeMa Hallle JOCTIKEHHS TPYHTYEThCS Ha
Takux nopoOkax sk: Anupromenko M. 0. «Pomb Begydoro y TBOpEHHI
edexTuBHOI TenekomyHikamii», ['ypesuu I1. C. «IIpuxmtouenuss uMuxka:
TUTIOJIOTUSL TEJIEBU3MOHHOTO o0paza W TMapajoKChl €ro BOCHPHUITHSY,
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Kusiauns €. O. «Imijpk opraHizaiiii COmioKyJIbTypHOI cepu: CTPYKTYp-
Hu# miaxiay, Mapranuk B. C. «llItyynuii iMipk yKpaiHCBKUX TeJeB13ii-
HUKIB». Bci BoHu 30iraroThest Ha Tid gymii J>kona depuaiin npo BILIUB
KOXHOT OCOOMCTOCTI OJIMH Ha OAHOTO [5].

[leBHUM YMHOM, MOTOJKYIOYHCh 3 IIMM TBEPKCHHIM, XOYEMO
OPUAUINTA yBary pemyrauii Meia, a came (OpMYBaHHIO PemyTalliiiHUX
nuBigeHaiB CycniibHOro TeyieOaueHHs, sSiKe, Ha Hally JyMKY, OUIbIle 3a
IHIIl BIUIMBAa€ Ha (POpMyBaHHA TPOMAJICHKOI JYMKH IIOAO CYCHUIbHO-
NOJIITUYHUX TIpolleciB B YkpaiHi. CycnuibHe TeneOaueHHs Ta paJiloMOB-
JeHHs1 YKpainu — 1ie myONMiyHUN 1HCTUTYT TPOMAJChKOTO MOBIICHHS, IO
NPU3HAYCHUNW 3aJ0BOJIBHATH  1H(QOpMaIliiHi 1oTpedu YKpaiHCHKOTO
COLIlYMY, 3aJly4aTH HOro Mpe/ICTaBHUKIB 0 OOTOBOPEHHS Ta BUPILIECHHS
HaWBAXJIUBIIINX COIIAJIBHO-TIOJITUYHUX THUTaHb, COPHUATH (POPMYBaHHIO
IPOMAJITHCHKOTO CYCHIIBCTBA B YKpaiHI Ta 3a0e3leuyBaTh HAJIEKHY
peainizaliio KOHCTUTYLIIHOro MpaBa KOXHOTO Ha 1H(opMarito. CycriibHe
Tene0aueHHs] € HEKOMEPIIMHUM, BOHO HE CAHKIIIOHYEThCS JCP>KaBHUMU
BIJIOMCTBaMH, 1 (JIHAHCYETHCS JUIIE 32 PAXyHOK a0OHEHTCHKOI IJIATH, 1O
30UpaloTh 3 TPOMAJsH, SKI BOJIOAIIOTH TeNenpuiiMayaMu abo pasio-
npuitMmadyamu. AOOHEHTChKa TjIaTa TaKOXXK MOXE TMO€IHYBAaTUCS 3 BlApaxy-
BaHHSIMU YpAy Ta (pIHAHCYBAHHSIM 32 PaXyHOK PEKJIAMHHX MOCHYT.

HaiiBimoMimmii npukiIag CycHiIbHOIO MOBHHKA € OpUTaHChKa
ciyx6a BBC (British Broadcasting Company — bpuTaHcbka MOBHa
KoMmaHisg). Pemyraiiisi bOro rpoMajJicbKOro TejeOadeHHs Hapasi 3aiiu-
IIAETHCS OJHIEI0 3 HAWMO3UTUBHINIUX Yy MPOCTOpl Meaia. CBOEMY IMITIKY
BOHU 3aBASYYIOTh CBOIM JUKTOpaM, KOMEHTATOpaM, BEAYyUHUM MPOrpam, 1o
YITKO 1 JIOCTOBIPHO TMEpeNaloTh 1HPOPMAIIIIO TIsAIeUEeBl, IKICHUM 1 TIPaB-
JTUBUM CHOKETaM, IO ornepatuBHO Buxomuiau y edip. Lli daxtopu €
OJIHUMH 3 0araThbOoX IMIJKOTBOPUYMX YMHHUKIB, 10 BIUIUBAIOTH Ha YABY
TJISI1a4iB 1 CTBOPIOIOTH BIIYYTTS JOBIPU SIK 10 BEIYy4OrOo YU KaHaly, TaK i
3arajoM Ha Tejie0aueHHsI.

Takox, MaeMO HAroJIOCUTH Ha €THYHHX CTAHIAPTAX, SKUX JOTPH-
MYIOThCSI HajaBaul iH(QopMallii yepe3 CyCriJibHE MOBJIEHHS 1 TyPTYHOTHCS
Ha CKJIAJIOBUX JIATEHTHOT'O 00pa3y TelexXypHaiicta. ETuuH1 cTangapTH, siKi
BUKOPUCTOBYIOTHCSl MPUXOBYIOTh YACTHHY, sIKa HE BIJIMIOBIJIA€ YSIBICHIO
IPOMAJICBKOCTI TIpo MpodecioHadi3M Ta JIAEpPCTBO IyMOK. Tak, Mpo-
deciitHa eTUKa KYPHATICTIB 3MIIHWIIA 3a paxyHOK (opMyBaHHsI ITpodeciii-
HUX 00’€JHaHb Ta KOJIEKCIB HUMM CTBOpeHMX: «CIiJIKa >XypHaJICTIBY,
XapTIMChKHUX TEIEPAIOMOBHUKIB Ta 1HILIKX.

[Ipodeciiina etrka — 11e Hayka, Kka BUBYa€ npodeciiiny crenudiky
Mopani. besnocepenHe BiAHOIIEHHS A0 I11€1 HAYKW MaloTh Ti mpodecii, B
TISTIBHOCTI SKHUX TepeadadeHo CIUIKYBaHHS 13 JIIOABMH, BIJIOMHMH 3
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MO>KJIUBICTIO BTOPTHEHHSI Y CBOE CyIbOy Ta AYXOBHUUA MHp. Y HaIIOMY
poO3yMiHHI TIpodeciiiHa eTHKa — II€¢ CHCTeMa I[IHHICHUX OpIlE€HTaIli
JIOJIMHU, peasli3oBaHa 0e3mocepeIH0 B Horo AisuibHOCTI. JKypHamicTChKa
€THKa CKJIajlacsl 3a 3MIHOIO CKJIaJIaHHs caMoi npodecii Ta HAaKOTTUYEHHS B 11
MiJBaJIMHAX MOPAJIBHOTO OMNPAIFOBAHHS BUPIIIEHHS KOHKPETHUX, MPO-
deciitnux TpyaHomiB. Came MOJ0JaHHA TaKUX TPYAHOIIIB, OCOOMCTICHA
MOPAJIbHO-€TUYHA CBIJJOMICTh, HA HAly JYMKY 1 € TUM 0a30BUM OpPIEHTH-
pOM, SIKMH 1 BIUIMBA€E HA PEIyTallllo CyCIUIbHOTO TenebaueHns [1, c. 114].

BpaxoByrouu Bulle3a3Hau€HE, MOXEMO CTBEpJIKYBaTH, IO pEIy-
Talis opraHizaiii — e KOJICKTUBHE YSBJEHHS MPO MISUILHICTH Ta PoOOTYy
KoMmmaHli. Mo)kHa TaKoX 3pOOWTH BHCHOBOK, IO pEIyTallisl CTae€ HE
TUTBKH HEOOXITHOIO YMOBOIO ISl JOCSTHEHHS TEJIEKOMIIAHIEK CTIMKOTO 1
TPUBAJIOTO PO3BUTKY, aji€ i OJTHUM 13 CTPATETIUHUX 3HAPSIb KOHKYPEHTHOI
oopotb0Ou. Ilo3uTrBHA penyTarlis Tene-, paalOMOBHUKIB MOJETIIYE JOCTYII
1m0 1HGOpMalLIHUX pecypciB, 3a0e3nedye MaKCUMaJIbHUW 3aXHCT KOM-
naHii, J03BoJisie €()EeKTUBHO BIUIMBATH Ha IPOMAJACBhKY IyMKy. PemyTtanis
SK YaCTUHA HEMaTepilaJibHUX aKTUBIB KOMIMAaHIi HEPO3PHUBHO IOB’sS3aHA 3
TaKUMHU TOHATTAMU K PR, iMimxk, OpeHn, momynspHICTh, OpraHi3aiiiiHa
KyJbTypa, colllaJibHa BIiANOBIAANBHICTE. Bu3HaueHHs «pemyTaiis» Ta
«IMIJK» JyKe TMOJI0HI, OJHAK, Y TMOHSTTI IMIJKY KJIIOUOBUM CJIOBOM €
«o0pa3y», a B pernyTallii — oIiHKa 1 oBipa. Pazom 3 Tum, ciiji BU3HATH, 1110
dbopMyBaHHS peryTailii KOMIIaHii JIy’e TICHO IOB’si3aHE 31 CTBOPEHHSIM
CTIAKOTO IMIJIKY, 1 HaBITh YaCOM BJAJIMM 1 aJIeKBaTHUU IMIJK OpraHizarii
BILUIMBAE HA 3pOCTaHHS ii pemyTailii [4].
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IJThOBA ayAUTOPIS.
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BianoBinHo 110 3aKoHY YKpaiHu coliiajibHA pekiiama — I1ie 1H(popma-
i1 OyJIb-sIKOTO BUAY, PO3IMOBCIO/DKEHA B Oy/Ib-siKiid (popmi, sika cripsiMOBaHa
Ha JIOCATHEHHS CYCIUIBHO KOPUCHUX IIUIEH, MOMYJISIpU3allilo 3arajibHO-
JIOJICBKUX I[IHHOCTEHN 1 PO3MOBCIOIKEHHSI IKO1 HE Ma€ Ha METI OTPUMaHHS
npudyTKy [1].

OCHOBHUMH T€MaMH COLIANIbHOI pekiamMu € (HOpMyBaHHS MO3UTHUB-
HUX acoliaIii 3 coiaabHO 3HAYUMHUMU MPOoOIeMaMH CyCIIJIbCTBA Ta (op-
MyBaHHsI CMakKiB Hallii; Mpomnarasjia MOpajlbHUX NPUHLMMIB (HAPUKIAL,
NOPSAHICTh, A00pOTa, JOOOB 10 ONMKHBOrO, TypOOTa MPO TBAPUH Ta
TOJIEpAHTHE CTaBJICHHSA A0 JIOJICH, SKI MarOTh IE€BHI MPOOJIEMH, MIITHI
CIMEMHI CTOCYHKH TOIIIO); BHUPIIICHHSI €KOJIOTIYHUX MpoOJieM Ta pailio-
HaJbHE TPUPOJOKOPUCTYBAHHS; MpOMaraHaa 370pOBOTO CIIOCOOY KHUTTH;
dbopMyBaHHS 3aKOHOCITYXHSHOCTI; CXBaJi€HHs OJIaroJIMHUX aKIlii; BUXO-
BaHHS MaTPiOTU3MY (peKiiaMa J0 CBST, FOBUIEIB, CIIOPTUBHUX MO ) TOIIO [2].

CborosiHi 0 coliajgbHOI PEeKJIaMU BHCYBA€ThCS Oararo BUMOT, IO
NOB’SI3aHO 3 TUM, II0 BOHA BUKOHYE Jy>K€ BaXKJIUBI COILlanbHI QYHKIII Yy
Oyap-sikiii kpaiHi. [IpoTe Mano XTO 3ayMyeThCs K 3pOOUTH COLAIbHY
pexkiaMy e(PEeKTUBHOIO 1 HACKUJIBKU 1I€ BaXKye MOPIBHSAHO 3 KOMEPIIIMHOIO
pexnamoro. Tak, HampukiaJ, CbOrOJHI ICHYye O€314 peKjIaMH MpPOTU
naiinHa. Bei 11 6auaTe, BCl po3yMilOTh, IO 1€ € TpodsemMa 1 Iie MOoraHo,
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IpOTE: YU € TaKl XTO BHUPIINIMB KUHYTH MHaJIUTH CaMe€ 4Yepe3 peKiamy?
ToOTo, comialibHa pekjiaMa y CBOil OUIBIIOCTI CTaBUTh 32 METY JIMIIE
npoinpopmyBat a0 HarajaTu mMpo Mpoodiemy, Mpo sIKy 1 Tak BC1 3HAIOTh.

Hpyroto npobiemMoro € Te, m0 colllajbHa pekiama, came 4yepes3 Te,
IO HAIllJIeHa Ha CYCHUIBCTBO B IIJIOMYy HE MOXE HOCHUTHU 3aHATO
arpecuBHMI xapaktep. ToO0TO 3 omgHOTO OOKy, MM XouyemMo mI00 ii
3amam’gTajJy 1 BOHa ITOJ1471a, a 3 IHIIOTO BOHA HE MOXKE 3a4INaTH THX, XTO
HE € IUIBOBOK ayJUTOPIEI0 1 HA KOrO HE COpsIMOBaHA JaHa pekJiama.
Hasenemo npukiaa. ¥ 2006 pori B Ykpaidi Oyjia NmpoBefeHa IIUPO-
KoMaciTabHa peKJiaMHa KaMIaHis COLIaJIbHOTO XapakTepy, ska Oyrna
cupsiMoBaHa Ha O0OpoThOy 3 HapKOoTUKaMu. byio posmimieHo Oinbiie
500 61160pmaiB, e Ha YopHOMY (OH1 OyB PO3MIIIEHU BIAOMTOK MaJICHbKO1
JTUTSAYO0I PYUKH 3 HajamucoM «Mama, YoMy s ypoa», a 3 HU3Y Ha OuIomy
dboHI 1€ OAMH HAAMHUC «Y HApKOMaHIB HE OyBae 370pOBUX JiTei». Sk
pe3yibTar, 3 OJHOr0 OOKYy — arpecMBHa KOMYHIKAIlisl 1 TOMY € OUIbII
JII€EBOIO, a 3 1HIIOr0 OOKY, BEJIMKA KIIbKICTh HE3aJ0BojJeHUX. HaBiTh OyB
3a(ikCOBaHUH TpariyHWil BUMAJ0K 3 MaTip 10, KA HE Ma€ BIIHOIICHHS /0
IJTLOBOT ayJUTOPIi, TPOTE MA€ TUTHUHY 3 CEPUO3HUMHU (PI3MUHUMH BaJlaMU
[3].

Tpetrboro MpoOJIEeMOI0 MOXKHA BU3HAYUTH HE PO3YMIHHS pPEKIaMo-
JABI[IB Ta PEKIAMICTIB BHUIUIATH KOHKPETHI IIJIbOBI ayauToOpii Jyis
coriaabHOi pekyiaMu. Jlesiki HayKOBIIl HaBITh MAlOTh MPOTHICKHY TOUKY
30py, BKa3ylouu Ha Te, 1110 COolliaJibHa peKjiaMa po3paxoBaHa /i BCIX 1 Ha
BIJIMIHY B1Jl KOMEPLIIHOI TyT HEMae NOTpeOr BUILIATU LLILOBI PEKIIAMHI
aynuropii. BBaxxaemo 11e¢ XMOHOIO TOYKOIO 30py 1 AJis JOKa3y HaBeIeMO
nekuibka mnpukiaaiB. Ilpu po3poOieHHI 3HOB Taku peKJIaMH MPOTH
HAapKOTHUKIB MOKHA BHIUIMTH JBI LUIKOBI ayauTopii. Jlo mepiioi MoxxHa
BIJIHECTH JIIOJEH, SIKI BXKE€ MalOTh HAPKOTUYHY 3JIEKHICTH 1 10 APYTOi —
I1JUTITKIB, SIK1 TUIBKKM MaloTh OakaHHS cpoOyBaTH 1 TUM CaMUM JEMOH-
CTPYBaTH CBOIO 1HAMBIAYAIBHICTh 1 1OpOCICTh. JIJisl IMX ABOX ayAUTOpIn
HEOOXIJTHO CTaBUTH PI3HY METY (MEepIIMM HEOOXIiJHO MOKa3aTH, IO IIE €
yac 3MIHMTH CBO€ XKUTTS 1 Hajgath 1HGopMallio TenedoHiB J0Bipu abo
HAPKOJIOTTYHUX IEHTPIB, JJISL APYroi — e Mae OyTH MOMNEPEIKEHHS TOTO,
[0 3a Ii€r0 cupoOor0 Oyjie HE3BOPOTHI HACHIAKH), 3aCTOCOBYBATU PI3HY
dbopmy nomaudy iH@opmallii, KOJIbOPOBI PILIECHHS, MIPUPTH MAOTh TAKOXK
BIIPI3HATHUCS. AOO, SKIIO HaBITh B3SATH OJIHY 3a BIKOM ayJIUTOPIIO,
HaIMpUKIad MTIJUIITKIB, TO BOHU BIJAPI3HSIIOTHCSA 3a CHPUUHATTAM i1HGOP-
Maiii. Y 1bOMY BUNAJKY MOXHA BHUJIUIUTH MIIITKIB, SIKI CHPUUMAIOTh
iH(pOpMaIlil0 Ha eMOIIITHOMY piBHI, 1HII — Ha palioHaIbHOMY. ToMy s
NepIIoi TPynu — Ie SICKpaBl KapTUHKH, IJs 1HIIOT — 1€ (PakTu, JOKa3H,

67



ctaTuCTUKa. KOHKpEeTHMX peKOMEHAAIlli IMoA0 BHUIIJICHHS I[IJIbOBUX
ayJIUTOPii HE Ma€, HEOOXIJHO Y KOKHOMY BUIIAJKY MPOBOAUTH MapKETHH-
TOBl JOCHIIPKEHHS, 3a pe3yJbTaTaMH SIKUX BUIUISATU ILUIHOBI ayguTOPil 1
PO3pOOIIATH peKIaMHI KaMiaHii. Ajie po3po0isiTh OAHY peKJIaMmy sl BCIX
€ HE BIPHUM PIIICHHSAM 1 Y KIHIIEBOMY MiJICYMKY He OyJie eeKTUBHOI 1Jis
YKOIHOT IIJILOBOI ayIUTOPIi («BCE M1 BCIX — HIIIO Hi JIJIT KOTO»).

OxpiM 3a3Ha4eHUX MpPoOJIeM, ICHYIOTh TaKOXX MpOOJIeMH II0A0
IPaBOBOTO PETYJIIOBAHHS COIIANbHOI pekiiaMu B YKpaiHi, e € HeoOXif-
HICTh HaJaTU OUIBII YiTKI KpUTepii 1AeHTU(IKAI] COIlialbHOI peKIaMH 1
BIJIMEXKYBaHHS ii BIJ 1HIIMX BHJIB, HampuKiIajd Bia momitudHoi. Ile mae
3aXMCTUTH BiJl ICHYIOUMX TOJAJIBIINX MaHIMYJISAIIN, KOJW I BUTISIOM
COITIaJIbHOI peKJIaMU TMOJITUKH, O13HECMEHHU a00 31pKH PO3IMOBIAAIOTH PO
iX HIOWTO COLIATBHO-KOPUCHY MisIbHICTh. CBHOTOJIHI 3a CTAaTHUCTHUKOIO,
II’siTa YaCcTUHA BIJl BCi€l COLIANIBHOI PEKJIAMU € MTPUXOBAHOIO MOJIITUYHOIO
pEKJIaMOI0, a Ha peajbHy COILIalbHY pekiamMy He BHUCTadae (PiHAHCOBUX
pecypciB. Sk Hachmiok, B YKpaiHi pekjiama 37J0pOBOr0 CIOCOOY KHUTTS
OXOIUTIOE OJIM3BKO 7% BiJ 3arajibHOI peKjiaMu, a Ha 3aXofl Taka pekjiaMma
nepesuurye 50% Bciei pexinamHOl npoaykiii. Takox iCHye mpobiema B
opraHizaliiHux 3acajax Ta y ¢opMyBaHHI MEXaHI3My KOHTPOJIIO 3a JisUIb-
HICTIO B Tally3l coulaibHOi pekiamu. IIpore 3a3HaueHi npobieMu He
pPO3TIIIHYTI dYepe3 Te, IO BOHU BITHOCATHCS HE JO MapKETUHTOBUX,
a MaloTh IOPUIUYHO-TIPABOBUH Ta JAEep>KaBHO-OpraHi3alliHU KOHTEKCT.
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IHCTPYMEHTIB IIIINMTPUEMCTBAMMU TOPI'IBJII 'A/KETAMHA
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CTYJIEHTU
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B ymoBax Kpu30BOi €KOHOMIKH, JOCIIIKEHHS OCOOJIMBOCTEW MpO-
1ecy oprasizailii e(eKTUBHOTrO MelalulaHyBaHHS € HaJI3BUYAMHO BaXKJIH-
BUM Ta akKTyadbHUM. B HOBHX peamnisix MIINPUEMCTBO Ma€ TOCTIHHO
OILIIHIOBATH JOLUIBHICTh PEKJIAMU Ta PO3PAXOBYBATH MalOYyTHIO 1i BapTICTh
Ta pE3yJbTaTUBHICTb. AJPKE 1€ HampsMy BIUIMBAE HA OCTATOYHY
€()EeKTHUBHICTb PEKJIAMHOI JISJIbHOCTI.

[Iporiec BUKOpPUCTaHHS PEKJIAMHUX IHCTPYMEHTIB BiJOyBa€ThCA
3TIHO 3 JIOTIKOK l€papXxii HUIed MIANpUEMCTBA 1 MOB’A3aHUM 3 ycima
po3aiiaMu O13HEC-IJIaHy MiANPUEMCTBA, IO JOMOMAra€e 4iTKO BU3HAYUTHU
MICII€ PEeKJIaMH B KOMIUIEKCI MAPKETUHTY, BUXOJIYU 3 KOHKPETHOI 1[1HOBO1
Ta TOBApHOI TMOJITUKU W MISJILHOCTI 3 OpraHizaiii mpojaxy ToBapiB. 3a
JIOTIOMOT'00 BUKOPUCTAHHS PEKJIAMHUX 1HCTPYMEHTIB MMiANPUEMCTBO BHUPI-
IIye 4MMaJio 3aB/iaHb, 30KpeMa: PO3IMOBCIOKYE 1H(GOpPMAII0 MPO caMe
HiANPUEMCTBO, MOTO TOBapH; OTPUMY€E 3aMOBIIEHHS Ta 3allUTH; Haja-
rOJKYy€ MapTHEPChKI BIAHOCHHM; CTBOPIOE COO1 MO3UTUBHY pEIyTalilo Ta
3a0e3neuye BU3HAHHS 3 OOKYy PUHKY; YITKO BIJIOKPEMIIIOE BIIACHI TOBapH
B1Jl TOBAPIB-KOHKYPEHTIB; MIATPUMYE MPUXUIBHICTh J0 MPOAYKTY; OpoOy-
JOKY€ TOTUTIMBICTD CIIOXKMBAUIB J0 TOBapy, MIANPHUEMCTBA; BIUIUBAE HA
3BUYKH TPU CTIOKMBAHHI MPOAYKTY; OTPUMYE peKJIaMHuM mpulyTok [1, c. 67].

BukopucTtanusi pekiiaMHUX 1HCTPYMEHTIB Ha MiANPUEMCTBAX TOp-
TiBJI1 TaJKETaMH — 11€ CKJIQTHUM TPOIIEC 1 B Pi3HIN JIITepaTypl BUALISETHCS
pi3HA KUIBKICTh €TaMiB peani3alii peKIaMHOl JIsJIbHOCTI..

[Toromxyemock 3 gymkoro aBropiB H. C. Ilequenko ta T. 1. SlkoBeHko,
SKI 3a3Ha4yaroTh, 110 PEKJIaMHy MporpaMmy Ha HiJIPUEMCTBI JOIIIBHO
NOYMHATH 3 AaHAII3y BHYTPIIIHHOTO Ta 30BHIIIHBOTO MAapKETHHIOBOIO
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cepeaoBuIa (MApKETUHTOBI TOCIIKEeHHs ). Ha iboMy eTari € MOKJIUBICTh

3HAWTH BIAMOBIAI HA MUTAHHS I[OJ0:

— OCHOBHMX IIJIEH peKIamMHOI AISIIBHOCTI MIAMPUEMCTBA, CPepH 3acTOCy-
BaHHS MPOAYKIIIT;

— OCHOBHHUX (DYHKIIOHAJIBHUX SKOCTEH 1 TEXHIKO-€KOHOMIUYHHMX BJIACTH-
BOCTEM MPOAYKI, 1i YHIKAJIBHUX MOKJIMBOCTEH, IepeBar 1 HEJOJIIKIB
BIJIHOCHO aHAJIOT1B Ha PUHKY;

— €KOHOMIYHOTO YH COIIaJIbHOTO €(eKTY BiJl CIIOKUBAHHS MPOTYKIIi;

— MOXJIMBOCTI BUKOPHCTaHHSI TUX YW I1HIIUX CJiB (00pasiB, CUMBOIJIIB,
MIEPCOHAXKIB) Y PEKIIAMHOMY 3BEPHEHH];

— peabHOTO Ta MOKJIMBOIO 00CATy MpOAaXy, MOTEHILIMHUX CIIOKUBAYiB
PEKJIAMOBAHOI TPOJYKI[i, PEKIAMHOI AKTUBHOCTI KOHKYPEHTIB, iX
YHIKQJIbHUX MPOTO3UIIIN, IepeBar Ta HeJOIIKIB KOHKYPYIOUUX TOBAPIB;

— noTped Ta nodakaHb CHOKUBAYiB, 30BHINIHBOI CUTYallll HA PUHKY Ta B
KpaiHi 3arajioM ToIio [2, c. 65].

HactynHuii eran — BU3HA4YEHHS IIJIEH peKJIIaMHOI JisibHOCTI. J{iis
I[HOTO MiANPUEMCTBO MA€ BPaXyBaTH BIUIMB TaKUX (PaKTOPIB, AK: ySBICHHS
CIIO’KMBaviB, MApKETHHTOBI CTpaTerii, MOBEJIHKAa KOHKYPEHTa, PECypCH
nianpueMcTBa [3, c. 5].

TakuM YMHOM, peKJIaMHI LI SBISIOTH COOOI YITKO BHU3HAYCHUU
OUIKYBaHUM Pe3yJIbTAT BiJl 3aCTOCYBAHHS IHCTPYMEHTIB PEKIAMHUX KOMY-
HIKaIllil 1 MalOTh OyTH y3TOJIKEHI 3 LUISIMU (PYHKI[IOHYBaHHS, PO3BUTKY Ta
CTpaTEriyHOrO MJIaHYBAHHS MIIMPUEMCTBA.

BukopucranHsi pekiaaMHHMX 1HCTPYMEHTIB Ha TMIJNPUEMCTBAX TOP-
TiBJIl TaJPKETaMH IIPOXOAUTH B IICTh MOCTIJOBHUX €TaITiB:

1. BusnauenHs o0’ekTiB Ta Imijed peknamMHOi AisabHOCTI. OCHOB-
HOIO IUUTIO PEKJIaMHOI MISUTBHOCTI € KOMEpIliiHA pekiama s TpsSMOro
30UIBIICHHS MTPOAAXKY MOCIYT, SIKI pEKIaMYyIOThCH.

2. BusnadeHHs 0COOJMBOCTEN PEKIAMHOI JiSJIBHOCTI PEKIaMHU.

3. BuOip peknaMHuX 3aco0iB.

4. Cxiananns rpadikiB BUXOJY pEKJIaMU mnepeadadae BU3HAUEHHS
4acy Ta MepiloAUYHOCTI MOSBH PEKJIaMH B 3ac00ax MacoBoi iHpopmariii.

5. CkiamaHHs KOMITOPUCY Ha PEKJIaMHI1 BUTPaTH.

6. OmiHka e(QeKTUBHOCTI IISUIBHOCTI IIOJ0 IMPOCYBAaHHS IOCITYT
areHTCTBA Ha PUHKY [4, c. 27].

Jlst mepenayi pekjIaMHUAX TOCJIaHh BUOPAHUM TIOTCHIIIHHUM TTOKYTI-
M (¢axiBeub i1 €PEKTUBHOTO MPOCYBaHHS MOCIYT BUKOPUCTOBYE
PI3HOMAHITHI peKJIaMH1 THCTPYMEHTH.

Otxe, iCHye ITSTh IHCTPYMEHTIB (POpMYBaHHS PEKJIAMHOI JIsIb-
HOCT1 Ha MiANPUEMCTBI: 3aKyIUIeHUI Yac (abo Miciie) B iHpOopMaIliitHOMY
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3aco01 JJ1s1 3BEPHEHHSI JO0 KJIIE€HTIB MIANMPUEMCTBA; MEPCOHATBHI MPOJIAaXi;
naOuIiciTi Ta madiK pUIEHITH3; TPOCYBAHHS MOCTYTH, 400 CTUMYJIIOBAHHS
IPOJIaXiB; YCHA pekyiama. 30KpeMa, Mpu MJIaHyBaHHI 1 IPUUHATTI PIilIeHb 3
peKJlaMyBaHHS OCHOBHY yBary HEOOXIJIHO NPUIUIMTH aHai3y pPHUHKY,
MOTHBALlIi TOBEIHKH CIIOKMBaya 11010 BUOOPY MPOMOHOBAHOI MIPOYKIIIT,
SIKy HEOOX1THO peKIaMyBaTH.

[Ipu omiHIl ePEeKTUBHOCTI KOHKPETHUX PEKJIAMHUX 3aco0IB 3acCTo-
COBYIOTh KOMYHIKAIIMHUN TIAX17, /1€ BPAaXOBYETbCS i pEKJIaMH Ha
IIJIbOBY ayJAUTOPIIO, a came: SK CIPUMMAEThCS peKiiama, 3aram’siTo-
BYEThCS CHOXUBauyaMu Tomo. CHOpUMHATTSA, BIAYYTTS, yBara, €Mollii,
nam’siTb, MOTHBAIIIsl — OCh OCHOBH1 KpUTEP1i B KOMYHIKAIlIMHOMY aCIeKTi.

Tak, NpUMHATTA pillleHb NMPU PEKJIIAMyBaHHI MPOAYKIII nepeadavae
BUOIp OJTHOTO 3 KUIBKOX BapiaHTIB IUIAHIB peKiIaMHMX KammaHii [5]. Tlpu
IbOMY JTOCHIJKEHHS TIPEACTaBISEThCSl CIIOCOOOM aHalli3y PUHKY, a peK-
JaMHa JISUIBHOCTH — L€ 3acid, 3a JIOMOMOTrO0 SAKOTO MiAIPHEMCTBO
CHUIKYETBCS 3 PUHKOM. BogHOuYac BUKOPUCTAHHS PEKJIAMHUX I1HCTPY-
MEHTIB O CYyTI BUMAarae CTBOPEHHs W jeTaiizallii 0araThbox ii BapiaHTIB,
HACTYITHOTO BHUOOpPY TakuX, SKi MOXXHa 3IIMCHUTH, Ta TOEIHATH iX Ha
OCHOBI OIOKETY peKJIaMyBaHHS SIK CKJIaJIOBOT MAPKETHHTY.
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B yMoBax po3BuTKy iH(popMaIiiiHo-1IuGppoBOTro IpocTopy B YKpaiHi
aKTUBHO B1J0YBa€eThCs J10epaizalis )KypHaIICTChKOI Ta PEKJIAMHOI JTisTb-
HOCTI, SIKI MalOTh OCOOJIMBUI BIUIUB Ha (POPMYBaHHS KOPIOPATUBHOI peIy-
Tallll KOMIAaHIA Ta yCiX CTEUKXOJIIepiB (3aiHTepecoBanux) oci0. He nuBmsi-
YUCh HA 3pOCTAHHS PIBHSI TPAHCHAPEHTHOCTI, TOPOJIKYIOTHCS JOJATKOBI —
HOBI KOPHOPATHUBHI Ta PUHKOBI PU3UKU y MISUIBHOCTI K KOMIAHIA Ta iX
cTeiikxonnepiB. Tomy y mpoiieci ¢popMyBaHHS KOPIOPATUBHOI peryTarlii
HEOOX1AHO J107aTH J0JIaTKOBY 1H(opMaIliiiHy acuMeTpu4IHICTh. «HixTo He
MOX€ MaTH BCIO Ty 1H(OpMaIIito, SKOI0 O XOTIB BOJIOITH, IT0O HA ii OCHOBI
npuiiMatu cBoi pimeHHs» [1, c. 199]. [ndbopmaiiitna acUMETPUUYHICTD
BUHMKA€ HE JIMIIE B peajbHUN Yac, aje ¥ Ha KOXKHOMY KpOIL AIsJIbHOCTI
KOMIaHii y MaiOytHboMy. Hampuknan, po3risitHeMO HEOOXIJTHICTb
dbopMyBaHHS KOPHOPATHBHOI pemyTallii HiJIpPUEMCTBA KOPHOPATUBHOIO
THUITY (aKI[IOHEPHE TOBAPHUCTBO) 3AJICKHO BiJl dKUTTEBOTO IIUKITY.

3acuyBanus AT IacTHTYHiliHE 3a0e3neueHHs
L} !
Ewmiciiina ta iHmi
. . ®opmyBaHHS Ta Teopii KOPHIOPaTHBHOTO
BHIM STEHOCTI 3a0e3neYeHHs yIpaBIiHHA Ta CTEUKXOJAEpiB
I KOPIIOPaTUBHO1
+ pernyramii AT 1
Kopnoparusna OpranizaiiiHo-eKOHOMIYHE
PEeCTPYKTypuU3alis 3a0e3IeUCHHS
Komynikamiina 1
crpareris
3axuCT MpaB akIioHEePiB i
bankpyrcteo CTEUKXOJIJICPIB

Puc. 1. @opmysanns kopnopamusHoi penymauyii 3a1ex4#cHo 8i0 AKoCmi
AKYIOHEPHO20 Kanimaniy
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Ha puc. 1. BU3HaueHO OKpeMi CKJIaJI0B1 JKMTTEBOTO IIUKIY KOMITaH1M
akiioHepHoro Tumy. Ha koHOMY eTami pO3BUTKY aKI[IOHEPHOTO TOBa-
pPHUCTBA Ta AKOCTI MOTO aKIIOHEPHOTO KaIiTaly HEOOX1JHO 3aCTOCOBYBATH
crieniu1yH1 IHCTPYMEHTH JI0 YIIPaBIIIHHS KOPIIOPATUBHOIO PEITyTalli€lo.

VY nmepioau 3acHyBaHHS, PO3BUTKY OIEpaIiitHO1 M1sTbHOCTI, 1HBECTH-
IAHOI Ta €MICIHHOT aKTMBHOCTI, KOPHOPATUBHOI PECTPYKTypHu3alii 4u
peopranizaiiii, a TakoX OaHKPYTCTBa HEOOXITHO oOupaTu crerudiuai
ITHCTPYMEHTH YIPaBIIHHS KOPHIOPATUBHOKO pEIMyTalli€rn. AJxKe BiJl I[bOTO
3QJICKUTH CIIPUAHATTS KOMIIaHIi Ha pUHKY yCiMa CTeUKXOJACPaMH.

[linmpueMcTBa KOPMOPATUBHOTO THUIY MOBHUHHI MaTh €(QEKTHBHY
KOMYHIKAI[IHHY CTpaTerit0 CBOTO PO3BUTKY SIK Ha OKPEMHUU OIOIKETHUIMA
pIK, TaK 1 Ha CEepeIHbO- Ta JOBrOTpUBAIY MepcHekThBy. KoMyHikariitHa
CTpaTerisi K MpaBWwIO (POPMYETHCS HAa OCHOBI Oi3HEC-IIiIeH KoMMaHIii Ta
MIOJIOKEHb KOPITOPATHBHOI CTPATETii 3 ypaxyBaHHSAM JIAaHITFOKKa KOpIiopa-
TUBHUX I[IHHOCTEW 1 CTBOPEHHS J10JIaHOi BapTocTi. KiltouoBUM eneMeHTOM
KOMYHIKAI[IHHOI CTpaTerii € Mo3iI[IOHyBaHHS KOMIaHii B 1H(dopMaIliiiHo-
MPOCTOPOBOMY MPOCTOP1 3 YpaxyBaHHSM BIUIUBY CTEHKXOJAEPIB.

i1 Ta 3aBHaHHS KOMYHIKAIIA KOMITIaHIi 31 CTEHKXOJIIepaMH TIOBUHHI
BpPaxoBYBaTH iX 1HTepec (BIUIMB) Ha AISUTHHICTH KOMIMAHIN Ta BiJMOBIIATU
noTpedam BIAMOBITHOTO PUHKY. [HCTpyMEHTH KOMYHIKAIlIi B yMOBax U -
POBOi €KOHOMIKH MOXYTh OyTH PI3HUMHU — BJACHI KaHAJIM, MAPKETUHTOBI
KaHaJM, COlllaJibHI Mepexi, 3aco0u MacoBoi iHdopMaillii, pekiama, po3-
BUTOK KOPIIOPATUBHUX YHIBEPCUTETIB Ta 1HII. EexkTuBHINA KOMYyHIKaIII 31
CTEUKXOJJIEpAMU TAKOX CHPUSIE BUKOPUCTAHHS KOHIIEMIIT KOPIIOPATUBHOL
COITiaJbHOI BIAMOBIMAJIBHOCTI Ta peaii3allii TJIo0adbHUX IIIeH CTaloro
po3Butky y XXI cromitti. Kpim TOro, €pekTMBHUM IHCTPYMEHTOM €
He(iHAHCOBaA Ta IHTETPOBaHA 3BITHICTh KOMIIAHIM.

PazoMm 3 TuMm, K mokazye 3apyOiKHUN Ta BITUM3HSHUN JOCBII, YCi
oprasizaiiiiHi MoJieJll KOMYHIKaIliil 31 cTelkxoaepamu, ki Oe3rnocepe-
HBO a00 X OMOCEPEAKOBAHO BIUIMBAIOTh HAa ()OPMYBaHHS KOPHOPATHUBHOI
penyTanii € HEJOCKOHAIMMH, ad0 3 4YacOM CTalTh TakMMH. ToOTo
3aBXKJM KOMIIaHli BJIAIOTHCS JIO ONTHUMI3allli KOMYHIKaIliil sIK BCepeauH1
CBOIX CTPYKTYPHHUX MiAPO3/LIIB 32 paxyHOK IHIIUX, TaK 1 Ha30BHi. Tomy
OJTHIEI0 13 BAXJIMBUX CKJIAJOBUX KOMYHIKAIIIHOI CTparterii KoMmmaHii €
IJIaH 3aXOJlIB IIOAO0 ONTUMI3aIli PU3UKIB Ta MOMEPEIKEHHS] HEraTUBHUX
SIBUII.

Taxkum arHOM, 3 METOIO (POPMYBaHHS BHCOKOTO PIBHS KOPIOPATHUB-
HOI pemnyTailii KOMIaHii MmijJ BIJIMBOM HOBOTO 1H(OpMaliitHO-UU(PPOBOTrO
MPOCTOPY MOTPIOHO KOPUCTYBATHUCS KOHIIECMIIEID TMOCTIMHOTO YJIOCKOHA-
JICHHS 32 PaXyHOK BIPOBAKEHHS €(DEKTUBHUX OpraHizaIlliHUX 3MiH.
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®OPMYBAHHS MEJIAKOMIIETEHTHOCTI PR-®AXIBIIIB
Y COEPI OPTAHI3AII 3B’SI3KIB 13 3ACOBAMU
MACOBOI IHOOPMAIIIT
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Po3BuTok 1H(MOpMAIIHHOTO CYyCHIIBCTBAa CTABUTH Iepe] (paxiBIAMU
B rajy3i COIllaJJbHMX KOMYHIKaIliii HOB1 3aBJaHHS, OJHE 3 HUX — IMIJArO-
TOBKa 1HGOPMAIIMHO TPAaMOTHUX CIEMialicTiB il cepu 3B s3KIB 13
IPOMAJICHKICTIO, TOTOBUX JI0 MOBHOIIIHHOI B3a€MOJII 13 Cy4acHOIO Mejia-
CHCTEMOIO.

Me11akOMIIETEHTHICTh PO3MIISIAETHCS 1 SIK «PIBEHb MEIAKYIbTYPH,
KA 3a0e3Meuy€e po3yMiHHSI OCOOUCTICTIO COI[IOKYJIBTYPHOTO, €KOHOMIY-
HOTO Ta TMOJITAUYHOTO KOHTEKCTY (YHKI[IOHYBaHHS Mejia, 3acBiauye ii
3MaTHICTh OyTH HOCIEM 1 TMepenaBayeM MeAiaKyJIbTypHUX CMakiB 1 CTaH-
TapTiB, €(PEKTUBHO B3a€EMOISATH 3 Mejia MPOCTOPOM, CTBOPIOBATH HOBI
CIEMEHTH MEiaKyJbTypH CYYaCHOTO CYCIIIJILCTBA, peajizyBaTH aKTHUBHY
rPOMaJITHCHKY To3uLio» [1, 21-22].

MeniarpamoTHICTh mokiaukaHa copmyBatu y PR-daxiBuiB kpu-
TUYHE MUCIJICHHSI, HABUUKU CIPUUHSTTS, IHTEpIpETAallii, CTBOPEHHSI ME1M-
HUX TEKCTIB Ha OCHOB1 aHalli3y Ta OIIHKH 1H(OpMaIlli, 1110 MpecTaBlIeHa B
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MeJIIMHOMY MPOCTOpi, 1eHTu(diKyBaTH (QerkoBy iH(MOpMaIlito, mponaraH-
JTUCTCHKI Ta MAaHIMYJSLIMHI TEKCTH B MeJia, OMaHOBYBaTH KYyJIbTYpPYy
CIJIKYBaHHSI.

3 1i€l0 METOI B HABUAJbHOMY IUIaHI TMIJATOTOBKHU OakKalaBpiB
cnemianbHOCTI «061-)XKypHamicTuka», IO HaBYalOThCA 3a OCBITHBOIO
nporpamoro «PeknamMa Ta 3B’A3KM 3 T'POMAJICHKICTIO» y 3anopi3bKomy
HalllOHAJIbHOMY YHIBEPCHUTETI, 3a3HaU€Ha HaBYalbHa AUCHUIUIIHA «Memia-
KyJbTypa» B MeXax sIKoi MalOyTHI (paxiBii 3 MaOdiK pUIIEHIIH3 OMaHO-
BYIOTh TEOPETUYHI 3acajy, CYTHICTh 1 crielu(iKy MeIiaKyabTypu. Dopmy-
BaHHS MEIIaKOMIIETEHTHOCTEH B1IOYBAETHCS 1 IMiJI Yac BUBYCHHS I1HIITHX
dbaxoBUX TUCHUILIIH, TAKUX, HaNpukiam, sk « Teopii PRy, «[Ipaktuka PR-
nisibHOCTI», «[IpaBoBI Ta €TMYHI OCHOBU pekiaMHOi Ta PR-nisutbHOCTI» Ta
1H. MeiaocBiTHINA TIPOIIEC BIPOBAKYETHCSA 32 JOTIOMOTOI TaKuUX (opwm,
K TPaKTU4YHI 3aHATTA Ta CEMIHAPU-TPEHIHTH, HAYKOB1 KOH(epeHilii,
HAyKOB1 MyOJiKkailii, jgabopatopHi poOOTH, Maictep-kiacu Toilo. I[lpu
IbOMY BPaxOBY€ThCS, 110 Mpodeciiina miAroroBka MaiOyTHIX (axiBIIB y
cdhepl 3B’SI3KIB 13 TPOMAACHKICTIO — 1€ CYKYIHICTh iX 3HaHb, yMiHb,
3M110HOCTEH, MOTHBIB, 110 CHPHUSAIOTH (HaxoBiil MiSIILHOCTI, 3aCHOBaHIM Ha
BIJIMOBIJIAJIbHOCTI Ta JOTPUMAaHHI €TUYHUX HOPM CIUJIKYBAHHS 3 PI3HUMHU
HIJTbOBUMU  AyJUTOPISIMH, 3 PI3HUMH TpyllaMH Ta MpPeCTaBHUKAMU
TPOMaJIChKOCTI.

[IpiopuTETHICTH 1 aKTyalbHICTh ()OPMYBAHHS MEIIMHUX KOMIIETEHT-
HOCTEH B MekaxX MpOorpaM MeiarpaMOTHOCTI TIOB’SI3YEThCS CYyYaCHUMU
JOCIITHUKAMU IIi€1 MPoOIeMH 3 HACTYTHUMHU YNHHUKAMU: 13 HACUYEHICTIO
CydacHUX CyCnuibCTB 3MI, 13 MIBUAKHM TEMIIOM 3POCTaHHSIM KUIBKOCTI
iHpopmarti, 13 TpaHchopMmalli€el0 MeEXaHI3MIB 1i PO3MOBCIOKCHHS Ta
YOpPaBIIHHSA, 13 1HTEHCHUBHICTIO NPOHUKHEHHS 1H(pOpMAIl B CYCIHLJIbHI
MpoIeCH, 13 1JICOJOTIYHUM HANMOBHEHHSIM MeJila Ta iX BIUIMBOM Ha
CBIJIOMICTh ayJIUTOPIi, 13 MIJIBUIIEHHSIM 3HAUYC€HHS BI3yallbHOI 1HGOpMAIIii
Ta TOCUJIEHHSM HAI[lOHAJbHUX 1 MDKHAPOJHUX MPOLECIB MpUBATU3AIIIT
iHbopmarii [2].

Cnuparodnch Ha TOJIOBHI MOJIOKEHHS IT'ATH 3alPONOHOBAHUX MiX-
HaposHow opraxizamiero FOHECKO mnpaBun moao MediiiHoi Ta iH)Op-
mariiaoi rpamotHocti (MIL (LawsofMediaandInformationLiteracy)) [3],
dbopmyBaHHS MeslakoMIleTeHTHOCTeH ¢axiBiiiB 3 PR Mae OyayBatucs Ha
HacTynHuXx npuHiunax. Ilo-mepiie, ockiabku iH(GOpMaIis, KOMYHIKaIls,
010;110TeKHU, MeJia, TEXHOJOT1l, IHTEPHET MalTh BHUKOPUCTOBYBATHUCS
CYCIUIBCTBOM KPUTHYHO 1 BOHH € PIBHUMH 3a CTaTyCOM, 1 KOJHE 3 IHX
JOKEped He BapTO BBaXKAaTH OUTBIN 3Hauymum, HiX iHm, PR-daxiBmiB
MalOTh BUKOPUCTOBYBATH Il JpKepena y CBOiM mpodeciiiHiil AisibHOCTI
KPUTUYHO, Ha OCHOBI aHaji3y, MOPIBHIHHSA, CUHTE3YBaHHS ¥ OI[IHIOBAHHS
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JIOCTOBIPHOCTI Ta IiHHOCTI 1H(popmartii. e dopmye 31aTHICTH (axiBIIB B
chepi PR renepyBatu abo 3MiHIOBaTH CBOIO MO3UIIIO MO0 MOTOYHOI
cuTyalli B raimy3i maOjik pWIEHIIH3 Ha OCHOBI (DakTiB W apryMeHTIB,
KOPEKTHO 3aCTOCOBYBATH OTpPHMMAaHI pe3yJNbTaTH A0 MpodiieMm B cdepi
COITlaJIbHUX KOMYHIKAI{ 1 IpUUMaTH 3BaXK€H1 PIIICHHS 11010 MOAAIBIIO1
KOMYHIKaTUBHOI MOMITHUKUA OazucHoro cy0’ekta PR B mexax yaocko-
HaJEHHS MOro KOMYyHIKaliil 13 uiboBUMU Tpynamu. llo-npyre, ockiiabku
KOKE€H T'POMAJIIHUH € TBOPIEM 1H(OpMaIllii Ta 3HaHb, Ma€ MPaBO HA JOCTYI
no iHdopmallli Ta 3HaHb Ta MPaBO HAa CAMOBHUPAXKEHHs, a MEJIHA Ta
1H(opmaIliiHa rpaMOTHICTh CTOCYETHCS YCIX 1 TICHO MOB’si3aHa 3 IIpaBaMu
TOaUHUA, TO B podoTi PR-(axiBiusg maroTh OyTH AOTpUMaHI yCi HOPMH
1H(opMaIliiiHO-KOMYHiKaliiiHOro npasa. [lo-TpeTe, OCKUIbKU 1H(pOpMAIlis,
3HaHHS Ta TOBIJOMJICHHS HE 3aBXIU € HEUTPATbHUMH, HE3AJICKHUMU YU
HEyNEepeIKeHUMH, a Oy/ab-sIKka KOHIENTyali3allis, BUKOPUCTAHHS 1 3aCTO-
cyBanHs MIL noBuHHA 3p0oOUTH Taki TBEPXKEHHS ITPO30PHUM 1 3pO3yMUIUM
JUIsL BCIX TPOMAJsiH, TO TYT BapTO C(OKYyCyBaTHUCS Ha BUKOPHCTAHHS B
cydacHii nmpaktuii PR came nBocTopoHHIX Mozaeneit komyHikarii. O0’ekT-
o0’exTHa Mozenb PR-komyHikarlii nependayae akTUBI3aIll0 3BOPOTHHOTO
3B’SI3KYy MDK 00’€KTaMH KOMYHIKYBaHHS, IO JO3BOJISIE BUYACHO 1 edek-
THUBHO BIJICTEKYBATH 1 pearyBaTu Ha peaKui}o IPOMAJICHKOCTI 3 Oy Ib-SIKOTO
MUTAHHS 91 HpO6JIeMI/I [To-deTBepTe, OCKUIBKH KOXKEH POMAJITHUH X04e
OTPUMYBATH 1 PO3YMITH HOBY 1H(1)opMauno 3HAHHS 1 TOBIJIOMJICHHS Ta
MaTl MOKJIMBICTh Ha CIHUIKYBaHHS 3 I1HIIMMH, HaBITh SKIIO BiH 1 HE
BUCIIOBJIIOE 1€ MPAarHeHHs, 1 Il MpaBa HIKOJM HE MalOTh MOPYIIyBAaTHUCH,
(daxiBIll 31 3B A3KIB 13 TPOMAJICHKICTIO MAalOTh BYACHO PO3IMOBCIOJIKYBaTH
aKTyaldbHy JUIs TPOMAJICBKOCTI, 00’€KTHBHY 1H(OpMAIII0, BUKOHYIOUU
rojioBHe 3aBnaHHs PR — mommproBaTu iHdOpMaIliiiHi MOBIIOMIICHHS, SIKi
MalTh B OCHOBI NpaBAMBY 1 HeynepemkeHy iHdopmanito. [lo-m’sre,
OCKUIBKM MeJlliiHa Ta 1H(opMaliiiHa rpaMOTHICT, HE HAOyBa€THCS OJHO-
MOMEHTHO, a € TOCTIMHUM Ta JAMHAMIYHUM JOCBIiZIOM 1 MPOIECOM, SKUH
MOXKHA BBa)KaTH 3aBEPIINCHUM, SKIIO BiH BKJIIOYA€E B c€O€ 3HAHHS, BMIHHS
Ta YCTAaHOBKHM IIOJI0 BUKOPHUCTaHHS, CTBOPEHHs Ta mepedadi iHpopMailii,
MO0 Melia Ta TEXHOJOTIYHOTO KOHTEHTY, TO IIPOIeC OIaHyBaHHS
MaiiOyTHIMU (paxiBISIMU 3 TAOIIK PUIIEHIIH3 3acaj] MEAIarpaMOTHOCTI HE
3aBEPIIYETHCA MICIS BUBYCHHS BIAMOBIAHUX KYyPCIB Ta T€M, a TPUBATUME
MPOTATOM YChOTO HaBYaHHS Ta MPOdECIHOI TISITBHOCTI, MOCTIHHO yI0CKO-
HATIOIOYUCH.
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JOXIJHICTHh HUPPOBUX PEKJIAMHHUX IIVIAT®OPM
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Ykpaina

Ku1o4oBi ci10Ba: iHTepHET-MapKETUHT, ITU(POBI PEKIaMHI IIaTHOPMHU.
Keywords: internet marketing, digital ad platforms.

CBiT choroani mae uuppoBy (hopmy, sKa 3 KOKHUM POKOM CTa€ BCE
OUTBIII HAMOBHEHOIO. SIKIO B MPOJOBXK CTOJITH JIFOJW MaJIM CIPaBH 3
bi3uuHUMH 00’ €KTaMH, TO 3apa3, OUIBIIICTh chep Ta MPOIECIB KUTTE-
TISUTBHOCTI JIFOJUHY € TUPPOBUMH — JT1KUTATBHUMHU.

HeBig’eMHOIO  YaCTHHOIO  MAapKETHUHT-AISIBHOCTI  MIAIPHUEMCTB
ChOTOJHI — € IHTEPHET-MapKeTHHT ab0 MapkeTuHT B [HTepHeTi. JIeBoBy
4aCTKy BUTpAT Ha MapKETHHT B [HTEpHETI MIANPUEMCTBA BUTpPAYalOTh Ha
peKIaMHy TIATPUMKY ab0 MpocyBaHHS depe3 HUGPOBI PEKIaMHI ILJIaT-
dopmu. Taki sk: Google Ads, YouTube, Facebook Ads, LinkedIn Ads,
Bing Ads, Amazon Primarily Ads Ta ixmii.

[likaBUM € CIIOCTEpEKEHHS 3a JUHAMIYHUM 3pPOCTAHHSAM JIOXOJIIB
BUIlIEHaBeIeHUX Iatgopm. Marouu 3pi3 10X0/AiB peKIaMHUX IUIaTPopm
3a JEKUIbKa POKIB, TI00aNbHY CTAaTUCTHKY IIOJI0 3POCTAaHHS KUIBKOCTI
KOPHCTYBadiB Mepeki [HTepHEeT Ta CrmocTepekeHb MO0 30UIBIICHHS Ta
3MIHM PEKJIAMHUX 1HCTPYMEHTIB MOXEMO IIpoaHaji3yBaTH 4YOMY JIesKi
m1aTGopMu 3apo0JIstOTh OUIBIIE 3 KOKHUM POKOM.

[IutanHsa HE AOCIHIKEHE B KOHTEKCTI aHai3y JUHAMIKU HaOUIbII
po3noBCIOKeHUX I poBux pekiaaMHux miatdopm (LPIT). HeoueBuaHi
MPUYUHU 3pocTaHHs AoxigHocTi TuxX uM 1HmmX [IPII. PiBenp pesxux
3QJIUIIAETHCA HAa KOJUITHBOMY PIBHI IIPU 3POCTAHHI ayIUTOPIT TIIaTPOPM.
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OO’exTHBHI TPUYMHU — 1€ 3POCTAHHS IHTEPHET KOPUCTYBAUiB,
JIOCB1J] CTIO’KMBAHHS pekyiaMu Tpaauiiiaux 3MI npoTtu nudpoBux.

Cy0’eKTMBHI TPUYMHH — II€ ONTHUMI3AIls peKJIaMHUX (opMaris,
3aMpoOBaJKEHHS HOBUX, CTUMYJIFOBAHHSI PEKJIaMO/IaBIliB, 3MiHA aITOPUTMIB
m1aTGopM, TOTJIMHAHHS IHIIMX IUIATGOPM, PO3IMIUPEHHS (YHKI[IOHATY

m1aTdopm, HacIiTyBaHHA (OpMaTiB KOHKYPEHTIB.

s po3yminas gucnosuiiii IIPIT y tadn.1[1] HaBeneno ¢dinaHcoBi
yCHixy HalOuIbIKX 3 HUX. JlaH1 aktyansH1 Ha 2018 pik.

Tabnuys 1

dinaHCOBI pe3yJbTaTH HU(PPOBUX peKIaMHHX miIaTgopm, 2018 p.

Komnanis Bupyia, Hucrmit MapxuHanbHICTh, %
MJIPpJ A0JI pUOyTOK
Apple 265,6 59,5 22,4
Amazon 232,9 10,1 4.3
Alphabet 136,8 30,7 22,4
Microsoft 110,4 16,6 15
Facebook 55,8 22,1 39,6
Bceroro 801,5 139 17,3

Hwmwxue nHaBemeno poxigHicTh HaiOumpmmx I[PII, sxi BXomarh B

KOHIJIoMepar, puc. 1.

180000 -
160740
160000 -
140000 - 136360
120000 - 110550
100000 -
20000 - 70697
40653
40000 - 6220
i 15149
20000 - 8150 2071 11155 52597000 67547630
0 | . o R
2017 2018 2019
® YouTube Google mFacebook ®linkedIn Bing

Puc. 1. Jloxionicme naiibinbuiux yughposux pexiamrux niamagopm
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AOcomoTHui nmigep 3a goxigHicTio — Google. MoxHa BIIMHUTHTH
spoctanns Facebook B cepenapoMy Ha $15 mupa mopiuro. LinkedIn Ads
TaKOX TMOKa3ye 3pOCTaHHs, X04 1 He ayxe Barome. YouTube nemoHcTpye
ctabinpHe 3pocTanHd 1 Bupic Ha $4 mupa y 2019 pomi. JJunamika Bing Ads
B cepennboMy $700 muH Ha pik. OTxe, 3pocTaioTh BCi TuiarGopmu —
JOXIHICTh CTa€ BUIIOK 1 MU MOXEMO MOBSI3yBaTU 3 00’€KTHBHAMHU Ta
Cy0’€KTHBHUMH TTPUINHAMHU.

[lepmia mpuuriHa — 1€ 3pOCTAaHHS KOPUCTYyBadiB Mepexi [HTepHeT.
Ha kineusr 2019 poky ayautopis Inrepner cranoButh 4,54 mipa kopu-
cryBauiB [2], me y 2017 pomi kopuctyBauiB Oymo $3,8 wmupa [3].
Sk HacnioOK, KOXKHA 3 BHINE3TaIaHuX TUIaTGopM OTprUMalia HOBUX KOPH-
CTyBayiB, OT)KE ayJauTOpPii CTaJio OUIbIIE — CIIOXKHBAYiB pEeKIaMU B IHX
LIPII crano 6inbIre.

Jlpyra npuunHa, IKy MOKHa BIJIHECTH J0 00’ €KTUBHHUX — 1€ JIOCBIJ
CHIO’KMBAHHS PEKJIAMHOTO KOHTEHTY ayAuTOpicr0. MeXaHIKh CTIOKWBaHHS
BIJIPI3HAIOTHCS, 1 JIJKUTAN Mae niepeBary. ['onoBHe Tpaauiiiiine 3MI 3apa3
— 11e Tesie0aueHHs. AJjie 1 BOHO TPaHC(POPMYETHCS 1T BIULTUBOM JI1JIKUTAIY.
A came, mo06 Th mpoekT OyB KOHKYpPEHTHO CIPOMOKHHM, MaB CTaOlJIbHI
PEUTHHTH Ta ayJIUTOPII0 MPOEKTYIOThCA Ta peamisdytotbest Over The Top
(OTT) cepBicu, CTBOPIOIOTHCS OKpeMi J0JaTKU, KaHaiu Ha YouTube ta
caiTu TeneBi3iHUX MpoekTiB [4]. I me € cTpiMka ribputHsaiiis Ta mnepe-
tTikauHg Tb B mijoKuTat.

Tperss mpuunHa edexTuBHOCTI Oi13Hec-akTuBHOCTI [[PII momsrae y
3aIpOBA/KEHHI HOBHX pPEKJIIaMHUX (PopMaTiB Ta 1HCTPYMEHTIB HA ILJIAT-
dopmax, a TakoXX MOJIMIICHHS BX€ ICHYiunx. OTpUMYIOYH JOCTYI 0
HOBHUX MOXKJIMBOCTEH PEKJIaMOJIaBIli TOTOBI €KCIIEPEMEHTYBATH Ta TUIATUTH
OLTBINE 3a YHIKaJIbHI ayauTopii a00 eKCKIt03uBHI opMaTu pekiaMu. Tak,
Facebook Ha cworonni mpomnoHye, okpiM 0e37iul ¢opmaTiB KpeTUBY [5]
JUIsl TIOKa3zy peKjaMu, Ie ¥ 0araTo pi3HOMaHITHMX IlJIed KaMmaHid BiJ
1H(OpMaLIHHOTO OXOIUIEHHS 10 300py JiJiB (KOHTakTHOi 1H(popmarii
CIIO>KMBAYIB).

YerBepra mpuuMHA — II€¢ CTUMYJIIOBAaHHS PEKJIOMOJABINB depes
npsaMy pekjaMy pekiaaMHux (opmatiB s iX Oi3Hecy, pO3LIUpeHy Mij-
TPUMKY iX Oi3HEC-aKayHTIB, MPOBEIACHHS TPEHIHTIB Ta OMNHUC JCTAIbHUX
IHCTPYKIINA JOMOMOTH Yy 3allyCKy peKjaMu, MOpaiu MI0JI0 ONTUMAILHOIO
PEKJIAMHOTO PIIISHHS JJIsI KJII€HTA.

[’sita mpuyuHa — 1€ 3MiHA aJTOPUTMIB OpPraHiyHOi BUJa4l OpeHIo-
BAHOT'O KOHTEHTY — peKJaMu HiANpUeMCTB Ta OpeHaiB. OpraHiuHe OXOm-
JeHHs B comianbHid Mepexi Facebook Bmano 3 5,6% y 2015 mo 1,2% y
2019 pomi [6]. TakuM YHUHOM, KOHTPOJILOBAHO CTBOPEHO MOMHUT Ha MPOCY-
BaHHSI KOHTEHTY peKJIaMOIaBIIiB. J[Jis G11bIIIOTO OXOTICHHS ayIUTOPIi.
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[Ilocta npuunHa — 1e crpareris nornuHanHs Benukumu [[PII mep-
CIIEKTUBHUX CEPBICIB, 1[0 CTBOPIOIOTH IIIKaB1 JJII HUX TEXHOJOTIi. SIKIIO
B3sTU 70 yBaru mnorimHaHHs Facebook, To ocranni HaiOLIbII — 1I€
Instagram Tta WhatsApp ta Oculus VR, mo posmupuno QyHKioHan
Mepexi, 1 mpubpano KOHKYPEHTIB, 3POOMBIIN 1X YaCTHHOK KOPIIOpaIllii.
Microsoft cBoro uacy nornunyB Skype, a Google — kommnaniro Motorola [7].

Vce HaBeleHe BUILE HNOSICHIOE 3 UMM OB’ si3aHE IMIJIBUILECHHSA TOXI1MI-
HOCTI HalOIbIIUX NUPPOoBUX pekiiaMHux miaatdopm. [Ipore, He3Baxkaroun
Ha BUpaXEHE JIIJIEPCTBO KOMIMaHI HAa PUHKY ITU(PPOBOI pekIaMu, BCl CTpa-
TEriYHl KPOKU 100 Oi3HEeC-ePEeKTUBHOCTI MOTPIOHO MOCTIMHO MOBTO-
pIOBaTH Ta ONTHMMI30BYBATH ISl MOJIMIIEHHS PE3yibTaTiB. A 3BaKarouu
Ha JKBaBHU PHUHOK 1H(POPMAIIMHUX TEXHOJIOTIH Ta TEXHOJOTIYHHMX CTap-
TarB, KOMIaHIIM 000B’SI3KOBO MOTPIOHO OYTH Ha BICTP1 OCTaHHIX HOBHH
[I0JI0 TEXHOJIOTIYHUX MPOPHUBIB T4 CBOEYACHO MPUHAMATH PILICHHS OO
MOTJIMHAHHS 1HIITUX.
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BI3YAJIBHA PEKJIAMA SIK IHCTPYMEHT IIIIBUILIIEHHSA
CHHOKUBAIIBKOTI'O ITIOIINUTY

bproxaunosa I'.B.

K.[TEJI.H., TOUEHT

Kadeapa )KypHaIICTUKU Ta PEKIaMu

Kuiscvkuii hayionanvHuii mopeo8envbHo-eKOHOMIYHULU YHIgepcumenn,
Ykpaina

Kuo4oBi ci10Ba: Bi3yasibHE MOBIIOMIICHHS, pEKJIaMa, CIIOKUBaY, Mejia.
Keywords: visual message, advertising, consumer, media.

BuIbIIicTh Bi3yallbHUX MOBIIOMJIEHD, 1110 CTBOPIOETHCS JJIS PEKIaMU,
IIPOXOJISITH TIOB3 yBary CrHoKWBada. BuTpadyeHuil 9ac 1 KOIITH HE TPUHO-
CSTh OaXXaHOTO pe3yJsibTaTy, TOMY IO TJIsIadi iX HE MOMIYaloTh. Y CIiX
BJIAJIO1 PEKJIAMU TIOJISTa€ B MPABUIBHOMY PO3MIIIEHHI Ta 11 BHYTPIIIHIMI
IIJTICHOCTI, 1 TUIBKM YacCTHMHA 3aJIeXKUTh BiJ MpodeciiiHoi MalCTepHOCTI
JIA3aHepa.

JItoau 4WTaOTh YW JUBJISTHCS Meaia, 00 OyTH B Kypcl MOTOYHUX
HOBUH, TIOAIN y OJIM3bKUX 1 JaJEKUX CBITaxX 1 1HIIOI IiKaBOi 1H(OpMaIlii.
["azetn y manepoBoMy BapiaHTi YM OH-JIAMH OUIBII MOMYJISIPHI, HI’)K HOBUHHU
no pazaio 1 Th, ToMy 110 BOHM MPONOHYIOTH Olblle iHGOpMAaIlii 1 103BO-
JSIOTh YUTA4YeBl BUOMpATU LIKaBUM s cede marepial. Takox 3 mesia-
pecypciB JIIOM OTPUMYIOTH 1HGOPMAITIO PO aKIiii, 3HUKKH, PO3IPOaaXKI 1
MIPOTIO3HIIIT MOCIYT Yepe3 peKJIaMH1 OTOJIOMICHHs. AJie y Halll 9ac y Meia-
JoKepenax Tak 6arato HOBHH 1 peKJIaMH, IO JIIOJM HE MAalOTh MOMJIMBOCTI
poYMTaTH iX yci! 3apa3 OUIBIIICTh YUTAUIB 10 J1aroHaj» MepersiaaloTh
3aroJIOBKM 1 KapTUHKHU 1, MOKJIMBO, BUOEPYTh, 110 iM BapTO MPOUUTATH.
HaiiOinpie npuBepTae yBary iHgopmarlisi, 110 MOJA€THCA Y CIPOIICHOMY
BUTJISIL, HAPUKIIaA, y BUrIsiAl iHporpadiku [1, 25].

JloOpe Bigomo, 1100 MPUBEPHYTH YyBary IMOTEHIIHHOIO CIOXKBaya,
pEKJIaMHE OTOJIONIEHHS Ma€ KUTbKa CeKyHa. To0To, pekiamMHl OTOJIOIICHHS
MaroTh OyTH 3pOO0JIEHI TaKUM YMHOM, 100 YUTad 3YNMUHHUBCS 1 MPUJIIITUB
yBary came Balliil pexiami.

[ndopmarriiine nepeBaHTaAXKEHHS BHUKJIMKAJIO MOSBY HOBOTO THILY
yuTaya Meaia-nosigomiieHb. CydacHa JIIOAUHA B CEPEIHBOMY CTUKAETHCS 3
OUTBIT HIXK 3 MUTBHOHOM PEKJIAMHUX TOBIJIOMJIEHb IIOPIYHO, YK O1ist 3 THC.
moaeHHo. [Ilo6 He moTOHYTM y IIbOMY OKeaHi 1H(oOpMaIlli, J0JIUHA
BUOMpAE TUTBKK OCOOMCTO CYTTEBY JUIsl HEl 1IHPOpMAIII0, BITKUAAIOUN BCE
iHmIe. /{75 Toro, mo6 pekiIaMHe OTOJIOMIEHHS MPUBEPTAJIO YBary, peKiamo-
JABIII0 HEOOX1THO MPaBWILHO BUOpPATU pecypc AJI peKiIamMu, po3iOpaTuch,
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YU 3BEPHETHCS JI0 I[LOTO PECypCy WOro MOTEHIWHUIN MOKYIelb, 1 pO3po-
OUTH CTpaTeriio NI CTBOPEHHSI PEKJIAMHOTO MOBiAoMIIeHHs. [y ycmimi-
HOTO TIPOCYBaHHS MPOIYKTY 3a JOMOMOTOI0 Mefla-pecypciB HEOOX1THO
BpPaxOBYBaTH pe3yJbTaTU CIIOCTEPEKEHb 32 MOBEIIHKOIO CYYaCHOTO CIIO-
KUBaya:

— 3a3BUyail JIIOAMHA MIBUAKO MPOrJSAA€E CTOPIHKY JO TOrO, SK
3aI[IKaBUTHCS TIEBHUM MaTepiajioM ab0 peKJIaMHUM OTOJIOIICHHSIM.

— bynp-gka mgronnHa BUOUpae 13 BCbOrO OOCITY Mejia-maTepialiB
OJINH YM JIEKIJIbKA, BIIKUJIAI0UM BCE HECYTTEBE JJIsI HEI.

— Yactro mroauHa Teperisiiae  rasery  a0o  OHJIAWH-CTOPIHKY
HAIIBUJIKY y TPAHCTIOPTI 200 B3arai 0JJHOYACHO 3 1HIIUMH CTIPaBaMHu.

Jl71st Toro 100 peksiaMHi OTOJIONICHHS JIMCHO MPalloBajid 3 MOBHOIO
B1JIJIa4010, BOHU MAIOTh BIAMOBIAATH IEBHUM CTaHIapTaM

BizyanbHa peknama, siki pautoe B Meaia:

1. [Ipu3Havena neBH1NA ayAUTOPIi.

2. IToBiiomuisie POMO3HUIIIFO, SIKE JIETKO 3PO3YMITH 3 MEPIIIOTro MOTIIsAY.

3. PoOuUTh NepeKOHIIMBY MPOIO3UIIIIO YepPEe3 LITIOCTPAIlii 1 3aT0JIOBKHU.

4. TIporoHye€ MOB1IOMJIEHHS, SIKE MIPUBEPTAE yBary ynTava.

5. Burnsigae opuriHagbHOIO 1 IIKaBOIO.

6. 3HaXOAUTHCS OKPEMO BiJI MIPOIO3UIIIH KOHKYPEHTIB.

7. Bignosigae morisaaM, CTIIO 1 Piocodpchkiii TOUIl 30py peaak-
mii ra3eTu.

8. EMorriiina, ai€Ba 1 HaIOJIET/IMBA, a HE cTaTU4Ha 1 MiisiBa. [1, 32].

Jlesiki BBaXarOTh PEKJIaMy MHUCTEITBOM, 1HII — Haykoro. Hacrpani
1€ — MOEHAHHS TOTO ¥ 1HIIOTO. Y peKiiaMi, 3 METOI0 MOTHUBYBaHHS, BUJIO-
3MiHU 200 MOCUJICHHS TIOYYTTIB, NTEPEKOHAHb, TyMOK 1 TTOBEIIHKH CIIOXKH-
Baua, ePeKTUBHO 3’ €qHYIOThCS 1H(OpMAIIis 1 3HAHHS, OTpUMaHI 3 0iXeBio-
PUCTUYHMX HAyK (QaHTPOMOJIOTIi, COII0JIOTIi, TICUXOJIOTIT TOIO) 3 MalcTep-
HICTIO 1 TBOPYICTIO KOMYHIKAaTMBHUX MHUCTEUTB (JliTepatypa 1 IpYK,
JpamMaTUYHE MUCTELTBO, TeaTp, rpadika, ¢portorpadia Ta iH.). g mocar-
HEHHS IIi€] METH JIIOJH, IO 3alMaloThCsl MApKETUHIOM 1 PEKIIaMOIo,
NparHyTh BPaxOBYBaTH BCl AYMKH, LIHHOCTI, «III0 MOA00A€ETHCS 1 1O HE
mo00a€eThCs», 3BUIKH, CTPaxXH, OaXKaHHS JIFOJeH. A OCKUIBKH BCI Il XapaK-
TEPUCTUKU TMOCTIMHO 3MIHIOIOTHCS, TO CJIJI BXKHBATH 3aXOJIB IO BiACTe-
KEHHS TaKuX 3MiH.

[I{o06 3po3yMmiTH 1€ B3a€MOBITHOIICHHS MK TTOBEIIHKOIO CITOKMBaya
1 pexyiamoro, HEOoOX1JIHO, MO-TepIle, YCBIIOMUTH CKJIAJHICTh JIFOACHKOI
MOBEIIHKUA 1 PI3HOMAHITHICTh BIUIMBAIOYMX Ha HEl (aKTOpiB, a MO-JIPyTe,
3pO3yMITH, SIKUM YHHOM JIIOAH, IO 3aMarOThCA MapKETUHIOM, HaXU-
BAaIOTh KalliTaJl Ha HMX (akTopax, TPYyNyIOUHd CIOXKHUBAYiB MO IMOBEIIH-
KOBUM TEHIEHIIIM. YCBIJOMHBIIH BCE II€, MU IIO0OQYMMO, SIK TEHJIEHIL
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a00 XapaKTepUCTUKHU PI3HUX MOBEIIHKOBUX TPYIl CKIIAJIAIOTHCSI B OCHOBY
CTpaTeriii CECTMEHTYBAaHHsI PUHKY 1 BIMOBITHUX PEKIAMHUX KaMIIaHii.

AGpaxam Macnoy po3poOuB mpHUBEIEHY HIKYE 1€papXito moTped Ha
OCHOBI TeOpli Mpo Te, M0 HUXK4Yl 010J0T14HI a00 CHpsSIMOBaHI Ha BUKH-
BaHHS MOTPEOH JTOMIHYIOTh B TOBEIIHII JIFOJWHU 1 MOBUHHI OyTH 3aJ10-
BOJIEHI MEpIll, HI’K BUHUKHYThH 1 CTAHYTh 3HAYYIIMMU COLIIAJIbHO MpUaAOaHi
noTpedu un OakaHHs OUTbIII BUCOKOTO MOPSJIKY:

1. ®izionoriyHi moTpedu — KHUCEHb, i’Ka 1 MUTBO, CTATEBE >KUTTA,
BIJIIIOYHNHOK.

2. be3neka — 3a1eXHICTh JIiTeH BiJ OaThbKiB, yHUKHEHHS He3HAHOMUX
CUTYyaIli}, [0 HOCATH 3arpo3JUBUM XapakTep ad0 MOXKYTh MPU3BECTU O
HEIACHOT'0 BUITAJIKy a00 XBOPOOH, a TAKOK EKOHOMIYHA Oe3reKa.

3. ComianpH1 NOTpedu — Ipy>k0a 1 MPUXWIBHICTD, TOUYTTS CH1JILHOCTI.

4. ITorpeba OyTH 3HAYYIITUM — CaMOIIOBara, BU3HaHHSI, CTaTyC, IPECTUXK.

5. CamMmoBupak€HHS — peali3allisl BJIACHUX MOXJIMBOCTEH (camo-
peamizaris) [6, 13].

3arikaBUBIINCh YUMOCH, [0 IPUBEPHYJIO HAITY yBary, MH MUMOBOJTI
JUIIAEMO TI03a yBarolw BCE 1HIE, 1 HE 4epe3 (Pi3MUHy HEMOKIUBICTH
OJIHOYACHO IIOCH 1IIe CIpUHMaTH, OauuTH abo 4yTH, a caMe 4yepe3 30ce-
PEKEHICTh HAIllOi yBarm Ha MEBHOMY BHOpaHomy 00’ekTi. ToMy cepen
BEJIMYE3HOI KUIBKOCTI PEKJIaMHUX 00’SB YM OTOJIOMIEHb 13 MEepPerIsiHyTOl
MEePECiYHUM CIIOKMBAadYeM HE3HAYHOI 1X YAaCTKH JIMIIE JEKiIbKa MOXXYTh
OyTH CHOpPUMHATI 1 3amam’siTaTUCs, 1 HaBITh MUIBMOHHM, BHUTPAY€HI Ha
peKiIaMy, 110 MPOXOJUTh Yepe3 HallloHaJIbHI 3aCO00M MacoBOi 1H(dOpMaIlii,
Ha OIUIaTy PEKJIaMHMX KaMMaHii Ta oopMiieH1 TOBapHI BITPUHU, HE TapaH-
TYIOTh PEKJIAMOJABIIO, IO TOJANbIIE OMUTYBAHHS IIOKaXe JIOCTATHIO
0013HAHICTh CIIOKMBAYIB IIOJI0 JAHOTO TOBApy Ta IEPCIIEKTUBH HOTO
30yTy.
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IIIHHICHI OPIEHTUPU CYYACHOI )KYPHAJICTCBHKOI1
ETUKWU: ITIPOBJIEMA TEOPII I IPAKTUKHA

Bepuuropenko O. C.

MPOBIAHUIN BEyUHil MpOrpaMu

peIaKIlli HAyKOBO-TI3HABAJIbHUX MEpeaad rOJ0BHO1T peAaKilii
KYJIbTYpPOJIOTIYHO-TI3HaBAJIbHUX Mepeaay

10 «YP-3 «Kynomypa» I1IAT « HCTY », Yxpaina

Kuo4oBi cj1oBa: 1iHHICTD, €THKA, )KYPHAIICT, KOJIEKC €THUKH.
Keywords: value, ethics, journalist, code of ethics.

Bcemyn. CydacHuit ykpaiHChbKUNM JOCIITHUK aKC10JIOTIYHO1 CKJIaJ0BO1
1CTOpii JI0JICTBA, AJOKTOP (imocodchkux Hayk, npodecop Banepiit Ciepc
yBIB JI0 HAyKOBOTO OOITy BiacHE BW3HA4YeHHS TOHATTS «l{iHHOCTI» SK
«KOHCTaHTH JIFOJICBKOTO OyTTs». BBajkaeMo akTyallbHUM PO3TJISTHYTH TaKy
nediniio, Ska Ha HAIly JyMKY HaWOUIBIN TJIMOOKO BiJIOOpaka€ OHTO-
JOTIYHUHM 3MICT TpaauiliiHoi ¢imocodebkoi Tpiaau Ictunm, JloOpa Ta
Kpacu dyepe3 mpusmy cydacHOi KypHaJICTCbKOI eThku. OcCHOBa yBara
PO3BIJIKH CIIPSMOBaHA HAa BHOKPEMJICHHS MPOOJIEM TEOPETUYHOI Ta Mpak-
TUYHOI CKJIQJIOBUX MIsIbHOCTI mpeacTaBHUKIB 3MI, sk HociiB LliHHOCTI 1
dbopMyBaHHS 171eH 11 CKIaJOBUX (HUKYUX Ta BUIKUX LIIHHOCTEN).

Ananiz nonepeonix docnioxcensv i nyonikayiu. 3Bakaroyu Ha peria-
MEHTOBaHI TpaBWJIaMu IMyOikaiii OOMEXKEHHS W00 00’eMy CTarTi,
30CepeaMMO yBary Ha Cy4aCHUX 3aKOPJOHHHUX 1 BITUYM3HSIHHMX aKCIOJIOTIY-
HUX JOCTIKEHHsIX. Tak, MOHATTS I[IHHOCTI € MIPOBIIHUM B poOOTax 3axij-
Hux oizocodis X. Jeiici [8], A. Kour-Cronsins [7], X. Moaca [4] Ta in.
Cepen BiTuM3HsSHUX aBTOpiB HaszuBaemMo B. Cieepca [10], [11], [12],
I'. €Emenbsnenka [2], O.'ymynska [1]. IlutanHa eTHKM KypHAIICTCHKOI
JISUIBHOCTI MiJiiMaloTh y cBoi pobotax B.IBanoB Ta B. Cepmrok [3],
A. upuenko [14], JI. [lonomapenxko [9], P. JIx. Kanmon [5] Ta iH.
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Memoou docniodicensb. OCHOBHI pe3yJbTaTh poOOTH OyJIH JOCSITHYTI
[IUISIXOM 3aCTOCYBaHHS TaKMX METOJMIB JOCIIIKeHHS: aHami3y (IIpu BU3HA-
YEHHI XapaKTePUCTHUK I[IHHOCTI), (QyHKI[IOHAIBHOTO (y THUTaHHI B3a€EMO-
BIUIMBY IIIHHOCTI ¥ COIIlyMy) Ta CUCTEMHOTO (ISl MiATOTOBKU BUCHOBKIB
JTOCTI1IKCHHS).

Pesynomamu. «IliHHICTB», K HayKOBa KaTeropis, CbOTOAHI Mae
MDKIUCHUIITIHAPDHUN XapaKTep 1 IocTae 00’ €KTOM BUBYEHHS y (pinocoddii,
KYJBTYpOJIOTii, MCUXOJOTii. 3 OJHOr0 OOKYy, Take PO3IIMPEHHS JIOCTiA-
HUIIBKUX MEX BKa3y€ Ha BaXKJIMBICTh BUBUCHHS «L[IHHOCTI» SIK HEBiA €M-
HOl YMOBHM ICHYBaHHS JIIOJCTBA. 3 1HIIOro OOKy — aHaii3 «LliHHOCTI»,
CIPsIMOBAaHUN Ha BHOKPEMJICHHS CTPYKTYpPHHMX €JIEMEHTIB KaTeropii asis
MOJANIBIIOTO OKPEMOTO BHBYEHHS CTaBUTh TMepei JOCTIAHUKOM psij
UTaHb, Cepell SIKUX OJHUM 3 MPOBIIHMX € HACTyIHE: Yd B pe3yJibTari
CHUHTE3Y OKPEeMHX «IIIHHOCTEW» MH OTPHUMAEMO 3arajbHE YSBIICHHS IIPO
«IlinHicTh» 1 11 cyTHICTH? lle mocTamo OCHOBHUM (PaKTOPOM TOTO, IO Y
po3BiaIl NOHATTS «l{IHHOCTI» MU po3risiAaEMoO 4depe3 npusmy Gutocod-
ChbKOro miaxoay po3yMiHHsi «l{iHHOCTI» sik moeqHanHs Ictunu, [obOpa i
Kpacu, «mo peami3yroTbcsi B TaKMX pe3ysbTaTax MisSJIBHOCTI SIK HaykKa,
MOpAJIbHICTh 1 MucTenTBO» [6, €. 308]. Bigrak, cmpoOyiiMO pO3IIISTHYTH
Cy4acHY XYpPHATICTChKY MISUIBHICTH BIJMOBIIHO O OCHOBHHMX CKJIQJIOBHX
dbimocodebkoi kateropii «LliHHOCTIY.

Iemuna VS «Emuxa ocypranicmcokoi OisnibHocmiy. Y TUIOMIMHI
dbinocodii IcthHa HE TMO3HAYAETHCA SK IOCh CTaTHYHE, aJKe 3 HAOJIH-
KEHHSIM CyO0’€KkTa mMi3HaHHA (M0AuHU) A0 o00’ekta mi3HaHHS (lcTHHNM)
OCTaHHIH MOCTa€ MOCTIMHUM BUKIWKOM, a HE PE3yJIbTaTOM Mi3HaHHS. Tak,
KYPHAJIICT MOCTIHHO TiepedyBae y Mpoliieci MOIIyKy, IEPEBIPKHA TIOCTOBIP-
HOCTI, 3peITOI ICTUHHOCTI (110 Tiependayae HAHOLIbIT 00 €KTUBHE
3HaHHA Tpo mnpeameT) iHbopmarii. HaiiGiaeiie nutanb y chepi Kyp-
HAJIICTCHKOI MISJIBHOCT!I BUKJIMKAIOTH METOMM 1 IUIAXH HAOMKEHHS 10
[cTuHU, a TakoX CBOE€YACHICTH 1 (popMa mojadi pe3yJsbTaTiB OTPUMAHUX
3HaHb, 10 MOJACKOIU CYNEPEYUTh HOPMaM CYCIILHOT MOPAJIi.

Jloopo VS «Emuxa scypuanicmcokoi oisineHocmiy. J1o0po, sk ckia-
noBa «LliHHOCTI», 10 BiIOOpa)kae MO3UTHUBHY CTOPOHY MOpaji, Mae OyTH
CTPW)KHEM, HaBKOJO SKOTO BHUOYJOBYETHCS >KYPHAIICTKA MiSIIBHICTD.
[Ipote, peanbHa KapTHUHA MOCTA€E JICIIO 1HILIOK: XYPHAIICT, Y TOHUTBI 32
CEHCAIIHOI0 HOBUHOIO, TPOIYKYBAHHSIM OPHUTIHAIBHOTO MEIIAHOTO
IPOJYKTY YAacTO HEXTY€ KOHCONIAYIOUOK POJUII0 MOopaii. 30Kpema, Ie €
IPSIMUM HACJI1JIKOM MaiHHS A0BipH 10 podotu 3MI.

Kpaca VS «Emuxa srcypranicmcoroi oisisnenocmiy. Kpaca, sk ecte-
TU4YHA ckiagoBa «l{iHHOCTY, «sK 00pasy, 110 NoeaHye (HopMy 1 MaTepiro,
YyTTEBICTh 1 MYyXOBHICTH JroauHu» [13, c. 203] B imeani moBHMHHA OyTH

85



OpIEHTUPOM MNPpO(ECIHHOI ISNIBHOCTI JKYpHAJICTa: BIJI BHYTPIIIHIX
skocter mpeactaBuruka 3MI 10 X 30BHIIIHIX BUSIBIB y (hopMax, METOAAX 1
crioco0ax mojaadi Mejia marepiany. Haromicts, mepeOyBaroun y MOCTIHHIN
KOHKYPEHTH1M OOpoThO1 3a yBary umtava/ ciyxada/ risjada, MpecTaB-
HUKH 3MI BHOOPIOIOTH MPUXUIBHICTh OCTAHHIX 32 JOMOMOI'OIO BIUIMBY Ha
qyTTEBICTH JIFOAUHU Yepe3 BUKJIMK HETaTUBHUX €MOIIiH, M0 CKJIAa€ TIOBHY
IPOTUIIEKHICTH CyTHOCTI Kpacu.

Bucnoexu. 3Baxkaroun Ha IPOBEACHI JTOCIIIPKEHHS, OUeBUIHUM BHUIa-
€ThCS TOU (HaKT, MO MK TEOPETHYHOIO Ta MPAKTUYHOI CKIIAJOBUMU
KYPHAIIICTCHKOT AISUTRHOCTI Hapas3l ICHy€e TEBHA THOCEOJIOTiYHa TpipBa.
3aBnanHs cyyacHoro mpamiBauka 3MI uu npencraBHuka MeniiHoi cepu —
YCBIJIOMUTH ICHYBaHHS 11€1 MyCTKH 1 BaXKJIMBOCTI ii MOJAJIBIIOTO 3aroB-
HEHHA 17esMHU 1 1X BTUICHHSIMH, IO BIJAMOBIJAIOTH ILIHHICHOMY BEKTOPY
PO3BUTKY CYCHIJILCTBA. Y CBOIO Uepry Ii¢ popMye HU3KY HOBUX BHKJIHKIB,
SIKI YTBOPIOIOTH MEBHE 3aMKHEHE KOJIO MDK MOJISIMH, 110 BiJ0YBalOThCA,
3allUTOM CYCHUIbCTBA Ha (QopMmy cropuiiManHs iHGoOpMallii Ta XypHa-
JIICTOM, SKUM 31aT€H SK BIAIIOBIAATH Ha 3aIllUTH, 0 BUHHUKAIOTH, TaK 1
dopmyBatu ix. [IpuBegeHHsT 10 CHIIRHOTO 3HAMEHHMKA TEOpii Ta Mpak-
TUKH €TUKH >KYPHATICTCHKOI MISIIBHOCTI MOXKJIMBE 332 YMOBH, KOJIM OOU/IBI
CTOPOHU (3KYPHAIICT Ta CYCHUJIBCTBO) YCBIIOMJISITh HEMOXKIJIMBICTD MOANb-
IOTO TO3UTUBHOTO PO3BUTKY JIOJACTBa 0O€3 MIATPUMAHHS IIHHICHO
OpIEHTOBAHOI CTpaTerii pO3BUTKY CBITY. JIOCSITHEHHIO TAKOTO KOHCEHCYCY
CIpHUATUME, 30KpeMa, BUBUEHHS Ta IUPOKOTO 3aTy4eHHS SK 10 (PaxoBoi
MIJITOTOBKK MaWOyTHIX MpeacTaBHUKIB 3MI, Tak 1 10 BHUCBITICHHS Y
HUHIIIHIX MeJdia TeM, SIKi CTOCYIOThCS TMOMYJIIpU3alii OCMHUCICHHS OHTO-
THOCEOJIOTIYHUX 1I6¥ PO3BUTKY JIIOJICTBA, aJKe, SIK 3a3Ha4a€ YKpaiHChKHIA
BueHmil-piocod Banepiit CiBepc: «dimocodis HaMaraeTbcsi HE MPUXO-
BaTH, a BIJIKPUTH BCIM 3arajiky OyTTs, 3p0OHUTH ii BUAMMOIO, IIPOSIBJICHOIO,
apTUKyJboBaHoOwO» [12, ¢. 4]. BignoBigHo, cydacHi 3MI MoXyTh cratu
BOXJIMBUM 1HCTPYMEHTOM akTyaji3alii IbOro NuTaHHA. Baprto nwuiie
BUYACHO MPUWHATH BUKIIHK, 1110 TTIOCTaB HUHI.
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VY cydacHOMY CBITI POJib KOMYHIKAIliil 13 HUIBOBOK aYyJUTOPIELO,
JOSUTBHUMM TPyTHaMU CIIOKHUBAYiB, MOCTITHE OHOBJICHHS 1H(OpMAaIlii 1mo10
dbopMyBaHHSI PO3BUTKY, MIATPUMKH OpEHIy Ta CTBOPEHHS MO3UTHUBHOIO
IMIDKY KOMIIaHIi B IIJIOMY Tpa€ BEIUKY pPOJib. AKTyaJbHUMH CTalOTh
MOBIJJOMJICHHSI TPO JIOCSATHEHHS, JEMOHCTpAllisl MepeBar, CIUIKYBaHHA 3
BHYTpIIIHIM mepcoHaaoM. JIOLUIBHO MOKa3yBaTH, LI0 3a OpTraHI3all€ro
CTOSITh JIFOJIM, SIK1 11 HAMOBHIOKOTh. OHUM 13 TAKUM 1IHCTPYMEHTIB € KOPIIO-
paTUBHI MeJia.

KopnopatuBHi Menia — 11e Mefia, K1 KOMIIaHis, TiIPUEMCTBO, yCTa-
HOBa BHUKOPHUCTOBYIOTh 3 METOI0 1H(GOPMAIIHOT MIATPUMKH BIIACHOTO
OCHOBHOTO BHJY ISUIBHOCTI 4epe3 (POpMyBaHHS IMO3UTHUBHOTO IMITIKY,
0oOMIHY OCHOBHOIO 1H(hOpPMAIII€0 BCEPEAUHI MIMPUEMCTBA MK CITIBPOOIT-
HUKaMHU Ta MOJaJIbIlIe MOMMUPEHHS il Ha30BHI, cepej MapTHEPiB, KIIEHTIB
tomio [1].

YMOBHO 111 BUJIaHHSI MOKHA MOJIIJIATA HA BHYTPIIIHI 1 30BHIIIIHI.

e BayTpimHi — npu3HaydeHi A1 CHiBpOOITHUKIB KOMITaHIH. Merta:

MOBIIOMJICHHSI TIPAIlIBHUKIB TIPO JOCSATHEHHsS KoJjier a00o CYCIIHIX
BIJIJIUTIB, HAJAroJKeHHs OoOMiHYy iH(doOpMalli€to, JyMKamMu, MOBIIOMJICHHS
PO BHYTPIIIHI 3aX0/I1 1 CIIPUSHHS BCTAHOBJIEHHIO TO3UTUBHOI atMocdepu
y KojekTuBl. Lli Meaia MoKyTh OyTH OCHOBHHMM IHCTPYMEHTOM JUJISl 320X0-
YeHHs 1 MOTHUBAIli, a JJIi THUX, XTO IX CTBOPIOE — PO3BUTKOM HOBHX
TaJIaHTIB.

e 3oBHilHI — Buau 3MI, npu3HadeH1 1Ji NOTEHIIIMHUX KIIE€HTIB,

napTHEPIB KOMIIaHIi, IHIIUX 3al[IKaBJIIEHUX OC10, BIAKPUTI y BUIbHOMY
nocTymi. MeTa: TOBIIOMJIEHHSI TPOMAJCHKOCTI MPO BEIUKI MEPEMOTH,
OHOBJICHHSI, HOB1 MPOAYKTHU 200 MOCIYTH, CTBOPEHHS MO3UTHUBHOTO 1IMIKY
KOMTMaH1i y CyCIUJIbCTBI.

OcTaHHIM YacoM MOMYJISIPHOCTI Ha0yBarOTh r1OpHU/IHI (YHIBEpPCATbHI)

MeJlia, TpU3HaAYeH1 SK ISl PO3MOBCIOJKEHHSI cepell CIiBPOOITHUKIB
KOMIIaH1i, TaK 1 JyIsl 30BHIIITHIX KOMYHIKAIli}.

Mo>KHa BUOKPEMUTH:

1) HdpyxoBaHni: »xypHal, OyKJET, ra3era, 3BIT.

2) EnexTpoHHi: eeKTPOHHI MOBIAOMIICHHS, KOPIIOPATUBHUMN CaWT,

KOpHopaTuBHUI OJ10T, POpyMm.

OcHoBHI1 (DYHKIIIT KOPIOPATUBHUX Meia:

1) Indopmariitina — npssMuil kKaHai, yepes kUil iHpopmarlis

NOIIMPIOEThCST Ha Tmpodeciiiny ayautopito. KoprnopatuBHi Menia
OepyTh ydacTb Yy KOPOTKHMX «TOYKOBHUX» KOMYHIKALISX. 3aBISAKH HUM
BEJIMKI YACOMMCH T'€HEPYIOTh TOTOKU 1H(HOPMAIIIi.

2) Comio — KOMyHIKaTHBHAa — BCTAHOBJICHHS B3a€MO3B’SI3KYy MIX
M1ITPUEMCTBOM 1 CYyCHIJIBCTBOM, BCTAHOBJICHHSI B3a€EMOPO3yMiHHA. SIKIIO
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Opatu A0 yBaru BHYTpIIIHI BUJIaHHS, TO Taka (YHKI[IS CIPHUSE€ MOTHUBALII1
MPAIiBHUKIB, MOJINIIIEHHIO BUPOOHUYNX CTOCYHKIB.

3) KopnopaTuBHO — KOMYHIKaTHBHa — OOMIH JAyMKaMu MIX BiJO-
KpEeMJIEHUMH Tiapo3aiiaMu komnaHii. Crpusie MOMUPEHHI0 KOPIOpaTHB-
HO1 KYJIbTYpH B OpraHizariii.

4) bizHecoBa — BH3HAYAETHCS THUM, HACKUIBKM BUJAHHS MOXYTb
JOTIOMOI'TH camMoMy Oi3Hecy 30UIBIIUTA HOTO BapTICTh, MNOKPAIIUTH
peryTallio.

B Vkpaini Bce nenani Ouibliie opraHi3ailiii MaloTh BJIAaCHI KOPIIO-
paTuBHI Mefia. BoHn BUAaloTh MOPIYHI MyOJIiYHI 3BITH TIPO CBOKO JisJIb-
HICTh BIPOJIOBX POKY, MalTh CaWTH, BEAYTb KOPIOpPATHUBHI OJIOTH,
a TaKOX BUAAIOTh IPYKOBaH1 BUJIAHHS — KYpPHAJIU.

CroroiHI KOMITIaHI1 3aCTOCOBYIOTh 1HHOBAIlIMHI 1 KpEeaTUBHI 1HCTPY-
MEHTH IIOJ0 PO3BUTKY CBOIX KOPHMOPATHUBHUX KOMyHIKalii. Lle qoBoauTh
uporopiuHuil koukypc «Halikpaie kopnopatuBae mezia 2019», opranizo-
BaHUI AcOIlalli€l0 KOPIOPATUBHUX MeJia YKpaiHu, 10 BKIIOYHUB y cebOe
102 mpoekTn.

«MeTa Hamoro KoHKypcy, — 3a3Haumiia Okcana TomopoBa, oprai-
3aTOp KOHKYPCY, MPE3uICHT AcoIliaiii KOprmopaTUBHUX Mefia YKpainu, —
OOMIH KpEaTUBHUMHU 17I€IMM.

VYBary nmpuBepTaroTh 3MIIIEHHS aKIEHTY BiJl MMCbMOBUX [0 BIiJI€O-
dbopmariB, TEMHICTb, BIPOBAKEHHS KOHIIEMIli CepialliB 3 1HTEPAKTUB-
HUMHU €JIEMEHTaMH, T0siBa MPOEKTIB, IO BUKOPUCTOBYIOTh TpeHIU — VR-
OKYJISIPU JUIsl TIEPETIIsily KOPIOpaTUBHUX (PUIBMIB 3 BUPOOHUIITBA, 3aCTO-
CYBaHHS JOMOBHEHOT PEaIbHIOCT1 Y BUTJISA/I1 3B€pPHEHHI BJIaCHUKA KOMIIaHIi
JI0 HOBHX CITIBPOOITHUKIB y IPYKOBAaHOMY BHJIaHHI.

«KoprnopaTuBHa coIliajibHa BIAMOBIJAIBHICTh TPOSBISIETBCA Y
BUTJISAJII OKPEMHUX MACIITAOHMX TPOEKTIB 1 TaKoXX HaOyBae BaKIMBUX
XapaKkTepUCTUK — CHUCTEMHOCTI ¥ mochigoBHOcT» [2]. Ha ydacTh
y KOHKypci pobotu nojganu 102 npoektu.

OTxe, posib KOPIOPATUBHUX MeJ1a MOCTIMHO 3pocTae. Lle moryxHui
ITHCTPYMEHT CTBOPEHHSI pernyTallii, KOMYHIKalliii B cepe/luHl KOMIMaHii, 3
napTHEpaMH, OCHOBHMMH CTeiikxoyaepamu. lle mposiB KpeaTHBHOCTI Ta
peaiizallisg TajJaHTy IIOJ0 JOCATHEHHS Yy JIOCUTh HOBHX 1 HECTaHJIApTHHUX
dbopmax.
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UGC (User generated content) yHiKadbHUW KOHTEHT, CTBOPEHHIA
KIHIIEBUM KJIIEHTOM, CIIOKUBA4YeM, ayJAUTOPIEI0 OpEeHAY JUIS PO3MIIICHHS
Ha ¢opyMax Ta B COIIAJILHUX Mepexax 3 UL 0OMiHOM 1H(hOpMaIli€to Ta
inesmu. UGC mepenae 1OCBiA IIOJ0 TOBapiB ab0 MOCHyr OpeHay Morie-
PEIHIX KIIIEHTIB, IO MIJBUIIY€E HAIIMHICTh OpEHTy B 04aX CHOKHBAYIB.

OcnoBHoto niepeBaroro UGC € 3HMKEHHSI BUTpAT Ha BUPOOHUIITBO
KOHTEHTY, aJKe BUPOOJAIOTH MOro KopucTtyBaudi OpeHmy. Bonu maroTh
MOJKJIUBICTh OKUBHUTH TMPOCTIP HU(PPOBOi CHIILHOTH, HAMOBHUTH WOTO
CBDKMMHU 17I€IMH, TIIITOBXHYTH JO PEakIlii Ta B3a€MOJIIi KOPUCTYBayiB.
Kopuctysaui UGC po3ymitoTh, 110 IpeACTaBHUKU OpeHy MeperisgatoTh
CTBOPEHHMI HUMH KOHTEHT 1 JUIS MOJANBIIOTO yIOCKOHAJIEHHS OpeHay —
BOHU CTBOPIOBATUMYTb, JUIMTHMYTHCS Ta MAaTHUMYTh 3MOTY TIPHBEPHYTH
yBary 110 OpeHay, BIOCKOHAJIUTH Ta MOKPAIyBaTH HOTO SIKOCTI.

Cooroguni, UGC [5] npuiimae Hailpi3HOMaHITHIII (POpPMHU: KOMEH-
Tapi, BIATYKH, (POTO Ta BIACOOTJISIU, IOCTH Ta JOMUCH Y OJIorax, MEMU Ta
aymio, imei moao yaockoHaneHds openay. 3apaz UGC ocoOnmBo momm-
peHuii B comiaibHIA Mepexi Instagram, e OpeHAM MOXYThb JErKO
«PETIOCTUTHY» KOHTEHT 3 00JIIKOBUX 3aITMCIB KOPHUCTYBAYiB.

Haii0inpm aktuBHME KopuctyBauaMu UGC € kpainu Asii: CayniB-
chka ApaBisg (56% KIIIE€HTIB TEHEPYIOTh KOHTEHT), IHmis (66%), Kuraii
(61%) Ta Inmonesis (70%) [1]. €Bponelicbki OpeHIM HEAOCTATHHO BUKOPH-
ctoBytoTb UGC, mpoTe BUKOPUCTAHHS IILOTO 3aC00Y MOYKE CTaTH MOXKJIHU-
BICTIO TpaHcopmalli CBOiX KIIEHTIB — CIOXHBa4diB y ambacaaopiB
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openny. Tak, 48% wmapkeTHHroBUX (haxiBI[IB BBaXarOTh, 110 KOHTEHT,
CTBOPEHHI KIJIIEHTAMH, MOKE IOMMOMOTTH T'yMaH130BaTH X MAapKETHUHT, 1 1€
edeKTUBHUN CIOCIO B3a€MOJIIi Ta CHIJIKYBaHHS 31 CBOIMU CIIOKHBayaMHU.
3a nanumu Nielson Global [6] 42% cnokuBauiB 4acTilie JOBIPSIOTh PEKO-
MEHJIAIlisIM 1HIIOI OCOOM, MPUIYCKAKYH, M0 TaKUH KOHTEHT € OlIbII
JIOCTOBIPHUM, a 86% KOpHUCTYBayiB BBAXKAIOTh, IO CITPABKHICTb OPEHIY — 1€
HaBaXJTUBILLIE, 1110 BOHU BPaXOBYIOTHCS MTPU NPUHHATTI PIIIEHB PO KYITBIIO.

Haiikpamum npuxnagom € xkamnaHis UGC «Share a  Coke»
(«#Moskokakona» B Ykpaini). Y 2014 poui kommnanis Coca-Cola Hanecna
Ha TUIIIKA ofuH 3 250 HanomyssipHimuX iMmeH. CKOpUCTaBIIUCH 3aXOT-
nenusiM, Coca-Cola 3aknukana crnoxuBayiB myOmikyBatu (oTtorpadii,
BUkopucToBytoun xemrer #ShareaCoke, a iHTepHEeT-Marasut Tenep A03BO-
JIsi€ CTIO’KUBAvYaM CaMOCTIITHO 00paTH Ha3BU HA ILJISAIIKAX.

Venix xammanii MoxkHa nosicautd UM, 1o Coca-Cola Hagama cro-
KMBayaM MOXJIMBICTh OOTOBOPIOBATH MPOJYKT Ha COIIaIbHUX ILJIaT-
dbopmax, nepegana KOHTPOJIb B PyKU MOKYMI(IB. Po3MipkoByroun HajJ CBOIM
OCOOUCTUM JOCBIJIOM, CIIOKMBAUl BIAUYBaIH, 110 1XHIA COCIO KUTTS OyB
[IEHTPOM OITOBi/i, 1 HE BiAYyBajdu, IO BOHH NPOCTO IHCTPYMEHTH B
pekiaMHiil kamnanii. Tak, cnoxuBaui noauuiaucs monan 500 000 ¢oro-
rpadiii yepe3 xemrer #ShareaCoke nuie npoTAroM MEpIIOTO POKY.
Y tomy x pomi Coca-Cola oTrpumana npuOIu3HO 25 MUIBHOHIB HOBUX
danosepiB Facebook.

[Hmmm aktrBHUM KopuctyBaueM UGCe Openp Starbucks. Koxnoro
rpyans BiH 3anyckae UGC kamnaniro #RedCupContest nist mpocyBaHHS
CBOIX CE30HHHMX HAIOiB 31 CBATKOBOIO TeMaTukoro. lle crmoHykae crioxu-
BauiB KaBU «IOCTUTH» (POTO YEpPBOHUX CTAKaHYMKIB, II00 BUTPATH
oJapyHKOBY KapTy Openmy Starbucks. Illopoky kopucTyBaui TOIIIH-
prototh moHan 40 000 mocTiB 3 4epBOHUMHU cTakaHuuMkamu Starbucks y
COIllaJIbHUX MEPEeKax.

bpeHin BUKOPUCTOBYIOThH P13HI MOTHUBAIII1 )11 CBOIX KJieHTIB. Coca-
Cola BuKIMKae TPUEMHI €MOIlli, CIOTaju, L0 CIOHYKAa€E CIOXHUBAYiB
NOJUINTHCH TMOKYNKOK y Mepexi IHtepner. Starbucks mpomonye mare-
plaJbHE 3a0XOYEHHS JJIsi aKTUBHUX TE€HEpPaTOpiB KOHTEHTY y BUIJIAI
nomapyHkoBux kapT. JlogatkoBumu 3acobamu mMoTuBalii 10 UGC MOXyTh
OyTH 3raJiKu Ha caiiTi abo CTOPIHIl OpeHTy, 3HWKKHU, TPUEMHI OOHYCH.

Yu e maibyrae y UGC? IaaycTpiss MapKeTUHTy TOCTIHHO 3MiHIO-
€TbCS, SIK 1 MOTpPeOU M CIOKMBaya. 3aMiCThb TOro, 100 3BEpTaTUCS IO
pEKJIaMHHUX KaMITaHi#, CIIOXWBadl IIYKalOTh MOpPaJl TaKUX CaMHUX CITOXKH-
BayiB, K BOHU caMi. Lle cTBOpro€ y CHOXHBaylB MOYYTTS CHUIBHOCTI,
€IHOCTI, JOBIPH, HIUPOCTI Ta YECHOCTI, IO B CBOI YEpPry 3MYIIye iX
HaJal MiATPUMYBaTH OpeHI.
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B ymoBax kpu3u mpoiiec KOMYHIKaIlli MOXe 3aXUCTUTU Ta 30€perTu
M1JIIPUEMCTBO, SIKE CTOITh MEPE/ BUKIUKOM i1 0e3neku.B enoxy nudposux
3aco0iB MacoBoi iHQopMailii kpuzoBa komyHikaiiiHa ctpareris (KKC)
MOXKe 3a0e3meyuTH Oe3meKy Ta KOHTPOJb MiJg 4Yac CTUXIWHUX JIUX,
TEPOPUCTUYHUX aTaK 4yu OyAb-IKUX MOJINA, Y SKMX Bpa3jiuBa TpoMaj-
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cekicTh. CoIlanbHi Mela NepPeAyrTh TPAAUIINAHIA MyIbTUMEMINHINA
KYPHAJIICTUII, OCKUIBKM BOHa JOCsTa€e OIbIIOl ayauTopli 3 OUIBIION0
mBuakicTio. OHoBieHHS TBITIB Ta Facebook Buxomars y peairpbHOMY
PEXKUMI TPOTITOM JEKIIBKOX CEKYHJ TICHS 1HIUIASHTY, 1HOJl 3 MiHI-
MaJIbHOIO 1H(opMarttiero st maTpuMku BmicTy. Ockinbku 1udpoi 3MI
HaOyJIM TOMYJISIPHOCTI SIK OCHOBHOI'O JpKepesia iHdopMailii, 3peiiToro,
HIIPUEMCTBA TOBHUHHI HECTU KOHTPOJb 3a 3MICTOM Ta 0€3MeKoro, 1mod
3amo0IrTM MOJAIBIIOMY TMOIIUPEHHIO MaHiku. [[ignpueMcTBa MOBUHHI
MpaloBaTl Ha OCHOBI BeO-CTpaTerii KpU30BUX KOMYHIKaIii, 1miod 30e-
PErTH Ta 3aXMCTUTHU JIIOJIEH Y MeXax X MiANPUEMCTBA Ta TPOMaJChKOCTi. B
paMKax KOXKHOI KpWU3M — II€ MOKJIMBICTh BIJOOpPa3UTH CBOIO MICIHO,
XapakTep Ta IIHHOCTI Yepe3 IEMOHCTPAI[iF0 KOHTPOJIIO HaJl BMICTOM.

3anopyKor0 YCIIIIHOI cTpaTerii KOMyHIKaIlli B KPU30BUX CHUTYyaIlisIX
€ BIAKpUTAa KOMYHIKaIlisl MK WICHAMU KOMaHJIM Ta BUKOHABUMMH KEpPIB-
HUKaMH Bamoro mianpuemMctsa. Komanma 3 ynpapiiiHHS KpU30BUMH CUTYa-
[[ISIMU TTOBMHHA CIIOYATKY OI[IHUTH CHUTYAIllI0 Ta BUSHAYUTH, SIKE MOB1JOM-
JIEHHS CJIIJI CHOYaTKy NyOJidyHO TpaHcitoBath. KoManau 3 ympaBiiHHS
KPU30BUMU CUTYAIlISIMA MalOTh MOXJIMBICTh TIepeAaBaTy CHOBIIIEHHS PO
HaJ[3BUYAlHI CUTYyaIlli yepes:

~  TEJIEKOMYHIKaIlii (TeKCTOB1 MOBIIOMJICHHS / TeJe(OHHI I3BIHKH);

- comanbHi Memia (Twitter, Facebook, Instagram);

~ BeO-caiiT (OaHep BeO-caliTy, €JIEKTPOHHA IOIITa, MOBIJOMJICHHS B
omorax) [1].

Ko MANPUEMCTBO MPOMOHYE CHUCTEMY (PI3UYHOTO OMOBIIIECHHS
Ipo HaJI3BUYAWHI CHUTyallli, Taki SK CHpPEeHH abo0 Ty4YHOMOBIIi, BaIlla
KOMaH/1a 3 yIPaBIiHHSI KPU30BUMHU CUTYALISIMU MOKE CIIEPIITy aKTUBYBaTU
11 QyHKII.

B ouikyBaHHI nomupeHUX MpodaeM, OB’ A3aHUX 13 TOTOKOM TpaHC-
JSI1 HaraJdbHUX HOBUH Y TPAJMIIIAHUX Ta COIlIaJIbHUX MeJia, KOMaHJa 3
YOPaBIIHHSA KPU30BUMHU CUTYAIliISIMHA TTOBHHHA CTBOPUTHU TPYITY JJIsT MOJE-
Jr0BaHHSA 1H(oOpMariii, BUAiIeHOi 3acodaMu MacoBoi 1HhopMmarlii. OCKIIbKU
HOBWHU TMOYWHAIOTH JIAMATUCh MO0 KPWU3H, TO 1€ BUPIMIAILHUNA MOMEHT
JUTsl KOMaHAM 3 YIPaBIiHHSA KPU30BUMHU CUTYAIIsIMU, 11100 MPOJAEMOHCTPY-
BaTU TONANBIINKA KOHTPOJb, OHOBHUBIIM BEO-CANT MIANPUEMCTBA.
3BUYaiiHO, Jr0AW OyayTh IIyKaTh O(iIiiHEe MOBIIOMJIECHHS BIJl BaIllOro
BeO-caiiTy I monanbinoi nepeBipku iHGopmarli. Ha npomy erami mae
OyTH TOBIJOMJICHHSI, pO3MIlllEHEe Ha OaHepl BalIOro BeO-CalTy 3 BIAMOBIJI-
HUM HOMEpOM rapsiuoi JiHii. Lleli kpok Moke moegHyBaTucs 3 myOJiika-
11€10 B 0JI031, PO3MIIICHOK Ha BallIOMY BEO-CalTi, 3 OHOBJICHHSIMHU, KOIU
Kpu3a TpuBae [2].
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[Iporpamue 3a0e3nedyeHHsl i1 PO3BUTKY KPH30BOI KOMYHIKAILIIHOI
ctpaterii B mepexi Iatepuer:Cascade CMS (ocHameHui MOayJIeM, SIKAM
CIPOIIy€ CIOCIO Tepedadl CHOBINIEHb MPO HaA3BUYAWHI CHUTyallli Ha
cBoemy BeO-caiiTi); Everbridge IT Alerting € mpoanykrom SaaS y Haj-
3BUYAMHMX CHUTyallisax. Y pasl Haa3BuuaiHoi cutyarii Everbridge
MOBIIOMJISIE KOPUCTYBAYiB €JIEKTPOHHOIO MOIITOI0, TEKCTOBUMH Ta TeJle-
(OHHMMU A3BIHKAMHU; y pa3i MOMIKOIKEHHS 1HPPACTPYKTYpHu a00 BIIKIIIO-
YEHHS €JICKTPOCHEPTii, 0 MEPENIKOKAE TOMHUPEHHIO TTOBITOMIICHHS PO
HaJ[3BUYaliHI cuTyalii yepe3 TekcT abo Wi-Fi, icHyroTh pi3HI mporpamu
JUIs OOMIHY TIOBIIOMJICEHHSMH, JO SKUX MIJMNPUEMCTBO MOXKE OTPUMATH
JOCTYI, $IKI HE MOTpeOyroTh (GYyHKIIOHYBaHHS I[HTepHeTy abo CTuIb-
HUKOBOTO 3B’s3Ky. 30Kpema, Firechat ta Bridgefy cranmu  edexruBHUMEU
maTopMaMu 3B’S3KY B HAJ3BUUYAHHHUX CUTYAIlisIX Y CBITOBOMY MacIiTaoi.
1 mnatdpopmMu MOXKYTh TAKOXK BUSIBUTUCH €(PEKTUBHOIO IIAT(HOPMOIO AJIs
KOMaHJId 3 YHOPABJIIHHSA KPU30BUMH CHUTYaIlIsIMU, OCKUIBKH KpHU3a MOKE
3aBJIaTU yJapy 4WieHaM IPYIH, pO3TalllOBAHUMU Ha BEJIMKIN BIJICTaH1 OJUH
Big ogHoro [3].

[linmpuemcTBa, $fKi MalOTh KPU30BY CTpPATEril0 KOMYHIKAIINA IS
CBOIX BEO-CalTIB, € OUIBIIT €PEKTUBHUMU JJISl 3aXUCTY TPOMAJCHKOCTI Ta iX
1HTepeciB. Peanizyoun Kpu30By KOMYHIKAIIMHY CTpaTEeTio, MiAIPHUEMCTBA
rOTOBI BYAaCHO Ta €(EeKTUBHO pearyBaTh Ha Kpusy. BaximBo mam’sitaTw,
10 HaBITh KPU3a JIa€ MOXKJIMBICTh BIJIOOpakaTu CBOIO MICIIO, XapaKTep Ta
I[IHHOCTI1 Yepe3 JEMOHCTPALIII0 KOHTPOJIO HaJl CUTYAIIETO.
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MOJEJIb PEI'YJIIOBAHHS MEJIIA B ITOJIBIIII:
3AXUCT HEITOBHOJIITHIX

I'epacumuyk H. A.

1.e.H., mpodecop
Vuisepcumem Keowcyscovka [lonimexnixa, [lonvwa
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npodeciiiHOT €eTHKH, MeJTia.
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ethics, media.

Cucrema perysiii B MOJbCHKUX Mefla CKIATAEThCA 3 Jep’KaBHUX
PErynsaTOpiB Ta MICTUTH O€3J14 rajgy3eBHUX CIIUJIOK Ta acolliaiii Ha aep-
’KaBHOMY Ta pEriOHAJILHOMY pPIBHSX, SIKi, IPOTE, HE MAIOTh CAHKIIIHUX
MOBHOBAYKEHb.

[Ipoananizyemo monens peryitoBaHHs menaia B [loibiii 3 BuUKopu-
CTaHHSIM JaHUX NpoekTy «Camoperyssiis 1 CHIBPEryJiflis: CBITOBUU
nocBimy [1], 3amouatkoBanoro HAM 1 StarLightMedia. fIx 3a3HauaroTh
ekcrieptd [1], Hemep)kaBH1 opraHizallii IepeBa)KHO 30CEPEKEHI Ha KOH-
TpPOJII JOTPUMaHHA MOPOPECIMHUX CTaHJAAPTIB, OOrOBOPEHHI 1CHYIOUUX
MOPYIIEHB Ta TPOCBITHUIBKIN A1STBHOCTI.

Hayionanvua Paoa menepadiomosnenns (Krajowa Rada Radiofonii 1
Telewizji) — KOHCTUTYLIWHUM OpraH, 4WICHH SKOTO TNPU3HAYAIOTHCS
Ceitmom, Cenatom 1 Ilpesmaentom. HarmionanpHa Paga TtenepaioMoB-
JICHHS BHJIa€ PO3MOPSKESHHS I BChOTO PUHKY Ta MPUUMAE YXBaJIH 11010
1HAUBIyanbHUX crpaB. KoHKpeTHI MoBHOBaXkeHHsI HailoHanbHOI paau 3
TEJIEePaIOMOBIICHHSI PETYJIIOIOThCA MOJBCHKUM 3aKOHOM TMIpO pagio 1
TejaeOadyeHHs.

VY chopaBi 3axucTy HEMOBHOMITHIX HailioHanbHa paga KepyeThes SK
IpaBOBMMM TMPUIUCAMU, TaK 1 ICHYIOUOK MpakThkoro. IIpenmerom
MOHITOPUHTY € JIBa MPUHIUIIK, IO JIEKaTh B OCHOBI HUHIIIHBOT CUCTEMU
IPaBOBOTO 3aXUCTY HEMOBHOITHIX:

— 3aXUCT BIJ] IIKIJIMBOTO KOHTEHTY;

— MpaBUWJIbHA KJIacu(IKallisi IporpaM Jjisl PI3HUX BIKOBUX TPYIL.

MOBHUKY TIOBHHHI JOTPUMYBATHUCh TaKUX MPaBWI, K 00OB’SI3KOBE
3a3HauyeHHs BIKOBOi Kjacu@ikalii, 3a00poHa Ha MOMUPEHHs MopHOTpadii
1 HaCWJIbCTBAa 0€3 CHeIialbHOTO TEXHIYHOTO OOMEKEHHS, YHEMOXKJIWB-
JIEHHSI IOCTYITy HETTOBHOJITHIX /10 IIKIJIMBOTO KOHTEHTY (TabiI. 1).
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Tabnuys 1

Bikogi kaTeropii, 3a skumMu KIacuikyeTbest
Meaia koHTeHT B [loabmri

Kareropis Bik By 0OMexeHHs CIIO)KMBaHHSI MEIIAKOHTEHTY
I — BHX1]] 6€3 0OMEXXEHHsI BIKY 1 9acy
I1 7 pOKiB BUX1]1 0€3 00OMEXKEHHS Yacy
111 12 pokiB BUXiJ 0e3 00OMEKEeHHS Yacy
1\ 16 pokiB Buxig micas 20:00

HamionansHa paja mpoBOINUTh CHCTEMAaTUYHUIN KOHTPOJb 3a JOTPH-
MaHHSM Kjacudikailli mporpam, siki MOXyTh MaTH HETaTUBHHI BIUIMB Ha
HOPMAJIbHUM (PI3MUHUM, PO3yMOBUN a00 MOpPAIbHHI PO3BUTOK HEMIOBHO-
JITHIX, BU3HAYEHHS BIKOBOI1 KaTeropii Juisl mporpam, BUKOPUCTAHHS CTaH-
JTapTHUX TpadlyHUX CUMBOJIIB 1 peKJIIaMHUX (DOPMYITIOBaHb.

[Ipu mopymeHHi 3akOHy PO paJlOMOBJIEHHS 1 TeinebadeHHs ado
HOPMATHBHUX aKTIB rojoBa HalloHaJbHOI paaud 3 TeaepaaioMOBICHHS
npuiMae pillieHHs PO HaKIJIaIeHHs mTpady Ha MOBHUKA (a00 3aKIIMKaE J0
BIJIMOBU BIJI TAKOTO KOHTEHTY), TPOTPaMHUI JeNapTaMEHT HaJla€ TOJIOBI
HarmionansHO1 paayd NPOEKT pillieHHs Mpo TMOKapaHHS MOBHHKA. Y pasi
HaKJIaJIEHHS CTATHEHHS JenapTaMeHT 30epirae KO 3amucy (71 MOXKITH-
BOT'O CYJIOBOTO PO3TJISiAY), 1 OpUTIHAJIBHUN 3allUC TTOBEPTAETHCS BiANPAB-
HuKy. [IpoananizyemMo 1HCpyMEHTH 3a0€3MEeUeHHs] OTPUMaHHS ETUYHUX
HOPM B MejiacepeoBuilli (Tad. 2)

Tabnuys 2
3al0e3neyeHHsI JOTPUMAHHA €THYHUX HOPM
B MeaiacepenoBuini Ioaburi
Ycranosa / IHCTpyMeHT XapaKeTpUCTHUKA

— Acorriarist po60TO- — CaMOPETYJIIOYI 1HIIIATUBY B PI3HHUX Taldy3sax Mefia Ta
JaBIIIB PI3HUX Tay3ei CYMIKHHUX cdepax;

— Kongekc nobpux — KoMTaHii J0OpOBUIEHO OepyTh Ha ceOe TeBH1 3000B’51-
PAaKTHK 3aHHS Ta JOTPUMYIOTHCS iX Y CBOIN AisUTBHOCTI;

— MICTUTh €THYHI MTpodeciitHi HOpMHU, ajie MOKe MiATPH-
MyBaTH a00 HaBITh 3MIHIOBAaTH PIIIICHHA, 3aCHOBaHI Ha
IPaBOBUX HOpPMax

— Acoriartist poOOTOaBINB | YUYaCHUKH acolfiallii HaiO1IbIi IHTEPHET-MIOPTAH,
iHTepHeT-Tamy31 (Zwigzek | pexigaMHiI Mepesxi, MeliaXxOJIMHTH Ta IHTePaKTUBHI
Pracodawcow Branzy areHTcTBa (3arajgom nonaa 200 y4acHUKIB)
Internetowej abo [AB
Polska), — Kooexc oobpux

NPAKmMuK 6 IHmepHemi
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YcranoBa / IHCTpyMeHT XapaKeTpPUCTHUKA

— O0’eqnanns acouianii | O6’eqHaHHS K pO3POOHUKIB, TaK 1 TUCTPUO IOTOPIB

«Pana 3 pexamm» pEKIIaMu 3 METOI0 YCyHEeHHs nopyiieHb Kojekcy eTnku B
(Zwiazek Stowarzyszen | pekiami, SKUH BU3HAYAE CTAaHAAPTU KOMEPIIITHUX
Rada Reklamy) MapKETHHTOBUX KOMYHIKaIIi.

O06’ennanns acomianiii «Paga 3 pekiiamMmy € WICHOM
anbsiicy EASA — MixkHapoaHOro 00’ € JHaHHS caMOpery-
JSATOPHUX OpTraHi3ailii (3arajiomM 26 oprasizaliii 3 40TH-
PhOX KOHTHHEHTIB)

— Kowmicig 3 etukn BHU3HAYAE BiIMOBIIHICTh PEKIIAMHHUX TIOB1IOMJICHB
peKIIaMu Koznekcy etnku B pexiiami;

BKiro4ae 30 cyaiB, IKUX MPU3HAYAIOTH TIPEACTAaBHUKHI
TPHOX HANPSIMIB, TIOB’SI3aHUX 3 PEKIIAMOIO: PEKIaMO/1aB-
111, 3ac00u MacoBoi iHpopMallii Ta peKJIaAMHI areHTCTBA

— Pana 3 etuku B Menia Cknaja yyacHUKIB: KEPIBHUKH acoIlialliid Ta )KypHaIICT-
(Rada Etyki Medioéw) CbKMX Oprasizalliii, pazio- i TeJeBi3iiHUX CTaHLIN, BUIa-
BIll, MOBHUKH 1 ME€IIaBUPOOHUKH, 5IK1 CHOpMYBaTH
Kondepeniro moascekux 3MI (Konferencje Mediow
Polskich)

CkrazieHo aBTOPOM Ha OCHOBI [1].

Kooekc oobpux npaxmux. B meniiniii cdepi Komekc icHye cepen
BUJIABIIIB TIPECH, NOCTIAHUKIB MEAIapuHKY, B cdepl map-mociyr, Mpo/iaB-
I[IB IHTEPHET-PEKJIaMH TOITO. BTIM, MOIBCHKI MeIIaeKCIIEPTH 3a3HAYAIOTh,
10 HaBITh HE3BAXKAIOYM HA ICHYIOUI MMO3UTHBHI MPUKIAAN, BIPOBAIKEHHS
CUCTEMHU CaMOPETYJIIOBAHHS BCE IlI€ MepedyBae HAa paHHIX CTadisX 1 Mae
BEJIUKHI MOTEHITIA)I PO3BHUTKY.

Camopeeynayia ma Kodekc 0obpux npakmuk 6 inmepnemi. Un He
HaWOIBII TMOKa30Ba Ta edeKTHBHA cucTteMa camoperyssamii B [lombimi
dbyHKIIIOHYE B CEKTOp1 iHTepHeTy. Micist Acorialiisi poOOTOIaBIlIB 1HTEP-
Her-rany3l (IAB) — miarpuMka AisSSIBHOCTI YYaCHUKIB 1HTEPHET-PUHKY 1
MONYJISIPU3AIlis yepe3 peKJIaMHy AisUIbHICTh, HAYKOB1 JOCIIKEHHS, OCBITY
Ta MPaBOBUI 3aXHCT IHTEPHETY SIK €P)EKTUBHOTO MeEJia.

Ane HaWOUIBII TOKAa30BUM pesynbTaT podbotn IAB — yroma mpo
Konekc 1o0pux MpakTHK, 110 OXOIUTIOE MEPEBAKHY OUIBIIICTh MOJIBCHKUX
caitTiB VoD, siki cknagarots 80% puHKY.

VYrona ykinaneHa y 3B°53Ky 3 HAOYTTSAM YMHHOCTI 3aKOHY MPO paiio i
Tene0aueHHs, OJWH 13 MYHKTIB SKOTO BUMarae BiJi MOBHHKIB VoD 3a0e3-
MEYUTU JTOAATKOB1 3000B’s3aHHsI 11010 3aXUCTY HETMOBHOITHIX BiJI MIKiJ-
JUBOTO KOHTEHTY. A 3rifgHo 3 JIupektuBamu €C, HeoOXigHUN e(heKTUBHUI
3aXHCT JOCTYITy HEMOBHOJITHIX 0 KOHTEHTY, SKHU 3arpoKy€ IXHBOMY
HOPMAaJIbHOMY PO3BUTKY, 30€pirarouu mpu I[bOMY OCHOBHE MPaBO HA CBO-
00/1y BUCJIOBJICHHS MOTJISIIIB.
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[IpoBaitnepu VoD MawoTh cBOOOAY y CTBOPEHHI BJIACHOI CUCTEMHU
oe3neku. Cepesl MPONMOHOBAaHUX PIIIEHh — MEpPEeBipKa BIKYy 3 BUKOPUCTAH-
HSIM JIaHUX KPEIUTHOI KapTKXW a00 BUMOTOIO OIUIATH BHECKY MPU MEPIIii
cripoO1 OCTyny 10 HeOa)kaHOro KOHTEHTY (HampuKjaj, 3a JOIMOMOTOIO
KPEeIUTHOI KapTu, OaHKIBCHKOTO Iepekasy). 3a HasBHOCTI TEXHIYHUX
MOXXJIMBOCTEH y TIOCTadajbHUKA KOHTEHTY, MOXXHA TaKOX JOOPOBLIHHO
CTBOPUTU TaK 3BaHUN «Oe3MeUHUN pexuM st GuIbTpalii Hebax)aHOro
KOHTEHTY», JI€3aKTHBALllsl SIKOTO OyJi€ MOJIMBA TIJIbKHU MICIS MEPEBIPKU
BIKY Tuisiiada. lle Moxe BigOyBaTucs micisi BBeJEHHs, Hampukiaa, PIN-
Koxy (andaBiTHO-IIM(PPOBUX CUMBOJIIB) a00 THIIMX aHAJIOTIB [1].

3rinno 3 Komexcom no0pux mpakTUK, CTBOpeHU TOBapuUCHKUM Cya
(Sad kolezenski). Moro 3aBmaHHS — CIIOCTEPEKEHHS 3a NOTPUMAHHSIM
HopM Kozekcy noOpux npakTuk.

06 ’eonanns acoyiayiv «Paoa 3 pexnamuy» (Zwigzek Stowarzyszen
Rada Reklamy) — opran 00’eiHye gk po3poOHMKIB, TaK 1 AUCTPHUO IOTOPIB
peKJiaMu 3 METOI YCYHEHHs mopyiieHb Kojekcy eTuku B pekiiami, sSIKui
BU3HAYA€ CTAHIAPTH KOMEPLINHUX MAPKETUHTOBUX KOMYHIKaIIiil.

Cucrema caMoperyiOBaHHS B Il cdepi 3axuiiae BiJ HACHIIKIB
MOIIUPEHHSI HEJIOCTOBIPHOI peKJIaMHU Ta PEKJIaMH, sKa TOpyIIye Oiaro-
MIPUCTOMHICTH 200 MOYKE HETaTUBHO BIUTMHYTH HA PO3BUTOK JITEH Ta MOJIOJII.

Kowmicia 3 emuxu pexnamu. Ocobu, sxi BXxoaaTh 10 Kowmicii 3 eTuku
B pekjiaMi, € (¢axiBUsIMH 3 OaraTropiyHUM JOCBIIOM pPOOOTH B Tally3i
peKiamMu, Mefia 1 MapKETUHTY. 3a MEPEeBIPKY BIAMOBIIHOCTI CKapr, IO
HaJIX0ATh, (GOPMAILHUM BUMOTAaM BiANOBiAa€ JOJAATKOBUU apOITp, SIKOTO
npu3Havae npasiainHg Pagu pexmamu [1].

Jlist 3a0e3reueHHs 1HTEpPECIB CIOXKUBAYIB PEKJIAMU € MOKIIUBICTH
OE3KOIITOBHOTO TMOJIaHHSI CKapr, K1 po3risiaae KoMicis 3 eTUKH B peKJIaMi.
IxHi 3pa3skn Mo)KHA 3HANTHU Ha calfTi opraHizarii.

CamoperymoBaHHsI 3a y4acTl BUPOOHHKIB Ta PO3MOBCIOJIKYBayiB
peKJIaMy Ma€ Ha METi ONepaTUBHO yCYBaTH peKiamy, sika mopyirye Komekc
etuku. B pesynbrati Outbiie 90% pekinaMu, sika OCKApKYETHCS B IIbOMY
PEXHUMI, 3MIHIOIOTHCS a00 YCYBaIOThHCS.

Sx nmpuknan, y 2014 pomi Pana 3 peknamu otpumana 2448 ckapr,
a HamionanpHa paga 3 TtenepamiomoBiieHHS — 140 aHajIoOriyHUX CKapr.
[le cBiqUUTh, 10 cCaMOpEryJsiis — OuIbll e€heKTUBHUN MeXaHI3M Iepe-
BIpKH 1 yCYHEHHSI pEeKJIaMu, sKa MopyIIye mpasuia [1].

Paoa 3 emuxu 6 media (Rada Etyki Mediow). Pana 3 etuku B mepia
3acHOBaHa 29 Oepe3ns 1995 poky 3 iHimiatuBU Acomialii MOJIbChKUX
XKypHaATICTIB y pamkax Xaprtii etuku 3MI. MeTa: KOHTpoItOBaTH JOTPU-
MaHHS €TUYHUX NPUHLHUMIB y 3aco0ax macoBoi iH(opwmarlii. Crocodou
JOCSITHEHHST — OILIIHIOBAHHS MOBEIHKH >KYPHAIICTIB Ta BUPIIMICHHS 1HIITUX
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MUTaHb, K1 MalOTh BIJHOIICHHS 0 Mejala Ta JrojAcH, mpodeciiiHo MoB’s-
3aHUX 13 3aco0aMu MacoBOi 1H(popMmarIrii.

Pana 3 eTuku B Mej1ia ONPIITIOIHIOE TTOBITOMJIEHHSI PO HEMPUNHSTHI
3 €TUYHOI TOYKH 30Dy SIBUIA B MeJlia Ta MPO KOHKPETHI BUMAAKU TOPY-
meHHs nux npabwil. [IpoTe BoHa HEe HaAIeHA TOBHOBAXXEHHSAM 3aCTOCOBY-
BaTH OJIHI caHKIli. Pama oOMeXyeTbesl 1IeHTU(DIKAINIEI TUITY TTOPYIIECHHS,
BHCJIOBIIIOE TyMKY MPO 1€ Ta PAJIUTh, IK BUIIPABUTH 3aBJIaHy KOy [1].

OT1xe, CyCIUIBCTBO, SIKE CBIJJOMO pealli3y€e CBOI MOMXJIMBOCTI, MIKITY-
€ThCS TPO MOpaJib, MOBHHHO MPUIUISATH OCOONMBY yBary meiiacepe-
JOBUIILY, ceU(pIYHUM BIACTUBOCTSAM BIUIMBY PR-koMyHikarlii, ix TexHo-
JIOT1M Ta IHCTPYMEHTAPir0 Ha MOPAJIBHICTh COIliyMy [2, 3].
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TEXHOJIOI'TS QR-KOJAYBAHHA SAK 3B’AA3YIOYA JIAHKA
OFFLINE- TA ONLINE-TPOCTOPIB MAPKETHHI'OBUX
KOMYHIKALIN

I'muncsknii H.1O.

K.€.H. JIOLIEHT

I'ipna O.b.

K.€.H. JIOIIEHT

Kadeapa MapKETUHTY1 JIOTICTHKU

HY «Jlvgiscvka nonimexunikay, Yxpaina
Mopo3 M.
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Exonomiunui ynisepcumem y Bpoynasi, [lonvwa

KurouoBi ciioBa: mapkeTuHrosi komyHikaiii, QR-xox, oduraity, onmaiis.
Keywords: mapketunroBi komyHikariii, QR-kom, offline, online.
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Ha cphorogui QR-koau Bce dacTiiie BUKOPUCTOBYIOThH B paMKax
IIMPOKOMACIITAOHUX PEKIAMHUX KaMIaHI{ B pI3HUX MeJlia-KaHaiax Ta Ha
PI3HUX HOCISIX, TaKWX K Ta3eTH, 30BHINIHA peKiama, yIaKyBaHHS, €TH-
KETKU, Mara3uHHl 4eKH 1 T. 1H. 3 SBISIOTHCS TaKOXK Yy 3MICTI BCce OUIBINOT
KUTBKOCT1 [HTEpHET-CTOPIHOK, 3BEpTalouud OUIBINY yBary KOpPHUCTYBadiB i
NOKa3ylo4u 1HIY (JOJAaTKOBY) IHQOpMAIlil0, HAJAI0YM TaKUM YHHOM
J0JIaHy BapTICTh SIK 3 TOUKH 30py il HaJaBaya, Tak 1 KopuctyBaya. OJlHaK,
SKIIO y TEpPHIOMYy BHMAAKy 3acTocyBaHHS QR-KOIIB BHIAETHCS IIUIKOM
OINPaBJAaHKUM, TO y 1HIIOMY BUKJIMKA€ MEBHI CYMHIBU L[0J0 MEPBUHHOTO X
MPU3HAYEHHS, OCKUIBKH TPHUITYCKA€, BBAXKAEMO, pajllie CHpoOy MPHUCTO-
CyBaHHS aJMiHICTpaTOpiB [HTEPHET-CTOPIHOK A0 MOJHUX TEHMACHIIIH, aHDK
CTBOPEHHS BITYyTHOT KOPHUCTI.

[ogo TpaktyBanHa QR-KOMIB y MapKEeTHHIOBiM IUIOIIMHI, T'OJOB-
HUM HanpsIMKOM iX BUKOPUCTAaHHSA € MapKeTHMHIOBI KOMYHIKalli — je-
(daKTo iX CiiJl TPAKTYBATH SIK OJIHE 13 TAKUX 3HAPSIb.

BukopucranHs 1b0ro TUIy ABOBUMIPHUX KOJIB HAalyacTIIIE 1HIIIIO-
€ETHCS KOPHCTYBa4aMH MOOIUTBHUX TIPHUCTPOIB, TAKUM UYHWHOM MOXKEMO
TOBOPUTHU TIPO 3aCTOCYBaHHS CTpaTerii MapKETUHTOBOI KOMYHIKAIllI TUITY
«pull». Ii mepeBara y mopiBHsAHHI i3 T. 3B. cTpaTerieio «push» nonsrae B
TOMY, IO 1HIIIaTHBA II0JI0 MOYaTKy IMPOIeCy KOMYHIKAIli BIAAEThCA Ha
notany crnoxkuadesi [5]. Lle#t dakT mae HaA3BUYAHHO BaXKJIMBE 3HAYCHHS
OpU CHOPUMHATTI Ta OLIHIOBaHHI HACIIAKIB CTpaTerii MapKETUHTOBUX
KOMYHIKAI[Il: «TSATHYyYa» CTpATeriss 4YacTille IMO3UTUBHO CIPUNMAETHCS
KOpUCTyBa4aMu MOOUIBHUX TMPUCTPOIB 3 OISy HA CHPUUHATTA 1i SIK
MEHIII HaB’S3JIMBOI Ta TaKoi, KOTpa TMOPYIIy€e IMpaBuUiia MPUBATHOCTI
KOpHUCTYyBaya.

[ianicTio QR-K0/1B B 3rajlaHOMy KOHTEKCTI € XHS MPUJIATHICTH J0
3aCTOCYBaHHSI B CTpaTerisiX MapKETHMHTOBUX KOMYHIKaIid Ttumy «pully,
OCOOJIMBO 3 OTJIsly Ha MOXJIMBOCTI IHTETpalii TpaauliiiHUX 3aco0iB
KOMYHIKaIli 3 Cy4YaCHHMMH I1HTE€PaKTUBHUMH, a TaKOX aHTaXKyBaHHS
KOPUCTYBadiB MOOUIBHUX MOPUCTPOIB y Tpollec OOMIHY iHGOPMALIED 3
MPOJABISAMHU Ta THIIKMMH KopucTyBauamu. Llel ¢dakT Habupae ocoOIuBOi
Baru y 3B 3Ky 13 THM, I1I0 Hapa3i 11€ UM He €JuHa 3B’ s3ytoua jJanka offline-
Ta online-KOMyHIKaIIHUX TTPOCTOPIB.

Takum uumHOM, 3acTocyBaHHS QR-komiB 0a3yeThCsi Ha MPUPOIHIN
3aIliKaBJIEHOCTI CMOXKMBaya, KOTpUM TparHe HaOyTH OJAATKOBY (1HOAI —
MOBHICTIO HOBY) CIIOHBYY BapTICTh, 3a0XOUYIOUM O BUKOPUCTAHHS HA
IPaKTULl HOBITHIX IHTEPAKTUBHUX METOAIB KOMYHIKallli 3 TOCHoAapro-
rounmu cy0’ektamu. Ile qonmomarae BUPOOHMKOBI YK MOCTAYaIbHUKOBI Y
dbopMyBaHHI HOBHUX Ta OUIBII JOBTOTPUBAJIMUX B3AEMOBIJTHOCHH 3
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KJIIEHTAaMHU, OCKUIbKM 1HIIIaTUBAa IIOJO0 3al04YaTKyBaHHS LHUX BIJIHOCHH
3HaXOJUTHCA MO APYTid CTOPOHI.

3a3Buuaii, KOPUCTyBadl Mpu BUKOpUCTaHHI QR-KOJIB OYIKYIOTh, SIK
pe3yabpTaT, OTpUMaTH BUUYEPIHY 1H(OpMaLI0 PO TOBAp, MPO 3HUKKHU Ta
THIIIOTO POAYy KOMEpIIHY 1H(OpMaIlito, MOB’s3aHy 13 TEXHIYHUMH JeTa-
JSIMA  MIMOBIPHOTO TpPOIECY KYMIBIi-poAaxy. HaliexxHe BUKOpUCTaHHS
TaKOl CHOXKMBYOI IIKABOCTI J03BOJISIE MIAMPUEMCTBY MiJABUIIATA PIBEHBb
CIIO’KMBYO1 3a/I0BOJICHOCTI BIJl PEaTi30BaHOTO aKTYy KYIIBJII-TIPOJIAXKY.

Ilepebir moBHOrO mpoiecy BukopuctaHHsa QR-komiB B mporeci
peanizailii KOMyHIKaIlii Ha JIiHii «BUPOOHUK-CIIOKHUBAY» MIPU MPABUILHOMY
HOT0 TPOEKTYBaHHI, CTa€ HEBIJ €MHOIO YACTUHOIO 3arajlbHOTO MPOIIECY
MapKETUHIOBO1 KOMYHIKAIlli 13 BpaXyBaHHIM MOXJIMBOCTEH, SIKi HAAalOTh
CydacHl TEXHOJOTil y iXHhOMY OJHOMY 13 HaWMOpPOCTIIIMX BapiaHTIB
3aCTOCYBaHHS.

VY Bumanaky 3acrocyBanHsi QR-koiB Ha [HTEpHET-CTOPIHKAX, MPOIIEC
MOIIMPEHHs 1H(pOpMaIlli € OJHOHANPABICHUM, OCKIIBKHA 3MICT IOBI1JIOM-
JICHHS 3QJIMILIAETHCA B MEXaX €JIEKTPOHHOTO KaHATy KOMYHIKaIlli.

JIBoBumipHa cuctema koayBanHs Quick Response (QR), xou 1 icHye
Ha pUHKY 1€ 13 1994 poky Ta 3aCTOCOBYBaslach CIIOYATKY y MPOMUCIOBHUX
IIJIAX, OJHAK caM€ B OCTaHHI POKH HaOyjia HaMOUIBIIOI MOMYJISIPHOCTI SIK
3HApPSAAS MapKeTHHTOBUX KomyHikaiii [1,3]. He B octanHio uepry 1ie €
HACJIIAKOM KOHBEPIeHIli yChOrO PI3HOMAHITTS ICHYIOUMX Me/iaKaHalliB.
JlnHaMi4yHUN PO3BUTOK IUISAXIB 3aCTOCYBaHHS JIBOBUMIPHUX KOJIB CTaB
MO>KJIUBUM, TIEPII 32 BCE, 3aBISIKA 3POCTAHHIO TOMYJISIPHOCTI MUGPPOBUX
KaHaJIIB KOMYHIKAIlli K KaHAIIB MOMIMPEHHS MOBIIOMJIEHb KOMEPIIIHHOTO
xapakTepy. Y TakoMmy X pakypci QR-xoau sik Ha pasi € HalOuIbII pene-
BAaHTHMM 3aCO00M HaJaro/KEHHs 3B’43Ky. Buxonasuum 3 1bOro, MoO>KHa
OKPECIIUTH Taki cepu iXHbOro 3aCTOCYBaHHsI, NMEPEAYMOBH PO3BUTKY Ta
MOTEHIIIHI 3arpo3H.

OkpiM MOYAaTKOBO JIOBOJII BY3bKOrO0 3acTocyBaHHs QR-KomiB sk
€KBIBAJIEHTY CHCTEM IITPUXOBOIO KOJYBaHHS, MHOTpeda Yy KOIyBaHHI,
JIOCTABIIl Ta MPOYUTAHHIO BEJIUKOI KIIBKOCTI 1H(OpMAILIil CTAI0 PUHKOBOIO
HeoOximHicTIo. Ha many cuTyaiiro Hakjgagucs TEHACHINT MPHUIIBUAIICHOT
TiKUTam3amii. Yce me BKadye Ha HE3MIHHICTh TEHJICHINT IMMOIUPEHHS
chep Ta akTUBHOCTI 3acTocyBaHHsI QR-ko/iB, 0c00MMBO Oepyun 10 yBaru
MMO3aKOHKYPEHIIIHHICTh BAPTOCTI JJAHOI TEXHOJIOT1.

CranpaptHi 3a BurisagoM QR-koau nepeTBOpuiINCh y OaraTo THUIIB
JBOBUMIPHUX CHCTEM KOJYBaHHS, SIKI BUKOPHUCTOBYIOTHCA B 3aJI€KHOCTI
B1J1 BUMOT puHKY. HaliO1ap11 momyaspHUMEU HAIPSIMKaAMHU 1X 3aCTOCYBaHHS
(mo3a TUIMOBOK MAPKETUHIOBOIO KOMYHIKAIIIEK)) € TMIJBUIICHHS e(eK-
TUBHOCTI peaii3allii OKpeMUX IMPOIECIB y TaKUX Tramy3six, K MeIudyHa
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(Opolienypa MOHITOPUHTY KJIIE€HTIB) JIOTICTHKA (BIJICIIIKOBYBaHHSI TPaHC-
aKIii, NUIAXy TMepecyBaHHs BaHTAXy 1 T. 1H.), IPOMUCIOBICTH (BiICHIAKO-
BYBaHHs BUPOOHWYMX TpoiieciB) Ta iHII. OJHOYACHO, TOPSA 13 TOIIH-
peHHsAM c(ep 3acCTOCyBaHHsI, CYTTEBO 3MEHIIYIOTHCS BUTPATH TEXHOJOT1i
Ta 3’SBIAETHCS T. 3B. «MEPEKEBUN €(eKT», KU yxKe MPU3BIB 10 MACOBOI
MOMYJISIPHOCTI Ta 3arajibHOro cnpuHATTS QR-KOIIB, a OTXe 1 J0 MOSBU
OB’ I3aHUX 13 ITUM YEPTrOBUX TIEpeBar.
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Kuiro4oBi cj10Ba: mapTHEpChKi BIIHOCUHU, O13HEC-CTPATET1sl, KOHKYPEHTO-
CIIPOMO>KHICTh, KOHKYPEHTHI MepeBaru.
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B ymoBax cy4acHOro puHKY IMpH MOCTIHHO 3pOCTar0yiil KOHKYPEHIIii,
OUYEBHUJIHO, 110 JOCSITHEHHS CTIMKOTO MO3UTHUBHOrO pe3yJsibTaTy 0e3 3aiy-
YEHHS MOTEHLIATy, SIKMM JO3BOJISE 3aISTH CHIBOPAII0 MIXK PI3HUMHU
dbipMamu 1 MIANPUEMCTBAMH, TPAKTUYHO HEMOXKIIMBO, OCOOJIUBO 3 OISy
Ha PI3HOMAHITTA ()OPM TAaKOro POAYy B3a€EMHH: MIKIEp>KaBHE, COIllalIbHE,
MK (ipmoBe maptHepcTBo. Kommanii 3myiieHi po3poOssTv CTpaterii
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PO3BUTKY, IO JO3BOJIAIOTH PO3BUBATHUCS, 30€piraT JIIUPYIOUl MO3UINT Ha
PUHKY 1 OLIbII TIOBHO 3aJ0BOJIBHATH TIEPCOHI(IKOBaHI 1 BCe OLIBII
YCKJIaTHIOIOTHCS MMOTPEOH CIIOKHUBAYIB.

Bce wacTime cnoctepiraeTbes TEHACHINS 00’€IHAHHA KOMIIAHIM B
O13HeC-Mepexl, IO JT03BOJISIE KOMITaHIsIM OLbII BIIEBHEHO MOYyBaTH cebe
Ha PUHKY 1 JIETIIE 3aJ0BOJIBHSTU MOTPEOH CIIOKHUBAYIB.

st Toro, 1mo0 CTBOPUTH MIIHY 1 JOBTOCTPOKOBY Oi3HEC-MEpPEKY
MIJIMPUEMCTBA TTOBUHHI BU3HAYUTHUCA 3 Ol3HEC-MAapTHEpaMH, BU3HAUYUTH
KpUTepii BiAOOPY IIIOBUX MapTHEPIB 1 MEXaHI3ZMU (popMyBaHHsl 0i3Hec-
mepexi. Llell mporec BUKIMKae Oarato TPYJIHOIINIB 1 HEMOPO3yMiHb Y
YYaCHHUKIB MalOyTHBOI O13Hec-mepexi. Jlyxke CKIagHO MOJ0JIaTh MOPIT
nepexo/ay BiJl TPaHCAKINN 10 MepexeBUX (HOpM B3aEMUH MK MaOyTHIMHU
napTHepaM. A BIJCYTHICTh JOBIOTPUBAJIUX BIIHOCHMH M INapTHEpaMH
cTae HabaraTo OibIIO0 TIpodsiemoro.[ 1, c. 85; 2, c. 230].

Opranizanii 3 BHUCOKMM CTYNEHEM HEIOCTaTHbOI JOBIpH B MapT-
HEPCHKUX BIJHOCHMHAX (PAaKTUYHO HEKOHKYPEHTOCIIPOMOXHI, 1 HaBIaKH, Ti,
sKI OyJIyIOThCSI Ha OCHOBI JIOBTOTPUBAJIMX B3a€EMOBUTIHUX BIJTHOCHUH,
MarOTh Kpalll IIaHCH JJIs JIOCATHEHHS IependadyBaHUX KOMEPIIHHUX
pe3ybTaTIiB B MIBUAKO MIHJIMBUX YMOBaX PUHKY. Y 3B’S3Ky 3 IIUM PO3-
BUTOK JIOBFOTPHUBAJIMX NapTHEPCHKUX BINHOCHH € OJIHUM 3 HaWBaxIH-
BIIIMX YMHHUKIB JOCSATHEHHsS BIAYYTHHX YCHIXiB B Ol3HEC-Mepexax.
[Ile Ha moyaTKOBiM cTajli MOXXYyTh BUHUKHYTH MPOOJIEMH, sIKI MalOyTHI
nmapTHEpPW HE B CHJIAX BU3HAYWTH 1 TOJOJATH, HE MAarOYH IMOBHOIIHHOI
Mozen (opMyBaHHS ITOBOTO MapTHEPCTBA, MO MPU3BOAUTH IO BIACYT-
HOCT1 YMOB 7151 ioro ¢opmyBanHs. [3; 4, c. 140]

Jloci HemMae 4YiTKOTO ¥ OJJHO3HAYHOTO PO3YMIHHS CyTHOCTI MapTHEp-
CbKMX BIJIHOCMH B OI3HECi, XO4ya TEPMIHOJOTIS MapTHEPCTBA IMIMPOKO
BUKOPUCTOBYETHCS CHOTOAHI B TpakTuill Oi3Hecy. IIpore, maroum B
HAsSIBHOCTI HE Majly KUIbKICTh pOOIT, MPUCBIYEHUX ALIIOBUM NapTHEPCHKUM
BIIHOCMHAM 1 ()EHOMEHY JOBIpH, MO CYyTi, MOXHa CTBEPAKYBaTU IPO
cinabKy 1 HEJAOCTAaTHIO JOBIPY B MApKETHUHTY, WOro poiii B (popMyBaHHI
MapTHEPCHKUX BIJIHOCHH.

TeopeTndHOIO0 1 METOJIOJOTIYHOK OCHOBOIO JOCHTIIKEHHS € TIpalii
3aKOPJIOHHUX Ta YKPAaiHCHKUX BUEHHUX B 0OJACTI MiANPUEMHHUIITBA, TEOPIi
oprasizaliii, cTpaTeriyHoro ympasiaiHHs, MapkeTuHry: II.B. [xeBcbkuii,
H.B. Ilpsamyxina, I'. Cokomok, FO.B. Crasceka, H.C. Ctpyk, 1.A. Xmap-
ChbKa Ta iH.

["osioBHE 3aBHaHHs yHpaBJIiHHS B3a€EMOBITHOCUHAMU — FapMOHI3aIlis
1HTEpeCIB yCiX Cy0’€KTiB, 1110 JO3BOJISE CTBOPIOBATH CTIMKY KOHKYPEHTHY
nepeBary MmiipueEMCTBA Ha PUHKY. BraHuil yac ympaBiiiHHS B3a€MOBIJ-
HOCMHAMHU 3 3aIlIKaBJICHHUMHU CTOPOHaMH ab0 KIIOYOBHUMH MapTHEpaMU
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3MIHIOETHCS: HA 3MIHY TPAJULINHUM METO/aM BEJICHHS O13HECY MPUXOSITh
HOBI. [ligBuUIIIEeHNH 1HTEpEC 1 MIIbHA yBara MpUILIIE€THCS MAPKETUHT OBUM
TEXHOJIOTISIMYTIPABIIHHS K ITHCTPYMEHTY PO3pOOKHM 1 peanizailii Kopropa-
TUBHUX cTpaTeriii.[5, c. 124; 6, c. 655].

Kosxna 3 obOnacteil MapKeTUHTY Ma€ CBOI I11J11, 3aBJAHHS 1 CTpaTerii,
AKIMOB I3YIOTHCSA 13 3arajlbHOI0 MapKETUHTOBOIO METOI0, MiANOPAIKOBAHO1
B CBOIO uepry uuaMmkomnadii. el miaxia crnpsMoBaHMII Ha peanizaliio
MICi1 KOMIIaHi1 1 JOCATHEHHS 1HIIUX CTPATETIYHUX IIJIEH, B TOMY YHUCJ1 1 B
dbopMyBaHHI CTIMKUX B3a€EMOBIJIHOCHH 3 TapTHEepaMu. ToOTO, pi3HOMAHIT-
HICTh BIOJ00AHb CIOKMBAYiB TOBApIB Ta MOCIYT 1 iX 3pocTaroyua iHAM-
BiJlyaii3ailisi BUMararoTh BHCOKOI THYYKOCTI HaJaBayiB IMX MOCIYT Y
pearyBaHH1 Ha 3allUTH CHOXXHMBayiB. | 4nMM OUIBIINM € piBeHb JU(epeH-
IiaIii CIOXXHWBYMX MepeBar, TAM OUIbIIEe BAaXXUTh JJIA YCIIIITHOCTI Oi3HECY

MapkeTHHI MapTHEPCHKUX BIIHOCHUH CTa€ 00’€KTOM CTPATEri4yHOTrO
IJIaHyBaHHS MianpueMcTBa. Cnenudika MapKeTUHIOBUX TEXHOJIOTIH (op-
MYBaHHSI B3a€EMOBIJIHOCHH 3 KJIIOUOBHMH MapTHEpaMU OpraHi3aiiii BU3Ha-
yae 0coOnuBI YMOBH (hOpMyBaHHS KOHKYPEHTHHUX IepeBar, CIelialibHi
METO/H 1 MPUUOMHU JOCITHEHHS! KOHKYPEHTOCITPOMOKHOCTI.

TexHomorii MapKeTHMHTY B3a€EMHUH J1aBHO3AaCTOCOBYIOTHCS IPOBIA-
HUMH 3apyO1KHUMH KOMIIAHISIMHU 1 aKTUBHO BIIPOBA/IKYIOTHCS Ha yKpaiH-
CbKOMY pHHKY. DaxiBIll BH3HAYAIOTh METY MapKETHUHTY MapTHEPCHKHUX
BIJIHOCHUH SIK CTBOPEHHSI €()eKTUBHOI MApKETUHIOBOI CUCTEMH B3aEMOJIT 3
KJIFOYUOBUMHU MapTHEpaMH OpraHizailii — KJII€HTaMH, MOCTadaJbHUKAMU,
TUCTPHUO F0TOpaMu, TEPCOHAIOM, C(HOKYCOBaHOI Ha CTBOPEHHI Kpalux
CIIO’KMBUYMX ITIHHOCTEH 1 CHIJILHOTO BUKOPHUCTAHHS OTPUMAHHMX BiJl I[bOTO
BUTOJ JJI1 KOKHOTO 3 YYacHHUKIB IIi€i cucTeMu. Buxoasum 3 1poro,
aKTyaJlbHUM Ha CbOTOJHIIIHIN J€Hb 3aJUIIAETHCA MUTAHHSIBUBUYCHHS TEX-
HOJIOT1 MapKEeTHHI'Y B3a€MHUH 1 OCOOJIMBOCTEH iX peasi3aili Ha yKpaiH-
CbKOMY PHHKY.
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ETHUKA 1 ) KYPHAJUIICTHUKA: IIPABUJIA T'PH

I'pubdoscoka FO. B., llanosasiosa /1. C.

CTYJCHTKH

Kadeapa MapKeTHHTY

Meabhniuenko O.1.

K.IICUXOJI.H., CTApIIUN BUKJIaIa4

Kadeapa )KypHAIICTUKH Ta peKIaMu

Kuiscoxkuii nayionanvnuit mopaogenvHo-eKoHOMIYHUL YHIBepcumem, Yxpaina

KiawuoBi cioBa: eTwka >XypHaJIICTMKH, €TUYHMN KOJEKC, CoOlllajibHa
BIJIITIOB1IQJIbHICTb.
Keywords: ethics of journalism, ethical code, social responsibility

Ponb 3ac061B MacoBoi iH(MOpMaIlii y CydaCHOMY CYCIUIBCTBI, Y BCIX
chepax HOro *UTTS MPOCTO HEMONKIIMBO OIIHUTH, /)K€ BOHA MOCTIHHO
3pocTtae Ta Habupae 00epTiB. [{UM 1 MOSCHIOETHCS T€, 1[0 OCTAHHIM YacoM
BCce Ouiblie 101bllle yBaru NpUAUIAETHCS KOMIIETEHTHOCTI IPalliBHUKIB
Menia chepu, 30KpemMa >KYpPHAJNICTIB, iXHIM mpodeciiiHii eTulll, ajpke
MOPYILICHHS BIAMOBIJHUX MPUHIMUIIB 1 HAJAl 3aTUIIAETHCS AKTYaJIbHOIO
po0JIeMO0 MeJlia MPOCTOPY.
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Bapto po3siOpatucsi 3 MNOHATTSIM <CKypHAIICTChKa eTukay. J[ns
I[LOTO CJIiJ] MpOaHaIi3yBaTH JIeK1IbKa BU3HAYEHb.

«IIpodeciitHa eTuka KypHaJIicTa — 1€ IOPUAMIHO HE 3a(iKCOBaHI,
ajie TPUUHATI B KYPHAIICTCBKOMY CEpPEIOBHUINI 1 MIATPUMYBaHI CHIIOIO
CYCIIUIBLHOI TyMKH, TPO(ECITHO-TBOPUUMHU OpraHizallisiMi MOpaibHI MPUITUCH
— MPUHILIUITY, HOPMHU 1 TIPaBUIIa MOPAJIbHOI OBEAIHKH KypHaiicTay [1].

VY cBoto uepry, O. Ky3HenoBa po3risijae »KypHaIICTCbKY €TUKY SIK
(CKYPHATICTCHKY MOpajby, Ika BUCTYIIAE SIK «IPAKTHUKA BTIICHHS CTUYHUX
HOPM KYPHAIICTOM TiJ] 4Yac TPYJIOBOI JIISUIbHOCTI, 1 KYPHAIICTChKA €TUKA —
K HayKa Tpo npodeciiny Mopalib KypHaiicTtay [2].

Hocnigauk kypHamictukd B.M. Temmok po3mipkoBye 1070
MOHSTTS <OKYPHATICTChKA €THKa» TaK: «I€ CYKYyIHICTh HAaCTaHOB, 110 BUpPa-
KAIOThCS Y MPUHIMIAX 1 HOPMaX Ta PErIaMeHTYIOTh MOpAaJbHUN acHeKT
JUSTTBHOCTI KYpHAJIICTa y MPOLECl BUKOHAHHS CBOET COIiabHOI poii» [3].

VY 3aranbHOMY MOXHa CKa3aTH, 10 €THUKA B KypPHATICTUI — IIe
CBOEPIJHI TpaBWJIa TOBEAIHKH, JTOTPUMaHHS SKUX (OopMye MoOpaibHY
BUXOBAHICTh JKypHAJIICTa, WOr0 KOMIETEHTHICTh Ta MPaBWIbHY MpO-
deciiiHy AiSIBHICTS.

Sk moka3zye mpakTHKa, MpaBmia MNpodeciiHOi €TUKU Yy >KypHa-
JICTHUIIl HE 3aBXIM BUKOHYETHCS 3HABLAMM ITI€T CIIPABH.

Sk npuKIan )KypHaJIICTChKOT HEETUYHOT MOBEIHKHM, MOKHA PO3TJIsi-
HYTH CHUTYaIlll0 3 Ta3eTH, JI€ BUCBITIIOETHCS MO MPO BOJIS, SKUM 3a
KEpMOM CBOT'0 aBTOOyca MepeHic anomiekcuunuil yaap. [lo crarri nogaHo
¢hoTO 4YoNOBIKA Yy JIIKapHi, SKE JO03BOJISIE HOro YITKO BITNI3HATH.
TpancnopTHe MIANPUEMCTBO, J€ TpaIfoe BOJIA aBTOOyca, KPUTHIHO
BUCIIOBUJIUCS, IO JKYPHATICTH HEMPAaBOMIPHO TOTPANMWIXd A0 BIIIUTY
IHTEHCUBHOI Teparii JikapHi Ta cpororpadyBajiv TamM KoJieTy, KOJIU BiH IIIe
He Mir pearyBatd. [locTpakmanuii mi3HIIIE CKa3aB CBOIM KoJieram, sKi
Horo BIJBIAyBaJM B JIIKAPHI, 110 BiH HIKOJIM Ha MOTOAWBCA O 1 HE J1aB OU
J03BOJTy Ha myOuikarito. Yepes cBiil cTaH BIH HE MIT CHPUMMATH TOTO, 110
JISUTOCS HaBKOJIO HHOTO. ['azera moBigomiisie, 1o (GoTopenopTep Halex-
HUM YMHOM 3BEPHYBCSI B JIIKAPHI JI0 YEPTOBOI y BIJIILII CECTPU Ta 3allUTaB,
Yu MO’K€ BIJIBiIaTH BOJis aBTOOyca. IloTepmisioMy BiH MOTIM MpeacTa-
BUBCSl SIK JKYPHAJICT Ta3eTH 1 MOMPOCHB Y HHOTO KOPOTKY PO3MOBY Ta
dboto. Boaiit aBToOyca HIOMTO cKazaB oMYy, 11O BIH, Ha ajdb, HE MOXE
IpUragaTd TOTo, 110 TPamuiocs, aje He mae Hidoro npotu ¢oro. Ilicis
pOro OyJia 3po0JieHa BIANOBIHA CBITIMHA [4].

MoxeMo 3poOUTH BUCHOBKH, IO razera 3 MyOJIKalll€l0 CTaTTi
nopymuia etnddi Hopmu. llocTpaxkpanuii mepeOyBaB B €KCTpeMasbHIM
CUTyallli 1 HE MOBHICTIO BOJIOJIB CBOIMH (DI3UUHHMHU Ta, MOXKIIHBO,
PO3yMOBUMU CUJIAMHU.
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BignoBinno 1o 3akony VYkpainum «lIpo 3axuct nepcoHaIbHHUX
JTAHUX», TYT HasBHI MOPYIIEHHS 3T1IHO 31 cTaTTsIMu 9 «[loBimoMieHHs npo
00poOKy mepcoHanbHUX maHuX» Ta 10 «BuUKOpHCTaHHS TEePCOHATBHUX
JaHux» [5].

Otxe, Mu Oauumo, 1mo OyB mopyueHi Hopmu «Koaekcy eTtuxu
YKpPaiHCBKOTO KypHaJlicTay, a came: «OKypHalIiCT Ma€e 3 MOBarol CTaBU-
THCS JI0 TIPUBATHOTO XUTTS JTIOAUHU. [Ipu 1IbOMy HE BUKIIOYAETHCS HOTO
MPaBO Ha XYPHATICTCHKE PO3CIilyBaHHs, MOB’si3aHE 3 TUMHU a00 1HIIIUMU
noAisiMi 1 (pakTamMu, 10 MalTh TPOMAJICbKE 3BYyYaHHS 1 MOKJIMKaHI
3aXUINATH IHTEPECU CYCIUIbCTBA Ta 0coOm» (MyHKT 3) Ta «XKypHamict He
MOBMHEH BUKOPHCTOBYBATH HE3aKOHHI METOAM OTPUMaHHs 1HOpMAILi...»
(myskT 13).

OTxe, HE3alleX)KHO BiJ pI3HUX (akTopiB, mpodecis KypHaTicTa
HEOJMIHHO MOTpeOy€e TOTpUMaHHS Ta 0e33anepeyHOr0 BUKOHAHHS MPABUI
npodeciiiHoi decTi, aJpke KOXKEH, XTO B3SIBCSA BHKOHYBaTH Ty YU 1HIIY
po0OTy, HEeCce BIANMOBIAAIBHICTh, MA€ MEBHI O0OB’SI3KH, BUKOHAHHS SIKMX
HEOOXITHEe, He3Ba)Kar0uu HI Ha IIIO0.
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HOCTAJIBI'IS SIK 3ACIE ®OPMYBAHHS JTOJJAHOI BAPTOCTI
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KaMIlaHis 3 MPOCyBaHHS.
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OuyeBUHO, MO KOXKEH 3 €JIEMEHTIB KOMIUIEKCY MPOCYBaHHS CHpS-
MOBaHUM, OKpiM (HOpMYBaHHA NPUXUIBHOCTI HASIBHUX 1 MOTEHIINHUX
CIIO’KMBAYIB, 1€ ¥ Ha BUPIIICHHs OUTbII MPU3EMJICHUX, aJle B TOM e 4Jac
HE MEHII BXJIMBUX 3aBJIaHb, — (POPMyBaHHS MPUOYTKY UM TI€I K JOJAHOI
BaprocTi. [lomobaTucs oToUeHHIO 1 caMOMy COO1 MPUEMHO PIBHO JIO0 TOTO
4acy, IOKH € PECYpPCH, 3/1aTHI 3a0€3ME€UYNTH PO3BUTOK.

B TenepimHboMy CBITI BUHHUKAa€ HEOOXIJHICTH (piKcCallli BHUTOKIB
BUHUKHEHHS HOBHX TOTpeO. Cy0’€KTH MIANPUEMHUIITBA, SKI CKOPHUCTa-
JUCSL UM TIEPIIMMH, CTaJId BCE OUIBII aKTUBHO 3BEPTATUCS JI0 €MOIIIITHOT
CKJIaZ0BOi 3apojykeHHs mnonuTy. Ilpu mpoMmy OaraTbMa JOCHITHUKAMU
OyJI0 BUSIBIEHO, IO OJIHIEIO 3 HAWOLIBII MOTYXHUX PYLIHHUX CHII (Op-
MYBaHHSI TTOITUTY € HOCTAJIBTIA.

Choroni BIICYTHE OJHO3HAYHE TPAKTYBAHHS MOHSTTA «HOCTAIBILSD».
TouHime, WOro MOACHIOTh 3 TMO3UIN MEBHUX NPEAMETHUX Tally3ei
JOCIIIJPKEHHS, 1110 TMPU3BOAUTH O PO3YMIHHS i CyTHOCTI B KOHKPETHIM
IUIOIIKHI. 30KpeMa, BYEH1 PO3TISIAl0Th HOCTAJBIIIO K JIFOOOB JI0 BTpa-
4eHOi OATHKIBIIMHM; SIK TYTY 32 MOJIOAUMHU JITaMU; SIK CyM 32 4YaCOM, KOJIH
OyB ycmix, rpoii Ta macTts Tomro [1].

JloCmiIKEHHS TOKa3yloTh, IO HOCTAJbBIIA Jla€ MKUTTIO JIIOJAUHU
BIIUYTTSl CIIaJIKOEMHOCTI Ta CEHCY B MIpY ii fopochimaHHa. Bona Haraaye
Ipo MOJIOJIII, TPAUIUBIII POKH JHOJUHHU. Tomy, 3apa3 KOMIaHii MOYH-
HAIOTh BU3HABATH I[IHHICTh HOCTAJIBI1i B PEKJIaMi, SIK 3aCO0y MEepPEKOHAHHS
KJIIEHTIB PO3JIYYUTHCS 31 CBOIMH 3apoOjeHMMu rpomuma. Hocrtaneris
HaJMXa€ CIOKMBAYiB BUTPAYaTH CBOI I'POIIll, OCKIJIBKH 1€ 00iIsie HeTalHe
MOBEPHEHHS JI0 IIACIMBHUX CHOTajiB Ta 3aTuilKy [2]. Ock yomy Mapke-
TUHTOB1 KaMIIaHii 3 BUKOPUCTAHHSIM HOCTaJbIil CTalOTh BCE OLIBII IMOITY-
JSIPHUMHU B OCTaHHI POKH, KOJM OpeHAM MOYMHAIOTH BUSIBJISTH LIHHICTD
CHLUIKYBaHHS 31 CBOIMU KJIIEHTaMH Ha OUIBII TTTMOOKOMY, EMOLIITHOMY PiBHI.
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3 BIKOM, SK BIJIOMO, JIOJM PO3BHBAIOTh MPUEMHI CHOTaAu MPO
KOJIMIIIHI JIH1, BiA 1Ki, Ky BOHHU iU, O 1TOp, SIKI Tpajid, 1 My3UKY, SKY
ClIyXaJd. 3penIToro, JOCBI MUHYJIOTO — II€ T€, 1[0 AornoMarae (popmyBaTu
OCOOUCTICHI XapaKTEPUCTUKHU JIOJUHM Ta il 1ACHTUYHICTH B yMOBax
ChOTOJCHHSI.

[Ilo cToCyeThCA TOIMIYKY BHU3HAYCHHS HOCTAJBIIl SIK EIEMEHTY
KOMILJIEKCY MPOCYBaHHS, HA HAll MOTJSAJ] MOSICHUTH ii MOXHa SIK CHOCiO
y3TrOJDKCHHSI KaMITaHlii 3 €JIeMEHTaMH, IO CIOHYKAalOTh BUHUKHEHHS
E€MOIIMHUX BIITyKIB MUHYJIOr0. BiIOMMM YMHHHKOM CBHOTOJIHI € TOU, IO
€MOIIil B MapKETUHTY MalOTh MOTYXHY CHIIY, IEPEKOHYIOUN KIIEHTIB JTIATH
Ta BHUCTYINATHU BiJ 1MeH1 ymroOneHux OpeHaiB. OaHak, 1 BUKOPUCTAHHS
CUJIBHUX CIIOTQJIB MOX€ OyTH OJHHUM 13 HAWMOTYXXHIMMX 3ac00IB BHUK-
JUKATH €MOIIIi — 0COOJIMBO SKIIO BU OPIEHTOBAHI HA 3piTy ayJIUTOPIIO.

JlocmiKeHHs BKa3yHOTh Ha Te€, 110 HOCTaJbIisl MPOTHUIIE HYAb3I,
CaMOTHOCTI Ta TpuBO3i. L{e Takok poOUTH JIt0A€H OUIBII TOJIEPAHTHUMH J0
CTOPOHHIX JIOJICH Ta IEApIUMHU A0 He3HahoMmux Jrojen. Hacmpapmi
HOCTaJIbrisd MOXe OyKBaJIbHO 3MYCUTH JIFOJICH BIIYYBATH TEILIO B XOJIOJ-
HUW JeHb. JlesKi MOCHITHWKK HaBITh IPHUITYCKAIOTh, IO HOCTAJBIIIO
MOXHa BUKIWKATH SK 3aci0 MOJMOJaHHS BaXXKUX >KUTTEBUX €TalliB Ta
CTpecoBUX MOMEHTIB [3]. IHIIMMH clOBaMH, MapKETUHIOBI KaMIIaHii 3
HOCTAJIBTI€I0 — 11€ HE JIUIIIE CTPATErisl MPOJIaXxy, 1€ TICUXOJIOTIYHE SBUIILIE.

B ymoBax ChOTOAHIIITHROTO BHCOKOKOHKYPEHTHOTO PHUHKY HOCTaJIh-
i B peKjiaMl Ta IHIIUX KOMYHIKAIIsIX MOK€ JaTH 3MOTY SIK HOBHM, TaK 1
cTapuM OpeHJaM Ha MOTYXHOMY €MOI[IMHOMY piBHI 3 €JIHyBaTUCS 31
CBOEIO ayauTopicro. Bike 3apa3 nesiki Haii3HauyHIII KOMIAaHII CBITY MOYaiu
MOKa3yBaTH HaM, HAaCKIJIbKH KOPHCHOIO MOXke OyTH I TakTuka [4]. Bin
3HAKOBUX MOJHHUX OpeH/iB, Takux sK Vivienne Westwood, 10 BigomMux
pecTopaHiB MIBUIKOTO XapuyBaHHS, MaOyTh, € MiCIIe JJIsI HOCTaNIbrii. Taki
openau, sik Nike Ta Pepsi, B)ke BUKOPUCTOBYIOTh BIJICTaBJIEHI JU3aHU Ta
JIOTOTUIIA MHHYJIOTO, OTOJIOIIYIOUM iX SIK «peTrpo» mpoxayktu. [lloy Ta
(GUIbMU BIOUCYIOTHCS B CTapi Ju3aiiHEPChKl OCOOIMBOCTI Ta CTpaTerii, o0
30yJI’)KyBaTH HOCTAJIBI'TYHI HEPBU CBOIX CIIOCTEPIrayiB.

[Ilo >k HacmpaBmi ciif 3poOUTH JJIsi BIPOBAIKEHHS HOCTAJBIIi B
KOMITaHi1 TPOCYBaHHS Ta MapKeTUHT ¢ipMu 3arasoM? Mu BBa)kaeMo, 110
TYyT HEOOX1JHO: YITKO C(OPMYJIIOBATH 1 3HATU CBOKO METY; TPUMATH T[T
KOHTPOJIEM CBOIO ayAUTOPIIO Ta BIacHy (ipmy; 3a0e3MeUUTH MO€THAHHS
HOCTaJbri 3 COIllaJbHUMU MeJla; HE BUIIYyCKaTH JeTalli, Mpo IO
WTUMETHCS HUKYE.

HezanexxHo BiJf TeMH 91 HAMpsIMy, XOpOIlla MAPKETHHTOBA CTPATETis
3aBXKJM MOBUHHA MaTU MeTy. Skmo (ipma xoue eheKTUBHO BUKOPHUCTO-
BYBaTU PETPO-ifiel y CBOI HOBIM KammaHii, TOJI 1i CIIiJl 3HAWTH BiJIMIOBIIb
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Ha Take 3amuTadHs: «Illo Take MapKeTHHT 3 BUKOPUCTAHHSM HOCTANbT1i, 1
YOMY II€ XOPOIIHUMA CTUMYJI MPOAAXY JIJIsi MOTo OpeHIy?» Sk dipma 3Moxke
3MYCHUTH HOCTAJIbI1I0 TIOETYBATUCS 3 TIOTOYHOIO KaMIMaHI€0 Ta sKi QyHKIIIT
noTpioHO Oyjae mpoayMartH, o0 MPUBEPHYTH YBAry IIJILOBOI ayJIUTOPIi?
Pazom 3 TuM, ciig 000B’SI3KOBO TMEPEKOHATHCS B TOMY, IO Yy (GipMU €
BaromMi MPUYMHM, MEPII HDK MMOYaTH BHUBYATH MOXKJIMBOCTI ISl 3aCTOCY-
BaHHS HOCTAJIbI1i B MAPKETUHTOBUX PIIIECHHSX.

3anopykoro ycruixy O0y/ib-sIKOi MapKETUHIOBOI KaMIaHIi € pO3yMIHHS
noTped Ta ymnojao0aHb MUTBOBOI ayautopii. Ilepm HIX 3aliHATHCA BHPO-
Ba/DKCHHS HOCTabIli, HEOOXIJHO TepeKOHATHCS, IO BW Oaunrte imaei
MPaBUJILHOTO TOKOJIHHA, 00 3aJ0BOJIBHUTH HAJIEXKHY JIeMOrpadiuHy
cutyariro. Takox CiiJ 4iTKO 3’SICyBaTH BIKOBHH Jiala30H IIHOBOI ayau-
TOPI1l Ta MEPEKOHATUCS, IO 3IMCHIOETHCS ACTaIbHE JOCTIKEHHS IXHI
TepeBaru Iij 9ac CTBOPEHHS IJIaHy BIPOBAKCHHS HOCTAJIBTII.

Y Tol xe 4Yac HeoOXiAHO TEepeKOHaTHCs, 0 Oyab-sika oOpaHa
TaKTHKa 17€aTbHO TOETHYETHCS 3 HASBHUMHU OCOOJIMBOCTSMHU Ta TOHOM
Openay. Anmanraiis 10 peTPO-MapKETUHITOBUX 1/l HE 000B’SI3KOBO O3HA-
4yae BIIMOBY BiJ oOpa3sy, SIKMH BM CTBOPWJIM JJIsl Baiioi KommaHii. Yum
MOMITHIIIOK € TOCTIJOBHICTh PUHKOBUX Mdil (dipMu, TUM Jeriie Oyne
MEPEKOHYBATH CBOIX KJIIEHTIB IMOB’S3aTH OpeHJ 13 iXHIMH YIHOOJEHUMHU
CIIOTaJIaMHU.

SKI110 HOCTaJIBrIis € MPUHAAOK ISl MAPKETUHTOBO1 KaMIlaHii 3 Mpo-
CyBaHHs, TO cOLiaJbHI Menaia — 3acobom. lle imeanmpHuil migxig 100
no4yaTd 3HAHOMUTHU IUILOBY ayJAUTOPI0 3 OCTAHHBOK CTPATETIELO,
OCKIJIbKM HOCTaJIbIisl — 1€ CYTTEBE €MOlliifHe mepexkuBaHHsA. Jlonu He
IPOCTO XOUYTh HACOJOMKYBATHCS CIOTaJaMU MPO HOCTaIbIIYHUN o0Opa3s
YH 3BYK, BOHM XOUyTh MaTH MOXJIMBICTb 3B’SI3aTH CBOiX APY3iB Ta UYJICHIB
ciM’1 3 mocB1zIoM 1 cka3aTh: «Eil, mam’sitaenr nie?»

VY cBiTi, fe noHan 70% mokynuiB 3 OUIBIIO WMOBIPHICTIO KYIIYIOTh
TOBap, SIKUM 1MOJ00a€ThCsl IM HA OCOOMCTOMY PIBHI, TOMY MapKETHHIOBI
IpOrpamMu 3 BUKOPUCTAHHIM HOCTAJIBTI — I1€ MAHC 3B’ A3aTUCS 3 IILITHOBOIO
ayaUTOPIEI0 Yepe3 eMOoIlli, MOB’sA3aHl 3 iX HANTIMOIIMMM, HAUMWIIIITHAMHA
cnoragamu. [lepeHocsun 1ieit JOCBI y coriaiabHI Meaia, MUTTEBO 301IbIITY-
€THCS BIUIMB KaMIIaHl1i, uepe3 MPUPOIHINA MOYATOK PO3MOBH PO Il CIIOTATH.

HapemTi, 1o cTocyeThcsi MapKETUHIOBUX MPOTrpamM, B T. 4. MPOCY-
BaHHsI, 3 BAKOPUCTaHHSM HOCTaJIbI1i, BAPTO MaM’ATaTH, IO BCIO KaMIMaHIIo
HE TOTPIOHO YITKO BKJaJaTH B MUHYyJe. Hacripapii, K mpaBUiio, KOPUCHO
MOEAHYBATU PETPO-KOHIIEIIIII 3 HOBUMHU 1€sIMHU, 1100 3p0OUTH 1IeH 10CBiA
OLIBII MPUBAOJIMBUM Ta 3aXOIUTIOIYUM I KiieHTiB. OpHaK, HaBITh 3a
YMOB JOOpOro MO€JHAHHS HOCTAJIbIIYHOI KaMmIaHii 3 Cy4YacHUMH eJie-
MEHTaMHM, BaXKJIMBO MEPEKOHATUCS, IO TiJ] MUJIBHOI0 YBArow 3aJHIIHINCH
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BaxnuBl aAetani. Coaig mam’sTaTd, 10 KIOYOBUM €JIEMEHTOM Map-
KETUHTOBOI CTpaTerii HOCTAJBI1l € CIIPABKHICTb.

OTxe, TOTPUMYIOUYHCH HaBEACHUX HAMH MIJIXOJIB, CYy0 €KTH PUHKY
3MOXYTh (popMyBaTH SKICHO HOBI (GOpMH B3a€EMOIi 3 HasIBHUMH Ta
NOTEHI[IHHUMHU CIIOKMBAYaMH Yepe3 BUHUKHEHHS Y HUX MOYYTTSI HOCTalIb-
rii, OCKUIBKM caMe€ HOCTalblis gomomarae ¢GopMyBaTH OCOOHCTICHI
XapaKTEPUCTUKH JIFOJMHH Ta HABITh 11 1IEHTUYHICTH B YMOBaX ChOT'OJICHHS.
A 11 CTBOPUTH JIOJATKOBI MEPEyMOBH JJI KYIIBEJIb TOBApiB 1 MOCIYT, a
AK HaCIA0K — 3a0€3MeYeHHs IPUOYTKOBOCTI.

CnucoKk BUKOPUCTAHMX JIKEpeT

I. T'onoBanenko E. A., CkBapua O. H. PacmmpeHue ceMaHTHYECKOTO
o0BbEMa CJI0Ba «HOCTANBIUA» B PYCCKOM SI3bIKE U BKIIIOYEHHE €T0 B
HOBBIM Kpyr ceMaHTHueckoil ocoruanuu. OuIonoriyHi MNpaKTHKH.
2011.T. 3. Ne 2. C. 52-59.

2. Zhuo S.Y. Nostalgic Consumer Behavior Patterns and Path Analysis.
Consumer Economy, 2011, # 27, pp. 69-71.

3. Holbrook M.B., Schindler R.M. Echoes of the Dear Departed Past:
Some Work in Progress on Nostalgia. Advancesin Consumer Research,
1991, # 18, pp. 330-335.

4. Zhang Y., Sun M.G. Marketing Strategy Based Nostalgic Feelings of
Nostalgia Business. Shanghai Management Science, 2011, # 6, pp. 67—70.

ETUYHA CKJIAJIOBA KPEATUBHOI PEKJIAMU

Hanunaenxko H.A.

K.€.H., JIOLIEHT

kadesipa MapKETUHTY

I'oaik O. B.

K.H. 13 COIl. KOMYHIK., JIOIIEHT

Kadeapa )KypHIICTUKY Ta PeKIaMu

Kuiscokuti HayionanvbHuil mop2o8enbHO-eKOHOMIYHUU YHI8epcumen,
Ykpaina

Kuarwo4doBi ciaoBa: pekiiama, €TUYHI TPUHLMIMN, [IOKylOYa peKJama,
enaTakHa pekiama, CKaHJajdbHa peKIama.

Keywords: advertising, ethical principles, shocking advertising,
outrageous advertising, scandalous advertising.

111



YactTumMu CcTain BHUMAJKHA BUKOPHUCTAHHS PEKJIaMH Ha MEXI TOpY-
IICHHS €TUYHUX HOpPM. B ykpaiHchbkomy 1HGOpMAIIHHOMY MPOCTOPI 1I€
OB’ s13aHO 3 €0 0araThb0X YMHHUKIB. 30KpeMa, YCBIJIOMJICHHS BaXJIH-
BOCTI COIIlaJIbHOT BIAMOBIAILHOCTI MEPEI CIOKMBAaYaMH Ta CYCHIJIbCTBOM
IPUXOJIUTH 10 YKPAiHCHKHUX BUPOOHUKIB MOCTYMOBO, YacTO SIK OOOB’si3-
KOBHI aTpuOyT MiSJIBHOCTI 1HO3eMHMX Kammadiii. Husbka couianbHa
BIJIMOBIATBHICTh BEJI€ A0 HEJOCTATHbO KPUTHUYHOTO CTABJIEHHS JO €THY-
HOCTI pEKJIAMHHUX TIOBIJIOMJICHb. [HIIMM YWHHUKOM € TIPOTaJIUHU Y
pEryJIIOBaHH1 PEKJIaMHOI JIISUIbHOCTI SIK Ha JEP>KaBHOMY, TaK 1 Ha KOPIIO-
paTUBHOMY (CaMOPETYJISITABHOMY), TPOMAJChbKOMY, CHOKUBUOMY DPIBHSX.
[TobyTye nmymka mpo Te, IO SKIIO peKjiaMa HE BHUKJIMKala BEJIUKOTO
pe30HaHCy, He HapoOuJia rajnacy, TO ii MO>KHa BBa)KaTH HEBJAJIOIO.

Pexnama, BHKOHaHA Ha MeEXl MOpAJbLHOTO Ta aMOpPAJIBHOIO, €
IHTPUTYIOUOIO, MMOKYIOYOI0, €NaTaXHOI0, CKaHAATBHOIO, — a, OT)KE, TaKOIo,
0 TpPHBEPTAE yBary, IO NPUMYCHTH OOTOBOPIOBATH, IHCKYTYBaTH,
3poOuTh momyssipHOI0. KoHKpeTHe 3aBAaHHS, IO CTOITh MEpe]] peKaM-
HUMH areHTCTBaMH, — PO3POOUTH TaKe 3BEPHEHHs, IO BUKIWYE MaKCH-
MajJbHy KUIBKICTh BIATYKiB. IIpH 1IbOMy BHUKOPUCTOBYIOTHCS OYyAb-sIKi
Croco0u, M0 3MYUIYIOTh ayJIUTOPII0 TOBOPUTU Mpo pekiamy. Ha sxanb,
MPOCTIIIUM BapiaHTOM CTa€ BUKOPUCTAHHS MMPOBOKATUBHUX, MAHIMYJISTHUB-
HUX TEXHIK, 3aCHOBAHUX Ha CTpaxy, CKaH/JaJlax, OCHOBHUX 1HCTUHKTaX.

CwminmBa, KpeaTWBHA peKJiama, MO0 KUJA€ BUKJIHK T'POMaJICHKOCTI,
MOPOJIKy€e OypXJMBE OOTOBOPEHHS, 1 TAKUM YHUHOM, OKPIM OILIauY€HOTO
PO3MIIIIEHHS pPEKJIaMH, OTpUMY€E ToAaTKoBUM Oe3komtoBHUM PR y mpeci,
Mepexi [HTepHeT, crae MPUBOJIOM IS >KapTiB, JAOTEMIB, MOBCAKICHHUX
po3MoB Tomio. lle € akTyalbHUM SIK TIpU BUBOJI HOBOTO NPOIYKTY Ha
PUHOK, TakK 1 JUIsl MIAIrpiBaHHS 1HTEpecy A0 Mapku, OpeHmy. Tomy, abu
3poOUTH peKiiaMy OOTrOBOPIOBAHOIO, CTBOPIOETHCS KpeaTHUBHA KOHIIETIIIIs,
sIKa CBOEIO BIIBEPTICTIO TIEPECTYITAE MEXKY JO3BOJICHOTO.

[IpoTte 1 peakilisi Ha TaKUW BUKJIMK MOXE OyTH K MO3UTHUBHOIO, TaK 1
BIJIBEPTO HETATUBHOIO, IO 3IMICY€ BPAXKEHHS BiJl MPOJYKTY, HETATUBHO
BILUIMHE Ha penyTalio openay, pipmu.

AJKe CTBOPUTH CKaHJAJIbHy CUTyaIlll0 — 1€ Il MiBCIpaBH, a Mpa-
BUJIBHO CKEPYBaTH OTPUMAaHUN pe3yjbTaT MOXE BHUSBUTHCH Habarato
ckianHimuM. HacnpaBsl HalirosioBHiIIa pod60Ta MOYMHAETHCS caMe TICHs
PO3MIIIIEHHS CKaHAAJIBHOT PeKJIaMH. 3a PI3HUX IIJIXOAIB MOXKHA 5K 301J1b-
IIUTH KUIBKICTh JIOSJIBHUX CIIOKMBauiB, TaK 1 Ha3aBXJU BTPATUTH
penyraiito. BincyTHICTh Oynb-sKO1 AISUIBHOCTI BiApa3zy MICIs CKAHAATY
MOXXE€ 3BECTH HaHIBEIlb BeCh €(eKT. [HKOIM Majo JWiie 3asBUTH IIPO
KOMIIaH110, Tpeba 111e MiAKPINUTH 1THTEPEC MPABUIHLHOIO MOJITUKOIO.
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HoBoBeneHHsI PO TpaHCIIOBaHHS PEKJIAMH BUKIIOYHO JIEPKABHOIO
MOBOIO — II€ CTOCYEThCA aOCOJIOTHO BCI€i BHYTPIIIHBOI 1 30BHINIHBOI
peKJiaMy, TaKOX BIUIMBATUME HA TBOPYHMHU MPIIOLIEC CTBOPEHHS PEKIaMHU.
«Ha nymxy mupekropa Nostra Communication Group JImutpa KyTtoBoro,
Ha 3apo0ITOK 3aMOBHMKIB 1 PEKJIAMHUX areHTCTB IOJIOKEHHS KOHIEMTY-
aIbHO HE TI03HAYATHCA, 4 OCh Ha KPEaTHBIIUKAX — TaK. AJpKe BOHU OyayTh
3000B’s3aHl TOPUAYMYBaTH OUIbII OPUTIHAJIBHY peKjiamy, BIJMOBIIHO,
OTPUMAIOTh OLIbIIIE POOOTH 1 3apoOITKY» [1].

VY Ou1pmIOCTI BUNAAKIB CKaHAAJIbHY, LIOKYIOUY peKJaMy IpUOH-
paroTh 3 TeJIEEKpPaHiB, PaAlOMOBICHHS, 31 IIMAJILT ra3eT UM KypHaIiB, Oir-
OoopaiB yepe3 Te, 10 BOHA MOPYIIY€E AOMYCTHMI €TUYHI HOPMH: MICTUTH
JTUCKPUMIHAIII0, HATSAKH, MpOMNarye epoTUKY, HACUIUISL, KOPCTOKICTb,
nopyurye MOBHI HOpMH Tomlo. I[IpoTre He 3aBXaM IHTpUTYIOYa peKiiaMa
JOPIBHIOE PEeKJIaMi HEETUYHIM.

Tomy, BuMycKaroun y CBIT CKaHAAJIBHY UM MIOKYIOYY peKJIaMy, BapTo
BpPaxoOBYyBaTH:

— IIJIbOBY ayJIUTOPIIO;

— Yac TpaHCIAIIl Teje- Ta paaio peKIaMH — YacTo CKapru Ha
peKiiamy IoB’si3aH1 3 1i HEraTUBHUM BIUIMBOM caMe Ha JITed Ta MiTiTKIB.
Tomy BperysoBaBIIM yac Mojadi pekiiaMu, AesKi MpoOieMu 3HUKaTUMYTh
caMi 110 co01;

— HOCI1 peKIamu.

Pexnama, okpiM KOMEpIIIMHOTO, HECe IIIe ¥ colialbHUM eeKT, BOHa
BUXOBY€E, IHKOJIA CTa€ MPUKIAAOM JUIsl HACHITyBaHHS, 3aXOIUICHHS YU
BIITOp>KEHHS. TOMy TBOpLSM peKJIaMH Ta peKIaMoAaBLsAM IOTPIOHO
JOTPUMYBATHCS YMHHOTO 3aKOHOJIABCTBA Ta 3arajlbHUX €TUYHUX MPUHITU-
1B CTBOPEHHS PEKJIaMHU.

CnucoKk BUKOPUCTAHMX JKEpeJT
1. HparomupoBa B. Bcerymuma B cuny 3a00opoHa Ha pOCIMCBKOMOBHY
pexiamy: siki mrpadu / Banepis Iparomupona // YkpaiHCbKI HOBUHU. —

Pexum JOCTYMY: https://ukranews.com/ua/news/677715-
rosijskomovnu-reklamu-zaboronyly-v-ukrayini-zakon.
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UuHHE 3aKOHOJABCTBO YKpaiHU (3aKOH YKpaiHU TpPO peKIamy,
cTaTTs 8) Oe3mocepelHbO 3a00POHSIE TUCKPUMIHAIIO B pEeKIaMi 3a O3HA-
koto crati. [lompu meit ¢akrt, Taki sSBUIIA SIK: CEKCyallbHa 00’ €KTHBaIlis,
[0 HAacaMmrepea TOPKAEThCS KIHOK, BIIBEPTE NMPUHIDKCHHS JKIHOYOI CTaTi
Ta T€HJEPHI CTEPEOTHUIIN MPOJIOBKYIOTh ICHYBaTH B YKPaiHCHKIN CydacHii
peKami.

[IpoananizyBaBIIM YKpaiHCHKY 30BHIIIHIO, TEJIEBI31HHY Ta IHTEPHET
peKJIaMy ChOTOJIEHHS MOKHA CTBEP/KYBaTH, IO B OCTaHHIA MPOJIOBKYE
sicKkpaBo (IrypyBaTu rpymna TPAJAUI[IHHUX T€HIAECPHUX CTEPEOTHUIIIB MACKY-
aiHHOCTI-heMiHHOCTI. Hampukian, icHye JeKiuIbKa CTEpPEOTHINB IIOJ0
IPUPOJIU KIHOYOI cTaTi Ta ii couianbHoi pomi. OAUH 3 HAUMOMUPEHIITUX —
e o0pa3 >KIHKU-TOCIOJApKH, Marepi, 10 TUIbKKA IMOPAETHCS IO XaTi 1
poOUTH MOKYNKH. SICKpaBUM BTIJICHHSIM IIi€1 TyMKH € pekiama «bina miHis
BIFIDUS MAMAenbka niazapsiakar.

Bixe cTamo 3BHUYKOIO ISl BITYM3HSHUX PEKIIAMHMX KaMITaHI BHKO-
PUCTOBYBaTH JKIHOYE TIIO, SIK CEKCyalbHUW OO0 ’€KT, HECBAOMY Ta
HEPO3YMHY ICTOTY, IO MPHUKpAIIIA€ PI3HI TOBAPU MOYMHAIOYM 3 TOOYTOBUX
3aKIHYYIOYHU aJIKOTOJIbHUMHU HAMOsIMHU, MAallIMHAMU, MOCTyTaMH 3 PEMOHTY.
[Ile oguu cTepeoTnn (HaMpiAMNIA) — 1€ MOACTH 013HEC-BYMEH, SKa TIOCTAE
CEp03HOI0, MPAIbOBUTOIO, Y JIIOBOMY KOCTIOMI, ajieé BOHA NepecTae 0yTu
TIEI0 CAMOIO 17I€aIbHOIO KIHKOIO «OepernHero», 00 He BCTUTae BUKOHYBATH
CBOi TpaJMIlIMHI KiHOYl 00OB’SA3KH, 1 Uepe3 1€ Mae MPoOJeMH B OCOOUC-
TOMY JKUTTI.

Ha nportuBary 1nipomy siBUIY, YKpaiHChbKa pekiiama (GopMye CTepeo-
THUIT 1100 YOJIOBIKA, MO 300pa)Kye MOro € 00’€KTOM MIKIIyBaHHS KIHKH,
JUIsL SIKOTO TOTpIOHO ToTyBaTH Ta mpubupatu. bo came >XiHKM CTalOTh
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TOJIOBHUMHU TE€POIHSIMU PEKJIaMU MPATbHUX MOPOIIKIB, MAKAPOHIB UM 1K1
IIBUJKOTO TPUTOTYBaHHS, MOOYyTOBO1 Ximii Ta mocyay. Bomnowac,
JTO3BUIIJISL YOJIOBIKIB Y PEKJIAMHOMY MPOCTOP1 3BOAUTHLCS 10 MUBA, PUOATIKH,
YH MIANUTMKIB Y BECEii 40JIOBIYiN KOMIIaHii. Y peKIaMHOMY POJIUKY TTHBa
«ApceHan» MPOMOBJISIETHCA HACTYIHUM cioral : «Harii 4onoBiku HeMo-
BIpHI, TOTOB1 IPUIIMATH BUKJIUKH Ta UTH TUIBKU BHepea... OcoOnImnBo KOIH
nomnepely CIpaBXKHIM YOJOBIUMM BIJIMOYMHOK — YOJIOBIKM 3aCIIyTOBYIOTh
Ha BIAIIOYNHOK).

CekcyanbHa 00’€KTHBAIllSl B YKPAiHCBKINA peKjaMi HE MUHAE 1 MIpea-
CTaBHUKIB «CWJIBbHOI» cTari. Hampuknan, nutHa Boma «Kapmatchka
JoKEpeNibHa» 00palia TOJIOBHUM T€POEM CBOET peKJIaMH MOJIOAOTO YOJOBIKA
3 TOJIUM TOPCOM, 31 CJIOraHOM : «/liBuara 3aBepTaiiTe Ha MOJOJICTb!», Un
necept «bomwxyp», skuil Takox oOpaB orojeHe 4YoJjoBiue Tino: «Bce
3apaJd JKIHOYOi BTIXW». Y CBOW uepry wmarasud lLluTpyc TpaHciioe
TeHJICpHI CTEPEOTUIH IIOAO0 CTAHJAPTIB BUIJISAY YOJIOBIYOTO Tijia, PO3-
MIIyIOUn (OTO JIykKE€ CHUIUIOr0 Ta XyJOHaBoro xJomis Ouig ¢oTo
HaKa4yaHOTro Tina Ha cMap(oHi, mopiBHIOWOYM Horo: «Po3mip mae 3Ha-
yeHHs? 3miHu cBoro uyaxaumka Ha MEIZU...» — kaxe pekiiamHe
[IOB1JOMJICHHS.

YciM  gyxke BIJOMUM TaKuM CHOKET PEKJIAMHOTO TMOB1JIOMIICHHS:
KIHKa Ha KyXHI, X1HKa Mpe OUIM3HY 3a YOJOBIKOM Ta JITbMH, *IHKa
pOOUTH MOKYNKHU B CyHIEPMapKETI, XKIHKA TPOCUTh YOJOBIKA KYyIIUTH HOBHUM
XOJIOJUIBHUK YU TpajbHy MamuHy Tomjo. Came Tak, HamepeaoiHi 8
oepesHst EmilieHTp po3MICTMB Ha CBOiMl CTOPIHIN B COLIAJIBHIM Mepexi
HACTyIHE MmoBinoMieHHs : «HaxiMiu col1 mogapyHOK», MOpsI 31 CBATKOBO
BOpaHUMU K1HKamMu Ha (OH1 TOOYTOBOT TEXHIKH.

SIckpaBUM MPUKIAZOM CEKCyallbHOI 00’€KTHBalli B YKpaiHCBKI
peksiaMi Moke OyTu pekiama Moneyveo — OHJIaAMH KpEeauTy, 10 BHUKO-
PUCTOBY€ HAIMIBPO3JATHYTE XIHOYE TIJIO, OOJUYYS SIKUX 3aKpPUBAETHCS
HaMaJbOBaHMMH MOPJAMH €HOTIB, JIOTOTHIIOM KOMIMaHii. 300pa’KeHHs
OJTHAKOBOT'0, OT'OJICHOT'O >KIHOYOTrO Tija, IO TAHIIOE MEpe]] YOJOBIKOM, 3
BIJICYTHICTIO O0JIMYYS Ta MOTO0 XapaKTEPHUX PUC, TPAHCIIOE Ta 3aKPIILIIOE
CEKCUCTCHKI CTEPEOTHIH IMOJ0 XKIHOUYOI cTaTi. A caMme: 3aMiHa KIHOYOTO
OOJUYYsl JIOTOTUIIOM SIK BIJICYTHICTH >KIHOYOiI 1HJIMBIAYalbHOCTI Ta HOTO
3HAYECHHS, CIPUUHATTSA KIHOYOTO TiIa K 3aci0 3a70BOJIECHHA. TakoX,
BHUIIIE3raJlaHa Mepeka MarasuHiB ejekTpoHiku Llutpyc, ctana mano He
YEMITIOHOM 3 CEKCUCTCBKOI peksiamu: «B3sijia y KpeauT, a He Te, 10 TH
noayMany; M : «llomapyemn s01yko- nmonapumi MOpkBY», «llokmagu B ii
nonousKy», SBUIBIIIYY HMIBUJIKO I BE3 OITEPAIIIN...mam’Th CBOTrO
Tenedony...» arpuOyToM SIKOI € HE3MIHHO BIJBEPTO OJISITHEHA >KIHKa 3
aiihoHOM B pyKax.
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HeOe3neuHuii BIUIMB TaKO1 PEKJIAaMU Ha COIIYM € OYEBUJIHUM: EKCIUTIIIUTHE
BUPAXEHHS T€HIEPHUX CTEPEOTHIIB Ta MUCKPHUMIHAIII 3aKpITLIIOE 3HEBa-
KJTMBE CTABJICHHS JI0 )KIHOUOTO T1JIa, I[0 y CBOIO YEPTy MOKE MEPEPOCTH Y
30UIBIIEHHS BUIAJKIB CEKCyaJlbHOTO Ta JIOMAllHbOI'O HAaCWJIbCTBA, a
3MEHIIIEHHsI 3HA4Y€HHsS >KIHOUOi OCOOMCTOCTI uepe3 CeKCyalbHy 00 €K-
TUBALII0O B peKJiaMi — JO HEPIBHOCTI HAa PUHKY Mpali Ta ii OIJIaTH.
TeHepHi cTepeOTHIN, SIKi IHTEHCUBHO TPAaHCIIOKTHCS Ta I ATPHMYIOTHCS
MeJia MPOCTOPOM, 3aBa)KarTh 3I0POBOMY PO3BHUTKY SIK YOJOBIKIB TaK 1
KIHOK YIIpO(eCIiHOMY Ta OCOOMCTOMY KHUTTI Ta HE CIIPUSAIOTh BUPIIIEHHIO
COILIIAJIBHUX MPOOIIEM.

1.

CnucoKk BUKOPUCTAHMX JKEpeT

Harm and offense : Gender Stereotypes (The Advertising Standards
Authority ASA) [Enexktponnuii pecypc]. — Pexum noctymy
https://www.asa.org.uk/advice-online/harm-and-offence-gender-
stereotypes.html

Offence : sexualisation and objectivation (The Advertising Standards
Authority ASA) [Enextponnuii pecypc]. — Pexxum goctymy : https://
www.asa.org.uk/advice-online/offence-sexism.html

Social Responsability : body image (The Advertising Standards
Authority ASA) [Enextponnuit pecypc]. — Pexxum moctymy : https://
www.asa.org.uk/advice-online/social-responsibility-body-image.html
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CamocriiiHe npocyBaHHs iHCTarpam — e e(peKTuBHUI crocid nmpocy-
BaHHsI O13HECY Ta MOIIYKY HOBUX KIII€HTIB. AJie MOMYJISPHICTh 1HCTarpama
Ma€ 3BOPOTHIO CTOPOHY. 3 KOKHUM POKOM KOMEPIIMHUX aKAyHTIB CTA€ BCE
OunbIIe. 3pO3yMiio, HE BC1 BOHU BJIaJll 1 MPUHOCSATH KOPUCTh CBOIM BIIac-
HUKaM, TOJI0HI aKayHTH CBOEK HACTUPJIMBICTIO BIIMITOBXYIOTH ayIaWTO-
pito, hopMyrOYM HETraTWBHE CTaBJICHHS [0 KOMEpIitHOI i1HQopMailii B
1isIoMy. ToMy CTaBUTHCS 10 MPOCYBaHHA B 1HCTarpaM MOTPIOHO 3 YCI€r0
CEpHO3HICTIO, 1HAKIIIE aKayHT CTaHE€ OJHWUM 3 0araTbOX ITHOPOBAaHUX, 1 B
nepeArIaTHUKIB MaTUMe Jiniiie (PerKu Ta pexiamy.

VY nepury uepry, HEOOXITHO PO3MICTUTH I1HPOPMAILIIO MPO TMOSIBY
aKayHTa B IHCTarpaMm Ha BCIX pecypcax KoMmadii. PO3MICTUTH TOCUIaHHS
Ha caifTax 1BCIX Tpylax, akayHTax B IHIIMX commepexax. KpiMm Ttoro,
MO>XHa BUKOPHUCTOBYBaTH 1 ouiaitH pexigamy: BKa3yBaTH MOCWIAHHS Ha
Oykierax, Bi3uTkax 1 T.1. CaMOCTIliHE MPOCYBaHHS 1HCTarpaM BKJIIOYA€E B
cebe 1 odimiiHy peknamy. HamamroByeTbcss BoHa uepe3 DeiicOyk 1 3a
3MICTOM HIYUM HE BIJIPI3HSAETHCS BIJ TapreToBaHOI pekiaMyd B 1HIIUX
coumepeskax [1]. BaxxinBo npaBuiIbHO BU3HAYUTH 1 3HANTH CBOIO LIJIBOBY
ay/IUTOPII0, CTBOPUTH SIKICHI OTOJIOIICHHS 1 3alyCTUTH TOKa3, MOCTIMHO
BIICTEXKYIOUM €(EKTUBHICTh PEKJIaMHOI KamIlaHii 1 BHOCAYM B pasl
noTpedu 70 Hel 3MIHHU.

OnuH 13 crtoco0iB MPUBEPHYTH yBary J0 CBOTO 0OJIIKOBOTO 3aMHUCy —
11 TIPOSIBJIATH aKTUBHICTH MO0 IiTOBOI ayauTopii. [loniOHa aKTUBHICTH
OyBae TphOX BHUJIIB: JIAMKU, KOMEHTapI1, MAMUCKHA. Bipasy BiA3HAUMMO TOM
(dakT, 110 KOMEHTapl He MOBUHHI HECTH HIAKOI KOMEpIiiHOi iHdopmarlii,
HaBiTh HaTAKy. [loglOHMMU OiIMM MO’KHa MPUBEPHYTH yBary MLJIbOBOI
ayIiuTopii, TOMy Ti, XTO 3allIKaBUBCS BAIlIUM aKayHTOM, OYyIyThb IIiJAINH-
cyBatucs y BUANOBIAL [2]. BapTto po3ymiTu, 1o KOHBeEpCis MHOAI0HOI
poOOTH HE ayXe BEIWKA 1 CAMOCTIMHO JIOMOTTHCS PEaJbHOI0 MOMITHOTO
NPUIUIMBY HOBUX IMIMUCHUKIB Mailxke HEMOXJINBO. JlJIsi IIbOTO CTBOPEHI
CHeliaJibHl CEPBICH, HAJAITYBABIIM SKI MOXXHAa 3allyCTUTH TOAIOHY
aKTHBHICTh CaMe€ I10 LUJIbOBIN ayUTOPIi B ABTOMAaTUUYHOMY PEKHUMI.

[ToniTuka iHCTarpaM IIOJI0 THX, XTO TMOPYIIy€E MpaBujiia — BKpaid
xopcTka. Haifuacrinie akayHT-»HOPYIIHUK» MPOCTO MOTPAIUIA€ B OaH 1 HE
npocTo 0e3 mpaBa BITHOBJICHHS, HABITh O€3 BIJMOBII 3 00Ky aJMiHICTpallii
corMepexi. Ajie Hacmpapdl, OpU MNOPSJHOMY 1 TPAMOTHOMY MPOCYBaHHI B
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1HCTarpaMm, MoTpanuTv B 0aH (PakTUYHO HEMOXUJIMBO. ['0JI0BHE HE poOUTH
HACTyIHUX peuen [3, c. 104]:

— HISIKUX KOMEHTapiB KOMEPLINHOrO XapakTepy B 1HIIUX aKayHTax,
HaBITh B aKayHTax CBOiX MiANuCcHUKIB. Lle 3a00poHeHO, eKiabKa cKapr — 1
aKayHT IIPOCTO OyJie BUIAJICHUN;

— BUKOPHCTOBYBATH UyXKUH KOHTECHT, Ha KUK y BaC HEMa€ MpaB Tak
caMoO He MoOxHa. kim0 Hagilijie ckapra BijJ IpPaBOBJIACHUKA — aKayHT
NOTpanuTh B 0aH. A KOMEpUIMHI aKayHTH NWIbHO CTEXaTh 3a CBOIMH
KOHKYPEHTaMHU.

OnnHe 3 HAMBaXHUBINIUX 3aBJaHb HAa MUISAXY 301IBIIECHHS 1HTEPHET-
MPOJaXiB — 1€ JIOMOTTHCSI BUCOKOT'O PIBHS JIOBipHM 10 Ol3HECYy, a caMe —
pekomeHalii Ta BiArykiB. Tomy 0OOB’S3KOBO PO3MIIIYHTE BIATYKH PO
Bamy (ipMy, ajie TUIbKH BiJI peallbHUX Jt0jAeH, ake (erKoBl MOBIAOM-
JICHHS HIiSIK HE JOTIOMOXKYTh BHPIIIUTH TOCTaBJIEHY 3ajlauyy, IIBHJIIC 3a
BCE BLIAKAIOThH BIJBiAYyBadiB [4, c. 38]. Xopoiuil croci0 BUPIIIUTH IO
3aja4y — 1€ 3pOOUTH BIJIKPUTI KOMEHTapl Ha CailTi, TIIbKU HE BapTO
3a0yBaTH BIAMOBIAATH HA MTUTAHHS, K1 BIJIB1IyBaul MOXYTh 3aJTUIIUTH.

BaxxnuBuii etan st IHTEpHET-MPOAAXKY — 1€ Tiepefada rpoiiei Bif
MOKYTIIS 10 TTpojaaBIs. I, B mepury yepry, CyMHIBY BiA4yBa€ MOKyMelb, 00
BiH BijJ1ae cBOi rpoiri. [TpubpaTu 111 CyMHIBH MOXYTb 3BUUHI IS JTFOIUHU
dbopmu oriaTu: omiiata OaHKIBCHKOIO KapTKOIO Yepe3 NMEPEBIPEH1 CEPBICH.
BukopucTanHs )X €K30TUYHUX (OPM OIUIATH 3HAYHO 3HUXKYE KUIBKICTDH
MPOIAXIB.

TakuM 4YMHOM, HE3aJE€XKHO BijJ OOpaHOi CTpaTerii, BU3HAYAIbHUM
dbakTOpoM ycmiXy KOMEpIIMHOrO akayHTa € KOHTEHT. BukopuctoByiite
TITBKM SIKICHI (oTO Ta 1ikaBi, HemaOnoHHiI omwucu. Hamaraiitecs He
POCTO MyOJIIKyBaTH KOMEPIIHY 1HPOpMaIlito B COIIMEPEXKI, a 3aI[IKaBUTH
J0JIel TEeMaTUKOIO BalUX MOCTiB. CHUIKYHTECS 3 BallUMU MiAMUCHUKAMU
1 He 3al0yBailTe mpo pekiiaMmy, TOJAl y Bac BHilie PO3BUHYTH akKayHT 1
3apo0IsTH 3 OTO JOTIOMOTOIO.
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[linroroBka ¢axiBUiB y cdepi KypHAIICTUKH, PEKIaMU Ta 3B’S3KIB 3
rPOMAaJIChKICTIO, TOTOBUX 1 3JaTHHUX pearyBaTd Ha BCl 3MIHHU, IO
B1IOYBAIOTHCSI B CYCIIUIBCTBI, B M€Jia CEpPE/IOBUII, 5SKI BMIIOTh >KUTH B
HOBIU epi, mepeadayuTH 1 MPOTHO3YBAaTH TJIMOWHHI 3MIHU B MpOQeciiHii
TISTIBHOCTI, IO O€3MOCEepeHhO TIOB’S3aHI 3 CTPIMKHUM PO3BHUTKOM
TEXHOJIOT1M — BaKJIMBa MpoodsiemMa cydacHoi podeciiiHoT OCBITH, OCKIIBKH,
1€ Pe3yJIbTAT 1 BAXJIUBUH (haKTOp PO3BUTKY HAIlIOHABHOI KYJIbTYPH.

VY 3akoni Ykpainu «IIpo ocBiTY» 3a3Ha4a€eThCs, 110 METOK OCBITH €
BCEOIUHUI PO3BUTOK JIFOAUHU SK OCOOUCTOCTI W HAMBHUINOI I[IHHOCTI
cycnuibcTBal1].

Ha pi3Hux eramax HaBYaHHS BHUMIPIOBAHHS SIKOCTI HAJaHHS OCBITHIX
MOCJIYT, TaK YW 1HAKIIe, KOpenre 3 (PaKTUYHUM MPUPOCTOM JTOMAHOI
BapTOCTI CTyJeHTa Yy TIpolleci HaBYaHHSA 1 Jdae 3Mory cdopMmyBatu
YSIBJIICHHS TIPO MOTO MEPCIIEKTHBY Ha PUHKY Mpairi.[2,c.1]

[TocuneHHs: KOHKYPEHIlli Ha pUHKY OCBITHIX MOCIYT 3MYIIY€E BiJIO-
BIJIHO 3aKJaJy BUIOI OCBITH MIJABUILYBATH PiBEHb 1 SKICTh MIATOTOBKH
CTYJICHTIB TpPU AaKTUBHOMY 3aJyy€HHI B OCBITHI MpOIEC METOMIB
HABYaHHS 3 BUKOPUCTAHHSAM Cy4YaCHUX TEXHOJIOTIH, SKI CIPHUSIOTH PO3-
BUTKY HAyKOBO1 yIpaBiiHCbKOI AyMKHU. [IpoOiiema € JOCUTH aKTyaJbHOIO
Ha Cy4aCHOMY eTami MiArOTOBKH BUCOKOKBaMi(piKOBaHUX KaApiB y cdepi
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XKYPHATICTUKHU, pEKJIaMu Ta 3B’A3KIB 3 TPOMAJICHKICTIO, Ta B ILIOMY
PO3BHUTKY CHCTEMH OCBITHM B YKpaiHi 1 3aKkjiaJax BHUIIOI OCBITH, 30KpEMA,
HalpaBjeHa Ha TONIYK OpraHi3aliiHuX TepeayMoB €(GeKTUBHOTO iX
BUKOPUCTAHHS.

B yMoBax chorojeHHsi BEKTOp HaAIpaBICHOCTI OCBITHHOTO MPOIECY
Ha MOTHBAIIIIO 3aI[IKaBJICHOCTI CTYJCHTIB y BHBYEHHI JUCHUILIIH MpPO-
deciitHoro HampsiMy, TOOTO TNPUBHECEHHS B HaBYAJIbLHUM TIpoIEeC iX
aKTUBHOI yBaru Ta OCOOMCTOI BIAMOBIAAIBHOCTI, IIIIXOM CTBOPEHHS JJIsS
HUX KOM(OPTHOTO CEpelloBUINAa B ayJUTOPIi, 3a0XOUEHHSI CTYACHTIB J0
BHUCJIOBJICHHSI BJIACHMX IyMOK, 1JIeH, 3HaHb Ta JOCBIIY 1 3allydeHHS 0
aKTUBHOI yd4acTi B aHamiTUyHOMy tiporeci. lle 3 cBoro Ooky € 1
CTUMYJIIOIOYUM (PAaKTOPOM JJIsl BUKJIAJAUiB 1100 PO3BUTKY iX 3710HOCTEH.

Haiiuacrime crpaBiasiTuca 3 YHIKaJbHUMHM Ta HECTaHAAPTHUMHU
CUTyalllSIMU B pEAJIbHOMY J>KHUTTI CKJIQJHO, HaBiTh MarO4u JOCTATHIN
TEOPETUYHUIM pIBEHb 3HaHb. TOMy, B yMOBax CbOTOJICHHS TpaJvLIiHI
METOJM HaBYaHHSA, N[0 MependaydarTh Nepeady 3HaHb (BepOAbHUX,
HEeBEpOAIbHUX) BUKIIAJIA4€M CTYJIEHTaM, OOOB’SI30K SIKMX, OCBOITH IIi
3HaHHS, MAalTh JIOMOBHIOBATHCH HAa OCHOBI OCBO€HHSA 1HCTPYMEHTIB
MITYYHOTO 1HTEJEKTY, MAITUHHOTO HABUAHHS Ta 1HIIIE.

[ TyyHuil IHTENEKT CTAE OCHOBHUM BEKTOPOM PO3BUTKY TEXHOJIOT1H,
po3po0OK Ta 1HHOBAIIM y cBIiTi. [Iporpec B OOYHMCITIOBAIBHUX TMOTYXK-
HOCTSIX, MOXJIMBICTh 30UpaTd Ta OOpOOJSATHM BEIWYE3HI MAacHBHU 1H(OP-
Mailii B CTBOpPEeHHI pexjiamHoro Ta [IP-marepiany, iioro edexTuBHOMY
PO3MIIIEHHI B MEIIapOCTOpPi, MPOTHO3YBAaHHI PE3YJbTATIB MPU MUTTE-
BOMY JIOCTYIIl /IO HOBITHIX aJITOPUTMIB OOpOOKM JaHUX € OCHOBOIO IS
€BOJIIOIIT 1HTEJIEKTyaIbHUX TEXHOJIOTIH, AKl Tpeda BMITH 3aCTOCOBYBATH,
BUKOPHCTOBYBATH.

Po3yMHI MamMHM 1 JOAATKU CTalM MOBCSIKICHHUM SIBUIIEM, JIOIO-
Mararoud HaM MpuiMartv OuUTbIl IIBUAKI 1 TO4yHI pimeHHsA. Excneptu
MPOTHO3YIOTh, 1110 3 KO)KHUM POKOM POJIb 1HTEJEKTyaIbHUX CHUCTEM Oyje
CTPIMKO POCTH, 1 BXK€ y HAWOIM»K4l 5 pOKIB TeXHOJIOT1i Al cTaHyTh KIIFOYO-
BHUM TPaBIIEM HA PUHKY JIFOJICBKUX aCUCTEHTIB [3, c. 1].

Ha cporoanimHii 1eHb OCBOEHHS CyYacHUX TEXHOJIOT1H BILIMBAE Ha
BIJIMPAIIOBAaHHA HAaBUYKHU BIIOOpPY KOpHCHOI 1H(opMmalii ams a”amszy,
BMIHHSA 17IeHTU(]IKYBaTH MpoOIeMy, po3poOKH albTEPHATUBHUX BapiaHTIB
il BUpIIIEHHS, KOMYHIKAIlIHI HaBUYKA. MOTHUBAIIMHI HAaBUYKUA (PopMy-
I0THCS B TIPOLIECI BUKOHAHHSI TPYNIOBUX MPOEKTIB, 1H.

MaiioytTHhoMy (paxiBIf0 Oyne KOpHUCHIIIE PO3BUBATH BMIHHS BUI-
7Ty 1 QiIbTpyBaTH 1HPOpPMAIlIIO BIIMOBIAHO 3a 1 BaXKJIUBICTIO, IIYKATH
HE3BUYAWHI BIJMOBII Ha 3BUYaliHI 3allMTaHHS, MPAIIOBATU 3 BIPTyallb-
HUMH KOJIETaMHU 1 aJJanTyBaTUCS B OyIb-SIKOMY KyJIbTYPHOMY CEpPEIOBHIIIL.
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JIOCTYyIHICTh 1 BIAKPUTICTH OCBITHHOTO MPOCTOPY JI03BOJISIE YJIO-
CKOHAJIIOBAaTH CBOi HABUYKU 1 (OPMYBaTH Yy CTYACHTIB SK pa3 Ti KOM-
METeHIIl1, K1 JTOCTITHUKY BITHOCATH 10 Kiacy «soft skillsy: cxumpHICTE 10
KPUTHUYHOTO MUCJIEHHS, y3arajJlbHEeHHS 1 ¢huIbTparlii iHdhopMairii, 37aTHICTh
30CEPEIKYBATHCS, BMIHHS €()EKTUBHO PO3MOPSKATUCS CBOIM YacOM.
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OakaJiaBp KypHaJICTUKU

Kuiscokuti HayionanvbHuilt mop2o8enbHO-eKOHOMIYHUU YHI8epcumen,
Ykpaina

KuarouoBi cjioBa: pekiiama, Jdijiepy TyMOK, Kojiabopaiiii,coliaibHi Mepexi.
Keywords: advertising, thoughtleaders, collaborations, social networks.

MapkeTuHr-npocyBaHHsl TOBapiB 1 MOCTYT 3a JOTOMOTOIO JIiIEpiB
TyMOK 3 KOXXHUM pOKOM HaOupae obOeptiB. Lleit Tpena momynspHuii i B
2020 porri: poboTa 3 JigepamMu TyMOK, Kojaboparlii 3 JigepaMu JyMOK, 110
COPUYMHUIIO TOSABY y ILITATI KOMIAHIA HOBOI MOCaau — «MEHEIKEp IO
poOoTi 3 digepamu AyMok». Haimo migepu AyMOK NOTPiIOHI KOMIIAHISIM,
Jie X IIyKaTH, 1 K 3 HUMU MpairoBatu? CapoOyemo po3iopaTucs.

Jlizepu TyMOK, KaKy4u IIPOCTOI0 MOBOIO, — I1€ SIK TTPaBUJIO, My OIi4HI
0co0u, 0 AYMKHU SKUX TMPHUCITYXOBYETHCS TPOMAJICHKICTh. Jl[yMKa Takux
JI0JIEN BIUIMBAE Ha XiJ OOTOBOPIOBAHMX TeM a00 MPOCTO iXHI JYMKH
4yI0Th, IM JOBIPSIOTH, X BHOIp IIHYIOTh. SIK mpaBuio, B YKpaiHi Jigepom
OYMOK CTalOTh JIIOAW, YMi OCOOMCTI akayHTH HamiuyroTh Bix 10 000
MiAMUCHUKIB. IX BiIHOCSTH 10 rpynu OJIOTEPIB «3 MEHIIOKW KUIbKICTIO
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mianucHukiBy. [Toran 30-50 Tuc. — «cepeaHsIKn», HY 1 «MUTbHOHHUKH: iX
Ha CbOTO/HI JOCUTH OaraTo B YKpaiHi.

I'. TpiBen B muaHi mpe3uaeHTChKOi kammanii Hikcona B 1968 p.
HaIlKCaB CJIOBa, SIKI BITHOCATHCSA MO JiAepiB ayMok. Jlimepu myMoOk
MEePEeHOCATh CBIM IMITK Ha IMUDK Jijiepa, BOHM € 3aKOHOJIABI[IMH
BCEpPEMHI HEBEJIMKUX Tpyn rpoMajsiH. BoHM MOXyTh BIJIMAXHYTHUCS Bij
noBigomsiedb 3MI abo 3mycutu mpuciyxatucsd A0 Hux. [loBigomiieHHS
3MI e Oe3ampecHruMu 1 O€3IMEHHUMU, HA BIJMIHY BiJ] NOBIJIOMJICHb, SIKI
BUXOJISITh BIJI JIIJIEPIB JYMOK, Ta BOJIOJIIIOTH 1 TUM, 1 1HIIUM. Y MIJICYMKY
Jigepu AyMOK cami BUCTymaroTh y poii 3MI, xowa 6 mjis I’ SITU-IIECTH
oci0. BinOyBaeTbcst MOBOW ITUPKYJISIIiSL TTOBIJJOMJICHHST BCEPEIMHI MacOBOi
CBIJIOMOCTI, TUIbKH TOJ1 BOHO 3JaTHE BIUIMHYTH Ha 3MIHY YCTaHOBOK
moaen. «Komna pekiama HE MaTHUME TaKoi X CWIHM, IO Ma€ JYMKY
onHoro. [I’sTaecat MUTbOHIB J10/1apiB, BUTpaueHUX Ha pekiamy «Dopaay,
0 HE TMEepPEeKOHAIOTh Bac TaK, SK 3ayBaXEHHS Bamioro cyciga:» ILle
HalKpala MallliHa 3 TUX, 110 y MeHe Oynu. [3, ¢. 105]

3 IUIMHOM Yacy Ta €BOJIOIi pekjiaMa B KUTTI 3BUYAUHUX KOPHU-
CTyBadiB TOBapiB Ta MOCIYT MEPETBOPUIIACH HA arpeCUBHUNM 1HCTPYMEHT
MaHIMyJIA1ii 0aKaHHAMH Ta BHOOPOM CaMOTO KOPUCTyBaya.

[Iponosxkyroun nymky mana I'. TpiBen MOXHa 3pO3YMITH, 11O J1AEPH
JyMOK OTpUMaJIA OUIbIIIE IOBIpH, aHDK TenebaueHHs Ta IpyKkoBaHi 3MI.

Jlinepu 1yMOK, HaBil0O BOHU MOTPiOHI? BOHU € CWIBHUM 1HCTPY-
MEHTOM JIJIsi KOMYHIKAIlll 3 PI3HUMHU ayAUTOPIsIMU, JJi1 NPUBEPHEHHS
yBaru MOTPIOHOI ayUTOPii, MIATPUMKHU, PO3KPYUYBAHHS IMIKY TOTO YU
iHmoro 6peray. CbOroaH1 1eil IHCTPYMEHT BUKOPUCTOBYIOTH COTHI KOM-
nanid. Bin, sk kaxyts y Tpenal. CmiBmpars 3 JiaepaMud AYMOK — II€
YacTMHA MApKETHHIOBO1 CTpaTerii KOMIIaHii, TOMy TYyT BaXJIMBO 3HATU
0e3114 HIOAHCIB.

Sk 320XOTUTH TUCAUI JIIOAEH BUOpAaTU caMe MEBHUM OpeHl, MOCIyTy
a00 ToBap? 3BUYANHO K, 3aBASKH JOBIPYINA AYMIN JIJIEPIB TyMOK, MOMY-
asipHUX OsiorepiB. UuMm Ouinbliie Oy/ie CXBaJIbHUX BIJITYKIB, TUM O1IbIIE
Jr0Jie BUOEPYTh Ta KYIUIATh NOTPIOHUI TOBap a00 MOCIYTY.

[lin gac momyky miaepiB AyMOK, OJIOrepiB MOTPIOHO AMBUTUCS HA
cTaTUCTUKY. [Tomryk MosxHa 3/1iiCHIOBAaTH Yepe3 0a3u peKJIaMHUX areHTCTB
a0o0 uepe3 katajgoru. OIUH 3 HANUOUIBII MOMYJSAPHUX CEPBICIB 3 PEUTHUH-
ramu JijaepiB Aymok B Instagram — 1e LiveDune. CepBic BiJCTEXY€E He
TUTbKU KUIBKICTh MEPEAIUIATHUKIB, a i reorpadiro, TecTye OJOTrepiB Ha
HakpyTku Toulo. Ha manuit Mmoment @ynkuist «llomryk Onorepis B Instagramy»
HEJOCTYIIHA Y 3B’SI3KY 3 NOCWJIEHHSIM KOHTpoito Facebook Han nepconans-
HUMM JaHUMU. AJle, SK 1 paHillle, MOKHA aHali3yBaTH akayHTH Instagram.
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Jlinepie nymok B Instagrame mnoauisitoTh Ha PI3HI BHAM — II€
ceneOpiTi (Bedaydi, CIIBaKM, aKTOPH), KpacWBl JiBUara, CIIOPTCMCHH,
eKcIepTH, O13HeCMeHr, MaMH, Osorepu. biiorepu BiAMOBITHO MOAUIAIOTHCS
3a TematukamMu (0’roTi Osorepm, naiid-craitn, ¢emH, ¢iTHec TOMIO). Y
KOXXHOTO 3 HUX € CBOi MOCJIIOBHUKU. OTOX, CKJIaJIal0ThCSl CIIMCKHU 3 KUM 1
3a SKMMH CcaMe HampsMaM{d 3 HUMH MOXKHa CIHiBIIpaIioBaTd. Bapro 3a3-
HAYUTH, 110 CEPEel JIJIEPIB € «IPIOHD», «CEPETHIUKN», «TOMOBI» 1 «MiJIb-
HOHHUKWY. BapTicTh BUHATOPOJIH, K 1 MIAX1J 10 HUX, BIATIOBIIHO Pi3HUM.

PoGoTa 3 mijepamMu IyMOK JOCUTH «crnenu@igyHa», iX HE MOXKHA
3araHATH B AKICh PaMKH. IM He MOKHA BHMCTaBJIATH YiTKOTO TEXHIYHOTO
3aBJIaHHS, BOHM CaMi 3HAIOTh, SK Kpallle moaaTu 1HdopMalliio, mod BoHa
OyJa cpuiiHsATa ayAUTOPIEIO MPABWIBHO. 3aMOBHUKY HEOOX1JIHO y3TOJIUTH
dbopmar mocTta, TEKCT, Bi3yaji3allifo, 4ac 1 MepioJi BUXOAY, a TaKOX
BUHaropoay. Baprticte mociayr — ue okpema tema. OpHi KoMmadii B
paxyHOK OILIaTH MPOMNOHYIOTh CBOi IOCIYTH, IHIII OIJIA4YIOTh POOOTY
JiepiB AYMOK TrOTiBKOI. B YKpaiHi BapTICTh OIUIaTH MOYMHAETHCS BIJ
500 rpH. (akkayHT Bix 20 TuC. EepeIJIATHUKIB) 3a pekiamy 1 Buie. Bee
3aJI€KUTH Bl JOMOBJIEHOCTI IIOJO I[1HH.

Sk 1 3 OyIb-IKUM I1HIIMM BHJIOM peKJIaMH, €()EeKTUBHICTh POOOTH 3
JIEpOM JIYMOK IMOTPIOHO BiJCTEeXKyBaTH. HalmpocTimumii 1 momyJIsipHUR
crioci6 — 1te Google Analytics. I1in yac aHami3zy pe3yJbTaTiB BaXKJIMBO HE
3a0yBatu, o Big 10% no 30% nepeariaTHUKIB € 60oTamu (3a JaHUMHU
cepBicy LiveDune). Bin Oyab-sikoro oOJa1KOBOTO 3amucy OJjiorepa MoOKHa
cmutuBo BigHiMatu 10% nepenmnataukiB. [licns myOumikaiii mocta ado
PO3MIIIIEHHSI PEKJIaMU CIiJl TOMPOCUTH Ojorepa HaIaTH CTATHCTHKY
MOCTa, SIKIII0 BOHA 3aKpHUTa.
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BIIVIUB CYYACHOI'O BPEHJIAUHI'Y HA COHIOKYJIBTYPHI
TA COLIAJIBHO-EKOHOMIYHI TPAHC®OPMAIIII
B CYCIIIJVIBCTBI

3aiineBa B. 1.

K. MHCT., CTapIIMi BUKIIaaad

Kadeapa )KypHaIICTUKU Ta PEKJIaMu

Inemumymy mucmeyme Kuigcvkozo ynisepcumemy
imeni bopuca I pinuenka, Yxpaina

KuarouoBi cioBa: pekiama, KOMYHIKallis, OpEHIUHT, CTHJIb, TOPTrOBa
Mapka, CITI0KHBady.
Keywords: advertising, communication, branding, style, brand, consumer.

B Ham yac auzaiiH € yHIBepCaJbHUM 3acO00OM CIUIKYBaHHSI Ha PIBHI
NOYYTTIB 1 CMUCJIIB, OCKUIbKM MOr0 TOJIOBHI (PYHKUII — KOMyHiKauiiHi. [iamor
3aBXKIM Ma€ Ha yBa3l 3BOPOTHUI 3B’SI30K 1 MOBUHEH CHOHYKATH JI0 B3aEMOJIII.
To6T1o, Ha MpornoHoBaHy 1HGOPMALIIIO Bl OpEHIy, CIIOXKHBAY Ma€ BIAMIOBICTH
Ti€ero (KymiBJICIO MPOAYKITi, YKJIQASHHSIM JOroBOpyY Ta iH.). Jlorotum ¢ipmu Ta
1HIIN peKJIaMHI MaTepiaiv, BUKOHAHI B €JMHOMY CTHJI, JIOTIOMararoTh CIIOKH-
BayeBl 1JIEHTU(IKYBAaTH TPOMYKIII0 KOHKPETHOrO BUPOOHMKA. (OCHOBHE 3aB-
JaHHS (PIPMOBOTO CTUIIIO — 30UIBIINTH CIIOKUBAHHS BUPOOIB MEBHOI TOPTrOBOI
MapKH 1 yTpUMaTH JIJEPChKI TO3MIIli. ['paMOTHE MpocyBaHHA OpEHy CIIpUse
30UIBIIIEHHIO KUTBKOCTI «KOHTAKTIBY 1, SIK HACIIAOK, MPUXMIBHOCTI IMTOKYTIIIB JI0
IIEBHOI TOPIOBOI MapKHu.

Axmyanvricmos npobaemu.JIOCTIHKEHHS B Taly31 PO3BUTKY TU3ANHY
B CydacHId YKpaiHl € aKkTyaJbHMM B YMOBaX IHTETpallii HaIloi KpaiHu y
CBITOBE KyJIbTypHe moJie. CIiiJl 3ayBakKUTH, 1110 CYYaCHHUM TU3aliH OXOILTIOE
MIUPOKY chepy KyJIbTYpHOrO Ta FPOMAJICBKOTO KHUTTS YKpAiHIIIB 1 MOXKe
COPHATH PO3BHUTKY IMPOTPECHBHUX SBHIN Y CYCIUIBCTBI. AJDKe aHW3aiiH
OyKBaJbHO MOJXHA BU3HAYHTH SK TEPEOCMUCICHHS, TOBEPHEHHS 1O
CEHCIB, NOIIYK HOBUX 3HaueHb. CaMe AM3aiiH € YHIBEPCAJIbHUM 3ac000M
CIUJIKYBaHHSI Ha PiBHI MOYYTTIB 1 CMUCIIIB, OJHA 3 TOJIOBHUX IIJIEH SIKOTO —
rapMoOHi3allis, 1 HaBiTh (JOPMyBaHHS CIPUIHATTS CBITY, CTBOPEHHS HOBHUX
o0Opa3ziB ab0 MepeoCMUCIICHHSI CYTHOCTI 3BUYHHUX PEUeH.

Ananiz ocmannix oocniodicens i nyoaikayiu. IHHOBAIMHUN XapaKTep
BIJIKDUTOI OCBITH, 3yYMOBJIEHUN MOCTMOAEPHUMH TEHACHUIIMHU CYCHIb-
HOTO PO3BUTKY, BUMara€ TEOPETUYHOI 1 HAyKOBO-IIPAKTHYHOI PO3POOKH
NUTaHb OpEeHJIUHry. 30Kpema, Miil Teml MPUCBATWIA CBOi POOOTHU:
J1. Aakep, O. Azapsn, K. baxepina, /[x. bapnoy , C. benemes, M. butun-
cekuii, 1. bensckmii, M. bensBues, JI. IBanenko ta iH. IIporte, goci Oyno
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HEJIOCTaTHbO JOCHIPKEHO BHMKOPHUCTAHHS PI3HUX BHAIB MapKETHMHTOBHUX
MOCJIYT, CIPSIMOBAHUX Ha Te€, MO0 BU3HAYMTH KOMYHIKAIlIMHI TIEpeBar,
noTpeOu Ta CIPUNHATTS OpEHANHTY.

Buknao ocnosnoco mamepiany. Ineosnoris cydacHOro OpEeHIUHTY
BI/IMOBIZIa€ TJIMOMHHUM COIIIOKYJIBTYPHUM Ta COLIAIbHO-€KOHOMIYHUM
TpaHcopmaIiisam, 1o BiA0YBaIOThCS Y CyCHIIBCTBI. A TaKOX — CyTHICHUM
3MiHAM CHOPUUHATTS IIHHOCTI 3HAHHA SIK Oe3MepepBHOr0 CaMOBJIOCKOHA-
JICHHS TIPOTATOM JKHATTS. BHACTIIOK 1IbOTO HEaOMSKOTO 3HAUCHHS HaOyBae
BUPOOJIEHHS CTPATET] 1 TAKTUKU OpEHANMHTOBOT OMITUKU. Cepell BUKIIUKIB
HAWOUIBII BIAYYTHUMH €. XOPCTKAa KOHKYPEHIlS Ha CIIOKHBAIBKOMY
PUHKY, TIOCTIfHA MOJEpPHI3allisl TEeXHOJIOT1H, BUMOTa BIiMOBITHOCTI €BPO-
NeWChKUM CTaHAapTaM pPO3BUTKY. Baromum dakropom peanizaiili Oyab-
SKOT1 MPOYKIII Ta BIAMOBIAI HA MOXJIMBI BUKIMKUA € OPEHJIUHT — CYKYII-
HICTh 1IHCTPYMEHTIB MPOCYBAHHS IMIJDKY Y cepl CyCHIIbHUX KOMYHIKAIINA
y KOHKYPEHTHOMY CEpPEIOBHIIlI Ta HA PUHKY CTIO’KUBAYiB.

XapakTtep, 1CTOpisi, HEMOBTOPHICTh, TPUBAOJIUBICTh HACTPIN — 1€ 1 €
IIHHICTh OpeHTY JJIs1 CHOXKKBaviB. BaxkynBoro € iHpopMallis, sika CTOITh 3a
OpeH/I0M, HAITOBHIOIOYH HOTO 3MICTOM. «Ifes moBuHHA OyTH HE3BUYATHOIO
1 YHIKQJIBHOIO, ajie, B TOM K€ Yac, MPOCTOI0 Ta 3PO3yMUIOI0 — B I[OMY 1
NOJISITa€ CKJIQAHICTD i1 pO3pOOKM» — 3a3HavYa€ B HABYAIBHOMY MOCIOHUKY 3
MapketuHry O. AzapsH [2].

«/Ins1 ananmizy cutyanli Ta BA3HaYEHHS CTpaTerii BAKOPUCTOBYIOThHCS
pI3HI BUJIM MApPKETUHTOBUX JOCHIKEHb, CIpPSIMOBaHI Ha Te, II00
BU3HAUUTHU TEpeBarv, MOOaXaHHs, MOTpeOM Ta CHPUUHSITTS UIbOBOI
ayIUTopii, OIIHUTU CHJIBHI 1 CIAa0Ki CTOPOHM KOHKYPEHTIB, BH3HAYWUTHU
HIITy TIPOAYKTY Ha puHKY Tomio. Lle myke BakIuBHMiL eTam po3poOKu
OpeH/y CTBOPIOE OCHOBY JJIg BCi€l MoAaybIIol poOOTH Haja oOpazoMm
MPOAYKTY» — JOCHIIKY€E HOBY KoHIemIito Openaunry JI. Aakep [1].

BaroMum a1 Cio’kMBalbKOro PUHKY € po3po0OKa MociaaHHs OpeHay,
aZpecoBaHoro crokuBayeni. Came 3aBASKA IbOMY MOKYIILI BUOUPAIOThH
TOW YW 1HIIMI TOBap 3 psAIy MPOAYKTIB-KOHKYpPEHTIB. Baasie mo3uiioHy-
BaHHS — II€ JIAKOHIYHE 1 3pO3yMmisiie, ajieé B TOW K€ Yac MaKCHUMaIbHO
pO3KpUBaroye NepeBaru OpeH Iy MOCIaHHs.

BpaxxeHnHst ciokuBadiB po OpeHj 6arato B YoMy 3aJIeKaTh Bif HOTO
BI3yaJIbHOTO CHPUMHATTS — 00pa3y mpoaykry. Ilpo ympaBiniHHS,
dbopMyBaHHSI Ta BUKOPUCTaHHS TOPTOBUX MApOK MiANPUEMCTB THUIIE B
cBoeMy HaykoBomy pociimkeHHl K. baxkepina: «I'pamoTHO po3pobiieHa
yIaKoBKa 3/JaTHA MPOJABAaTH MPOAYKT MPSMO Ha IMOJHIll CylepMapKeTy —
0€3 JI0JJaTKOBUX PEKJIAMHUX MarepialiiB. ¥ TOHW ke dac, o0pa3 MpOayKTy,
1oro oopMIICHHS 1 IW3aiflH YIMaKOBKM MOBUHHI TapMOHIMHO BIUCYBATUCS
B 3arajbHy OpeHIUHTOBY KOHIenito» [3]. {u3aiin noHocuTh iHpopMaIrio
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1 Mae CBO€ emolliiiHe 3a0apBiieHHs. L{e qonomarae nepeoCMUCICHHIO CYTI
3BUYHUX peuei, 3a JIOMOMOTOI0 HOCIiB 30BHIIIHBOI PEKIAMH 1 KOMY-
HIKAIlIH, 1110 CIPUUMAIOTHCSI Ha eMOIIIHHOMY PiBHI.

«Haluacrime came au3aiiH jJojae OpeHAy €MOIIIMHMX IiepeBar.
Po6uth npoaykT abo mociayry Ouibll NMpuBaOIWBOIO 1 3aTpeOyBaHOIO...
JluzaiiH 103BOJsiE HE TUIBKK 1A€HTU(IKYBaTH TMPOAYKT, a W AudepeH-
I[IFOBAaTH KOTr0 IO BIJHOIIEHHIO /10 KOHKYpPEHTIB. BiH cTae moMiTHHM,
HaBITh HE BOJOAIIOYM PAIlIOHAIBHOIO TEpPEeBaro» — HaroJoIIye
Ix. bapnoy [4].

BaxnuBo 3a3HaumTH, MO B €MOXYy rjobami3amii, KOJu TJI00albHI
Kopropaiiii Ta OpeHIu CTUPAIOTh HAIllOHAIBHI Ta KyJIbTYpHI TPAHUIl MIX
JepKaBaMu, SIK HIKOJIM BUHHMKAE MoTpeda B TOMY, 1100 MaTH CBili BIIaCHUH,
HEMOBTOPHUI o0pa3. | 11 kpaiH 1s 3ajja4a € He MEHII BaXKIIMBOIO HIXK JJIA
KOMIIaHiil. Penyrariii kpaiH, perioHiB 1 MICT, K IPaBUJIO, CTBOPIOIOTHCA
3HAYHO CKJIJIHIIIE HDK IMIDK KOpHopauld, Maroyu TJIMOOKHUM BIUIMB Ha
JTOJI1 JTF0/IeH, BOHM MOXKYTh MaTH OUIBII CEpHO3H1 HACTIIKH.

Jlep>xaBHUN OpEHIAMHT — 1€ OJWH 3 HAMPSMKIB MapKETHHTOBHUX
TtexHonoriit «PRy». Jlna cTBopeHHs OpeHAy KpaiHU HEOOX1THO PO3YMITH ii
HaI[lIOHAJBHY 17€10, 1HTENEKTyaJbHy BIACHICTb, KOMIUIEKC YSBIEHb Ta
acolriamii, sKi BUHUKAIOTh, KOJU MU YyEMO Ha3BYy TO1, YU 1HIIOI KPaiHM.
HarmrionanpHuii OpeHANHT KpaiHH, 11€ TIPOIIEC Y3rOHKEHHUX JTii: 1HHOBAIIIM
1 KOMYyHIKallili, HEOOXIJHUX HJis peani3alii cTparerii KOHKYpPEHTHOI
1IEHTUYHOCTI.

CopuitHATTS. KyJbTYPHOI CHAJAIIMHU, HAI[IOHAJIbHI TPaJuIlii, pIBEHb
OCBITH Ta JIOJW — € TaKOX BaXJIUBUM BHUMIPOM IMIJKY KpaiHU.
[To3uitionyBaHHS Jep>KaBU Ha CBITOBIM apeH1, CTBOPEHHS OpeHy JepKaBU
Ta BMIJE YIpaBIiHHA HHUM, a00 TakK 3BaHUNW OpEHIAMHT KpaiHW, B
CHOTOJIHINIHIX peallisix Ha0yBa€e Bce OUIBIIOT Baru.

B minomy BapTo 3a3HauuTH, 110 OPEHIUHT — II€ BATOMHU 1HCTPYMEHT
JUISL CTIPUSIHHS 30UTBIICHHIO KITBKOCTI «KOHTAaKTiB» 1, SIK HACHiJIOK,
NPUXWIBHICTh TOKYIIIIB JI0 TEBHOI TOPTOBOi MapKd Ta MPOCYBaHHIO
YKpPaiHCbKOI TMpOAYKIIlI Ha CBITOBOMY pHUHKY. OIllHKa yCHIIIHOCTI
KOMEpPIIMHOTO Ju3aiiHy, B TIEpIly 4Yepry, IOBHUHHA BHUXOJIUTH 13
MOCTaBJICHOTO Tepe]] HUM 3aBJAaHHS, OXOIUTIOIYH IIUPOKY cdepy
KYJbTYPHOTO Ta FPOMAJICBKOTO KUTTS, CydaCHUM OPEHIUHT MOXKE CIIPUITH
PO3BUTKY MPOTPECUBHUX SIBUI Y CYCILIBCTBI.
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peKJIaMHe 3aKOHOIaBCTBO, €(DEKTUBHICTD COIIaIbHOT PEKJIaMHU.
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CyyacHuil MemianpocTip PSCHIE BEJIMKOI0 KIUIBKICTIO PEKIaMHUX
MOBIJIOMJICHb, K KOMEPIIMHOTO TaK 1 COLIaJbHOTO CHPSIMyBaHHS, aje
OKpIM 30UIBIIEHHS CIOXWBYOi CIIPOMOXHOCTI HACEJICHHS, peKjIaMa Mae
BIJIICPaBaTy BaXJIMBY COLIO-KYJIbTYPHY (PYHKIIs, came siKa 1 BIUIMBA€E Ha
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dbopMyBaHHSI CBIIOMOTO T'POMAASHCHKOTO CYCIIBLCTBA. AJIXKE, collialibHa
pekiaMa sBisie co00K O0COONMBUM eneMeHT KylbTypu XXI cromiTrs,
aKTyaJlbHE COIllaJIbHE SIBUIIE CY4YaCHOro cycnuibcTBa. I[liATBepKeHHS
nHboMy — 0Oe3mu (ecTuBaliB Ta KOHKYPCIB COIIAJIbHOI PEKIaAMU:
®ectuBanby comianbHOl peknamu  Molodiya Festival, ®ectuBanb
comianbHOi peknamMu «lHmWMA mnornsa», HamionansHuit  decTuBaIb
CollaJIbHOI peKjIaMu Ta OaraTo IHINMKUX 3aXO[iB, SKI OPraHi3OBYIOTb
KOXHOTO POKY.

Pexnama € 1mikaBUM 00’€KTOM JUIsl BUBUEHHS JJi 0araTboX BUYEHUX,
cepell SIKMX BITYM3HSHI Ta 3aKOPAOHHI HAyKOBIl Ta MPAKTHKH, TaKl fK:
I'. . HixomaitmBini, C.O. CeniBepcroBa, H.B. Crapux, B.B. YueHosa,
JLM. ®enotoBa Ta iH. KpiM HayKoBUX AOCIiIKEHb, COIllaJibHA peKiama
CTa€ TPEIMETOM OOrOBOPEHHS Ha PI3HUX MPAKTUYHUX KOH(EPEHIIisX,
CeMiHapax, a TaKOXX 3aCiTaHHAX KOMITETIB 3 €TUKHU Ta JOOPOYECHOCTI.

Posrasigaroun nmuTaHHS CTBOPEHHS Ta PO3MOBCIOKEHHS COIIaTbHOI
peKJIamMu, a TaKOX COIllalbHO1 (DYHKIII, sIka 3HaXOAUTh CBOE B1JJOOpaKEHHS
y KOMEpINHIA peKsiaMi, Ma€EMO HAroJIOCUTH Ha 3aKOHOTBOPYHUX 3acajax
bOr0 TOHATTA, 3rigHO 3akoHy YkpaHu «Ilpo pekiamy»: «coliajibHa
pexiiama — iHdopMailisi OyJb-IKOTO BUJY, PO3MOBCIOJKEHA B OyAb-sKii
dbopmi, sika CHOpsMOBaHA Ha JIOCATHEHHS CYCHUIBHO KOPHCHUX IMIJIEH,
MOMYJISIPU3AIII0 3araJIbHOJIIOACEKUX HIHHOCTEN 1 PO3MOBCIOIKEHHS SIKO1
HE Ma€ Ha MET1 OTpUMaHHS mpuOyTKy» [1].

CydacHe CycHiIbCTBO 3HAXOJWTHCSA HA JaHIN cTajli pO3BUTKY, KOJIH
JIOJICBKI MOTpeOM He 3YNUHSIOTHCS JMIIE Ha 3aJ0BOJIEHHI BJIACHUX
GBUYHKUX Ta MaTepiaJbHMX MOTped, a W CHpsMOBaHI Ha JOCSTHEHHS
BHCOKOI'O JIyXOBHOrO po3BUTKY. ChOroAHi colliajbHa pekjiama 3/1aTHa
BUKOHYBATH POJIb HAMBAXJIUBIIIOTO €JleMeHTa (JOpMyBaHHSI CBITOTJIAY Ta
KUTTEBUX oOpieHTalld. ToMy MoOXHA 3pOOMTH BUCHOBOK, IIO PO3BUTOK
COLIAJIBHOI PpEKJIIAMH € TOKa3HUKOM PO3BUTKY CYCHLIbCTBA, WOIO
NPUHIUIIIB Ta I[IHHOCTEH, Oa)kKaHHS TMPUHECTH CYCHUIBHO 3HAYUMY
KOPHUCTh. 3a CTaBJIEHHSAM JIIOJIEH 70 COIllajdbHOI PEeKJIaMH MOXKHA CYJUTH
PO PO3BUHEHICTh CaMOT0 CYCHUIbCTBA. fIKIIO O COLIAJIbHOI peKJIaMu
CTaBIIATHCS Oalayxe, ab0 HaBITb HETaTHMBHO, 3HAYHMTh, CYCHIJIbCTBO
IIPOCTO HE TOTOBE J0 BUPIIMIECHHS BiIacHUX MpobieM. «CormianbHa pekiiama
€ CBOEPITHUM J3€pKajioM, 1110 BiJOOpa)ka€ TOTOBHICTb JIFOJUHU
BUPIIIIYBaTH MPOOJIEeMH, 1110 BUHUKAIOTh Y HBOMY camomy» [5].

Buxonsiun 3 Bu3HayeHHs, 3anporioHoBaHoro ['. Hikomaimsiii:
«collialibHa peKjaMa BHUCTyMa€ SK BHUJ KOMYHIKallli, Opi€HTOBaHWI Ha
NPUBEPHEHHS yBaru M0 NPoOJeM CYCHUIbCTBA Ta WMOr0 MOpaJIbHUX
IiHHOCTEM» [6, c. 44]. TobTo rosoBHa (YHKIS COILIATBHOI PEKJIaMH
MOB’s3aHa 3 aKTyalli3alll€l0  COLIJIbHUX TMPoOJIeM 1  I[IHHOCTEH
CYCHJIbCTBA.
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HexomepiiiitHi Ta TpoMajaChKi opraHizallii € OJJHUM 3 OCHOBHHUX Ta
MOCTIMHUX 3aMBHHKIB COLIAIBHOI PEKJIAMU Ta OCHOBHHUM IHCTPYMEHTOM
s ix peanizamii. CoulanbHy pekjaMy BUKOPUCTOBYIOTH IS OXOPOHH
310pOB’s, PO3BUTOK (DI3UYHOI KYJIBTYpH, 301p OMOMOTH JJi1 Majio3abe3-
neyeHux Ttomio. IIpore, octaHHIM 4YacoMm OI3HEC TaKOX PO3yMIE CBOIO
noTpely B COLIANIbHIN pekiiami, TOOTO aKTUBHOMY 3aCTOCYBaHHS COIliajb-
HOT (DYHKIIT y peKjIaMyBaHHS CBO1 TOBapiB Ta mociyT. (s koMmepiiitHux
opraHizaiiil coIfiajibHa pekjiaMa — II€ 1HCTPYMEHT CTBOPEHHs o0pasy
COITIaJIbHOI BIJTMIOBIIAIBHOCTI, (popMyBaHHs penyTallii Ta iMimpky. OaHum
31 COCOOIB JOCSATHEHHSI CBOEI METU — € aKTHMBHA Y4YacThb Yy CTBOPEHHI Ta
pOBHOBCIOI[)KeHHl Takoi peKiamu, ska BiIOOpakaTUMe MOPATbHO-CTUIHI
aTUTIONW TIOBEIIHKK ocoOucrocTi. Kommanis Xo4 1 He Mae TpaBa
pekiiaMyBaTH ce0e TakKUM YHHOM, ajieé Ma€ NpaBO POOWTH aKIEHT Ha
CIIOHCOPCTBI, [0 TAKOK BIUIMBAE HA CTIOKUBAaYa PEKIIAMHOTO MPOAYKTY.

O1iHIOI0OYM Cy4YacHHU eTall PO3BUTKY CYCHUIbCTBA, Oarato HayKOBIIB Ta
MPAKTUKIB HABOAATH TaKl CTATHCTHYHI JaHI: «OUIBIIICTh YKpaiHIiB — 52% —
y3araji He 3Hal0Th, 1110 TaKe ColllajibHa peKiiama. 3 THX, KOMY 1€ SIBUIIE BIIOME,
65% cTaBAATHCA A0 HHOTO MO3UTUBHO, 20% He BOAUaIOTh Y Takii pekiami
BENUKOI KOpHUCTI U nuie 15% BBakaroTh, 110 BoHa notpidHa. Ili uudpu
roBOpATH cami 3a cede» [3, c. 25]. [Ipobaemu epeKTUBHOCTI COLiaIbHOI
peKiiamMu € npeaMeToM mpodeciiiHoro oOroBOpeHHs K B YKpaiHi, Tak 1 3a
il mMexxamu. OT)Xe, Ha CHOTOJHSAIIHIA JACHb, MiJ Yac IPOBEJACHHS SK
HAyKOBUX TaK 1 TMPaKTUUYHUX KOH(epeHiiil, BiAOyBarOThCA CHIPOOH
chopMyroBaTH KpUTepii €HEKTUBHOCTI COIIAJIbHOT pEeKJIaMHU.

CorianpHa pekjamMa Mae MOPYyLIyBaTH MPOOJIEMH, IO MO-CHPaABXK-
HbOMY XBWJIIOIOTh OUIBIIICTh HACEJEHHs, aje, B TOM XK€ 4ac, Mae OyTH
COpsIMOBaHa Ha MPUBEPHEHHS yBaru 10 mIpoOiem MeHmocTi. CouianbHa
peKiiama CIpsiMOBaHa HE TUIbKU Ha (DOPMYBaHHS IPOMAJICHKOI CBIJJOMOCTI
CyCHUIbCTBa,. BOHa Takox BijgoOpakae MoOpajibHE 3/I0pOB’Sl HAIlli Ta €
CBOEPITHUM ,,IHCTPYMEHTOM MPOQ1TaKTUKN» COLIAIbHUX HErapas/iB.

Came BUKOPHUCTaHHSI TaKOTO MPOQIIaKTUYHOTO 1HCTPYMEHTY BKpaii
HEOOXITHO CHOTOJHI YKPAiHChKOMY CYCHUIbCTBY, aJK€ BIH CHpHSE
COIliaJbHIM  MIATPUMINl  HACEJICHHS, BIJHOBJICHHIO T'yMaHICTHYHHUX
CTOCYHKIB MIX JIFOAbMHU, JA€ 3MOT'Y BIJIHOBUTH JOBIPY J0 CYCIHUIBHO-
NOJIITHYHUX TMPOIECIB TOWO. Tak, PO3BUTOK PEKIAMHOI IHIYCTpil B
I[IJIOMYy, Ta MIMPOKOTO CTBOPEHHS Ta PO3MOBCIOHKEHHS COIAIBHOI
peKJIaMM 30KpeMa, HEOOXIJIHO HaJaroguTH CHUCTEMHMH MiaAXidg 10
pPEKJIaMHOI  ISUTBHOCTI, 3ajdydalud HE TUIBKM PEKIaMmicTiB, a ¢
3aIliKaBJICHUX Hpe,Z[CTaBHI/IKiB HAYKOBO- -aKaJIeMIYHOl  CIUIBHOTH,
COLIlaJIbHO- KYJIbTyPHHX 3aKJIa/iB, l'Il,I[l'IpI/I€MCBT Ta oOpraHizamiid pi3HOi
dbopMH BIIACHOCTI, $SIKI HajJamTOBaHI Ha (OPMYBaHHS MOPAIBHOTO,
TPOMAJICHKi CBI1JIOMOTO CyCIiJIbLCTBA 3HAHb.
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VY cydacHHX ymMoOBax pekjama HaOyBa€ BCE OLIBII MPIOPUTETHOTO Ta
nu(epeHIIiOBaHOTO BUTIISIAY B YCIX cepax AIsIIbHOCTI. 30KpeMa, TYpU3M
CTa€ PEKJIAMHO O3HAYEHOIO KYJBTYPHOIO PEAIbHICTIO, SIKa BUKOPUCTOBYE
BC1l MOXJIMBOCTI TO3UIIIOBAHHS OpEHIB, MPOCYBaHHS TYPHIPOIAYKTY Ha
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PUHOK, a TaKOX JECTUHAIlli, sSIKi € MPUBAOJIMBUMM JJI CIOXKUBaYiB. Jljis
Cy4acHOTO CIOKHBa4ya 1H(opMaIlli pekjIaMHI KOMYHIKaIlii B Typu3Mi
CTalOTh PO3TOPHYTOIO 1HYPACTPYKTYPOIO Ta KYJbTYPHOIO IIPAKTUKOIO.

BaxxynBoO yMOBOIO JUIsl PO3BUTKY TYpPU3MYy B PETIOHI € IMiJKeBa
CkiIazoBa (YHKI[IOHYBaHHS, SKa TPOSABISIETbCS B  MOMYJsIpU3alli
KOHKYPEHTHHUX TepeBar TypUCTHYHOI chepr B IEBHOMY TEPUTOPIATHLHOMY
po3pi3i.

B nmanomy BHMajaKy NMPUHIIAIIOBO BAXKITMBUM € YCBIJIOMJICHHS TOTO,
0 MpU TaKOMY PO3YMIHHI pErioHy B IIEHTpl HOTro KOHKYPEHTO-
CIIPOMOHOCT1 BUSIBJISIETBCS HE CTUIBKM KOHKYPEHTHICTh MPOAYKIII,
CKUIBKA CaM PErioH SK MEeBHA «CHUMBOJIIYHA I[IHHICTBHY. HOTpaHnﬂ}otH/I B
iH(popMmariiiine CepeIOBHIIIE, miJl BIUIUBOM 1H(OpMaliitHO- KOMyH1Ka-
TUBHHUX TEXHOJOTIA Taka «CHMBOJIIYHA IIHHICTH» CTA€ YACTUHOIO IMIIKY
perioHy 1 Ha0yBae IIJIKOM pealibHy OIlIHOYHY BapTiCTh |1, c. 21].

Knactepu y BChOMYy CBITI BBaXalOTbCS €(PEKTUBHUM 3acO00M
(bopMyBaHHﬂ HalllOHAJBFHUX KOHKYPEHTHHX IepeBar, MiJBUIICHHS edek-
TUBHOCTI BUPOOHHUIITBA 3a PAXYHOK BEPTUKAILHOI Ta IOPH3OHTANBHOI
1HTerpau11 K OKpEMHX Taly3eH, Tak 1 MiJIMPUEMCTB. Yepes KJIACTEPHI
TEXHOJIOT1T (POpPMYyeEThCS KOMIUIEKCHE VSBIICHHS TMPO PETIOH, SKe 3a
JOTIOMOTOI0  1HCTPYMEHTIB TEPUTOPIAIBHOTO MAapKETHHTY TpaHchop-
My€eThCsl B IMipK. CTBOpPEHHS IMIKY Ta WOTro MIATPUMKA 3aJIeKUTh BiJ
MapKETHHTOBUX 3YCHJIb, HAIIPABICHUX HA PO3BUTOK KJIACTEPY.

MapkeTHuHr TEepUTOpli € CTpaTeriuyHUM IHCTPYMEHTOM, SIKM Mae
CTBOPHUTH MICI0 Ta OaueHHsI MallOyTHHLOTO PO3BUTKY perioHy. g 1mporo
CHeIiajgicTaM TypPUCTHYHOTO KJIacTepy HEOOX1THO BUSHAUUTH

-MpoOJIeMH PETiOHy Ta C(OpMYNIOBAaTH MEBHI LU : MICIIO [Js
MaiOyTHBOTO, IT1J11, KOHKYPEHTHE CEpPEIOBHUIIIE;

- IUTbOB1 TPYNH: 1HBECTOPH, TYPUCTH, TOCTI, MEIITKAHIII TOIIO;

-METOJIY Ta IHCTPYMEHTH MapKETHHTY;

- BUJIM TTOCTIYT, SIKi MAlOTh HAa/IaBaTUCh Ta X OOCSATH JJIS TOCATHEHHS
€KOHOMIYHO ONTUMAJILHOTO PIBHS TYPUCTUYHOI MIPHUBAOIMBOCTI TEPUTOPII.

OmHuM 13 BOXKJIMBUX IHCTPYMEHTIB MapkeTuHry tepuropii € SWOT-
aHaJI13 TEpUTOPIi, KU BHU3HAYA€ CHIIbHI Ta CJIAOKi CTOPOHM, MOMKJIMBOCTI Ta
3arpo3u 30BHIIIHBOTO CEepeoBUINA. BiMOBIAHO O MPOBEACHOIO aHAMIZY JUIs
JOCSITHEHHST  ONTUMATBHOTO PIBHS TYPUCTUYHOI TPUBAOIMBOCTI isUTbHICTH
TYPUCTHYHOTO KJIacTepa Ma€ CIpsIMOBYBATHCS Ha:

- BU3HAYEHHS YHIKAJIbHOCTI HASIBHUX TYPUCTUYHUX PECYPCIB;

- BUKOPUCTAHHS HOBITHIX 1H(QOpMAIIHHUX TEXHOJOT1H;

- 3aJTy4€HHS MICLIEBOTO HACENIEHHS J0 PEeriOHaIbHOT MapKETHHTOBOI
MOJIITUKH, SIKa CIIPSIMOBYE yC1 3yCHIUIS Ha PO3BUTOK KOHKPETHOTO MICIIS;

-BUKOPUCTaHHS CBOIX CHJIBHHUX CTOpiH SK TIIepeBaru Tepen
KOHKYpPEHTaMH;
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-BCTAHOBJICHHS I[IHM Ha TYPUCTHYHI TMOCIYTH 3 YypaxyBaHHSIM
MO>KJIUBOCTEH CIIOKMBAYIB.

OCHOBHUMH KOMIIOHEHTAMU MAapKETUHTY TEPUTOPIH €:

1) po3poOka st TepuTopli NPUBAOIMBOrO TMO3HMIIIOHYBAHHS Ta
IMIJIKY;

2) mocTavyaHHs MPOJAYKTIB Ta MOCIYyTr B €(QEKTHBHIA Ta JOCTYIIHIM
opmi;

3) mponaraHja NpuBAOIMBUX Ta KOPUCHUX SIKOCTEH TEpUTOpIii 3
METOI0 TOBHOIIIHHOTO 1H(GOPMYBaHHS KOPUCTYBadiB Mpo ii mepeBaru
[2, c. 44].

[Ipu peamizamii KjgacTepHOi TOMITHKH B cdepl MapKETHUHTOBHUX
KOMYHIKAI[il CIIOCTEPIraeTbCsi BUKOPUCTAHHS JBOX OCHOBHMX CTpaTErii:
CTBOPEHHS €IMHOTO (30HTUYHOT0) OpeHay KiacTepa ado KOHIIEHTpallisl Ha
MPOCYBaHHI OpeH 1y MIIMPUEMCTBA, 1[0 BUCTYIIAE SIAPOM KJIacTepy.

bpenaunr € ogHUM 3 €PEeKTUBHUX 1HCTPYMEHTIB, IO JI03BOJISIIOTH
pErioHy BU3HAYUTH HE TUTBKU CBOIO YHIKAIBHICTh T4 HETIOBTOPHICTS, aje i
HAJaTH TO3UTHBHUN TOIITOBX PO3BUTKY IHBECTHIIIHHOI MPUBAOIMBOCTI
TEPUTOPIi, MIIBUIIUTH CBOI0 KOHKYPEHTOCIPOMOXKHICTh Ha BITUU3HSIHOMY
Ta CBITOBOMY pHMHKax. BpeHI perioHy — 1€ CyKyIHICTb BpaXeHb MpO
perioH, ski (OpPMYIOThCS Y CBIJOMOCTI CIIOXHBadiB (MEIIKAHIIIB,
1HBECTOPIB, TYPUCTIB TOIIO) 1 BU3HAYAIOTh MOrO0 CTAHOBHUILE HA PUHKY,
TOOTO PEUTHHI cepel 1HIMX perioHiB. Ha gymky OUIBIIOCTI HAyKOBLIB,
OpeH]1 pETIOHY € TUM PECYPCOM, IO A€ MOXJIMBICTh BUPI3HATUCS HA (OHI
IHITMX PETiOHIB, 3a0€3Meuyloyd BIUIMB TPOIIOBUX PECYPCIB Yy BUTIIAII
IHBECTUIIITHUX TIOTOKIB, BIUIMBAIOYM Ha MPOAYKTHBHICTh BEJCHHSA
rocrnojapcTBa, TOOTO MiABUIIEHHS KOHKYPEHTOCIPOMOXXHOCTI PEriOHY
[3,c. 43].

[linBuiIeHHsT OpPEHIOBO-IMIJIKEBUX XapaKTEPUCTUK KJIacTepy B
IJIOMy ab0 OKpEeMHUX KJIIOUYOBUX TOCHOAApIOIYUX CYO’€KTIB KiacTepa
(simpa) cripusie CKOPOUECHHIO BUTPAT Ha PEKIIaMy 33 PaxXyHOK KOPUCTYBaHHS
COUIBHUM OpeHnoM. Pekiamyroun oauH CyO’€KT ToCHOJaplOBaHHS, Y
TYpPUCTHYHIM Tady3l CHOpalbOBYE CHHEPreTHUYHHM e(exT 1 pekiama
PO3MOBCIOJKYETHCA HAa BCIO TEPUTOPIIO, THUM CaMUM, 3allydarouu
NOTEHI[IHHOTO CIOKMBaya HE TUIBKA JO TEBHOTO aTpakTopa, a H Jo
cycignix. [lonmynspHicTs OpeHIy NIANPUEMCTBA — spa KIacTepy Jae
IIUPOKI MOKJIMBOCTI I MPOCYBaHHS TOPrOBUX MApPOK IMIMPUEMCTB
MOCTAYaJIbHUKIB. Y 3B’SI3Ky 3 IIUM OI[IHKAa MapKETUHTOBOTO €(EeKTy IJis
KOMIMaHIi KJIacTepy Ta OI0JIKETy MOXKe OyTH OI[iIHEHA TAKUM YUHOM:

E map =AE + 11, (1)

132



ne Emap — edeKT BiJl 3HUKEHHSI MAPKETUHTOBUX BUTPAT;

AE — 3HM>KEHHS KOKHOTO BUy MAPKETUHIOBUX BUTPAT;

Il — mpupict 00’eMy MpOAaXiB i-i KOMMIaHIi 32 paxyHOK BUKOPHUCTAHHS
criapHOTO Openny [4, ¢.27].

BpeHauHT perioHy HEeBIIAUIBHUN BiJ] MPOIIECIB MIABUILCHHS HOTO
KOHKYPEHTOCITPOMOXKHOCTI, TOMY IO OpEHJ 3a CBOEI MPUPOJIOI0 €
JIEMOHCTpAIIIEI0 KOHKYPEHTHUX TepeBar 1, BIJAMOBIAHO, OUIBIIIOI BAPTOCTI.
Kpim TOro, OpeHJ perioHy € BaXJIUBUM €JIEMEHTOM 3a0e3MeUYEHHS
COIl1aJIbHOI CTaOLILHOCTI. Bukopucranns Cy4acHUX  TPEH/IIB
NOMyJIApu3allii Typu3My SIK B PErioHI, Tak 1 B KpaiHl Ta 3a il MexaMmu
CIPUATUMYTH TTOATBIIOMY PO3BUTKY TYpU3MY B PET10HI.
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PexnamMHa isUTBHICTH HAaBYAJIBHOTO 3aKJaay CTa€ ChOTOJIHI
000B’SI3KOBOI0 YMOBOIO 1 YHHHUKOM CTIMKOCTI1, KOHKYPEHTOCIIPOMOKHOCTI
Ta ycmixy Ha puHKy. OpHak B VYkpaini npodeciiHuil Miaxig 10
pO3pOOJICHHST 1 peamizaiii peKJIaMHUX KaMITaHid Jjuie ¢GopMyeThCs.
VY 3B’3Kky 3 1IIUM HEOOXiJHE aKIEHTYBaHHS [ISUIbHOCTI HaBYaJIbHUX
3aKJIaJ1B Ha TIOJIIMIIIEHHI CUCTEMHU PEKJIAMHUX B3a€MO/TIN.

PexnamHa IisSIbHICTH — KOMIUIEKC PIIEHb Ta 3aXO[IB, SIK1 CIIPSMO-
BaH1 Ha (OpPMYBaHHS MOMUTY, CTBOPEHHS IMIJIKY, PO3IIUPEHHS Ta MPUCKO-
pEHHs TMpOJiaXy TOBapIiB Ta TMOCIYr Ta € HEOJMIHHOI CKJIaJ0BOIO
MapKETHUHIOBUX KOMYHIKalliil. 3arajioM yIpaBiiHHA PEKIAMHOIO disib-
HICTIO Tmepefdadyae BHU3HAYEHHS  METOMIB  YIPaBIIHHA, CTpaTerii
YIPABJIIHHSA, OCHOBHUX LIJIEH MPOCYBaHHs, 3aCO0IB 1 KaHAJIIB KOMYHIKAIIiii,
pO3paxyHKIB OIOJKETYy MpPOCYBaHHS, a TaKOX OI[IHKa €e(EeKTUBHOCTI
PEeKIIaMHO1 JisSITHOCTI.

OcHoBHUMH 3aco0aMU PO3MOBCIOIKEHHS peKiamMu €: 1) npykoBaHa
(momirpadivuna) pexsiama; 2) pekiiama Ha pajio; 3) 30BHimHs (out of home,
outdoor) peknama; 4) IHTepHeT-pekiamMa (B TOMY 4YHCII peKjiaMa B
COLIIAVIBHUX Mepexax); 5) MoOuIbHA pekiiaMa; 6) pekiama Ha TPaHCIOPTI;
7) BayTpimHA (indoor) peknama (pekyiamMa B MpUMIILLEHHSX). Binpa3sy ciin
3ayBOXHUTH, IO I CHCTEMAaTH3allisi TOCUTh yMOBHA 1 3HAXOIUTHCA B
npoiiect noctiHoi Tpancdopmarii [1, ¢. 309-320].

ComianpHi  Mepexi (social networking service) mTpeacTaBISIIOTH
co0or0 miatGopmMu, OHJIAWH-cepBicM ab0 calTh, TPU3HAYCHI IS
moOy10BH, BIIOOpaKeHHS 1 opraHizallii cormiaabHux B3aeMoBigHocuH. Ille
onHe BU3HaueHHs: «CollanbHa Mepexa — IHTEpaKTUBHUN 0araTOKOpUCTY-
BallbKU{ CalT, KOHTEHT SKOTO HANOBHIOETHCS CAaMUMH yYaCHUKAMH
Mepexi. TyT moxkHa BKkazaTu 1H(opMaIlio mpo cede, Mo sKii aKKayHT CTae
JOCTYITHUM JJIsI BIpTyaJIbHUX JpPY3iB U I1HIIMX BIABITyBauiB cauty» [3].
Po3pi3HAIOTHCS BIAKPUTI 1 3aKPUTI COILAIbHI MEpexi. YYaCHUKH MOXKYThb
caml 3ally4aTH B MEPEXKYy CBOIX Jpy3iB 1 3HaOMHUX, POOUTH CTYIiHb
B3a€MO3B’SI3KIB B MEPEIKI1 TICHIIIE (CUCTEMA «APY31B» 1 «TpyI») [2].

134



B Vkpaini Facebook BUKOpUCTOBYIOTH 30KpeMa JJisl pOOOTH, MEHIIIE
muist po3Bar. Came TyT aKTUBHO MPaIio0Th Mapkerosiory, [ T-daxisii, BeO-
MalCTpH, KOMipalTepu, IOpUCTU, OyXraaTepH, Au3aiiHepu, BepCTaIbHUKH,
BJIACHUKHM KOMITaHiH, cTapTanepu, TO-MEHEKepH Ta iH. 3a CTAaTUCTUKOIO,
aynutopist Facebook mopocna (22-34 poky), IIATOCHIPOMOKHA (z[oxm
BUIIIC cepez[HLoro) 1 JIOKaJIbHO 3HAXOJUTHCS B BeMUKUX MicTax. Lle momm
epyIOBaHl, SIKI 3aXOIUIIOIOTHCS HOBHMH TaJPKETaMH, CaMOPO3BUTKOM,
MOJIOPOKaMH, 3I0POBUM CIOCOOOM KUTTS. [IpencTaBHUKIB «TIIMOUHKI
TYT MPAaKTUIHO HEMAE.

VY Facebook no0Ope mpomaroTbcsi OCBITHI Mporpamu, MOCIyru (Bif
KJIIIHIHTY 70 JIiJIoTeHeparlii), ToBapu mnpemiym-cermeHTta. OmHa 3 ¢opm
MPEICTABICHHS PEKJIAMU B COLIIAIbHUX MEPEKAX € TAPTeTUHIOBA peKiiaMa.
Facebook — emuHa coriaiibHa Mepeka, /e BUJIIB TAPTeTUHTOBOI pEKJIaMHU
IITUX T ATHAAUATh. PekiiaMa TyT MIIXOAUTh MPaKTUYHO ISl OYAb-sIKOTO
0i3Hecy. Hailimommpeninn 1 — 1e «KoHBepcii» (Mpojaxy Ha CTOPOH-
HbOMY CalTi 3 TIEPEXO0JIOM 13 COIIMEPEeXkKi), «OXOIUICHHs» (TOIIUPEHHS
iHdopMmartii) 1 «Jligm» (KOHTAKTH MOTEHIIMHUX KJIIEHTIB).

[Iponec 3amycky peknamu nepeadoadae poooty B kabiHeTi Facebook.
Facebook Ads Ttaprer HamamrToByeThCA IyK€ TOYHO 3a JIOMOMOTOIO
BHYTPIIIHBOTO aJTOPUTMYy TOIIYKY ayauTopiil. JluHamiyHa pekiama
no3BoJsie Facebook camocTiitHO cTBOprOBaTH NEPCOHATI30BaH1 MPOMO3HULIii
JUIS. BalllMX KIIEHTIB. Y I[bOMY TEX JOMOMAarae MpaBUILHO OOpaHUH,
BCTAHOBJICHUH 1 HanamroBanuii [likcenp, skuii 30upae HEOOX1AHI AaH1 PO
aynutopito. bizHec-cropinka Facebook aGo cmiBTOBapucTBO H03BOJISIOTH
310paTv 3aliKaBjJeHy Yy BallloMy ToBapu abo IMociyrax ayJIuTopiio.
OckiJibKM 10U J00pe pearyroTh Ha BIIEOpeKiIamy, TO B OJHOMY IOCTI
MOXHa KOMOIHYBAaTH BIJIE€O, 1110 MPUBEPTAE YBAry, TEKCT 1 MOCUIaHHS (200
KHOIKY KOHBepcii). Pexkiiama Ha 0COOHMCTIM CTOpIHIN MAXOJUTh B pasi,
KO0 OyAY€EThCS OCOOMCTUM OpEeHJ 1 3 MOro JIOMOMOTOK 3I1MCHIOETHCS
MPOJIaK TOBapiB ab0 MOCIYT.

Bapto Haronocutu, mo Facebook 30upae ayautopito 3 MicCT-
MITEHOHHUKIB, TyT Oarato ¢axiBiiiB, MPEACTABHUKIB TOM-MEHEKMEHTY 1
BIacHUKIB Oi3Hecy. JloOpe mpojaroThcs SKICHI TOBapu 1 TMOCIYTH B
I[IHOBOMY Jllamia3oHi BiJ cepeanboro no mpemiyM. Y Facebook 3pydno
pOCyBaTH 3axiHl npoekTu. Instagram 3apa3 € yactuHow Facebook 1
OpIEHTOBAHMI Ha Bi3yaJbHY CKJIQJ0BY. BiabIIicTh KopHCTyBaqlB 3aXOJUTh
3 MOOUTPHUX MPHUCTPOiB. BiAMIHHO MpPOJAIOTHCS TOBApU 1 MOCTYTH, SIKi
MO>KHa KpacuBO MOJIATH.

Otxe, ceped pekjIaMHUX 3aco0iB, KI JOIIIBHO BUKOPHUCTOBYBATH
I 371MCHEeHHS €(EeKTUBHOI PEKJIaMHOI MisSJIbHOCTI OCBITHIX IIEHTPIB,
BapTO BUAUIMTH JIpyKoBaHy (mojirpadiuda) pexiamy; 30BHIiIIHIO (out of
home, outdoor) pexnamy; iHTepHET-pekiiamy (B TOMY YHCII peKiiama B
COITIaJIbHUX MeEpexkax); peKiiaMy Ha TPaHCHOpTi; BHYTpimHIO (indoor)
pekiaMy (pekyiama B IPUMIIIEHHSX ).
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CyyacHe CyCHUJIbCTBO B yMOBax rio0Oaii3aliii, Ha Hall IOTJISI,
noTpeOye po3yMiHHS PoJii MeIiakoMyHikailii Ta BiuiuBy 3MI Ha moBemiHKy
AK OKpeMOi OCOOHMCTOCTI TaK 1 BHU3HAYEHOI CYCHUIBHOI TpyIMH.
BpaxoBytouu, 110 CBIT HaBKOJO 3 KOXHOIO XBWJIMHOIO CTa€ BCE OUIBII
BIPTyaJIbHUM, TpaHl MIX BIPTyaJIbHUM Ta pEajbHUM CTAalOTh BCE MEHIII
MOMITHUMH, a B JIEIKUX BHUIAJKaX CTUPAIOThCA 30BCiM. ChOrojHi iei Ta
repoi MaTepiami3yloThCs 3a PaXyHOK HAIIOBHEHHS HUX TIEBHUMH €MOI[ISIMU
1 BXOJSTh B HAIll€ >XUTTSA TMOTJMHAIOYM JIOJICTBO B IITY4YHI pealii,
OpraHi30BYIOYH KUTTEBUM MPOCTIP UYepe3 BIPTyalbHY PEATbHICTD.

CTpiMKU# PO3BUTOK HAyKOBO-TEXHIYHOTO PO3BUTKY, a TaKOX
TEXHOJIOTIM YMpaBiiHHA 1HGOpPMAIEID 3 METOK KOHTPOJIO PIZHUX
CyCHUIBHUX TPYIl 3a paxyHOK CIIOKMBaHHS 1H(opMaIlli yepe3 Menia,
poOUThH MpobsIeMaTUKy 1H(QOPMAIIHHO-TICUXOJIOTIYHOTO BIUIMBY OJHUM 3
HaWOUIbIII aKTyaJbHUX 1 3aTpeOyBaHMX HampsiMiB mexalancuxosnorii. Il
1H()OPMAIITHO-TICUXOJIOTIYHUM  BIUIMBOM PO3YMIETHCA MAHIITYTIOBAHHS
iH(pOpMaIli€l0 3 METOI BIUIMBY Ha TMCHXIKY JIIOAEH Ta iX TOBEIIHKY,
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30aradenHs ii (iHopMalliil) TUMU eMOLISIMU 5IKi 00€330p0sTh CYCIIJIBLCTBO
B 1i0ro 00poTHO1 MPOTHU TAKOTO MAaHIMYIIOBaHHS, HAAUICHHS TUMHU TICHUXO-
EMOIIHHUMHU aTUTIOAAMHU, 110 CIPUATUMYTh (HOPMYBAHHIO MPOMATaHIUCT-
ChKOI TPOMAJICbKO1 JyMKH, 1110 UTUME B po3pi3 13 0a30BUMH MOTpedamMu B
CB00O11 BUOODY.

[IpoOneMartuili MCUXO-EMOLIIMHUX BIUIMBIB MPUCBSIYEHO 3HAYHY
HU3KY pOOIT SIK BITYM3HSHUX TaK 1 3aKOPAOHHMX BYEHHUX, 30KpeMa:
E. Aponcona, II. Bintepxodda-Illnypka, JI. Bolitacika, ®. 3imOapao i
M. JIsgitnnie, B. Kanguou, E. Cunopenxko, 3. Ilapdenosoi, I'. Ilouemniona,
C. Kapa-Myp3u, P. Yanaunu Tommo. YBara A0CTiHUKIB CIIPSMOBaHa Tiepe-
BOXHO Ha BUBYEHHS OCOOJIMBOCTEH PI3HMX BHUIIB BIUIMBY B MOJITUYHO-
ariTaniiHiN JIJIBHOCTI, B chepax peKiiamu, J1IJI0BUX MIEPETOBOPIB, a TAKOXK
noOyTOBUX KOMYHIKaIIK. Y TOM K€ Yac, TaKWil Ba)KJIUBHUI CeKTOp 1HGOP-
MaIllifHOTO CEpeIOBUINAa CYy4acCHOTO CBITY SIK 1HQOpMaIlisd PEKIaMHOTO
XapakTepy, IO TPAHCIIOETHCS KOHBEPTCHTHUMHU Meia, 3aJIMIIAEThCS
HEJIOOMPAI[bOBAHOKD 3 TOYKH 30py 1ii MOXJIMBOCTEH (HOpMYyBaHHS
rPOMaJIChKOI CBIJOMOCTI B YKpPAaiHCBKOMY CYCHUIbCTBI. Takoxk, HEOXOII-
JEHUH JOCIIDKCHHSMH 3aIUINAETHCS CEKTOp HEPEKJIaMHOT aHATHKO-
HOBHMHHOI Ta EKOHOMIKO-TIOJNITUYHOT 1HQoOpMalii TPUCYTHHOI B Meia.
3 iHIIOTO OOKY, B OUIBIIOCTI BIJOMHUX POOIT, IPUCBSIYCHUX MEPEKOHAHHIO
Ta HaBIIOBaHHIO, YACTIIIE JOCHIKYETHCA 3MICT Ta TEXHIKA 3aCTOCOBY-
BaHHSI TICUXOJIOTIYHUX YMHHUKIB yCHiXy a00 ImpoBaly BUKOPHCTOBYBaHUX
BIUIUBIB. BiguyBaeTbcsi Opak eKCIEPUMEHTAIbHUX ICUXOJOTTUYHUX
JTOCHIIPKEHb Ha pealibHOMy Marepiani. KpiM Toro, 1o mux mip He
chopMyBaJIUCS CUCTEMHI TIIXOAHM 0 MPOOJIEeMHU BHUSBIICHHS JETCPMIHAHT
BIUTMBY B pI3HUX (popmMax KOMyHikKallii, HE IUBJISYUCH Ha Te, IO CaMe
EMOIIMHUHN acTIEeKT KOMYHIKaTUBHOI B3a€MOJIIT € OJJHUM 3 HaMBaXKJIUBIIINX
MEXaHI3MIB BUHUKHEHHS KOMYHIKQTUBHOI'O 3B 3Ky, IO IO BHUTOKY
BIJIMBA€ Ha MacOBY TPOMAJICBKY TyMKY.

Komu MoBa 3axoauTh NOpO €MOIlii, Halle TMOBCAKICHHE KUTTSA
3a3BHYANi XapaKTEPHU3YETHCS TBOMA CYNEPEUTUBUMHE TOTIISIaMH: 3 OJHOTO
00Ky, MU JI3HAEMOCS, SIK JIETKO MOKHA 3apa3UTUCS TAKUMHU €MOIISIMU, SIK
eridopis 1 pamicTh, a TaKOX CTpax, oOpaza, HEHaABUCTh TOIIO. KoXXHMIA
MacmTaOHWM 3axiJ, KOXXHE 3Ha4yHE TMOBIJOMJICHHS (IIepeHe uepes
IHTepaKTUBHI Mejia) MOpPOKYIOTh KOJIEKTHBHY €MOIlii0, SKy Habararto
JIeTIIe KOHTPOJIOBATH HIXK €MOIIiI0 0coOUCTOCTI. JIMBIIYUCH HA TpoMay
(B SIKOI Taka * €MOIlisl SK 1 y HAac) MU BiIUyBaeMO — B 0CcOO1 1HIIMX, B iX
no3ax, B iX ’kecrax arMocdepy Micis 1 MOMeHTY. [Hi, iX *ecTu, Bupasu
o0JIMYYsl, X MOBHA apTUKYJIAIIS HE TUIbKU BUKIUKAIOTh €MOIIll B HAcC, MU
CIIBYYBAa€EMO 1 JOJIYYAEMOCH JI0 TOTO, YOrO BHMAarae BijJ HAC MPOCTIP, Yac
tonto. CHUIBHICTP €MOIIM JUIS Hac [JII0Th SK  OIACWIIOBA4Y  —
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npoOy/IKYIOTHCSL HOB1 €MOII11, TOCUIIOIThCS 1cHYoul. Jlesiki eMoliii, Taki
K endopis, CONMIapHICTh, MOYYTTS MPUHATICKHOCTI, BUMAralmTh IX
CI1JIbHOTO BUKOPHCTAHHSI.

Emortiitai miposiBn MOXyTh OyTtH pizHumu. C. JI. PyOunmrein
BUJIUISIE TPU PIBHSA PI3HOMAHITHUX E€MOIIMHUX TMPOSBIB  JIFOJUHU:
eseMeHTapHi (i3uyH1 BIIUYBaHHS, MOB’A3aHl 3 OPraHIYHUMU MOTpeOaMUu;
OpEeAMETHI TMOYYTTs, «BIJAMOBIJHI MPEAMETHOTO CHPUMHATTS 1 Mpea-
METHOTO [I1i»; 1€ CBITOIJISIIHI MOYYTTS: MOpajbHi, €CTETUYHI, PENITIHHI 1
Tak ganmi [5, c. 574]. 3Baxarouu Ha BUIICHABEJCHE, MOXKEMO CTBEP/IKY-
BaTH, IO cyd4acHl Mmefmia 1 (GOpMYIOTh cepel TPOMaJChbKOCTI TOPSIOK
JNEHHUW Ta CTWIb MUCJEHHSA. BinOyBaeThcs 1€ 3a paxyHOK 3MICTOBHUX Ta
TEeXHIYHHUX 3ac00i1B, Jie nepiii GOpMYyIOTh TPOMAJCHKY AYMKY BUHOCSYM Ha
IMIMPOKHUI 3arajl BU3HAUEHI MUTAHHA, 110 MIAJIATaloTh OOTOBOPEHHIO, a
JpYTi, B CBOIO Yepry, KepyrTh 1HHOpPMAIHHUMH OTOKAMH Yepe3 LeH3Y-
pyBaHHs ( B TOMY YM IHILIOMY BUIJISIZIl); @ TAKOXK, 32 PaXyHOK €MOIIH, SIKi
aKTUBYIOTh IMOBEAIHKY, HaJal0Th 3HAYUMOCTI, CIPSIMOBYIOTH BHUOIp Ta
NOPOKYIOTH 1HINT MOTHBU. Came eMolii, OuUIblIe HIXK pallloOHAJbHI
OOTpYHTYBaHHSI CIPOMOXHI SIK chOpMyBaTH HEOOXIHI HJis TBOPIA
CTEPEOTHIIH, TaK 1 CIIPOCTYBATH PaHillle CTBOPEHI, SIK 301BIIUTH KUIbKICTh
iH(opmarrii, Ky MOXK€ ONaHyBaTH CydacHa JIFOJWHA, TaK 1 3MEHIIUTH ii.
AJKe Hallle maximummaximorum CKJIaJa€e YOTUPU, MAKCUMYM IT’SIThb TEM,
caMe Taka IPOITyCKHA CIIPOMOXHICTh HAIllO1 KOHIIEHTpaIlil yBaru. Bix tak
KOKHE MeJ[la HaMaraeTbcsl CKJIaJaTH CBOI KOMYHIKAI[IMHI MOBIJIOMJICHHS
Tak, MO0 caMe BOHHW MOTPAIUISUIA B 30HY JIIOJICHKOI yBaru, MOTIOBHIOKOYH
TAM caMUM Ti JedinuTHl pecypcu ski ¥ (QOpMYyIOTh, IO BHUTOKY
TPOMAaJICbKy AyMKy. BapTo Big3HauuTH, IO OAHIEID 3 OCOOJIHMBOCTEU
iHpopMmarlli, MmO pO3MOBCIOIKYEThCS Uepe3 Media € 3BEpPHEHHS J0
«HEOIIMHUX TaHUX», K1 3a3BUYal BMIIIYIOTh B c001 Ti1 cami eMoiIlii abo
OL[IHOYHI CY/DKEHHS, 110 HE MalrTh (PaKTAXKHOTO MIATBEPIKEHHS 1
TPYHTYIOThCSl Ha aHTArOHICTUYHUX 3acajax JJIs IMJICWICHHS TpollaraH-
JTUCTCHKUX 3aKiMKiB. Takl 3akiWKW, Ha TEPIIUN TOHJSAA, MAaloTh
MpaBAUBUN XapakTep 1 37al0ThCS TPOMAJChKI CBIIOMMMH, aje CydacHl
MPAKTUKH MEIIACMUIBHOTH TPAaKTYIOTh II€ SIK «IOCTIpaBay», L0 CTala
HaciaKkoM 1HGOpMaIIiHT BIHHM 1 MaHIMy sii. EMoriitHa MaHImy s —
rOJIOBHA CKJIAJI0BA «ETIOXHU MOCTIIPABINY.

Metoau BUITyCKY 1 HOIIKUPEHHS «(HEUKOBUX HOBHHY», CTBOPEHHS TakK
3BAHUX «TPOJIIBY Ta «eJb(iB», «OOTIB» Ta «JAOMUCYBAUIB», K1 3aHMAOThCS
MONIMPEHHSAM  €MOIliifHO-3a0apBiieHOi  1H(oOpMmarlli, sKka BIAMOBITHO
BILUIMBAE HA ayJAUTOPII0, TOPOJKYIOUM HOBI 1 HOB1 €MOIIIi, 1[0 TOCTYHOBO
3a0MparOTh KOHTPOJIb HaJ CBIJIOMICTh SIK KOJEKTHBHOIO TakK 1
ocobucricHoro. Emomiitna iHdopmallis, Ha CHOTOJIHINIHIA JeHb — II¢
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IHCTPYMEHT BIUIMBY Ha MacOBY ayJUTOPIIO Yepe3 3pOCTaHHS MOMYJISPHOCTI
COLIIAIbHUX MEpeX Ta IHTepHeTy, A€ KOXKEH KOpPUCTyBad € — SK
CMOKMBA4YeM, TaK 1 MOJIEPATOPOM Y>KMBAHOTO KOHTEHTY. AJie 3a BIACYT-
HOCTI Y BJIACHOMY BHYTPIIIHBOMY CBITI TaKOTO MOJEpaTopa «BIJIOBI-
JNAIbHOTO pEJaKTopa», a TaKOX 3HaHb MOpPAJIbHO-€TMUYHHUX KOJCKCIB
KOMYyHIKaTopa (KypHajicTa, MmiapHuKa, Ojorepa TOIO), BIIOYBA€ThCSA HE
TUIBKM BUKPHUBIICHHSI CY4YaCHOI pEajbHOCTI, a ¥ MEBHUH NOPUMYC [0
CIO>KMBAaHHS KBazliH(popmaIii.

TakuM 4MHOM, B Cy4YaCHOMY CYCIIUIBCTBI 3HaHb PO3BUTOK 1H(oOpMa-
IIMHUX TEXHOJOTIM 1 COIIaJIbHUX MEPEX JIOCAT TOTO PIBHS, HA SKOMY 3a
JOTIOMOT OO TICUXO0-EMOIIIMHUX TEXHOJIOT1H KOXKEH WICH CYCHIIbCTBA MOXKE
YUHUTH BIUIMB, SIK Ha 1HIIOTO 1HJWBIZA, TaK 1 Ha PI3HI CYCHIJIbHI TPYIIH,
3a4apOBYIOYM €MOIIMHUM TIOMYJII3MOM 13 CEHCAIlIMHUM MPUCMAKOM, IO
CXWJIS€ J0 OyHEKHOro KoM@opTy W mnpoctux pimeHb. B pesynbrarti
MexaHIi3MH (OpPMYBaHHS MEPEXKEBOro 1HPOPMAILIHHOTO TOJIS CTalld
3a/laBaTy MapajurMy MaHIIMYyJIIOBaHHS BCIEI0 MAcCOBOIO CBIJOMICTIO, KOJH
cBO0O/Ia BHOOpPY Ta CaMOBHUPAXEHHS OIMUHWINCS y BY3bKOMY KOPHUIOPI
CIIOTBOPEHOI Me/llapeaibHOCTI.

3Bakaroud Ha BUIICHABeJcHE, OCHOBHHM 3aBnaHHIM 3BO, B gxux
icHye HampsaM miarotosku 061 «KypHanicTuka», € He TUTbKU (OpMYyBaHHS
HEOOXIJTHUX KOMIIETEHTHOCTEH y MpoQUIbHUX CHEIaTiCTIB, a 1 pPO3-
MOBCIOJDKCHHsI 1H(opMaIlii Ha MIMPOKUHN 3arai, ska crupustume (popmy-
BAHHIO OO13HAHOCTI HACEJICHHS MPO MOXJIMBI MaHIMyJISTUBHI IPUUOMH Ta
METO/M, SIKI 3aCTOCOBYIOTh CYy4YacHI Mezila, BUKOPUCTOBYIOUH IICHUXO-
eMoIliiiHl TexHosorii. Takok, momupeHHs iHdopmallli Mpo HE 30BCIM
€TUYHE BUKOPHUCTAHHS €MOIIIMHOTO 3a0apBiIeHHS B KOHTEHTI, JaCTh 3MOTY
CYCHIJIBCTBY HE TUILKHM PO3II3HABATH MAHINYJISIIIO, @ ¥ IPOTUIISATH T, 1110
0 BUTOKY 1 cHOpusitTuMe (POPMYBAHHIO OHOBJIEHOTO CBIJOMOIO CYC-
nigecTBa. Came wid Temi OyJIyTh MPHUCBSIYEHI Halll MOJAIblIl HAYyKOBI
PO3BIJIKM Ta MyOJiKarii.
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THUIINA KOMYHIKATUBHUX CTPATET T BILIUBY
B COLIAJIBHIN PEKJIAMI ITPO IMMOIIMUPEHHS
KOPOHABIPYCY

KorTyHn H. O.

K.H. 13 COIl. KOMYHIK., JJOI[EHT

Komumna T. B.

CTyJCHTKA

Kadeapa )KypHaIICTHKHY, pekiaaMmu Ta PR-texHoorii
YHY imeni b. Xmenvnuyvkozo, Yrpaina

Kurwo4doBi ciaoBa: KOMyHIKaTMBHA CTpaTeris, coliajibHa pekJiama,
CKpaiOiHT.
Keywords: communication strategy, social advertising, scribing.

B ymoBax cydacHoro iH(popMaIiifHOTO CyCHUIbCTBA PO3MOBCIOIKY-
BaHHS Oyab-sAKoi iH(opMarlli BiAOYBa€ThCS MNPAKTUUYHO MHUTTEBO U HE
BEJIUKY ayJUTOPiO, 110, Y CBOIO Yepry, MOKe CTUMYJIIOBATH MOIIMPEHHS
NaHIKK Ta TPUBOTU. TaKy CHUTYyallll0 CIOCTEPIraeMO y 3B S3KY 3 €MiIeMiI0
KOpOHaBipycHOi 1H(EKIT y CBITI, SIka CTAaHOM Ha TIOYAaTOK Oepe3Hs
2020 poky 3abpaJia )KUTTS OUIbIIIE TPHOX THUCSY OCIO 1 MOMIMpPHUIIACA HA BCI
KOHTUHEHTH, KpIM AHTapKTHIH.

BcecBiTHs opranizaiiisi OXOpOHU 3J0pOB’ sl po3po0uriIa peKOMEH Ialliif
o0 npodiakTUku 1i€i 1HGEKIIHHOT XBOpOoOH, Ha OCHOBI SKUX (ak-
TAYHO B KOXHIM KpaiHi CBITYy OyJIO BHUTOTOBJICHO HH3KY MaTepiasliB
COLIAIbHO-TTPO(1JIAKTUYHOTO CIPSIMYyBaHHS HAa BKa3aHy 110 TEMAaTHUKY, SIK1
MU MaeMO OOIpYHTOBaHI MiJICTaBU 3apaxyBaTHU 0 COLIAIBHOI PEKIaMH,
OCKUIbKM BIJJOMO, IO CaM€ OCTaHHs CIIpsSMOBaHa Ha 3amoOiraHHs abo
MOJOJIaHHSI PI3HUX THUIIB CYCHUIBHHUX MpoOJieM, HacaMmmepesn THuX, sKi
CTOCYIOThCSL 3JI0pOB’sl Ta Oe3neku HaceneHHsA. (CTpaTeriyHo METOIo
COILIIAJIbHOI PEKJIaMU € BIOCKOHAJIEHHS MOBEIIHKOBOI MOJIENI CYCIIIbCTBA,
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3MiHA MOT0 3BUYOK, IIHHICHUX Op1€HTUPIB KpiM TOTO, BAXKJIMBOIO MOCTAE 1l
NICUXOTEpaINeBTUYHA Jisi, 00 colllaibHa peKiIamMa TMOIIUPIOEThCA Yepes
Meia Ta TMPOMOHYE KOHKPETHI MOJeNl TOBEIIHKHM B 3arpo3JIMBUX
cutyarsix [2, c. 38].

Tomy 00’€KTOM JTOCTIPKEHHS B 3alPOIOHOBaHIA HAyKOBiM CTYIi €
colfiajJbHa peKjJaMa 3 pEeKOMEHJalisIMU, sK YyOe3neuutu cede Bij
1H(IKyBaHHS KOPOHABIPYCOM, a MPEIMETOM — CTpaTerii KOMyHIKaTUBHOTO
BILJIMBY B HIN.

HaykoBeup O. OneHIOK poO3TIisa€ KOMYHIKATUBHY CTPaTErilo SIK
mpollec TUTAaHYBaHHS MOBJIGHHEBOI KOMYHIKallii, CKEpOBaHH Ha OCST-
HEHHS KOHKPETHOI KOMYHIKaTMBHOI METH, a 3 TOYKH 30py PEKJIaMHOi
KOMYHIKaIlli — 3/ICHEHHs] €(pEeKTUBHOIO0 BIUIMBY Ha ajpecara 3a JOoIo-
Moror mojaudikarii #oro kaptunu cBity [1, ¢.79]. Ha nymky JI. Ontap-
KEBCbKOTO, TOJIOBHA Me€Ta KOMYHIKAaTUBHUX CTpaTeridi y COLIaJIbHIMI
pekJiaMi ToJIArae B TOMy, 00 cPOKyCyBaTH yBary Ha IMEBHINA mpoosemi,
3anm00IrTM 1i BUHUKHEHHIO YM JATM KOHKPETHI MUISXU BHUPIIICHHS.
HaykoBellp akileHTye yBary Ha TOMY, IO B COLIQIbHIA peKiiami
BUKOPUCTOBYIOTh KOMYHIKaTHUBHI CTpATErii JBOX THUIIIB: MO3UIIOHYBAaHHSA U
orntumizaii. [lepur gar0Th MOXIHUBICTH CHOPMYBATH MEBHE CHPHUIHATTS
SAKOTOCh 00’€KTa, a JPYri CIPSIMOBaHI Ha IMIJABUIIECHHS KOMYHIKATUBHOT
e(heKTUBHOCTI TTOB1IOMJICHHS, TIO/I0JIaHHS Oap’epiB KOMYHIKalii [2, ¢. 38].

Jlinrsict O. SmeHkoBa BUOKPEMITIOE CTpATErli KOMYHIKaIlli 3 ypaxy-
BaHHSIM PI3HUX THUMIB CUTYyallll cniikyBaHHs (AuckypciB). Tak, 10 cTpa-
TEr1d peKJIaMHOr0 JUCKYPCY BOHA 3apaxOBYye€: MO3UIIIOBAHHS, LIHHICHO-
30pI€EHTOBaHy, AapryMEHTOBaHy, (OpPMYyBaHHS €MOIIMHOTO HACTpPOIO,
MHEMOHIYHY, ONTUMI3aIlll Ta 3aKJIMYHY CTpaTerii, a OT cepell MEANYHOTO
BUOKPEMJIIOE: TIE€peAyBaJIbHY, [IIaTHOCTUYHY, JIIKYBaJbHY, pPEKOMEH-
JaliiHy, MOSICHIOBAJIbHY 1 OIliHHY [4, . 191].

VY martepiasiax mpo MOTMEpeHKEHHS 3apaXeHHsS KOPOHABIpycoM, Ha
HaIly TyMKYy, JOPEYHO TOBOPHUTH MPO CHMOI03 BHOKPEMIICHHX YUYEHOIO
KOMYHIKaTUBHHUX CTPATETIN 1 peKJIAMHOT0, 1 MEIMYHOTO AUCKYPCIB. AHai3
N10paHUX HaMU 3pa3KiB HAa MPEeAMET 3aCTOCYBaHHS B HUX PI3HUX THIIIB
KOMYHIKQaTUBHUX CTpaTeridi 3acBiMUuB, IO B OUIBIIOCTI 3 HUX HAasBHI
SCKpPaBO BUPAXKEHI €JIEMEHTH [1arHOCTUYHOI, MOMepeKyBaIbHOI, PEKO-
MEHJAIIMHOI Ta TMOACHIOBAJILHUX CTpaTerii MEeIUYHOro JUCKYpCY, 1,
0€3yMOBHO, apryMEHTOBaHI, I[[IHHICHO-30pIEHTOBAHI Ta 3aKJIMYHI CTpATerii
pEeKJIaMHOTO JHUCKypcy. L{iTkoM OYeBHIHUMH € BUKOPHCTaHHS BKa3aHUX
BUIIIE CTPATETil MEIUYHOTO JAWCKYPCYB MaTepiayiax Mpo Te, SIK YHUKHYTH
3apaXeHHsT KOPOHaBIPYyCOM, a OT OKPECJICHI CTpaTerii peKIaMHOTO
JUCKYpPCY BapToO MpOaHai3yBaTH JOKJIA HIIIIE.
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besnepedyHo, KIFOYOBOIO B MaTepiajiax COIIaIbHOTO CIIPSIMYBaHHSI €
apryMEHTOBaHa CTpaTeris, siKa aneitoe 10 (akTiB Ta PI3HUX CTATUCTUYHHUX
nanux. Hampukman, apryMeHTOBaHa CTpaTerisi MepeBaka€ B COIIANbHIN
peximama B Irtamii, ge HUHI HaOUIbIIE B €Bpomi 3adiKcOBaHO BHUMAIKIB
xBopoOu. Y OykieTtax mpeBatoe iHGOpMalis MO0 TOTO, K yOeperTucs
B1Jl XBOPOOU, CTATUCTHUKA 3aXBOPIOBaHb TOI0. KpiM TOro, /1iJ1s Bi3yallbHOTO
npeacTaBieHHs 1HQopMalii BUKopucTtaHo 1H(orpadiky. Takox ereMeHTH
apryMEHTOBAHOI CTpATETrii HasiBHI B POCIMCHKHX MaTeplajiax Ha BKa3zaHy
TEMAaTUKY, y SKUX 1H(POPMAIII0 YITKO CTPYKTYpOBaHO 3a OJIOKamMu Ta
MIPOLTIOCTPOBAHO BIAMOBITHUMH 300paKEHHIMU.

Bigomo, mo 6a30BO0 MOTHBAIIHHOI MOTPEOOI0 I JIOJWHHU €
Oe3reKa, 3aXuIIeHICTh, CTA0IBHICTD, Tepe10auyBaHICTh CBITY, 3HMKEHHS
HEBU3HAYEHOCTI, IO MOPOKYye TpuBOry [2, .c 38]. L{iHHICHO-30pi€HTO-
BaHa CTpaTerisi KOMYHIKallis sSIKpa3 anejioe 10 TaKUX 3araibHOJIFOJCHKUX
I[IHHOCTEH, SIK 3JI0pOB’sl, Oe3MeKa, 3axXHUIIEHICTh. Y OaraThox Jai0OpaHux
HaMM 3pa3Kkax TMPUCYTHS caMe€ I[IHHICHO-30pPI€EHTOBaHA CTpaTerisl.
[IpumipoM, y HIMEUBKHX MPUKIaJaX JIAKOHIYHO Ta (PAKTOJIOTTUHO-TOYHO
BUKJIQJICHO BCIO 1HQOpMAIIIO MO0 3aco0iB 1 METOAIB MPO(]IITAKTHUKH,
MO/IAHO TaKOK HOMEPHU EKCTPEHHX CITyKO0, 3a IKUMH MOKHA Telle(oHyBaTH
B pasi NepIImx CUMIITOMIB.

JIns e(peKTUBHOTO KOMYHIKAIlIMHOTO BIUIMBY Oy/b-fKa COLIAIBHO
3Hauymia 1H(opMalis MOBMHHA CTBOPIOBATU SICKPaBl Ta 3pO3yMUIl A
aynuTopii 00pas3u, MOCIYyroBYBaTUCS OJU3BKOI JUisi HET MOBOW. Tomy
KOMYHIKaTHUBHA cTpaTeris (opMyBaHHS €MOI[IHHOTO HACTPOIO aIlelioe 0
eMOIlI ajpecaTra 1 30piEHTOBAHA HAa BCTAHOBJICHHS TIEBHUX acoINaIlin
MEePEeBaXKHO 3a JOMOMOTO Bizyanizalli iHdopmarrii. HaiiGimbie 300pakeHb
BUKOPUCTAHO B  MaTepiajax Mpo MOpoduIaKTHKy  KOPOHaBIpYCYy
B aHTJIIUCHKIN peKIaMi.

L{iHHICHO-30pIEHTOBAHA CTpaTerisi 3 EeMOLIWHUMH €JIEeMEHTaMHU
npuTaMaHHa M YyKpaiHCbKUM MaTepianam, MiAroToBieHuM LleHTpom
rPOMaJICLKOTO 37I0pPOB’Sl, Y AKHUX 3a J0NMOMOrow iHdorpadiku mnojgaHo
1H(opMallio PO NUIAXU NEepelaBaHHs BipyCy, HAsIBHICTh BaKIIMHU, MEPIII
CUMIOTOMH TOWIO. Takox 3a cnpussHHsA ToBapuctBa YepBoHoro Xpecra
Ykpainu OyJo CTBOPEHO aHIMAIIMHUA POJIMK, y SIKOMY 3a JOIIOMOTO
TEXHOJIOTIM CKpalOIHTy pO3MOBiAAIOTh MPO T€, SK 3HU3UTU PHU3UK
1H(1KYyBaHHS HOBUM TUIIOM KOPOHABIPYCY 1 SKUX MPOCTHX MPaBUJI BaAPTO
JOTPUMYBATHCS TIPU IbOMY. Bimomo, mo ckpailOiHr (Bix aHri. scribe —
HAaKUJaTH €CKi3W) — II€ HOBITHS TEXHIKa, MPHU SIKIM 3aKaJIpOBUM TEKCT
UTIOCTPYETHCS «HA JIbOTY» MaJlFOHKaMU Ha OUTii Jouii (apKyii namnepy).
Taka TEXHOJNOTIS 30pIEHTOBAaHA HAa YSABY PELUITIEHTA U YMOXJIUBIIIOE
PO3MOBICTH MPO CKIJIAJIHI peUl MPOCTO Ta JOCTYITHO, IepeaaTH iH(OpMaIIiio

142



3a JIONIOMOIrOI  3pO3yMinuX o0pa3iB 13 3aly4eHHSM OJIHOYACHO
BI3yaJIbHOTO ¥ aKyCTHYHOTO KaHajiB KomyHikallii [3]. 3BuuaiiHO, y BCIX
MPOAHANII30BAaHUX 3pa3Kax BUKOPUCTAHO 3aKJIWYHY CTpaTerito, ska
CIpsIMOBaHA Ha KOHKPETHE BUKOHAHHS MEBHOI Al — MUTH PYKH, YHUKATU
CKYITYEHB JIFOJIEH, BYACHO 3BEPTATUCSA 10 JIIKAPiB TOIIIO.

Orxe, y MaTepianax Opo MonepeikKeHHs MOIIUPEHHST KOPOHaBIpycC-
HO1 1H(EKIl y CBITI NepeBakaroTh apryMEHTOBaHA, LIHHICHO-30PIEHTO-
BaHa, 3aKJIMYHA CTpATErii Ta cTpaTeria (opMyBaHHS €MOILIIITHOTO HACTPOIO.
[luTaHHs BAKOPUCTAHHSI KOMYHIKATUBHUX CTPATET1Hl y COIllalbHIN peKiiami
HUHI HaOyBae OCOOJMBOI AaKTYaJlbHOCTI Ta TOTpPeOye OKIIaJHOTO
CTYIIIOBaHHs, IO 1 CTaHe MPEAMETOM HAIIMX HACTYIMHUX HayKOBHX
PO3BIJIOK.
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THHOBALIMHI HAIPSIMKH JISAJIBHOCTI
Y COEPI TYPUZMY

Koxyxiscbka P. b.
K.€.H., JOLICHT
Vmancokuii Hayionanehuii yrisepcumem cadienuymea, Yxpaina

[HHOBAIlIiHE PO3YMIHHS BUKOPUCTAHHS JIOTICTUYHOTO IIJIXOIy B
TYPUCTHUYHIN MISUTLHOCTI CIPHsi€ TOTATBHIN JIOTiCTHU3AIlll HOBOT €KOHOMIKH,
mo, OE3CyMHIBHO, Ja€ MYJbTUIUTIKATUBHUM edekT 1 3abesreuye
HEYXWJIbHE €KOHOMIYHE 3POCTaHHS YKpaiHU. 3Ba)Kaloud Ha MPUCKOPEHUU
PO3BUTOK TPOLIECIB E€KOHOMIYHOI IHTErpallii, CTpaTeriyHUMHU CTaloTh
NUTAHHS II0J0 30€peKEHHS TMO3UTUBHOI €KOJIOTIYHO1 cutyarli. [lpu
bOMY, CJiJ TaMm’siTaTd, M0 OyJb-siIKa JISJIBHICTh TOCHOJAPIOI0YUX
cy0’€ekTiB, 30kpeMa y cdepi TypuCTUYHOI TISIIBHOCTI, TICHO TOB’s3aHa 13
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JOTICTUYHUMHU TpoliecaMd. EKOJOriYHMM MmiAXig J0 TOCHOAapChKOi
TUSTBHOCTI € BAXJIMBOK YMOBOKO JJISI CTIMKOTO PO3BUTKY CBITOBOI
E€KOHOMIKH.

3a cydyacHMX YMOB BeJCHHsA Oi3HeCy, B1JIOYBA€ThCA TIOMITHE
MOCWJICHHSI HETaTUBHOIO BIUIMBY JIIOJIMHU HABKOJIMIIHE CEPEIOBUIIIE, SIKE
OOyMOBJIEHE 3POCTAHHSIM MacIITady E€KOHOMIYHOI [ISSIbHOCTI MiAIpH-
emcTB cepu Typusmy. Cepen (akTopiB, 110 HEraTUBHO BIUIMBAIOTh HA
3arajilbHANA CTaH HaBKOJHWIITHBOTO CEPEIOBUINA CIiJI BUOKPEMUTHU: 3a0Py/I-
HEHHSI TTOBEPXHEBUX 1 MIA3€MHUX BOJ; 3a0pyJHEHHS IPYHTIB MPOMUCIIO-
BUMH BHKHJAMU 1 TMOOYTOBUMHU BIJIXOJaMH; CKOPOYEHHS O10JIOTTUHOTO
PI3HOMAHITTS KUBHX 1CTOT TOIIIO.

Jlorictuka, 0e€3 $KOi HEMOXJUBO YSIBUTH TYPUCTHUUHY Tally3b,
NOB’si3aHa 13 BUKOPUCTAHHSAM TPAHCIOPTHUX TIOTOKIB y 3B’S3KYy 13
MEPEBE3CHHSIM TYPHUCTIB TOILO, IO ampiopl € BUJOM AiSUILHOCTI, SKi
3a0pyIHIOIOTh HABKOJMWINHE cepenoBuile. OCHOBHUMH HaNpsSIMKaMU
PO3BUTKY €KOJIOTICTUYHOI JIISUIbHOCTI B TYPU3MI €:

— BUAUIEHHA (QYHKIIOHAIBHUX cdep Oi3Hecy, /e 3acTOCYyBaHHS
MPUHIIMIIB €KOJIOTIYHOI JOTICTUKH € €KOHOMIYHO JOIIILHUM;

— BU3HAYECHHS METOIIB 1 MOJENeH Teopli JOTICTHKH, 10 SKHX
MO>KJIMBO BIPOBAJI)KYBAaTH €KOJIOT1UHI MAPAMETPH;

— po3podOKa peKOMeHaI i 1010 OLIIHKH €KOHOMIYHO1
€(EeKTUBHOCTI BIJ ONTUMI3AIIMHUX PIIIEHh HAa OCHOBI MPHUHIIMIIIB
€KOJIOTIYHO]I JIOTICTHKH;

— po3poOKa MPOMO3UIIH 00 BIOCKOHAJIEHHS 3aKOHOJaB40i 0azu
YkpaiHu B TYpUCTUYHIA Tally3l 3 ypaxXyBaHHSIM BHUMOI OXOPOHH
HABKOJIUIITHBOTO CEPEIOBUIIA Ta €KOJIOTTYHOI OE3MEKH.

OpnHak O1UTBIIICTE MPOOJIEM IIOJI0 peatizallii 3a3HaueHUX HapsIMKIB
1 TPUHLMINB BUXOJUTH 3 TOrO, IO ICHYIOUE «IIPUPOJTOOXOPOHHEN
3aKOHOJABCTBO BUTIJIHIIIE «OOIUTH», aHI BUKOHATHU. ToMY, MiABUIICHHS
€KOJIOTTYHOI OCBIYEHOCTI 1 CBIIOMOCTI € HeJocTaTHIM. BapTo 3abe3neuntu
CTUMYJIIOBAHHSI, SIK MIJMNPUEMIIIB TaK 1 TYpPUCTIB (BIAMOYUBAIOYUX), SIKE
YMOKJIUBUTh OOTPYHTYBaHHS €KOHOMIYHHMX 3a0IIaJKEHb Ta CIPUATHME
OXOPOHI MPUPOJIHO-3AMOBITHOTO (POHTY KpPaiHU.

Ha manuii yac, 3aKkOHOAABCTBO y cdepli OXOPOHU HABKOIHUIIHHOTO
CEpe/IOBUINA, MPEACTABICHE BEIMKOI KUIBKICTIO JOKYMEHTIB: 3aKOH
VYkpainu Big 25.06.1991 p. Nel1264-XI1 «IIpo 0xopoHY HaBKOJHIIHBOTO
npupogHoro cepenosumia» [1], 3akon VYkpainu Big 05.03.1998 p.
No 187/98-BP  «lIlpo Bigxomm» [2], 3akon VYkpainu Big 09.02.95 p.
No 46/95-BP «Ilpo ekosoriuyny exkcnepTusy» [3], IHIIMMUA HOPMATUBHUMU
aKTaMu MPE3UJICHTa, YpsiAy, MIHICTEPCTB, BIJOMCTB YKpaiHU Ta aKTaMH
OpraHiB MiCIIEBOTO CAaMOBPSITyBaHHS.

144



Cninyroua nmpoOjeMa moJiirae B TOMY 1110, Ha >XKaJib, B JaHUW yac,
OCHOBHa yBara Biaau 1 (axiBIliB y BHUPIMICHHI MPoOJeM MOB’s3aHUX 31
30€epeKEHHSIM HABKOJUIIHBOTO CEPEAOBUINA NPUAUIAETHCS PA30BUM
3axo/am, SIKi anpiopi, € HEBUTIJHUMHU 1 JOPOTOBAPTICHUMH, 1 B KpalIOMy
BUIIAJIKY JIUIIIE BUIIPABIISAIOTH MOMUJIKA MUHYJIOTO. BCIO 1IF0 KOHCTPYKITiTO
MIITPUMY€ 1HEPTHICTh OIOPOKPATUYHOI CUCTEMH, SIKa TajJbMYy€ CIpPOOU
JOOTPAIIOBAaHHA HOPMATHBHUX aKTIB, 10 CHPUSIIOTH BIPOBAIHKEHHIO Ta
PO3BUTKY 1HHOBAIIIMTHUX TEXHOJIOT1H B chepl eKOJIOTTIi.

AHan3ylo4M J0CBIJI €BPONEHCHKUX KpaiH, MOKHA 3 YIEBHEHICTIO
CKa3aTH, 110 BIPOBAKEHHS I1HHOBAIIMHUX, E€KOJOIrIYHO O€3MeYHuX
MPOILIECIB AISUIBHOCTI, € aKTyaJIbHUM HAMPSIMKOM y PO3BUTKY TYPHUCTHYHOI
nectuHari. ToMy, 3acTOCyBaHHS TIPUHIIMIIIB €KOJOTIYHOI JIOTICTUKHU
JOTIOMOXKE TYPUCTUYHUM  IMAMPUEMCTBAM TIEPETBOPUTH  JIOTICTUYHY
CUCTEMY B €KOJIOTIYHO O€3NeYHUI IpoLec.

Ekosnoriyna opieHTallisi JIOTICTUKU B TYpU3MI SIK HAyKH, Ta ii Mpak-
TUYHOTO iHCTpYMeHTapiIO CTPUATUME JOMOBHEHHIO Ta PO3BUTKY JaHOI
rainy3i. Pa3oM 3 TuM, clliJl 3Be€pHYTH yBary Ha HEOOXIJIHICTb I1JBUILECHHS
3arajbHOl €KOJIOTIYHOI lHq)OpMOBaHOCTl OCBIYEHOCTI 1 BiJMOBITATBHOCTI
MEHE/KMEHTY MiAMPUEMCTB 1 OpraHi3ailiid, mo Oe3yMOBHO Ha IOYaTKO-
BOMY €Talll 3a)kaja€ JOJAaTKOBUX BHUTpAT, MEpIl 3a BCE SAK BiA
MIMPUEMCTBA, TaK 1 HA Jep>KaBHOMY PiBHI.

Takox, ciij 10aaTy, 10 MiABUIIEHHS KOHKYPEHTHOI CIIPOMOXHOCTI
TYPUCTHYHHUX TIATNPUEMCTB, JTOCATAaTUMETHCA 3a PAXyHOK 3HIDKEHHS
coOIBapTOCTI HaJgaBaHMX nociayr. Tomy, ciif (iHaHCyBaTH pPO3pPOOKY
TEXHOJIOTIYHMX I1HHOBALlIMHUX pIllIeHb, IO 3HWKYIOTh 3arajbHy
co01BapTICTh €KOJIOTIYHUX 3aXOIB 1 MIPH I[bOMY MIIBUINYIOTH 1X IIHHICTD.
{1 nominmmeHHd AaayTh 3MOTY TYPUCTHYHUM MIJNPUEMCTBAM OUIBII
IPOJYKTUBHO  BUKOPHUCTOBYBATH IIHPOKHK  CIEKTp  MaTepialbHUX
pecypciB. Takum umHOM, OyayTh KOMIIEHCOBAaHI BUTpaTH, MOB’s3aHl 3i
3MEHIIIEHHSIM BIUTMBY Ha HABKOJIUIIIHE CEPETOBHUIIIE.

CnucoK BUKOPUCTAHMX JIKepeJT
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MamnidectoM Ha3MBAIOTh MPAKTUYHUN IHCTPYMEHT PEKJIAMH, SIKUM
BUKOPUCTOBYETHCS JIJISI 3MIITHEHHS TTO3UIIIOHYBaHHSI OpPEH/y Y CB1JIOMOCTI
CIOKMBa4a 3a JIOMOMOTOI0 HETPUBIAIbHOI (OPMHU Ta MOTHBAIIAHOTO
nocwty. He3Bakaroun Ha MOMYJSIPHICTh BOTO THCTPYMEHTY 3aKOPIAOHOM
Ta PO3IMOBCIOIKEHOCTI cepell KpeaTUBIB Ha YKPATHCHKOMY PUHKY pEKJIaMH,
NOHATTS OpeHA-MaHI(ecTy 3aNMIIAETHCS HEAOCHIKEHUM Y HAayKOBOMY
noui. Ils mpoGieMa mpu3BOAUTE 10 HU3LKOTO PIBHS 0013HAHOCTI MOJIOJUX
CIeIIaJICTIB Ta HEMOXJIMBOCTI  JOCHIJKEHHS  Horo  (hakTHU4HOI
€()eKTUBHOCTI y MOPIBHSHHI 3 IHIIUMHU IHCTPYMEHTaMU PEKIIAMHU.

3a3BHUuail MOHATTS «MaHI(peCT» acoIiIOTh 3 JeKJIapallisMi MapTii,
CYCHUIBHUX OpTaHi3aliil 4 rpyn Jrojeil, Maloud Ha yBa3l JOKYMEHT, IO
3aCBIIUY€E MPUHIUIN iX TisUIbHOCTI («MaHiecT KOMYyHICTUYHOI mapTii»,
«Agile-manidecty, «Manidpect metamonepHizmMy»). HacrnpaBai moHSATTS
«vanidecty» 3HayHO Mmupmie. Tak «ManipecT» (3 nar. manifesto —
BUKJIMK) MO’K€ O3HAUaTH €CTETUYHY JeKJIapallilo, marepiaji, mnporpamy
Tonjo. B miii poOoTi mig MaHIPECcTOM MA€E€ThCis HA yBa3l IHCTPYMEHT
PEKJIaMHOTO KpEaTUBY, 3a JIONMOMOIOK SIKOTO BHUCJIOBIIIOETHCS CTABIICHHS
OpeHy 10 TIeBHOTO MUTaHHS. [3, c.132-134]

KpeatuBna dopma manidecty mondrae y BHKOPHCTaHHI iAeH, 10
UOyTh y po3pi3 [0 3arajibHUX TEHACHIIA Ta mpaBwi. bigeie TOTO,
JIOCBIJTYCHI PEKJIaMICTH BITUyBalOTh CYCIIJIbHE BUCHaKCHHS BiJI IMEBHOI
171e1 Ta Maibke paJuKaJibHO W PEBOJIIOIIMHO 3amepeuyroTh il B peKJami.
Came TOMy Takl POJUKH MPUBEPTAIOTh OUIbIIE yBaru CIOXHWBA4IB Ta
MalTh TMOTYXKHUW MoTuBaliiiHui nocun. Tak y 2016 poimi Openp
npaibHOro mnopomky «Persily poOuTe 3amyck NOTYXHOI pPEKJIaMHOI
kammanii «Dirt is good». BoHa cyTTeBo Bizpi3HsIacs Bif pekiiaM 1HIIUX
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NpajdbHUX TMOPOIIKIB, SIKI JOBOAWIM MaMaM BaXJIUBICTh YHUCTOTH Ta
JOTJSIHYTOCT1 onAary aiTeil. «Persil» MOpiBHIOE KUTTS CydyacHHUX IITEH 3
OyInHSMH B’SI3HIB, TOBOPUTH MPO TE€, IO «CTEPUIbHE» JUTHHCTBO HE €
HOPMOIO.

Ak Bxe Oyno ckazaHO paHilie, MaHI(PECTH BUKOPUCTOBYIOTHCS JJISI
3MII[HEHHS MTO3UIIIOHYBAaHHS OpEHly Y CBIIOMOCTI criokuBayva. Lleit Te3uc
nepeadavae Takl MPUHUUINA Y CTBOPEHHI MaHI(ECTIB: BIANOBIIHICTH
CTpaTerii MO3UI[IOHYBaHHS, HAasBHICTh 3B 43Ky MIX OpEHJIOM Ta BHUKJIA-
JIEHUM BUKIHUKOM Yy MaHidecTi (crnocid, SKuM OpeHJ] MOXKE JOMOMOITH Y
BUpiieHH1 npobiemu). Kpim Toro, MaHigecT y pekiaami Ma€ MICTUTH OAHY
YITKYy 17Ief0, IIHHICTh a00 TO3HWINI0 IOJ0 IEBHOTO MHUTAaHHS, a He 1X
nepesik, K, Hanpukiaa, y OpeHa-0yky 3 miHHOCTAMH KoMiaHii. [Ipuxia-
JIOM JIOPEYHOTO Ta TOCHIJOBHOIO BUKOPHUCTAaHHS OpeHA-MaHIPECTIB Yy
pekiiami € OpeHa KpociBOk Ta crnopTuBHOro onsiry «Nike». Jlocuthb
NOTY>KHO Oyyia BHUKOpHUCTaHa 1€ (EeMIHI3MYy Ta KIHOYOI CHIH
(mixHapoaHa pekiaama «Dream Craizier» ado TapreToBaHa Ha POCIACHKUMA
puHok «What are girls made of» ta Ha OnusbkocxigHuii «What they will
say about you?»).

MamnidecT Takox nepeadayac MOTUBALIMHIN MTOCUJ Y BUKOPHUCTaHHI
CBO€i MO3uIlii, JesKy aritaniiiany ¢opmy. Came TOMy HOTO YacTo
BUKOPUCTOBYIOTh Y POJIMKAaX 3 COLIAIBHUM MIATEKCTOM (peKimMamMa MpOoTH
OyJIIHTYy, CEKCH3MY, pPacu3My TOIIO0), IO JIOCUTh SICKPAaBO 300pa’K€HO Yy
BUINE 3rajJlaHux Tpukiaagax. Tak 3rigHo 1o gociimkeHHs Edelman Trust
Barometer 2020, 64% cnoxuBadiB O4YIKYIOTh BiJI OpEHAIB CTIHKOI
comanbHOi mo3uilii. Ha mpotuBary B cepenHbOMY pIBEHb IOBIPH 0
HallloOHATBPHUX OpeHiB BrmaB Ha 2-3%. [lomiOHa cTaTHCTUKA MTOSCHIOETHCS
HE TIOCJIIIOBHICTIO OpPEH/IIB 11010 BEJICHHS KOMYHIKAIIHHOI MOJITUKH a0o
BIJICYTHICTIO Bi1acHO1 mo3uilii. [1, c. 29, 48]

Kpim TOro, BaxIMBOIO CKJIQJOBOIK YCHINIHOTO MaHipecTty €
BIJIMOBIJIHICTh  1HPOPMAIIHHOMY TMOJIO0 CHOXHBAYiB, 1X OCHOBHUM
O0onmboBUM TOukaM. Haiikpaie maHipecTu cnpuiMaroTbCsi ocobamu, siKi
CXWIbHI «HTH MOPOTU TEUil» Ta CTBEP/KYBaTH CBOKO 1HJIUBITYalbHICTb.
Taka peknama mnependayae BUKOPUCTAHHS EMOIIIWHUX MOTHBIB CIIO-
xwuBauiB. Hanpuknan, y 2019 poi kpearuBHe arenTcTBo Banda ctBopuio
opena-manidect s «Borjomi», y sKiii HaIUXHYJIO JIHOJIEH TOKa3yBaTu
CBIM XapakTep, a He xoBaTu ioro. I[lo3urioHyBaHHs camoi BOJU
MepeHecyiiocs 3 palloHAIbHUX CKIanoBuXx («Borjomi» acoiitoerbest 3
JIKYBaJIbHUMH BOJIaMH) 710 eMoliitHux («Boja 3 xapaktepom s JiroaeH 3
xapaktepom»). [IpoTe BapTo mam’siTaTu, 0 TaKUl HArOJIOC HA ayJUTOPIi y
peKyiamMi JIOUUIBHO BHUKOPUCTOBYBATH JijiepaM pHUHKY a00 3a YMOBHU
«IPECTHKHOCTI OpeHny. [2, c. 130]
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Bbpena-manidectu sik OKpeMuid KaHp BUOKPEMHUBCS BIJIHOCHO HE TaK
JTABHO, TOMY HEMOXJIUBO BIJCIIAKYBAaTH PIK HOTO «HApo KeHHsD». [IpoTe
Braimi mpukiaagu Tpamsaauca me g0 2000-x pokiB. Tak razera «The
Independent» Bumyctuia B 1998 poii BiJIeo-posiuK IO TeaeOadeHHIO,
OCHOBHHMI TMOCHJ SIKOTO TOJISITaB y TOMY, II0 HE BapTO JOTPUMYBATHUCA
yCcix mpaBui. ['oloc y pekigaMi MPOBOKATUBHO 3a00pPOHSB JIIOOUTH,
iakatd 4 HaBiTh nuxaTtu (1 yutatu «The Independent»), mporte repoi
poIMKa poOMIN HaBIIAKHU.

bpenn-manigectn Ha yKpaiHCBKOMY PHHKY pEKJIaMH BXE JTaBHO
BUKOPUCTOBYIOTHCSl ISl SICKPABOTO TPOCYBaHHS B pekiami. 30Kpema,
KpeaTHBHI KOMIpaUTepChKl MPUKIAAN MOKHA 3HAWTU cepell POOIT TaKuX
areHTcTB, AK Banda, Saachi&Saachi, Adventa LOWE Ttomo. IlomiGHi
POJIUKU Ta KpEeaTHUBU MOXKHA 3YCTPITH B IMO3UIIIOHYBAHHI SIK MAaCOBUX Ta
BioMux OpeHaiB («MopmuHcbka», «AXE»), Tak 1 g MEHII
po3moBcro/KeHnX («brabrabray).

Takum unHOM, MaHI(eCTH — 1€ JI€BUH IHCTPYMEHT NPOCYBAHHS
6peHLy, IO BHKOPHCTOBYETHCS JUIS YKPIIUICHHS MO3MIiOHYBaHHS. Moro
MONYJISIPHICTh y PEeKJIaMi € BUIIPaBIaHOIO uepe3 ePeKTHUBHE 3aI0BOJICHHS
noTped Ta OYIKyBaHHb CIIOKMBAYiB IIOA0 OpEHIB, BHKOPHUCTAHHS
CydacHUX TEHACHIIM Ta 1HGOPIPHUBOIIB, HETpUBIATBbHOI (Qopmu Ta
BJIYYHOT'O MOTHBAIITHOTO TTOCHITY.
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PR-cTpareris — 1ie cTpykTypoBaHi 1ii, COpsMOBaHI Ha MPOCYBaHHS
POCKTY/TIPOAYKTY/KOMITaHIT HA PHUHKY HUIIXOM pPOOOTH 13 MLIHOBOIO
aynutopieto. lle neBHU miaH KOMYHIKAIIMHOI B3a€MO/Ili, CIIOCIO yIipaB-
JIHHST TPOMAJICBKOI0 JIYMKOI 3a JIOIIOMOrOI0 BHUKOPUCTAHHS 1HQOp-
MaIlifHAX PECypCiB. 3aTUIIAEThCS aKTyaJbHUM BH3HAYEHHS, 3aIPOITOHO-
BaHe AMEPUKAHCHKUM TOBapPUCTBOM 31 3B’SI3KIB 3 TpoMaachKicTio (PRSA):
«3B’A3KH 3 TPOMAJCHKICTIO — II€ CTPATETIYHUMN MPOolleC KOMYHIKaIii, SKAN
Oyllye B3aEMOBHUTIJIHI BIJHOCHHM MIDK OpraHizalisMd Ta I1XHBOIO
rpomMajicbKicTIo» [1].

SAkicHO crutaHoBaHa Ta MPodeciiftHO po3pobIieHa CTpATeTis 103BOJISE
eeKTUBHO JocsraTd ToJioBHUX 1iielt PR, chnpuse mnoOymoBi Ta
MIITPUMAHHIO IMIJKY YCTaHOBH, (POPMYBAHHIO PEITyTAIIMHUX JTUBI1JEH/IIB,
IPOCYBAaHHIO OpeHAy, MOIILHOMY BUKOPHUCTAHHIO PEKIAMHUX PECYPCIB.
E(i)eKTHBHa PR-ctpareris 0HTHMi3ye W BUTpAaTH MapKETHUHTOBOI KOMIIaHIi,
OCKLTbKM 3aBlaHHsS PR 1 MapkeTHHry B ymoBax dopMyBaHHS iH(Op-
MAI[HOTO CYCIIiIBCTBA Jie/alli YaCTillle MepeIiTalOThCs i BUABISIOTCS
B32€EMO3aJICKHUMU, TIOTPU OYEBUIHI1 BIJIMIHHOCTI B IIUISIX 1 METOJIaX.

PR-cTpareris — 11e 4iTKHil TUIaH A1 y paMKaX KOHKPETHOTO MTPOEKTY;
11e e(QEeKTUBHUM KOMYHIKAIIMHUN 1HCTpYMEHT A1 BTIIeHHsT PR-koH1emnii.
PR-cTpaTeris Bu3Havae HampsMU AISUIBHOCTI Ta MEXaHI3MU peatizallii
KOHKPETHUX 3aBJaHb MpoeKTy. CTpaTeris OXOIUIIE TakKi 00O0B’S3KOBI
CKJIQJIHUKHU [2]:

o AHaJII3 TTIOTOYHOI CUTYyaIlii;

o 11711 TA 3aBJaHHS Ha TIEBHUM Mepioj (CTpaTErivyHi 1 TAKTUYHI);

o TOTIEPEAHE AOCHIKEHHS Ta IIOCTIMHUM MOHITOPUHT IUIHOBOI
ayJuTopIi,

+ OCHOBHI HaIpsIMU PyXY;

« 4iTKl Tpadiku podotu — PR-mmanm, po3poOieHi BIAMNOBIAHO H0
MEXaHI3MIB peaiizaiii 3arajlbHOi cTpaterii. PR-mimanu nependavaroTh
BU3HAYCHI AITOPUTMHU Jiil Y IEBHUX YaCOBUX PaMKaXx.
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[{inboBa ayauTopis MoOXe OyTH BHYTPIIIHBOIO Ta 30BHIIIHBOIO.
PR-cTpareris mae BcTaHOBJIEHMM TepMiH (Bi 6 MICSIIB), IKUWA € OMNTH-
MaJIbHUM ISl TOCSTHEHHS KOHKPETHHMX IIeH; rpadik poOIT 1 3aXO0/iB;
YITKO CIUTaHOBaHMM OromxeT. CkiIagaHHSM CTpaTterii Ta ympaBIiHHAM ii
peanizamiero 3aiimMaeTbcs PR-Bigain ycraHoBu abo0 ayTCOpPCHUHIOBa
KOMIIaHI1s.

OkpiM momepeNHIX [OCHIKeHb PHHKY Ta aHajli3dy CHTYallii,
BUBYEHHS TOTPeO 1 OakaHb IIILOBOI ayautopii, PR-cTpaTeris nmoBuHHa
TaKOX Hepez[6aanI/I MOCTINHUN MOHiTopHHr TNOTOYHOTO CTaHYy CIpaB 1
aHaJ3 KOHKYPEHTIB, OLIHKY PU3UKIB 1 CHCTEMY OILIIHIOBAHHS pCBYJII)TaTlB

BaxnuBo BpaxoByBaTM MIBUJAKOIUIMHHI PR-Tpenam, anamiz 1
pO3yMiHHs SKHX 30UIBIIYE IIAHCH YCIiXy KammaHii. PauionanbHe BHKO-
pHCTaHHSA PISHOMAHITHHX JIOCTYIHHX IHCTPYMEHTIB CHIpUsi€ LIBUJIKIN
amanTaili kKammnanii Ao cutyamii. Jlo cranmapTHux iHCTpyMeHTiB PR
HaJeXkaTh TenebadeHHs, pajiio, CIUIAaHOBaHI 3aX0/IH, OJIaroIHICTh TOIIO.
VYTiM, TOCTIHHO 3pocTaroua KOHKYPEHIIisl 3MYIITY€ BJABATUCS JI0 BCE OIBIIT
HECTAHJAPTHUX 1 OpPUTIHAIBHUX MeTOoJIB PR-kammnaniii Ta HOBUX (opm
B3a€EMO/III 3 ayJAMTOPIE0, TaKUX SIK pi3HI Buau npuxoBaHoro PR [3]. 3a
YCHIITHUMU KpeaTUBHUMH PR-kammnaHisiMu 3aBXAM CTOITh IPOJyMaHa 10
neTajgen cTpareris.

VY cyyacHuX yMoOBaxX KOHKYPEHIlIS Ha PHUHKY OCBITHIX TIOCIYT
3YMOBIIIOE OCOOJIMBY POJb KOMYHIKALli 3 MIATPUMAHHS IMIJIKY YHIBEp-
CUTETy Ta MNpocyBaHHs Horo Openay. CucremMHa AiSUIBHICTD y ILBOMY
HaIpsiMi MMOBUHHA CIIHMPATUCS HA MPOAYMAaHY, HAyKOBO OOIPYHTOBaHY Ta
MpaKkTUYHO 30pieHTOBaHy PR-cTpaTerito po3BUTKY YHIBEPCUTETY.

Mu Bupimmiu pospooutu PR-ctparterito ays omHoro 3 Haiicydac-
HIIIKUX YHIBEPCUTETIB YKpaiHu — KUIBCHKOTO HaI[lOHATBLHOTO TOPTo-
BEJIbHO-€KOHOMIYHOTrO yHiBepcutety. [lepin 3a Bce MM MaeMO ITpoaHaIi3y-
BaTHU CWIbHI Ta CcJIa0Ki CTOpPOHM O0’€KTa, ISl SIKOTO PO3pPOOIISIEMO
PR-cTparerito, — To6TO 3miiicaut SWOT-anani3; npoect PEST-ananis,
Jie TMOTPIOHO TMpoaHaNi3yBaTH TMOJITUYHI, €KOHOMIYHI, COLIAJIbHO-KYJIb-
TypHI Ta TEXHOJIOT14H1 (haKTOPH.

He MeHII BaxkJIMBO MJI3HATUCh MO3HWIIlI YHIBEPCUTETY B Mejia Ta
TIOPIBHATH 3 HAHONMMKYMMH HAIIMMHU KOHKYPEHTAMHU, BU3HAYUTH CHUJIBHI T
c;1a0K1 CTOPOHU Ha TJI1 3araJibHOI cUTyallli y cepl BUILIOT OCBITH.

Hactynuuii eran — Ai3HaTUCh BCE MPO HAIy IUIBOBY ayJAUTOPIIO Ta
CKJIACTH JCTAIIbHUI MOPTPET, A€ 3adiKCyBaTH BCl BaXJIHUBI (aKTOpH, SIKI B
NOoJANbIIOMY  JIOIOMOXYTh HaM Yy TMPOCYBaHHI IMIJDKY  HAIIOTO

YHIBEPCUTETY.

Buznauntu wnim PR-ctpaterii — oaHe 3 NpPIOPUTETHUX HAIIUX
3aB/iaHb. Jl0 HUX HaJeXaTh:

1. Po3mmpeHnns KOMYHIKaIIHHUX HaIpsIMIB JUSTTBHOCTI
YHIBEpCUTETY.
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2. Iliggumenns penytamiiaux auBiaeHaie KHTEY cepen yniBep-
CUTETIB HaIIO1 KpaiHu.

3. ®opMyBaHHSI €KCIIEPTHOI MyMKH TPO YHIBEPCUTET Yy MeHiiHIN
TUTOIIMHI.

KpeatuB Ta po3ymiHHS TOro, JJIsi YOro MU OyayeMO CTpaTerito, —
3arnopyka ycmixy.

Buznauutun 3MI s ctBopeHHs 1maliicuTi Ta €()EKTHUBHI METOJIH
CHIBIIpalll 3 HUMU € OJHUM 13 3aBAaHb PR-cTparerii. BaxxnuBo po3ymirtu,
KWW pe3yJabTaT MM XO0Ue€MO OTpuMaTH Ta 3 sskumu 3MI mist uporo Oyaemo
CHIBIIPAIOBATH.

3aBepuiadbHUM eTanoM po3poOku PR-cTpaterii BuUcTymae oOlliHKa
YCHIIIHOCTI peajizaiii MOCTaBJICHUX 3aBllaHb, KIIbKICHUX Ta SIKICHUX
MOKAa3HUKIB €()eKTUBHOCTI.
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Tpancdopmaliii cydacHOro CycniJibcTBa B LIM(PPOBE CEPEIOBUILE HA
ChOTOJIHI TIOCIJIal0Th YK HaMIepiie Miclie B yciX cdepax CycHiIbHOTO
xuTTsA. CydacHl YCTaHOBHM Ta 3akjaau pi3HOI (POPMHU BIACHOCTI OIIKY-
IOThCSI TUM, 11100 IKOMOTa IIUIHHIIIE OTOYUTH CIIOXKHBava YBarow 1 HaJlaTu
HE TUIBKHM KUIBKICHY, a SIKICHY 1H(OpMaIlito, CIPSIMOBAHY Ha KOHKPETHY
oco0y (mimpoBy rpymy). Came Taki peamnii CHOPHUSIOTh TIPYHTOBHOMY
NiIX0oay J0 po3yMiHHs Ta 3HadueHHs SEO-ontumizaiiii B KOHTEKCTI
IPOCYBAHHS TOBApIB Ta MOCIYT.

B nepmy Hepry Maemo 3’sicyBatu, 1o SEO- -TIPOCYBAHHA — IIe
KOMILJIEKC METO/IIB, SIK1 HAIIJIEH] Ha MOKPAIEHHS MO3UINA BeO-pecypcy B
pesyibraTax OpraHiyHOI BHJAYl TMONIYKOBHUX CHCTEM 1 3aJlydeHHS
LIIJTBOBOTO MOIIYKOBOTO Tpadiky. Bin mnepenbayae gK BHYTPILIHIO
ontuMizaiiio (popMyBaHHS CTPYKTypH CailTy, BHKOHAHHS TEXHIYHHUX
PEKOMEH/1allii MOITYKOBOI CUCTEMH, BUIIPABJICHHS 0ariB TOIIO), 30BHIIIHIO
(KymiBJis AKICHUX TIOCWJIaHb Ta cTaTel y Onorax, hopymax 1 miarpopmax),
TaK 1 KOHTCHTHY(HAIlOBHEHHS CTOPIHOK BEO-pecypcy KOPHUCHOIO st
KOPHUCTYBaYiB iH(OPMAIlIEIO0 Ta 3pO3yMUTUMU TEMATUYHUMU TEKCTAMU IS
nomykoBux cuctem).SEO — 1ie He TOil MeTon NPOCYBaHHs Oi3Hecy, 3a
JIOTIOMOTOI0 SIKOTO JIOCSTal0Th PE3yibTaTy TYT 1 3apa3: 3a3BUuai, mod
no0auuTH PICT MO3UIIN CaTy MOTPIOHO 3adeKkaTu OJMM3bKO 3—4 MICSIB.
[IpoTe B MOBTrOCTPOKOBIH NEPCHEKTHBI BOHA MOXKE CTaTH THM «TBHH-
TUKOMY», SIKMM JO3BOJUTh OOIMTH KOHKYPEHTIB 3a PaxyHOK MOCTIHHOTO
NPUTOKY HOBHMX KIIE€HTIB. AJKe, 3aiiMarOuncCh PO3BUTKOM CBOTO BeO-
pecypcy BHU Oyjaere OXOIUTIOBATH OUIbIIE 3alMTIB 1 THM CaMHUM
30uTbITyBaTH  Tpadik MUIbOBOI aynutopii. «Peknama € mOTy>KHUM
1HCTPYMEHTOM KOHKYPEHTHOI 00pOThOU BUPOOHHMKIB (IPOJABIIIB) 3a yBary
1 TPOIIIl CIIOKUBAYiB TOBapy» [6, c. 19].

SEO € poBeCHUKOM MOITYKOBUX cucTeM. Sk Tuibku 3’ aBuBcs Google
Ta aHAJIOr", c(hopMyBalach HEOOXINHICTh SKOCh PAHXyBaTH CalTH Y
NOIIYKOBIM BUAayl. 3 TOro yacy Oarato BOAM CIUIMBIIO, 1HKOJM 3aB’A3Y-
BaJIUCS CYIEPEYKH CTOCOBHO aKTYyaJbHOCTI CIIOCOOIB Ta ONTHUMI3aIlii B
nimomy, ajge SEO mo chboromni He 37ae mo3uilid. HaBmakm: mMeromauka 3
KOXXHAM POKOM BJOCKOHATIOETHCSA, SIK 1 aJTOPUTMHU TPOBIIHHUX TOITY-
KOBHX CHCTEM, TOX MiJ MOLIYKOBUX POOOTIB CTAa€BCE BaXue€ MiAJIAILTY-
Batucs. Hampuxman, B 90-ux pokxax SEO-ontumizamiss Oyna B
YKAJIOT1IHOMY CTaHl: XTO BUKOPUCTOBYBAB OUIBIIE KIFOYOBUX KOMOIHAIIIH,
K1 HaBITh HE BIIMIHIOBAJIMCS, TOM 1 BijjoOpakaBcs BUlle Y Bujiadi. B Tomi
criucky OyB cymunbHUN crmam. Ili3Himme Hacrajia epa IMOCHJIaHb: KOHKY-
pEeHTHY OOpOTHLOY BUTpaBaB TOM, XTO 3aKyMOBYBaB iX B OUIBIIIN KITHKOCTI.
«HYuM OuIbIIE TEKCTIB (JIOKYMEHTIB) MOCUJIAETHCS HA TEKCT (IOKYMEHT),
THUM OUIBII BiH aBTOPUTETHUHN B OYaX MOUIYKOBUX CHUCTEM, a 3HAYUTh, MA€
BEJMKI IIAaHCU paH)XXyBaTUCS BHINE IHIIMX B pe3yjibTaTax IMOIIYKOBOI
BHAAYI» [2, c. 8].
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3BakarouM Ha cydacHl TpaHcdopmMallii, PO3BUTOK BIPTYyaTbHOIO
IIPOCTOPY, MOBCIOAHY ADKHUTATI3AIII0, MAEMO CIPSIMYBAaTH CBIM TOTJISIA HA
TeHEepaIo SKICHOTO, YHIKaJbHOTO KOHTEHTY, CTBOPEHHS CaWTy 3i
3pYYHOIO Ta TPAMOTHOIO CTPYKTYPOIO, pO3pOOKY KpPEaTUBHOTO JAM3alHHY Ta
3HaHHA B MapkeTuHry. € Omu3zbko 1000 xpuTepiiB, 3a SKMMHU IOIITYKOBI
poOOTH OLIHIOTH CalWTh. B Ham yac moTpiOHO MOCTIMHO CIIJKYBAaTH 3a
3MiHaMH B aJICOPUTMaX Ta OHOBJICHHSIX, sIKI BUITYCKa€ MOITYKOBAa CUCTEMA 1
BIPOBA/IKYBAaTU TPEH]IH, 5Kl MOTPeOyr0Th KopucTyBaul. [1[o 11e o3Havae?
[TonrykoBi cucTemMu CTany OUIbII BUOATJIMBUMU Ta Kpallle pO3yMIilOTh CYTh
CTOpPIHKM Ta LIOTOo caiiTy. Ilo3ask Ha BepiMHI BHJa4yl PO3MIIIYIOTHCS
JTIHACHO SIKICHI, pEJICBaHTHI, KOPUCHI CaWTHU, KOPHUCTYBadi JTOBIPSIOTH
pamxyBaHHIO Bl (Google Ta 1HIIMX MONIYKOBUX cucTteM. FO3epu oxoue
NEePEeXOATh MO 3aMPONOHOBAHUM MOCHIIaHHIM. Lle ronoBHUI cTUMYIT 1Is
KOMITaHii mpoOuBaTtucs 10 Tomy. OcoOMrMBO BaxIMBO OyTH B TOII JIA
IHTEpHET-Mara3uHiB, TOMY 110 KOPUCTYyBa4d He OyJie mepeAnBIsTUCS Oe3I1u
MOCUJIaHb 1 CTOPIHOK 3apajii OJHAKOBOTO TOBAapy SIKMW € Ha cailTax, y
BIJIMIHHOCTI B1J] IHPOpMAIIMHUX CTaTEH, Kl MOXYTh IIYKaTH 3a MEKaMHu
NEePIIOi CTOPIHKU. AJKE, <« OUTBIIOCTI CalWTIB MaJIOTO Ta CEPeIHbOTO
013HeCy caMe TOIIYKOBI CUCTEMHU € OCHOBHHM J[KEpesioM BiaBiayBauiB. Lle
JIOTIYHO BUIUIMBAE 3 IX PO MPUPOJHUX PO3MOAUIBHUKIB ISl KOPUCTyBaya
MOTOKIB 1 TMIJATBEP/KYETHCS CTAaTUCTHKOI. BiciMaecaTr 31 c¢Ta HOBHUX
BIJIBIlyBauiB NPUXOAATh 3 MOIIYKOBUX CHUCTEM 1 KarajoriB. MoskHa
CKa3aTH, 10 MOUIYKOBI CUCTEMHU 30CEpEeNWJIM Ha COO1 MPU3HAYEHUU IS
KOpUCTyBaua TNONUT Ha 1HGOpPMALIKD 1 PEryJalolTh MPOMO3UILII0
iHbopmarii» [1, c. 20].

Heo6xinno BinMiTuTH 1 1011 iepeBaru SEO-nipocyBaHHs.

- Bapricte. SEO — oaun 3 HailOubll €(eKTUBHUX METOJIIB MPOCY-
BaHHS 3 €KOHOMIYHOro OOKy. BiacHuk Oi3HeCy IIaTUTh areHTCTBY (ik-
coBaHy BaprTicTh. [lianucana yroja Hajae cTO BICOTKOBE PO3YMIHHS MPO
Te, 0 C€0 ONTUMI3allisl, HE JUBJISIYMCH HA BAPTICTh, KA OyJie HE3MIHHA B
NEepIIni Ta OCTAHHIN MICAIl YTOAW, MOXKE MPUHECTU KOJOCATBLHUM €(eKT,
NpuOYyTOK AKOTO OyJie B IEKUIbKA Pa3iB BUIIE BUTPAT HA MPOCYBaHHs. [HIII
METOAM TmependadaroTh HEOOXIAHICTh OIUIAYyBaTH KOXKEH Mepexis 3a
IIOCUJIAHHSAM, JI1J1 1 TaK JaJi.

- MoxmnuBicTh cTBOproBaTH TpeHau. Ha BeO-pecypcu, siki 3Haxo-
JTHCA Ha BEPIIMHI BUJIayl, PIBHAIOTHCA MEHII POCYHYTI KOHKYpeHTU. Bu
MOJXKETE BTITIOBAaTH B JKUTTA 3aAyMKH Ta €KCIIEPUMEHTH, HEe OOSIHUCH, IO
BOHU HE OyAyTh BIAMOBIJIATH CYYaCHUM TEHACHIIISIM Ta 1HO/1 OTPUMYBAaTH
ounbine Tpadiky, ajke aeaki Gyskiii Google 1oCTymH1 AuIIe AJisl CAiTIB,
SKI 3HAXOMSAThCA Ha Mepini cTopiHil Buaadi. Hampukian «HynboBa
BUJIa4ay a00 pO3IMIMPEHUN CHIMIIET.
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- MOXIUBICT «MArHiTUTU» IUILOBY ayJUTOPIIO JAPYTOPSAHUMU
Martepianamu. [l mpukiagy BI3bMEMO IHTEpHET-MarasuH, IO MPOAAE
HOYTOYKHU. [1]06 BUOUTHCS Ha BEpPIIMHY PaH)KyBaHHSI MOITYKOBUX CHCTEM,
BiH MOBUHEH HE TUIBKA OPIEHTYBATHCS HAa OCHOBHI KOMEPIIIHHI KJIIOUYOBI
3aMpPOCU  «KYIUTU», «JI€ KYNUTH», «KYIMUTA HOYTOYK» It POOOTIB.
HeoOxinHo po3mimyBatu iH(omarepianu, sKi OyIyTb KOPUCHI MJIs
KOpPUCTYyBaya: OIJISIAM BIJEOKApPT, HOBUHU 1HAYCTpIi, MOPIBHSAHHS JI€KUIb-
KOX MoJieNieid HOyTOyYKiB 1 Tak gauni. [{eil maTepian He BIANOBIa€ OCHOBHIN
TEMaTUI[l CalTy, NOpoTe€ BIH I[IKaBUW ayJauTOpii, BIH MPUBAOIIIOE
KOPHUCTYBayiB, SKUM MOTpiOHE i1H(DoHamoBHEeHHs. «bior Ha caifTi — 1e
MOCTIHHE JKEPEI0 HOBOT'O KOHTEHTY. SIKIIO XK KOHTEHT JIMNCHO I[IKABHM,
TO BIH IMJBUILYE 3aJy4eHICTb KOPUCTYBAadiB — BOHU OLIbIIE dYacy
MPOBOASATHL HA CaWTI, MOKpAIlylOUd THM CaMUM IIOBEIIHKOBI (haKkTopH
pecypcy» [4]. MoxJIMBO, KOPUCTYBaY, SIKMM ChOTOHI TPUNIIIOB TTOYUTATH
PO BiJI€OKapTYy, 3aBTpa 3aX04e KyIMUTH KOMIT IOTep caMe y Hac.

[IpoananizyBaBmu cyTHicTh SEO mpocyBaHHS MOXEMO CPOpPMYIIIO-
Batu BUCHOBKHU. [lo-nepie, SEO onTumizariisi norpedye JTOCTaTHHO Yacy
JUTSl 3HAUHUX Pe3yIbTaTiB, BHACIIOK YOTO BeO-pecypc oTpuMae HEOOX1aHi
KOHBEpCIi BiJl CBO€EI IITLOBOI ayauTOpii. AITOPUTMHU MOITYKOBUX CHUCTEM
CKJIaJIHI Ta HemnependauyBaHi. ToMy, Kpallle HajaTH TepeBary JI0CBij-
yeHUM (paxiBIsiM, sIKI BKe 0013HAHI y HIOAHCAX Ta HACIIAKaxX, K1 MOXYTh
BUSIBUTHCS TIO3UTUBHUMHU a00 HETaTUBHMMHM Ta Y PI3HUX METO/IIB
IPOCYBaHHS TIPOCKTY.
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HEHPOMAPKETHHT 2.0: _
NMPAKTHUKA IHHOBAIIIMHUX KOMYHIKALIA

Kyp6an O. B.

K.H. 13 COIl. KOMYHIK., JIOIICHT,

Kadeapa peksiaMu Ta 3B’ S3KIB 3 TPOMAJICHKICTIO

Kuiscoxuti ynieepcumem imeni bopuca I pinuenka, Yxpaina

Kuarouosi ciaoBa: Heiipomapkerunr, IMK, noBesinka crioxxvBaya.
Keywords: neuromarketing, IMC, consumer behavior.

CyuacHa TpakTHKa MAapKETMHTOBHX KOMYHIKAIIN Jenani Ouibliie
CTa€ 1HTErPOBAHOIO, MOENHYIOYM 1HCTPYMEHTH Ta METOJAM PI3HOMAHITHUX
HAIMpPSIMKIB Cy4aCHOTO HAYKOBOTO Ta MPAKTUYHOTO 3HAHHS. Takuil migxina
OOyMOBJIEHUW BHCOKMM pIBHEM KOHKYPEHIli Ha PHUHKY Ta BTOMOIO
CIIO’KMBAYIB Bl TPAAUIIMHUX JIIHIMHUX CXEM MAapKETHHIOBOI KOMYHIKAIIIi.
MapkeTonorn 3HaXOAAThCA Yy TMOCTIMHOMY TIONIYKY HOBHUX 3aco0iB
BCTAHOBJICHHS €(EKTUBHOTO KOHTAKTy 13 CIIO)KMBadyaM{, HaMararoduch
JICTATHCSl HA MAKCUMAaJIbHY TJIMOMHY OCOOMCTOCTI JIFOIVHMU.

Ak ne 0 He BUIISIAQIO MapaJIOKCANIbHO, alle MEePEeBa)XKHA OUIBIIICTD
MapKETUHIOBUX I1HCTPYMEHTIB CHOTOJIHI MPAIIO€ JUIIE 13 HEBEJIUKOIO
YaCTUHOI0 MEXaHI3My MPUUHATTS JIOJAUHOI pilleHb. B mepeBaxHii
OUTBIIIOCTI II€ CTOCYETHCS CBIOMHX AacCIeKTIB — MEPCOHAIBHUU JIOCBIj,
CTEpPEOTUIH, TPEHAM, MOJa, EKOHOMIYHI abo coliajdbHI BUKIUKH. B
MpoIiecl MPUUHATTA PIMICHHS MPO MpUAO0aHHS a00 He MPpUI0aHHS TOBapy,
ne piBeHb ckiagae aume 10-20%. Bbinblmn BaXXTUBUM MOTHBATOPOM
CHOKMBAIbKOTO TOIMWUTY € TIJACBIIOME pIIIEHHS, TE€ $SKE CHOXKKUBa4
npuiiMae caM TOrO HE PO3YMIIOUH, CIHUPAOYMCHh HA TJIMOMHHI PEAKIIii.
Bnepie, ipo 1iei piBeHb NPUUHSATTA PIIIEHb Ta BIAMNOBIJIHI MOTHUBAIlIHI
cxemMu 3asBUB 3. @poi, BU3HAYMBIINM TIEPCOHANIbHE TIJCBIIOME, SK
6a30BMii MOTHBATOp B JKUTTi JIOAMHA. MOro myMKy WiATpHMaB Ta
po3BuHyB K. FOHr, BU3HAYMBIIM KOJIGKTUBHI MIiACBIIOMI aJTOPUTMHU
MOTHBAIlli Ta TPUUHATTS PIIIEHb, JaBIIM iM Ha3By — apxerund. L1 imei
3yCTpiM B HAyIll HEOJAHO3HAYHO, MPAKTUKA HaMarajmcs BTUIUTH X Y
PI3HOMAaHITHUX MPOLECaX, B TOMY YHCII U Y MapKeTUHToBUX. KpimM TUIIOBO
IICUXOAHAIITHYHUX  CXEM  JOCIIDKEHHS  MOTHBAIli  CIIOKMBAdYiB,
MapKeTOJOTH aKTHBHO 3alydajid N0 NPAKTAKH METOIW KOTHITUBHOI
ncuxonorii (®.Emxusopt, I'.Kpyrman, [.JIroic), a Takox Heipodizionorii
ta Heipoobionorii ([x.Kanseper, J[.Kaneman, E.Cmitc, A.TBepcku), 110
CIIMpaJIuCs Ta IHHOBAIIMHI METOIM aHaIi3y MO3KOBO1 aKTUBHOCTI JIFOJIUHH.
Tak moctynoBo (opMyBaBCsi HOBUM 1HTErPOBaHUN HANPSIMOK PO3BUTKY
MapKeTMHTOBUX  KOMYHIKAIlid, sSKWH  3r0JOM  OTPUMaB  Ha3BYy
«HEUPOMAPKETUHI.
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3a CBOIM TEOPETUKO-METOJOJOTIYHUM 3MICTOM Ta NPUKIATHUM
BEKTOPOM, HEHUPOMApPKETHHT MOXXHA BU3HAYUTH, SIK MDKIraly3eBy,
HAyKOBO-TIPAKTUYHY JUCIUIUIIHY, IO JOCIIKYE MEXaHI3MHU MPUPOIHOI
peakilii J0JCHKOr0 MO3KY Ha MapKETHMHIOBI MOJPa3HUKU Ta PO3po0Isie
e(eKTHUBHI IHCTPYMEHTH yMPaBIiHHS [TUMU MeXaHi3mamu [3, c. 11].

OcHOBHMMH HampsiMKaMyd (QyHKIIOHYBaHHS Cy49acHOTO HEWpo-
MapKETUHTY € TJIMOMHHI JTOCHIX)KEHHs IPUHLHUIIB Ta MpaBuil (OpMyBaHHS
MOTHBAIIli CIIO’KMBAYa, & TAKOXK pO3pOOKa J1€BUX ITHCTPYMEHTIB PO30Yy10BU
TIMOMHHUX MAapKETUHTOBUX KOMYHIKAIIIH.

HelipomapkeTuHr, moBOJII IPOCYBAETHCS Yy MPUKIAAHY Ta HAYKOBY
IUIOIIMHU, a TAaKOX Yy cepy MIArOTOBKH MPOQIILHUX KaApiB, MPOBIIHUX
Kpain cBiTy. Lleif po3BUTOK 3HAYHOIO MIPOIO CTPUMYETHCS U€pPE3 BEIIUKY
BapTICTh Ta 3HAYHY TEXHOJOTIYHY CKJIQJHICTh TOCTIAHUIIBKUX IPOIIECIB,
cnenudiky 3HaHb, IO MOEIHYIOTh NPUPOAHUYY, T'yMaHITapHy cdepu Ta
rany3b HuppoBUX TexHoJsorid. Yepe3 1e, Takuii mporpec cobl MOXYTh
JIO3BOJIUTH, B MEPEBaKHIN OLIBIIOCTI 3aMOKHI KpaiHU a 3aMOBJISITH TaKU
MOCIYTU — TPAHCHAIIOHAIBHI KOpIopallii, ikl MalOTh JOCTaTHI JJIsl 1IbOTO
oromkeTn. besymoBHuMu migepamu B 1iboMmy Hanpsamky € CIIIA, Benuka
bpuranis, Pocis, Kurait, Himeuunna. B Ykpaini neit HanpsMoK, TTOKH IO
NEPEBAXKHO PO3POOIIIETHCS HA TEOPETUKO-METO0JIOTTUHOMY piBHI. Cepen
BITUM3HSHUX JOCTIIHUKIB MOKHA BU3HAYUTH okpemi ctaTTi FO.I'ybapeBoi,
b.I'pomoBuk, JI.Yurypss [1; 2]. Munynoro poky O.Kyp6an ta C.Kypban
BUJAIIM Tepmuid B YKpaiHi TOpoQUIbHUN HaBYAIbHUWA MOCIOHUK
«Hempomapketunr: pexnama, PR, digital-marketing, 6penaunr» [3]. Ha
OCHOB1 3a3HAaY€HOTO MOCIOHMKA, IILOTO POKY, BIIEpIIE B CHUCTEMI BHIIOi
OCBITH YKpaiHu, Oylie 3amylleHO HaBYalIbHY TUCUUIUIIHY JJIS MpOTrpaMu
MaricTepchKOi MiITOTOBKU CTYACHTIB CHEIIATIBHOCTI «pekiamMa Ta 3B’ 3KH
3 rpoMajicbKicTiO» B KuiBchkoMy yHiBepcuTeTi iMeH1 bopuca I'pinueHka.

OnHUM 3 OCHOBHUX HamNpsSMKIB JIsUIbHOCTI B cdepi Helpo-
MapKETUHTY € MPOBEICHHS TOCTIIKEHb HEHPOKOMYHIKAIIMHUX TPOIIECIB,
SIKI YMOBHO MOJUISIOTECA Ha aBa piBHI: SOFT-Metonun tTa HARD-Metoau.
[lepuri mOCHIKYIOTh CBIJOMY MOTHBAIII0 Ta CBIJIOM1 €MOIIil, JIpyri —
MIJICBIIOMI MEXaHI3MHU BHBYEHHS CIIOKMBAIIBKUX pEakiiil Ta pimeHb. Jo
SOFT-MeToaiB MOXHA BIJHECTH TPAIUIINHI MapKETUHTOBI JOCITIIHKEHHS
(ommuTyBaHHS, aHKeTyBaHHS, ¢okyc-rpynu Ta 1H.). HARD-meronu
nepeadavyaroTh 31MCHEHHS OIOMETPUYHUX 3aMIpIB 3a JIOMOMOTOK TaKUX
npuoOopiB, sk noyirpad («aerekrop O6pexHi»), FaceReading, EyeReading,
meroaiB Enekrpo-enuedanorpadii, MarHiTHo-pe3oHaHCHOI Tomorpadii,
DYHKIIIOHATBHOT MAarHiTHO-PE30HAHCHOI TOMOTpadii Ta IHIIMX METOMIIB
JOCTI1JPKEHHS MO3KOBOI Ta HEPBOBO1 aKTUBHOCTI JIFOJUHH.
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3a3HaueHl I1HCTPYMEHTH MOXYTh BUKOPHUCTOBYBATHUCS B SIKOCTI
0a30BUX MOCHIIKEHb, JJIsI BUBYCHHS CHUTYallli, 3’ACyBaHHS IHTEPECIB Ta
ynomo0aHb IUJIBOBOI  aylUTOpli Tepel pO3pOOKOI MapKETHHTOBOI
KOHLIEMIIT MpoayKTy. Takoxk iX MOKHa BUKOPHUCTOBYBATU AJISI TECTYBaHHS
B)K€ FOTOBUX MapKETHHTOBUX KOHIUEIIIM TOBapiB Ta MOCIYT, y Mpoleci
3IMCHEHHS BIJIOBIJHOI TNEPEBIPKH €(PEKTUBHOCTI OOpaHOi KOHIEMIIIi
(Ha3Ba, Mecemxki, 00pa3u, CUMBOJM, PEKIAMHUN KOHTEHT, IHCTPYMEHTHU
KOMYHIKaIIi).

JIns HaWOuwIbll e(pEeKTUBHOIO BUKOPUCTAHHS YCHOIO HASIBHOTO
apceHaly HEMPOMApKETUHTOBUX 1HCTPYMEHTIB, iX HEOOX1HO BUKOPHUCTO-
BYBaTHU HE OKpeMHUMU (hparMeHTaMu JTOCITIIKeHb a00 MPUKIATHUX PIIICHb,
a y KOMIUJIEKC], 3aCTOCOBYIOUM JUIsl KOXKHOrO eTramy 0a30BOro Oi3Hec-
npotiecy. Tak, MU IPOMIOHY€EMO, B SIKOCT1 0A30BHX €TalliB BUZHAYATH:

1. Eman npogedenHs nonepeonix 00CioN’CeHb.

1.1. MapkeTuHroBa Meta — 3’sCyBaTH MOXJIMBY PEaKIlII0 CIIO)KUBAyiB Ha
TOBap.

1.2. Iletist 3BOPOTHOIO 3B 3Ky — YCBIJIOMJICHHS TTPOOJIEMHU.

1.3. JKuTTeBui NUKI TOBApy — po3poOKa.

2. Eman «Xonoonuu xonmaxmy

2.1. MapkeTuHroBa MeTa — IPUBEPHYTH yBary.

2.2. Bwua MapKeTHHTY: CTUMYJIIOOYHI, PO3BUBAOYHI.

2.3. bazoBa emortist — 3AUBYyBaHHs (IIIOK, TIEPENISK, OIUB).

2.4. Tletnst 3BOPOTHOrO 3B’ A3KY — MOIIYK 1HPOpMAaIlii Mpo ToBap.

2.5. JKurreBuil HUKI TOBAPY — BUBEICHHS HA PUHOK.

2.6. CnoxuBailbka MOTHBAIlS: KyNylOTh OOIISHKY, KyNOyHOTh IS
3aJI0BOJICHHSI MUTTEBOTO Oa)KaHHS.

3. Eman ¢opmyeanns 3ayikasnenocmi

3.1. MapkeTuHroBa MeTa — BUKJIMKATH 1HTEPEC.

3.2. Bua MapkeTHHIry: KOHBEPCIMHUI, CTUMYJIIOIOYNI, pO3BUBAIOYHIA,
CUHXPOMAPKETHHT, TIATPUMYIOUIHH.

3.3. ba3oBa emolis — 3alliKaBJIEHICTh, OAKAHHS BIAYYTH, CIpOOYyBAaTH HA
cMak a00 JTOTOPKHYTHUCS.

3.4. Tletnst 3BOPOTHOTO 3B’SI3KY — OIIIHIOBAHHS aJIbTEPHATHUB.

3.5. JKurreBuii HUKI TOBApy — 3pOCTAHHA.

3.6. CrnoxuBallbka MOTHBAIlIA: KYyNYIOTh OOIUSHKY, KYOYIOTh JJis
KOM(pOPTHUX BIAUYTTIB, KYNYIOTh [JIi BUPIIIEHHS TIEBHUX IpoOIIeM,
KYIYIOTh JIJIsl BIAYYTTS! BIEBHEHOCTI Ta OTPUMAHHS MEBHOI'O COLIAIIBHOTO
cTaTycy.

4.  Eman nepekoHanus

4.1. MapkeTuHroBa MeTa — BUKJIMKATH OaKaHHS MPUI0ATH.
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4.2. Bua MapKeTHHTY: CTUMYJIIOIOUH, pO3BUBAIOUYNM, CHHXPOMAapPKETHHT,

N1ATPUMYIOUYUH.
4.3. ba3oBa eMoI11isl — BIIEBHEHICTb.
4.4. Tletns 3BOPOTHOTO 3B’SI3Ky — OI[IHIOBaHHSI aJbTEPHATUB Ta

3MIMCHEHHS MTOKYIIKH TOBapYy.

4.5. JKuTTeBuil UK TOBApy — 3PLIICTb.

4.6. CnoxuBalbka MOTHBAIIS:KYNyIOTh OOIUSHKY, KYIYIOTh IS
BTUICHHSI JTaBHBOI MPIii, KynylOTh Uil KOMMDOPTHUX BITUYTTIB, KYNYIOTh
JUISL TapaHTIM Oe3NeKku, KYINylTh [JIi BHUPIIMICHHS IEBHUX MPOOJIEM,
KYIYIOTh JIJIsl BIAYYTTSI BIIEBHEHOCTI Ta OTPUMAHHS MEBHOIO COLIAIBHOTO
CTaTycy.

5. Eman noxynku
5.1. MapkeTuHroBa MeTa — BHKJIMKATH BIAYYTTS 3aJIOBOJICHHS BIJI
3MICHEHHS TTOKYIIKH.
5.2. Bun MapKETUHTY: KOHBEPCIMHUA, CUHXPOMApPKETHUHT,

MIITPUMYIOYUHN, TPOTHIIFOUHIM.

5.3. ba3zoBa eMo11is — 3aJI0BOJICHHS, BIIEBHEHICTD Ta CHOKIM.

5.4. Tletns 3BOPOTHOTO 3B’S3KYy — 3A1MCHEHHA NMOKYIKHM Ta peakilisi Ha
BUKOPUCTAHHS NPUI0AHOTO TOBApY.

5.5. JKurreBui LUK TOBAPY — 3PLIICTb.

5.6. Cnoo)xuBallbKa MOTHUBAIA:

KyIyIOTh OOIISIHKY, KYMYIOTh JJIS 3aJ0BOJIEHHS MHUTTEBOTO Oa’kaHHS,
KyIylOTh JUIsl BTUICHHS JaBHBOI Mpii, KYNOyloOTh 1 KOMMOPTHUX
BIIUYTTIB, KyNyIOTh JJIi TapaHTId Oe3NeKu, KYIMyITh IS BUPIIICHHS
NEBHUX NpoOJIeM, KyMyIOTh IJis BIAYYTTS BIEBHEHOCTI Ta OTPUMAaHHS
MIEBHOTO COIIAJIBHOTO CTaTyCy.

6.  Eman pestomyrouu 0ocnioxiceHsb

6.1. MapkeTuHroBa Mera — JOCHIIUTH BIJYYTTS BiJ KOPUCTYBaHHS
TOBapOM.

6.2. Iletynst 3BOPOTHOTO 3B’SA3KY — peaKIlisi MOCTHaKTyM

6.3. JKuTTeBui HUKI TOBapy — CIA/I.
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Huni piBeHb po3BUTKY Ta Oe3rneka iH(OPMAIITHOTO TPOCTOPY €
CHUCTEMO YTBOPIOIOUHNMH (haKTOpaMu B yCIX c(pepax HallloHAILHOI Oe3MeKH,
K1 aKTUBHO BIUIMBAIOTh Ha CTaH MOJITUYHOI, EKOHOMIYHO1, 0OOPOHHOI Ta
THIITMX CKJIAJHUKIB HaIllOHAIBHOT Oe3neKku Oyb-aKo0i Jiep:kaBu. BHaciiok
IJIECTIPSIMOBAHOI  1HQOpPMAIIHHOI JISJIBHOCTI 3apyODKHMX KpaiH Ta
HEJIOCTAaTHIM yBa3l YKpailHChKOI Biaau 10 (QopMyBaHHS 1 peani3alii
BJIACHO1 JIepKaBHOI 1H(GOPMAIIHHOT MOJITUKH, 30BHIIIHI 1H(pOpPMAIITHO-
NICUXOJIOTIYHI ~ BIUIUBU MPOJOBXKYIOTH TMPSMO YU  OMOCEPEIKOBAHO
3aBJaBaTH IIKOAW CYCHUIBHO-TIOJITUYHIA CTaOlIbHOCTI, PO3XUTYBATH
€KOHOMIYHY Ta (DIHAHCOBY CHCTEMY Jiep>KaBH, (OpPMyBaTH HETaTUBHUU
IMIJDK YKpaiHM 32 KOPJIOHOM, a BIATaK CTAHOBUTH 3arpo3y HalllOHAJIbHIN
oesmneri YkpaiHnu y pizHux chepax.

[IpoTe, okpecieHa curyailisi COpPUYMHEHA HE TUIBKA AaKTUBHUM
BUKOPUCTAHHIM 3apyODKHUMHU Jep’KaBaMU IIUPOKOTO apCeHally, METOIIB
Ta 3aco0iB 1H(OPMAIIHHO-TICUXOJIOTIYHOI OOpOTHOM, a W HaASBHICTIO B
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VYKkpaiHi HU3KH BHYTPIIIHIX 00’ €KTUBHUX Ta Cy0 €KTUBHUX UMHHUKIB, JI0
SKUX BapTO BIJIHECTH BIJICYTHICTh HEOOXITHUX HOPMATHUBHO-TIPABOBUX
3acaj 3a0e3nedeHHs 1HOOPMaIiHO-TICUXO0JIOTTYHOT OE3TEKH.

[IpioputeTHUM HaAMpsIMOM JEp>KaBHOI 1H(OPMALIMHOI TOJITUKH
O0aratboX KpaiH, B TOMY YHUCJl 1 YKpaiHu, CTaB Kypc Ha moOy10BY 1H(OP-
MAaIllifHOTO CYCHUIbCTBA, SIKE HE MOJKE YCIIIIHO po3BHUBaTucs 0e3 ¢op-
MyBaHHS 1Hopmarliiinoi iHdpacTpykTypu. [Hdopmariitna iHGpacTpyk-
Typa € OJHIEI0 13 HAUOUIBII CYyTTEBUX CEKTOPIB €KOHOMIKH, 1110 JTUHAMIYHO
pPO3BUBAETHCS Ta (HOpMye TIEPETyMOBH JI0 TEPEXOay KpaiHU A0 CTajoro
po3BUTKY. Sk BimoMo, edekTuBHaA 1H(pOpMaIliiiHa 1H(PpacTpyKTypa nae
3MOTy PI3KO PO3BUBATH E€KOHOMIKY i1H(oOpMAaIlii, CKOpOUYyBaTH dYac Ha
BUCYHEHHsSI Ta OOTrOBOPEHHS HOBMX 1/1€i, MPOEKTIB, JIOJEH, a TaKOX
CHpHsi€ TIABUIIEHHIO PIBHS KOMIUIEKCHOTO PO3BUTKY PETIOHIB JI€PXKABH,
€()eKTUBHOCTI BCHOI'O CYCIUIBHOTO BUPOOHMUIITBA. A IIUM CaMHUM BOHAa
37aTHA JIOTIOMOITH JIep»aBl y BUPIIIEHHI 0araTh0X MOJITUYHUX,
€KOHOMIYHHUX Ta COLIAJIbHUX 3aBIaHb.

B ocHoOBI cTBOpeHHs, 00pOOKHM Ta MOMMPEHHsS 1H(opMaIlli JeKaTh
CUCTEMHM, $SIKI CTAaHOBJATH OCHOBHI COLIQJIbHI 1H(PACTPYKTYpU CYC-
niibCcTBa. [HpopMalliiiHa 1HAYCTPIsl TPAKTYEThCSA K TOJOBHUN CTpaTeriy-
HUW YMHHUK KOHKYPEHIlT Ta MPOBIAHUN CEKTOP HAIllOHAIHHOI €KOHOMIKU
[1, c. 182]. YkpaiHChkuil NUISAX 70 MOOYJOBH YCHIIIHOI 1H(OpPMAIIHOT
1HQPACTPYKTypd  BHM3HAYAETHCA 1i  CHOTOJHIMIHIMM  MOJITUYHUMH,
COLIIAJIbHO-€KOHOMIYHUMH, COLIAJIBHO-KYJIBTYPHUMH OCOONMUBOCTAMU. [0
MUX OCOOJMBOCTEN CJIIJI BIAHECTHU: HECTAOUIBLHICTH MHOJITAYHOIO 1 €KO-
HOMIYHOTO KypCy IepKaBH, IO HE JO03BOJSE i MIBUIAKO 1 €(PEeKTUBHO
BUPINIYBaTH E€KOHOMIYHI TIpoOJieMu 3a0e3IleUeHHs] Iepexoay JI0 Cyc-
NJIBCTBA CTAJOr0 po3BUTKY. Cepell €eKOHOMIYHUX YMOB CIiJi BHUJIILIUTH:
HEJIOCTATHIN plBeHB PO3BHUTKY iH(bOpMaITIHHOT 1chpaCprKTypH mpo-
IYKTIB 1 TOCIYT; BlI[C}’THlCTI) y JeprKaBH 3aco0iB Il X MoOJepHi3amii 1
pPO3LIMPEHHS; BUCOKMM  PIBEHb MOHOMOMI3aIlii 3aco0iB  MacoBoi
iH(pOopMalli; BUNepeKaibHe CTBOPEHHS PI3HUX CUCTEM 3B S3KY — KaHaJIB
nepenayi iHgopmaiiii, 3aco0iB 3B’ 3Ky TOIIO.

[ndopmariiitna iHGpacTpyKkTypa — 1€ KOMIUIEKC YCTaHOB, OpraHi-
3aIiid, MPOrPaMHO-TEXHIYHUX 3ac00iB, sAKI 3a0e3MeUYyroTh B3aEMOJIT
1HpopMaIiiHUX TOTOKIB, (DYHKIIIOHYBaHHS Ta PO3BUTOK 3aco0iB 1HGOP-
Mallii JiJIs 3aJI0BOJICHHS TMOTpe0 CHOXKUBauiB. YCHIITHUK 1i PO3BUTOK
3aJie)KaTUME BiJT MOXJIMBOCTI JIEp’KaBU TMEpPEeUTH 10 1HGOPMAIIIHOTO
cycniibcTBa. JlaHa yMOBa pO3TISIAETHCS K MOXKIIUBICTH BUXOAY KpaiHH 13
€KOHOMIYHOI1 KPHU3H, K 1HCTPYMEHT IOJOJIaHHS TPYAHOILIB COLIAJILHOTO
KUTTSA Ta YKpIIUIEHHS JepxkaBd. [HQopMailiiiHuii cratyc nep:kaBu, ii
NPEACTABICHHS B CBITOBOMY i1H(OpPMAILIHHOMY MPOCTOPI € YaCTKOM ii
NOJIITHYHOI YW €KOHOMIYHOI Baru B cBITI. Hemae nepkaB, craryc SKuX B
iH(hOpMaIIFHIM TUTONIMHI CYTTEBO BIAPI3HABCS OW BiJ CTaTyCy B I1HIIHMX
IUTOIIMHAX.
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JloCaiIHUKK MIKHApOJHUX BIJHOCHMH HHUHI BHUIUISIOTH YETBEPTUM
BUMIp BITHOCUH — 1H(GOPMAIIHHUN, KOHCTATYIOYH MOTO PIBHICTh 3 TAKUMH
BIJIOMUMHU BUMIpAMH, SIK JTUIUIOMATHYHUN, €KOHOMIYHUN Ta BINCHKOBHM.
VneThest Bk He MPOCTO Mpo iH(OPMAIifiHy IUBiNi3allii0, B Ky BCTYIHIN
PO3BUHYTI JepkaBu, a npo noctiHdopMmaiiiiny [2]. BB edexTuBHOi
1H(pOpMaIIiHOT TOJITUKH MPOSIBISIETBCS Yy CKOPOYEHHI 4Yacy s
OPUIHATTS HOBHUX pIllleHb 1 MJif, Ja€ 3MOTYy pO3pOOJSATH HaWOUIBII
e(eKTUBHY Taly3b €KOHOMIKHM — €KOHOMIKY iH(opmarliii Ta CHpsMOBY€
KpaiHy Ha NPOrpPECUBHUN LIISAX PO3BUTKY, MO SIKOMY MHJI€ CbOTOJHI BCE
JIOJICTBO.

BpaxoBytoun nocBim 3apyOibKHUX KpaiH, ¢opmyBaHHSA i1H(DOpMa-
iHO1 1H(QpacTpykTypu YKpaiHM TOBHHHO Oa3yBaTHUCS Ha 3acajax:
NPIOPUTETHOCTI HAIIOHAJIIBHO-TEXHIYHOTO Ta I1HHOBAILIIITHOTO PO3BUTKY
nepxaBu; (OpMyBaHHSI HEOOXIJTHUX JIJIsi [IbOTO 3aKOHOJABUMX 1 CIPUST-
JUBUX €KOHOMIYHUX YMOB; 3araJiIbHOJAOCTYMHUX 1H(OPMAIITHUX pecypciB
Ta 3a0e3neYeHHs MOBCIOJHOTO JIOCTYITY JI0 TeIEKOMYHIKAIlIMHUX MTOCITYT Ta
1H(pOopMaIlIHHO-KOMYHIKaTUBHUX TEXHOJIOT1H. YKpaiHa — JepkaBa, sKa Mae
HAyKOBUM TOTeHIlan y cdepi i1HGOpMATUKH, BOJOJIE BUCOKOIO
KyJbTYpPHOIO CHAJIIIUHOK 1 CYYacHOIO CaMO6YTHBOIO OaraTtoHarrio-
HAJILHOIO  KYJIETYPOIO, BIJIKpUBAE BEJIMKI MOXJIMBOCTI HAIMOBHIOBATH
YKpPaiHCbKUM 3MicTOM 1H(OpMaIiiHI NPOAYKTH 1 mociayru. Buiie-
3a3HAYEHE J03BOJISIE PO3pPaXOBYBaTH Ha ycmiliHe GopMyBaHHS iHpOpMa-
IAHOT 1HQPACTPYKTYpH AEp:KaBU, A€ OyIyTh HAJAaBATHCh HACEJIEHHIO
SIKICH1 1H(POpMAITiiiHI Ta KOMYHIKAIIH]1 TOCITYTH.
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CyuacHuii cnoxuBau iHdopMallli moTeprnae Big MeIiaBILIUBY
ayJl10BI3yaJIbHOTO KOHTEHTY, SIKMH € HaWIMOTYXXHIIINM 3a CHeIU(IdHOIO
npuponorw. JluHamiuyHe BIiJIEO CKJAJae OCHOBY  ayJliOBI3yallbHOTO
KOHTEHTY, SIKMl BUKOPUCTOBYEThCS B 3MI, MynbTHMezla Ta colialbHUX
Menia. JlisIpHICTh KYPHAIICTIB Ta BiJICOBUPOOHMKIB, IO TOPYHIYIOThH
CTaHAAPTHU PO3MOBCIOKEHHS 1H(GOpMAIIll Ma€e perytoBaTUCh HAa 3aKOHO-
JaBYOMY DIBHI B YKpaiHi 3 ypaxyBaHHSIM CBITOBOTO Ta €BPONEHCHKOIO
JIOCBIJTY.

Joxymentanbuuid GpineM Jleni Pihenmrans « Tpuymd Bom» (1934),
B SIKOMY OyJM BHKOPHUCTAaHI BCl BBIJIOMBI Ha TOW Yac €JIEMEHTH BIUIUBY
€KpaHHOTO BHJIOBHINA HA MAaCOBY ayJIUTOPIIO - PyX, MOKJIHBOCTI MOHTaXY,
KOMIIO3UIIIS KaJpy, KPYIHICTh IUIaHYy TOIIO JJisg JEMOHCTpaIlii 11easiB
HaI[IOHAJ-COLIAJIICTIB, iX pOMaHTU3AIlli Ta repoizalii, SCKpaBUi MPUKIA
BILUIMBY Ta MaHIMYJISALI] MacOBOIO CBIJIOMICTIO. Lle /ae mijgcTaBu TOBOpUTH,
MO0 TPUAOMH MAaHIMYyJIATABHOTO BIUIUBY €KPaHHOTO  BHJIOBHIIA
BUKOPUCTOBYIOThCS Bke MoHajg 100 pokiB 1 3 yacoM mepeunuiu y chepy
Mefia. 3 pO3BUTKOM TEXHOJIOTIH TakWX MPUMOMIB cTae Aeaan Ouibiie. Le
ChOT'OJIHI CTOCY€EThCS i 1H(HOPMAIIIITHOTO BIJICOKOHTEHTY, aJallTOBAHOIO J10
KOHBEPTCHTHUX Me/Iia.

[Ipobnema i1HoOpMamiiftHOT Oe3MeKn MeqianpocTopy 3  BHUKO-
PUCTAHHSIM ayAl0BI3yaIbHOTO KOHTEHTY Halyjla HOBUX CMHCIIB Ta €
IPEeAMETOM MIKAUCIUIUTIHAPHOTO AOCHIIKEHHS PI3HUX Taly3eil — KOMYHi-
KaTUBICTUKH, MEIIaliCUX0JIOT1i, COIlloyIorii Meaia, MeIiaKyJIbTypH, Meia-
MeJaroTiki, Mejia mpaBa Ta, Oe3MOCEpPeaHBO ayaioBI3yalbHOTO BHUPOO-
HULTBA. Y 3B’S3KY 31 CHPONICHHSM MOIIUPEHHS ay/110BI3yallbHOTO KOH-
TEHTY TBOPUTHCA alIbTEPHATHUBHA PEATbHICTD, B sIKI (hOPMY€ETHCS cucTeMa
I[IHHOCTEH, €CTeTHMYHI W ETWYHI CMakKh, PO3YMIHHS CBITY CY4YacHOIO
JFOJTUHOIO.
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IcHye Benuka KUTBKICTH POOIT IOJO0 JOCHIPKCHHS  BIUIUBY
aylioOBI3yaJIbHOTO  KOHTEHTY Ha  MacoOBY  CBIJIOMICTh, 30KpemMma
XK. boapiitapa, O. Bapranooi, B. I'opnenka, H. ['opronooi, B. Kicina,
JI. HalinenoBoi, I. Ilobenonocuesoi, I'. Umine Ta iHmwmx. Takox Oymu
crpoOu 3poOUTH YHOPSAKYBaHHS Ta KiIacu(iKallilo ay10Bi3yalbHOIO
kouteHty — B. Ilo3nin, /. Ilponenko, JI. Tymuienko, X. KymikoBcrka.
[IpoTe chOrosiHI HE NOCTATHBO CUCTEMATHU30BaHa CUCTEMa MOJIEPHOI MOBH
€KpaHy, Ha SKId TPYHTYIOTbCSI METOJIM W NpUMOMH MEJIaBIUIMBY Ta
1H(opMmarIiiiHoi 0e31eKu B Cy4acHUX Mejia.

Metorw JOCHIDKEHHS, SKa TpUBAa€ Hapasi, € aHall3 MpUYUH
3aJIEKHOCTI JIFOJMHM BiJl ayAioBI3yaJbHOTO 1H(GOPMAIHHOTO NPOAYKTY U
HOBOI1 MeJllapeaabHOCTI;; 0COOIUBOCTEH MOTO CIPUNHSITTS CIIOKHBAYEM.

JIist  TOCSTHEHHS TOCTaBIIGHOI METH PO3B’S3yBaJMCh HACTYIIHI
3a0aui:

1. Buznauenns crnenuudiku icHyBaHHs ocoOucTtocTi B 1HGpOpMa-
IIHHOMY CEpEeJIOBUIII,30KpeMa B ay/110B13yaIbHOMY MEI1arpoCTopl.

2. JlocnmimxkeHHs cnenu(iyHUX MPUHOMIB Ta PHU3HKIB BIUIUBY
ayJ110B13yaJIbHOTO KOHTEHTY Ha MacoBY ayJUTOPIIO B CY4aCHUX Meia.

3. AHani3 HOpMaTUBHO-IIPABOBOI 0a3u, M0 PETYJII0€ BUPOOJICHHS Ta
MOIIUPEHHS ay/110BI3yaJbHHUX MOCITYT Ta CEPBICIB Cy4aCHUX MeE/Iia.

JIoCHIAHUKY MeN1anpocTopy Ta MPOOJEMH 3aJIeKHOCTI BiJ HBOTO
OCOOHMCTOCTI MOYaad BUKOPUCTOBYBATH TEPMIH «JItOJMHA MeniHa». e
TepMiH Brepiie Oyno BBelAeHO y HaykoBui o0ir O. BapranoBoro. Bona
3a3Hayae, 1Mo e Oyla CBOro pojay rpa 3 TUMH BHU3HAUEHHSIMHU, K1 BXKE
TPUBAJIMM Yac ICHyBaJIM B TyMaHiTapHii Hayii [1, 2], 30kpema «J1toauHa
npupoaHa» JIxk. Jlokka, «moanHa rpomaacbkay JK.-JK. Pycco Ta Oinbiu
CyJaCHHX — «JIFOAWHA colliadbHa» A. Mol Ta «JTI0JWHA TeleMaTHIHA
K. Boapiitapa. ko nepuri AediHIIli IPyHTYBAIKCS HAa 3HAYEHHI TPUPO/I-
HOTO CEpeJIOBHINA Ta TpoMaj sl (OpMyBaHHS OCOOUCTOCTI, TO AediHIIii
XX cromTTs («WIFOJWHA CoOIiajdbHa», <JIFOJMHA TeJleMaTH4YHa») — Ha
BUHUKHEHHI HOBOTO THUITY KYJIbTYpPH — «MO3ai4YHOI»Ta BIUITMBY Ha JIFOJAUHY
aymioBizyasibHOTO KOHTeHTYy. JK. boppiitap koHcTaTyBaB aOCOIOTHY
3aJIEKHICTh JIIOAWMHU BiJ HOBOI €KpPaHHOI PEeaJbHOCTI Ta CTBEPJIKYBaB,
mo«caMe Tiepea eKpaHOM TJisAjad...sSK OpyHbKa, IO PO3KBITAE CHAMH,
HacTposiMH, (haHTA31SIMU, IPOEKITISIMU, CIIOMUHAMH, CUMBOJIaMU, BITbHUMHU
acoIlialisiMU i/l BIUTMBOM MeperisiHyToro» [2, 21].

CyyacHy TIOIUHY HEMOXIJIMBO PO3TIIANIATH JIMIIE Yepe3 CBIT peduei
Ta COIIAJIbHUX MPOIIECIB, MOTPIOHO BPaXxOBYBATH PU3UKU HOBOTO NJisi HEl
cepenoBuilla icHyBaHHs — MeniiiHoro. Ha mymky O. BapranoBoi, imes
WIIOAUHUA MEAINHO» — 1€ 1/1es JIIOJIUHM, ICHYBaHHS SIKOi 00YMOBIIOETHCS
npollecaMu OTPUMAaHHS, CIOKHUBaHHS ¥ OCMHUCIEHHS MeAlaTU30BaHOI
iH(opMmarii, a comiajgbHe, 1HAUBIAyaldbHE ICHYBaHHS (haKTUYHO peaizy-
€ThCS B IHPOpMaLIIHUX 1 KOMYHIKallHUX nporecax [1, 3].
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KinbkicTh ayaioBi3yalibHOI MPOJYKIII B CyYaCHHX Me[la 3pOCTae,
OT)KE€ ¥ 3pocTae 3HAYYIIICTh BIUIUBY ayIl0BI3yallbHUX Mexia. Po3pizusatu
XuOHy 1H(pOpMAIliI0 B ayT10BI3yaJIbHOMY 1H(QOpPMAIIITHOMY MOBI1JOMIICHHI
Iy’>XK€ CKJIQJIHO: MOHTa)XHa MPHUPOJa, PyX Ta ayliajibHI BHpa3Hi 3aco0u
NO3BOJISIIOTh  CTBOPUTU TAaKUW BIUIMB, SKAW TOTPIOHMM aBTOpy —
3aMOBHHUKY. Ha mymMKy cyd9acHMX HAyKOBIIiB, ITOTJISIA SIKUX MU MTOTSIEMO,
3okpema J[. Ilpomenka Ta J[. TymuieHka, «ayaioBi3yasibHa cdepa
3MIHIOETBCSI TaK MIBUIKO, IO 3a TEMIIOM MEPETBOPEHBb JOCTITHUKH HE
BCTUTAIOTh, BOHM JIMIIIE HAMAaraloThCs CHUCTEMATHU3yBaTU PI3HOMAHITHI
SIBUIIA ay10BI3yalIbHOI KyIsTypw» [3, 11].

VY cemMaHTHYHIN TIHIAI TOPYY 3 «ayli0BI3yaJIbHUMY» BXKHUBAIOTHCS
MOHATTSI «TBIP», «BHUIOBHUIIE», «IPOAYKT», «IHPOpMAIlD», «Meaian,
«KOHTEHT», SIKI BIIITPalOTh KJIIOYOBY POJb Yy TIPOIECI Mefia BIUIUBY
EKpaHHOTO BHJIOBHIIIA HA MAaCOBY ayJIUTOPIIO.

KoHTeHT — mepeBa)kKHO 3MICTOBA KaTEropis, IO XapaKTEPH3ye
HAloOBHEHHs 1H(oOpMaIIiHOro pecypcy. Y cdepi 3aco0iB  MacoBoi
iHopMmarii — e Oyab-aKuil ayAloBi3yalbHUU TBip ((puIbM, Hporpama,
3acTaBKa, cepiayi) abo iHQopMallis B JOCTyIHOMY BUIIIAL (pemopTax,
1HTEPB 10, HOBHHA), a TAKOX TEKCT, BIJI€0, ay/10 Ta 300paKeHHs, JOCTYITHI
Uil MyOJIIYHOrOo meperisay. 3arajioM, TEPMIHOM «KOHTEHT» MOXKHa
OIMKCATH BCIO JOCTYMHY1 HpOpMaIlito, IKy KOPUCTYBad MOKE€ OTPUMYBATH,
aHajizyBaTd 1 o0poOnsatu [4]. Buauisitorh Taki ¢opmaTd KOHTEHTY —
Bi3yalbHUM: TeKCT, 1H(dorpadika, (oro, aHimalls; ayaladbHUNA: ayio;
aynioBI3yaJIbHUM: BIJI€O, aHIMalllsl, IKY BIJIHECEHO 1 JI0 BI3yaJIbHOTO, 1 JI0
ayJl10BI3yaJIbHOTO, OCKIJIBKM BOHA 1HKOJH CYNPOBOIKYETHCA 3BYKOM
[5, 27]. Sxmio #aeThea mpo MyiabTUMEIA, TO B KOHTEKCTI «ayaioBi3yasb-
HOTO» PO3MISAAETHCS 1€ W TMO€THAHHS, KOMOIHYBaHHS 1H(GOpPMAaIIHUX
OJIUHUIIb, IKUMHU € Bi3yaJbHUM, ayllaJIbHUN Ta aya10BI3yaJIbHUN KOHTEHT,
KOHBEPIr€HTHUI KOHTEHT MEpEXKEBHX BIJEO CEPBICIB, —II0 Ha CBOIX
TEXHIYHUX PECypcax 3a BJIACHOIO IHIIIATUBOIO PO3MIILIYIOTh PI3HOMAHITHE
BIJIEO.

Ha cworoani icHyrTh BI1JI€OOOMiHHI IUIAT(OPMH, IO HE MPOTO-
HYIOTh BJIACHOTO KOHTEHTy, a OUIbIIe CKOHIICHTPOBAaHI Ha HaJaHHI
MOXJIUBOCTI KOpHCTyBauyaM OOMIHIOBAaTHChH BiJeoMaTepiaiaMu; BiI€o-
CEpBICH, SIK1 IPOTIOHYIOTh BJIACHUM KOHTEHT BIJIMOBIIHO J0 KaTaJIOTiB, MPH
IIbOMY MOXYTh BHKOPHUCTOBYBATHCh Pi3HI Oi3HEC-MOJENl B3aeMOJIi 13
KOpUCTyBayaMu. Y Hi(pIKOBAHOT'O MOHSATTS «ayJi0BI3yaJbHUM KOHTEHT» SIK
TaKOTO HE ICHYE, MPOTE ay0iogi3yanbHUM KOHMEHMOM MOKHa BBaKaTU
NOEHAHHS ayAlOBI3yaJbHUX TBOPIB, ayAlOBI3yaJbHOI MNPOAYKIi, SKY
TPAHCIIOIOTh TPAIUIIIAHI M KOHBEPreHTHI Menia, JCsAKl 3 HUX CIeriai-
3YIOTbCS Ha BHUPOOHMIITBI ¥ TPaHCIIOBaHHS CyTO ay/Ai0Bi3yaldbHOI
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iH(popMmalli, TOMYy MarOTh Ha3By «ayAlOBi3yaJbHI MeJia». 3aBIsKd
€KpaHHINi MPUPO/Il ayA10BI3yaIbHUM KOHTEHT Ma€ Oe3mperieICHTHUHN BILJTUB
Ha CBIJOMICTh Ta MiACBIIOMICTb TJisilaya, TOMY U sIBJsi€e COOOI0 3arpo3y Ta
CTBOPIOE PHU3UKH PO3MOBCIOKEHHS HempaBauBoi 1Hopmarii abo
1H(opmari s hopMyBaHHS MMEBHOI TyMKH, TOOTO, BIUTUBAE HA CBITOTJIST
JIOJIMHU Ta MITYYHO 3MIHIOE CBITOTJIS]T Ta CUCTEMY I[IHHOCTEH JIFOUHU.

Boxe BiOyBcs mepexiy TpaJMIliHHOI aHAJIOrOBOI Bi3yaJbHOI Mejia-
KyJIbTypu y LHQPPOBY, XapaKTEPHHUMH OCOOJHMBOCTSIMHU SKOi € aymIio-
Bi3yaJbHa NEPEHACUYEHICTh, TOTAJBHICTh ayJ10BI3yaJbHOI'O SIK Mejia-
TE€HHOTO CepeIOBUIIA ICHYBaHHS OCOOUCTOCTI; HEOOMEKHUM JOCTYI CIIO-
KUBAaHHS, BHUPOOJICHHS, TMOMIMPEHHS ayJioBi3yalbHOI  1H(oOpMaIii;
MOJTIEKPAHHICTD; MOoTpeda y CHpPOIEHIN Bi3dyamizaiii HaaMipy 3arajbHOi
iHpopmarlii; HagaHHS TIepeBard ayJaioBI3yaJlbHOMY Ha IIPOTHBAary
TEKCTOBOMY TOIIO. A OTXe€ «B 1H(OpMAIIHHOMY MPOCTOP1 CKiIajiacs Taka
CUTYyaIlis, SKy MOXHA BHU3HAUUTH SK «METIAIBHUI MTOBOPOT», IO 3MIHUB
«IKOHIYHHIY, 1 CYTHICTh SIKOTO MOJIATA€ y JEriTUMI3allil TUpaHii HaaMIpy,
TOTAJbHOIO MOIIMPEHHS Bi3yaldbHOi 1HGOpMALi 3a  JIOMOMOIOKO
MeiaBi3yanbHUX 00pasiBy [6, 83].

[IpoTuaisiTH OECTPYKTUBHOMY MEMIaBIUIUBY CHOTOJHI HEMOMJIHBO
0€3 CTBOPEHHS BJIACHOTO SKICHOTO ayJl0Bi3yaJbHOI'O KOHTEHTY 3
ypaxyBaHHSM KYPHaJICTCHbKUX CTaHIAPTIB Ta PEryJIIOBaHHSM 3MICTy Ha
3aKoHOAaBuUOMY piBHI. Ha nymky €. ['ooBaxu nporiec miBUILICHHS Me/ia-
TPaMOTHOCTI HACEJIEHHS dYepe3 OCBITHIO CHCTEMYy TPHBAaTUME JCCSTH-
mtramu. ToMmy mnapanenbHO Mae BiOyBaTuCS (POpMYBaHHS «EIITAPHOT
MeJ1arpaMOTHOCTI» TUCKOM Ha TUX, XTO NpPHUIMaE PIllICHHs, HA «areHTIB
BIUTMBY» — BIady, Melia Ta 1HTeIeKTyalbHy chiabHOTY [7]. Cepen Takux
areHTiB BIUIMBY MalOTh OyTH W KYpHAJICTHU, PEJAKTOPH Ta HE3aJICKHUU
MEIIMHUN TON-MeHEeHKMEHT. [IpoTe chorojgHi OUIBIIICTh YKPAiHCHKHUX 1
«areHTiB BIUIUBY», 1 TEpPEeCiYHMX KOPHUCTyBadiB iH(Mopmallii 1me He
BOJIOJIIFOTh IHCTPYMEHTAMH BHUSBJICHHS MEIIaBIUIMBY Ta MeAiaMaHIMyJIsaIii
y TOTYXHOMY 1H(OpMaIMHOMY MEWHCTPIMI, OKPEMO II€ CTOCY€ETHC
aynioBi3yalibHO1 (hopMU 1HPOPMAIIHHOTO TOBITOMIICHHS.

[ToTeHIian TEXHOJOTIM CTBOPEHHS €KPaHHOTO BUIOBHINA Ta HOTO
¢beHoMeHanpHa CYTHICTh aKTUBHO BUKOPHUCTOBYETHCS BUPOOHUKAMU ayd10-
BI3yaJIbHOI MpoayKiii. MoHTa)XHa TpUpoJa, KEpPyBaHHS CHPUHHATTAM
JIOIMHYU 32 JIOTIOMOTOI0 IUIAHIB PI3HOI KPYIHOCTI, 3BYKY, JIpaMaryprii —
ChOTOJHI BHUKOPHUCTOBYETHCS HE JIMIIE€ Yy BHPOOHUITBI PO3BaKAJIbHOI
BiJleonpoayKiii. barato ykpaiHCbKMX BUPOOHUKIB BHUKOpPHUCTOBYE 3a3Ha-
YEHI TEXHOJOrii y TpOIeCl CTBOPEHHS HOBHHHHUX BIJCOCIOXKETIB Ta
iH(popMmariiinux nosigomiens. . boiin - nocniguuis y MicrosoftResearch
i 3anpomena npodecopka Hpro-MlopkchKOro yHiBEpCHTETY - BH3HAUMIIA
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CKJIQJIOB1 CTpaTrerii MaHIMyJslii 3a JIOMOMOIOK E€KPAaHHOTO BHUJIOBHIIA:
«CTBOpIOBAaTH BHJOBHIIE (spectacle) Ta BUKOPUCTOBYBAaTH COIlIabHI
Mepexi, 00 MOTpPanmuTH y HOBUHH, aJanTyBaTH «BUIOBHUIIE» TaKUM
YMHOM, 1100 HOBAa ayJauTOpis 3MOIJIa JIETKO MOro BIAUIYKaTH 3a
JIOTIOMOTOI0  aJITOPUTMIB TIOIIYKOBHKIB, CTaTH «IHU(PPOBOIO KEPTBOION,
o0 paaukazizyBaty iHIMX» [8, 15].

Yomy x aynuropis pgoBipsie BigeoiHpopmarii? Cepen mnepiuo-
YEpProBUX MPUYUH: PEabHICTh MPOCTOPY, Yacy, CBIJKIB, 110 3adikcoBaHa
Ha HOCIi; Kpaile, mo0 Oyna 3adikcoBaHa SIK CTPUM — CHUMYJIbTAHTHICTb;
KpacuBi 1CTOpii, CTBOPEHI 3a 3aKOHAMM JpamMaTypridHOi KOMIO3UII]
(storytelling) 3 4iTkO BUMMCAHUMU pUcCaMU 00pa3iB, a HE PEATIbHUX JIFOJICH.
[IInsx yHUKHYTH BIUIMBY Ha IMIJCBIIOMICTh TJIAJIadiB 3a JOTIOMOTOIO
crenu@iuHOi MOBU €KPaHHOTO BUIOBHIIA - 1€ B MEPIILY Yepry >KOpPCTKa
MO3UITISL PeAaKiliii Mejia, siki BUPOOJIIIOTHCS ay110BI3yallbHUI KOHTEHT 13
JOTPUMAHHAM KYPHAJICTCHbKUX CTAHAAPTIB, BUKOPUCTAHHSM CBITOBOI
MPAKTUKHA Ta BMIHHSIM PO3YMITH MEJI1aBIUIMB ay/[10B13yaIbHOI'O KOHTEHTY.

3 2016 poky 43 kpaiHu CBITY B¥KE€ peayli3yBajll HU3KY 3aXOJIB JJIS
O00poTEOM 3 JecTpyKTHMBHUM MeaiaBiumBoM. Bumanas «EUvsDisinfoy
onpumtoauiio 3BT NATOStratComCOE, B sxomy MoBa WIeThCs PO HOBI
MIIXOAW JI0 MOJ0MaHHs Ae3iHdopMallii, TOMy 110 CIpOoOU MaHIMyJIIOBATH
I'POMaJICEKOI0 JYMKOIO CTalOTh MOTY>KHOIO MPOOJIEMOIO0 B yChOoMY CBITI. Jlo
npuknany, Ipnmanmis, Itamis ta ABcTpanis cepen KpaiH, sIKI BBOJSATH
mTpadu 3a TPOAYKYBAaHHS Ta NOIMIMpPEHHs Ae3iHdopmallii, XopBaris
HEIIIOJIaBHO 3ampoBajinjia HOBY 1HINIATUBY 3 MeaiarpamMoTHOCTi, KoHrpec
CIIA po3scninye pociiicbke BTpy4aHHs y Buoopu [9].

Croromni B YKpaiHi BiIOyBaeTbCsl MpoIeC OOTOBOPEHHS 3aKOHY
«IIpo memia» Ta «IIpo aymioBi3yalibHI MOCIYTH», KWW Ma€ 3aMIHUTH
3akon Ykpainu «IIpo TenebadeHHs 1 pamioMmoBiieHHs» Ta «IIpo Harrio-
HaJIbHY paAy YKpaiHM 3 MHUTaHb TeNe0ayeHHS Ta PaJiOMOBICHHS.
3aKOHOIPOEKT OyB po3poOJIeHH 3 TormoMorow excrneprtiB Pagu €Bponu B
paMKax IMOMepe/IHIX MPOEKTIB B paMkax Yroau Ykpaina-€C Ta nojanuil y
Bepxosny Pany no posrmsaay [10].

Bucroexu. CydacHa monuHa abCOIOTHO 3aliedkHa Bia 1HGopmarii,
Ky PO3MOBCIO/KYIOTh MeJlia. HamoTy KHIIITUM B CHITy CBO€T crieliu(pigHO1
NPUPOIM € ayaioBi3yalbHI Mejla Ta ayAloBI3yaJlbHUW KOHTEHT, SKHUI
TaKOX BUKOPUCTOBYETHCS B MYJbTHMENla Ta COLIAJIBHUX Meia.
TexHomnorii TBOpPEHHS ayAlOBI3yaJbHOIO KOHTEHTY Jal0Th MOXJIUBICTDH
BIUIMBATH HA MIJIBMOHIB TJIs7a4iB, OCOOJIMBO, SKIO WIETHCS MPO POOOTY
KYPHATICTIB, 1[0 MOPYIIYE NPUNUHATI CBITOBOI CIUIHBHOTOK MpaBUia
PO3MOBCIOJIKEHHST 1HQopMalii Ta OOpOTHOM 3 JAECTPYKTUBHUM abo
3aMOBJICHUM MEI1aBILTHBOM.
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TUSTBHOCTI € BUKOPUCTAHHS IIMPOKOTO CHEKTPY MAapKETHHTOBUX KOMYHI-
kamiii. HoBi TexHomorii, mosiea 1 OypXJuBHA pO3BUTOK IHTEpHETY
TpaHcpopMyBaIu pekjIaMy 1 MapKeTHHT. I[HQopmarliiiiHe CycCrIiIbCTBO
MOCTYIIOBO €BOJIIOIIOHYBAJI0 B IU(pPOBE, NEPEBIBIIN KOMYHIKAIIl Yy
BIpTyaJIbHUI TpOCTip TobanbHOI Mepexi Inrepuer. HoBi TexHonorii ta
CTpaterii J103BOJISIIOTh 3HAYHO 30LIBIIUTH €(EKTUBHICTb MAapKETUHTY,
0COOJIMBO, SKIIO BUKOPUCTOBYBATH 1X PaHIIIE CBOIX KOHKYPEHTIB.

OCHOBHUI TpeHJ Cy4YacHOI0O MApKETUHTY — OaxaHHS NOKYIIB
cTaTu 4acTuHOIO OpeHy. CroXuBayl IIKaBIATHCS HE TUIBKU MPOAYKINETO,
BOHM XO4YyTh OTpUMAaTH MpaBauBy IiH(MOpMaIlio mpo Oi3Hec, OpeHs,
KepiBHUKA KoMmaHii. CTBOPUTH MOBHOIIIHHY JBOCTOPOHHIO KOMYHIKAIIIIO
JO3BOJIATh IU(PPOBI MAPKETUHIOBI MeJla KaHaid. TOMy akTyaJbHUM €
JOCIIJPKEHHS Cy4YaCHMX HOBHMX CHOCO0IB mepenadl iHdopmarlli B
pekJIaMHii cdepi.

MeTtoro nmaHoi myOmikaiii € BUOKpPEMJICHHS HATHBHOI pPeKIaMH SK
HOBOT'O (hopMaTy peKjIaMU KOHTEHTa 3ac001B MacoBO1 1H(PopMaIrii.
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ChorosHi Bce IHTEHCHUBHIIIE 3’SBIISIIOTHCS HOBI CIOCOOM Tepejadi
iH(popmanii npo OpeHp, Horo TOBAPH abo mociyru B Mepe>1<1 [HTEpHET.
ApceHan Takux 3aco0iB PI3HOMAHITHHH: S€0-ONMTHMI3amis 1 KOHTEKCTHA
pekiama; MeJIMHO-KOHTEKCTHA (OaHepHa) pekyiama; BIpyCHa peKIiama,
pekiIaMa 3a J0moMOror edm-po3CHIIOK; peKjaMa B COIlIaJIbHUX MeEia;
MOOUTHHUI MapKETHHT.

Anle TepeHacHMYeHHS pEeKJIaMOI0 TSITHE 3a CO0OI0 3HMKEHHS
e()EeKTUBHOCTI PEKJIIAMHUX 3aXOJIB Ta 30UIBIIIEHHS PO3ApaTyBaHHS 3 OOKY
IIJTbOBUX ayAUTOPiH, 10 OOMEXKYIOTh CBO€ MEpeOyBaHHS B MEPEXi Bif
pEKJIaMU, 3aIIOBHIOIOYN HOT0 CHEIIaIbHUMU MTPOTPaMHU 1 JOJIaTKAMH.

OcranHiM 4YacoM ¢axiBll peKIaMHOI IHIYCTpii BCE YaCTille
KOPHUCTYIOTBCSI TEPMIHOM «IIPUPOJIHAY, «HAaTUBHA» pekiama (Native advert — Bin
aHIJI. PITHA peKiiaMa), 10 CTa€ HEBLJ €EMHUM aTpUOyTOM MEIIalHIyCTpii 1 Mijl
Ky BUJUISAIOTH 0araTOMUTBHOHHI OFOIKETH.

HatuBHy pekiiamy IHTETpyBajdd B CBOIO KOMYHIKAIIHY CTpPAaTerio
Taki rirantu, sk: Google, Microsoft, Intel, IBM, BMW, Lexus, Ford,
Marriott, Ebay, Dove, Old Spice # inmi. [lonynspHicTh Takoi pexiiaMu
CTPIMKO T1JBUIIYETHCSI.

ITo cBoiil cyTi, HaTUBHA peKJiaMa — II€ peKjamMa, sika BIJIMOBIJIAE
dbopmary, QyHKIisAM 1 TeMaTulll Ti€i miaThopMu, Ha AKIA PO3MIILYETHCS.
[IpupoaHicTh Takoi pekiaMu OOYMOBIIIOETHCS THUM, IO BOHA CHpPUIi-
Ma€ThCA KOPUCTYBa4aMH K OPHUTIHAIBHHUM, PIAHUN KOHTEHT. [Ipu 1mmpomy
e KOHTEHT IOBUHEH OyTH pENeBaHTHUM I1HTEpecaM KOpHUCTyBaya.
HatuBHa pekiiama OpraHidyHO I1HTETPYETbCS B JM3allH 1 KOHTEHT BeO-
CTOPIHKH, COIIAJIbHOI Mepeki a00 MOOITLHOTO 3aCTOCYBaHHS, HE BUKIIH-
KAal04M Y KOPUCTyBaya €(eKTy «UyKOP1THOTO».

Takuii popMmar € anbTepHaTHBOIO OAHEPHIN peKJiaMi, 10 MOTpaIUIse
B «CIHIMi 30HW», HAJAMIpPHA, HACTUPJIMBA, HAJUIUIIKOBA 1 SIK PE3yJbTaT —
MeHIT e(eKTUBHA. Y CBOIO 4Uepry, HaTHBHA peKJiamMa Joromarae OpeHmy
MIJBUIIMTH CBOIO BITi3HABaHICTh Ha 82% Oumblre, HDK OaHepHa (II€
OOyMOBJIEHO MPU3HAYCHUMH JIJIi KOPUCTyBada yMmoJoO0aHHAMH J13HaBaTU
iHpopmalio npo npoaykt — 70% BBaXKalOTh 1€ Kpalle 3a JI0MOMOTOI0
KOHTEHTY, a HE PEKJIaMH).

OCHOBHUMH XapaKTEPUCTUKAMHM TaKoi peKJIaMH €: IHTerpailis B
iHTep(beﬁc CalTy; aKTUBHE BHKOPHCTAHHS COLIIAJIBHUX Me€[I1a; CTBOPEHHS
I[IKaBOTO KOHTEHTY 1 KOpHCTl JUlsl UMTAua; MPU3HAYCHA [UIs KOPHCTYBaya
3aIy4eHICTh; B3aeMOIis OpeHay 1 pez[aKun Marganuuka. llepeBaru
HATUBHOI pEKJIaMU: TPUBEPTAE PEJIICBAHTHICTh, HEMOXKJIUBICTH OJIOKY-
BaHHsI; MyJIbTUILIAT(HOPMEHICTH [ 1].

Jliia dipmu Ta OpeH Iy HaTUBHA peKiIaMa € THCTPYMEHTOM, ITI0 JI03BOJISIE
JOCSTTH  IIUTbOBY ayAWTOPII0, B CBOIO 4Yepry, Uil peKIamMojaBlsd —
MOHETU3YBAaTH KOHTEHT, 1 HApPEUITi, /I CIOXXKUBaya — BIIKPUTH JJIs1 ceOe
HOBUM OpeH1, 3aJJ0BOJILHUBIIK NOTPeOy B 1HGOPMAII].

169



HatvBHa pekiiama CTaBUTh Takl 3aBIJAHHS: 3POCTAHHS NPUBAOIMBOCTI
OpeHIy; TIJIBUIIEHHS PIBHSI KOPUCTYBAIBLHUIILKOI JIOSJIBHOCTI; 3aTydeHHS
KOPHCTYBaua B MPOIIEC MOKYTIKH; CTBOPEHHS «BIPYCHOTO €EKTY.

VY nopiBHSAHHI 3 KpaiHaMHU 3 PO3BUHEHOK €KOHOMIKOIO, B YKpaiHi
HATUBHY peKJIaMy MO)XHa BBa)KaTH TOJIOBHHM JDKEPEJIOM JIOXOJIB Y
NEPCHEKTUBI. YKPATHCHKUI PUHOK HA CHOTOAHI BXXE€ TOTOBHM /10 BUKOPHC-
TaHHS HATUBHO1 pekynamu Ha 20—-30%.

3riIHO 3 AOCIHIIKEHHSM TPEHJIB HaTUBHOI pexnamu y 2017 poi,
npoBeieHUM [HCTUTYTOM HaTtuBHOI pekiamu cnuibHo 3 INMA, Ha
MOTOYHUH MOMEHT OiIbIlle IIOJJOBUHM BHJIABIIIB BXKE SIK MIHIMYM
npoOyBalld Take JHKEPENO JOXOY, 1 MOJIOBUHA PECTIOH/ICHTIB BBAXA€ HOro
Ny’K€ BaOXJIMBUM. AMepHuKaHcbke BuaaHHsa Business Insider B cBoto uepry
noBiiomisge, 1o B 2016 porri 10X0oAu BiJ HATUBHOI peKiIaMU CTAHOBWIIH
56%, a 1o 2021 poky us mudpa nopuHHa carHyTa 74% [2].

3 o1HOTO OOKY, BapTICTh HATUBHOI PEKJIaMU 3HAYHO BHIIA BIJ IHIIINX
peximamMHux (opMmariB. AJKe B 11 MIATOTOBINI Oepe ydacTh penakiiis adbo
OKpEMUH KYpPHAIICT, SKUA BUKOPUCTOBYE B poOOTI MpodeciiHmii miaxi, a
1HO/1 TAaKOK PO3POOHUKHM 1 AU3ANHEPHU, KOHTEHT OJIMKUYUNA JI0 ayAUTOPI.

HatuBHa pekiiama ma€ KI€HTaM MOXJIUBICTH BHWTH Ha HOBY
ayIUTOPiI0 ab0 MIJIBUIIUTH JIOSUIBHICTh ICHYIOYOI W CIUJIKYBaTHUCS 3 HEIO
yepe3 Mmeia, 10 sIKoro Bxke copmoBaHa noBipa. Ha ykpaiHChKOMY pUHKY
noTeHIIal 1[boro (opMmary Iie TOYHO HeAOpO3KpuTuil. HacTrHa OpeH/IIB,
MOTIPM BC1 TIEpEeBarv HATHBHOI PEKJIaMH, MOKH CTaBUTHCS 10 HEl JOCHUTH
00€peKHO.

VY3aranpHIOIOYM BUIIEBUKIIAJICHE, CIiJ 3a3HAYUTH, [0 HATHUBHA
pekjaMa CTaHe OJHUM 13 HaNNEepPCHEKTUBHIIIMX HANpPsIMIB PO3BUTKY
MapKETHHIOBUX KOMYHIKaIii B YKpaiHi 1 3a JeKiIbKa POKIB 3aKpIMUTh 3a
co00I0 TIJAEPChKY TO3WII0 HAa PHUHKY. Y Takoi peKJIaMH BEJIHKUN
MOTEHIIAJI Ta MOXJIMBICTh SKICHO MPEICTaBUTU OpeHJ, GopMyroud HOro
oOpa3. BTiM XOueMO HAarojioCUTH, IO CYTTEBUM HEIOJIIKOM HATHUBHOI
pEeKJIaMH € ii BUCOKa BapTICTh Ta BIJICYTHICTh MPSMUX MTPOJIAXK.

Came B MOJ0JIaHHI TIEPETIYCHUX HENOIIKIB HATUBHOI PEKIaMU MH
BOAYAEMO MEPCIIEKTUBH MOJATBIINX HAYKOBHUX JOCIIIKEHb.

CnucoKk BUKOPUCTAHMX JKEpeT

1. CoGoneBckuit A.Il. Pexnama B mMoOWnbHbIX npuioxeHusx // MPRA,
2015. Ne 64942. URL: http://mpra.ub.uni-muenchen.de/64942/ (nata
3BepHEeHHs: 27.02.2020)

2. URL: https://nv.ua/ukr/techno/it-industry/hroshi-je-a-kreativu-nemaje-
jak-rozvivajetsja-ukrajinskij-rinok-nativnoj-reklami-2473378 htm (mata
3BepHeHHs: 16.02.2020)

170



CENJI3-XAYCH SIK CYB’EKTHU PEKJIAMHOI JISIJTIBHOCTI
B YKPAIHI

Meabaukosu4 O. M.

1.e.H., mpodecop

Kadeapa )KypHaIICTUKA

OpruHcbka B. B.

K.€.H., mpodecop

kadesipa MapKETUHTY

Kuiscvkuii nayionanvHuii mopeosenvbHo-eKOHOMIYHUL YHIgepcumen,
Ykpaina

KiarouoBi cjoBa: goma mnponaxy, TeleKaHall, MeIirpymna, peKiaMHa
ISIBHICTD.
Keywords: sales houses, TV canal, mediagroup, advertising activity.

Komynikariiiini areHTCTBa K BIAKPUTI CUCTEMH IOCTIMHO B3a€MO-
JI0Th 3 PI3HOMAHITHUMH Cy0 €KTaMU PEKJIaMHOI MiSUTbHOCTI, 3 SIKUMH
BOHU CITIBIPAIIOIOTh 3 METOI0 CTBOpEHHs pekiamHoro uu [TP-mpomykty
JUTs1 3aMOBHHKA-PEKIaMOAaBIIS.

TpaguiiiHoO BUAUIAIOTH Taki TUNH Ccy0’€kTiB peknamuoi Ta IIP-
nisubHOCTI [1, ¢. 516]: pexnamonaBili, TOOTO MIANPUEMCTBA, SIKI PEKJa-
MYIOTh ce0e, CBOi TOBapu a00 MOCIyrd; KOMYyHIKAIlIiHI areHTCTBa, B T.4.
pexsamui, [1P- Ta iHII1 TUOM areHTCTB; 3ac00M MacoBoi 1Hpopmairii (3MI),
[0 HAJAIOTh MICIE 1 Yac IS KOMYHIKAIlIMHUX TOBIJOMJIEHb 3 METOIO
JOHECEHHS 1X JI0 IUTHOBOI ayAMTOpIi; JTOMOMIXHI, IO OEPYyTh OIOcCepe/I-
KOBaHy ydacTh Yy 3a0esnedeHHl pekjiamHoi Ta [IP-mismbHOCTI: mociiiHi
KoMmaHii, (0To- Ta KIHOCTYI1i, AU3aMH-CTY 111, XyAOKHUKHU, TUTIOTpadii Ta
BCi, XTO JOIIOMara€e pekIaMoJaBIsIM Ta KOMYHIKAI[iIHHAM areHTCTBaM Y
po3poOui pexnaMu. JIjist HUX CTBOpEHHS pekjaaMHoro 4uu [IP-nmpoaykry He
€ OCHOBHHUM BHJIOM JISLJIBHOCTI.

Ane Ha pUHKY akTHBHO OepyTh yd4acTb Yy pEKJIaMHIA Ta
[TP-niambHOCTI, OKpIM 3a3HaY€HUX CyO’€KTIB, 1€ ¥ MeaianmpojaBiii (aHTI.
sales house), sKi € EKCKIIO3MBHUMH JTUCTPUO IOTOpaMH 3 MPOAAKY
PEKJIaMHUX MOXJIMBOCTEH TeJeKaHaliB, IPYKOBAaHUX BHUIaHb, 1HTEPHET-
pecypciB Tomo. Ilim wac JeTanbHOrO BHUBYEHHS OCTaHHIX HAyKOBUX
nyOJiKaiid BUSABJIEHO, IO CEHI3-Xayc SIK CyO’€KT PEKJIaMHOTO PHUHKY
MaJjo JTOCIHIIKEHU.

Otxe, ceiln3-xaycu ad0 TOMU NPOAAXy 3IIMCHIOIOTH ONTOBY 3aKYy-
MIBJIIO 1 TOAANBIINN MPOJAX €PIPHOTO PEKIAMHOTO 4Yacy Ta PEKJIaMHOIO
OpOCTOPY  MelaareHTCTBaM  Ta  MiANPHEMCTBAM-PEKIaMOIABIISIM.
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YKpalHChbKI TeleKaHalu, 3a3BUYail, 3aIUIIAI0Th 32 COOOI0 MPaBO MPOJIAKY
CIIOHCOPCTBA MPOTpaM, HECTAHAAPTHUX PO3MIIIEHb Ta HOBHUX 1€ s
pekinamoaBiiB. Yacto 11 AUCTPUO’IOTOPU TeJIEKaHAJIiB MalOTh TEXHO-
JIOT14H1 MOXKJIMBOCT1 MPOJABaTH peKIaMHUM edipHUN Yac 3a JOMOMOIOI0
IHTEpHETY Ta Ha ayKI[IOHHII OCHOBI.

Tenexananu BeCh Yac 3HAXOMITHCS Y MOMIYKY ONTUMAIBHOI I HUX
dbopmMu mpoaaxy iXHHOTO €(IpHOTO PEKIIAMHOTO 4Yacy: MEpPeXoasTh Bij
OJIHOTO JIOMY Mpojaxy Ao iHmoro. [l{opiyHo BiIOyBarOThCS 3MIHU B
nepeiKy TUX TeJIeKaHaJiB, sIKI MPOJAIOTh CBIM pEeKJIaMHHI Yac depes3 Tou
abo 1HmWM aiM mpojaxy. TenekaHaiaun abo CaMOCTIMHO MPOJAOTH CBIU
pekiaMHMi yac, abo ix aucTpuO’roropamMu € AoMH Tpoaaxy. [ms
npukiany, y 2013 p. tenexkanan «llepmnii HamioHaJdbHUI» TPOJABaB
CaMOCTIMHO CBiil pexmamMHuii dYac, a y 2014 p. 3a ymoBaMH yrojau
3MIMCHIOBANIA 1€ yXe Tpyna «l+1 Memia», [kl HaJIEKUTh CEHI3-Xayc
«IImrocu». 3 2017 p. tenekanan «UA: Ilepmuit» (Ha3Ba micis peOpeH-
nunry «llepmioro HaiioHaJIbHOTO») MPOJAE 3HOBY CAMOCTIMHO CBii
pEKJIaMHUI TPOCTIp.

[Hma TeHACHI, IO BIUIMBAE HA B3aEMUHU MEJIANpPOJIABIIB,
pEKJIaMHMX areHTCTB 1 PEKJIaMOJaBIliB, — 1€ YTPUMaHHs JEKUIbKOMa
JIOMaMHu TPOJaXKy 3HAYHOI YACTUHU TEJNEBI3IMHOrO0 PEKIAMHOTO PUHKY.
Y 2011 p. Oyso yTBOPEHO albsSHC MIX JBOMa HaMOUIBIIMMHU Mejia-
MPOJABIIMU Ha TejaebadeHHl — 1ie OyauHku npoaaxy «StarLight Mediay
(tenexkananu «Hopuii kanam», «CThy, «ICTV», «M1y», «M2», «QTV») Ta
«InTep — pexiamay (tenekananu «Iurep», «Enrep-dinbm», «HTH», «K1y»,
«K2», «Mera» Ta iH.), Aki oxomwiau Oiabmie 50% yKpaiHCBKOTO Tele-
BI31HOTO peksiaMHOro puHKy. ¥ 2013 p. 10 1bOT0 TEIEBI3IHHOTO ABSIHCY
noJyuuacs Ie Menaiarpyna «YkpaiHa» (Ha ToW dac ii mesianpojaBellb
«MemianapTHepCTBO»), B pe3yJibTaTi dYOoro HOBE OO0 €qHAHHS YXKe
KOHTpoOtoBaio npuodimn3Ho 70% puHKy Teneneperisiay B Ykpaini. Take
JOMIHYIOYE CTAHOBHUILE JIOMIB IPOJAXy CHPUYMHWIO MOXJIUBICTH 1CHY-
BaHHS M) HUMH JIOMOBJICHOCTI 0A0 (DOPMYBAaHHSI BUCOKMX PEKJIAMHUX
Tapu(iB, B pe3yabTaTi 4Oro MeJiaareHCTBaMm OYyJIO CKJIAJHO 3alpOIOHY-
BaTU PEKJIAMOJIABIISIM IPUHATHUN PIBEHD I[1H HA PO3MIIIIECHHS PEKJIaMU Ha
TenebauenHi. lle B cBOIO depry 3amikaBuio AHTUMOHOMOJIBHUM KOMITET
VYkpainu, skuii 3ami03puB MOHOIIOJMIIO M1J1 Yac MPoJaxy Teaepekiamu [2].

3 1 ciuns 2019 poky miist ynepemkeHHs Jiid 3 00Ky I[bOI0 KOMITETY
IPOJIaXX TeJepeKiIaMd TPbOX MeIIarpyIl-y9acHUKIB  «AJBSHCY» —
«StarLightMedia», «InterMediaGroup» 1 «Ykpaina» OyJi0 mepenaHo
CTOPOHHIM KOMMaHisiM. 30kpema, Meaiarpyna «YKpaiHay 3 TeJeKaHaaaMu
«Yxpainay, «<HJIOTVy», «IndigoTV» mnepenana mpoaax mpsMoi peKIaMu
«Evident Media». Meniaxonaunr «InterMediaGroup»  (Tenexanaiu
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«IaTep», «HTH», «K1», «K2», «MEI'A», «Ilikcenp», «Zoomy, «Enter-
bimeM») Mae HOBOro MemianpomaaBisl «Space Media». Ilpomax crnos-
COpCTBa Ha TeJieKaHajax XoOJauHry 3maiicHioe kommanis «High Line
Mediay, sika ropunnuno Hanexxuth «Inter Media Groupy. [2]

Vkpainceka Memlarpyna «StarLightMedia», B Ky BXO0zmsTh
teaekaHanu «Hosuit kanam», «CTby», «ICTV», «M1y», «M2», «Oue», mae
JeKiTbKa MeaianpoaaBiiB [3] :

. BlacHuM niM mipomaxy «StarLight Digital Sales» posmintye
peKiaMy B IHTEpPHETI;

o 1imM mpoaaxy «Ocean Media», sik CTOpOHHSI Oprasizailis, MpoJiae
npsiMy peKJIaMy Ha TeJeKaHallax;

o BnacHuii AiM mpopaxy «StarLight Brand Content» 3aiimaeTnhcs
CIIOHCOPCTBOM Ta MPOJIAKT-TUICHCMEHTOM Ha TelleKaHalax MeIiarpyIiw.

VY 2014 p. menianipoaasens «StarLight Digital Sales» exckimto3uBHO
pO3MIIyBaB BiJCOpEKIaMy HE JIMIIE Ha TaKuUX calTax Trpynu
«StarLightMedia» (stb.ua, ictv.ua, novy.tv , ml.tv, qtv.ua, smachno.ua), a
i Ha camitax «IaTep Memia I'pynu» (podrobnosti.ua, inter.ua, ntn.ua,
kl.ua), pecypci vesti.ua, caiiti nokropa KomapoBckoro, caiitax menia-
xonnuHry «Memiarpyna «Ykpaina» (oll.tv ta 1n.). A B 2020 pori
MeJianpoIaBelb yKe 31HCHIOE €KCKITIO3UBHE PEKJIaMHE OOCITYyTrOBYBaHHS
Ha caiftax numie cBoei rpynu (stb.ua, novy.tv, ictv.ua, ml.tv, qtv.ua,
fakty.ictv.ua) 1 Ha caiiTi qokTopa KomapoBchkoro.[3]

Menianpo/iaBIil 4acTo JTUKTYIOTh YMOBU HE JIUIIE MO I[1HI NPOJAXKy
e(ipHOr0 PEKIIAMHOTO Yacy, ajie i 3 BHOOPY TeJIeKaHaTiB JJisl KIIIEHTIB
MeiareHTCTB. 30kpema, 10 2019 p. po3mimieHHs TPsAMOT peKIaMu JIMIIE Ha
TeJleKaHajgax, Kl BXOJWIM JI0 TEJIEBI31MHOTO ajbsSHCY, MPOBOJUIIOCS 31
3HaYHOI 3HIWKKOI0. Celn3-xaycu 1 3apa3 JIOCHUTh HEIpo30po Ta
IHIUMBIAYyaJIbHO BHU3HAYAIOTh PO3MIP 3HWKKH JUIsi MEJIaareHTCTB Ta
HAJAI0Th i B YMOBaX MOBHOI KOH(P1ACHIIIHHOCTI.

Okpim TeneBI3IMHUX CeMI3-XayCiB, HA YKPAiHChKOMY PUHKY aKTHBHO
MpaIo0Th 1HTEPHET-MEAIaNpoAaBlil: IK CTOPOHHI OpraHizaiii Ta Ti, SKi
HajeXaTh BIIACHUKY Meqia pecypcy. s mnpukiamy, ceins-xayc
meniarpynu «1+1 memia» — «1+1 Digital Sales», He3anexH1 1oMU POJAKY
«Admixer», «Digi Media» Ta 1HII, SKI PO3MINIYIOTh peKjIamMy Ha
IHTEpHET-pecypcax pi3HOTO TEMATHUYHOIO CIPSAMYBaHHS: KIHOYMX, pPO3Ba-
KaJTbHUX, CIIOPTUBHMX TOmO. Hamam yKpaiHCBKI JOMH TIPOJAXKy
IJIAHYIOTh CTaTH TaKoX JUCTPUO’IOTOpaMU OMNEPaTOPiB 30BHINIHBOI
peKJIaMH, KOJIM BOHU TEXHOJIOTTYHO OYIyTh A0 IILOTO TOTOBI.

Otxe, ceii3-xaycu — 1€ He3aJekHI KOMIIaHii a00 KoMIMaHii, sKi
HaJeXXaTh MeJiapecypcy, Ta MaloTh CKCKIIO3MBHI IIpaBa Ha MPOAaXK
pPEKJIAaMHUX MOKJIMBOCTEN MEBHOTO 3aco0y MacoBoi iHQopmaiii. Bonu
peaniz3yroTh peKJiaMHI KaMIlaHli Ta BUKOHYIOTh JIONOMIXKHY (DYHKIIIO ISt
KOMYHIKAI[IHHUX areHTCTB, SKI 3alMaloThCsAd MeEAlallyIaHyBaHHSAM IS
peKIaMOo/1aBIIiB.
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MeabHniuenko O. L.

K.IICUXOJI.H., CTapIINMA BUKIIAgaq

Kadeapa )KypHaIICTUKU Ta PEKJIaMu

Kuiscvkuii hayionanvHuii mopeo8enbHo-eKOHOMIYHUU YHIgepcumenn,
Vkpaina

Kiio4uoBi cJjioBa: KOMIETEHTHICHHM Miaxia, mnpodeciiiHa TisIbHICTD,
npodeciiiHa  KOMMETEHTHICTh, IKYPHAJICT, JKypHAJIICTChKa OCBITA,
KYPHAITICTChKa KOHKYPEHTO3JaTHICTb.

Keywords: competence approach, professional activity, professional
competence, journalist, journalistic education, journalistic competitiveness.

CbOrojiHi pUHOK Mpaili MOTPedy€e BUCOKOKBATI(hIKOBAHUX (PaxiBI[IB Yy
KOKHIH ranmysi, y TOMy 4ucial ¥ y )xypHamictuill. I{e — TBopui, iHIIIaTUBHI
daxiBiii, 37aTHI 10 CAMOPO3BUTKY 1 TpoeciitHOTO caMOBIOCKOHANIEHHS. B
yMOBax 1H(QOPMAIIITHOTO MPOCTOPY JIeJall aKTyalbHIMIOW CTae mpoodiemMa
KOHKYPEHTO3/IaTHOCTI ¥ BHCOKOT'O PIBHSA IpoQecioHai3My KypPHATICTIB,
dbopMyBaHHSI OCHOB SIKOTO Ma€ PO3MOYMHATUCS 1€ y 3aKjiajax BHIIOi
OCBITH.

Ha cydacHomy erami po3BUTKY BHINOi OCBITM OJHUM 3 OCHOBHUM
HaIpsAMIB MIJrOTOBKA MailOyTHIX ()axiBI[iB CTAB KOMIETEHTHICHUN MIIX1].
[lin U¥M MOHATTSAM PO3YMIIOTH CIPSIMOBAHICTh OCBITHHOTO MPOIIECY Ha
dbopMyBaHHS Ta PO3BUTOK KIIOYOBHUX KOMIETEHTHOCTEH (IHTETpaibHUX Ta
3arajlbHUX — iX CTYJEHT HaOyBa€ BMPOJOBX 3aCBOEHHS 3MICTy YCi€l
OCBITHBOI IIpOTpaMM) 1 criemiaibHuX ((paxoBux, MPEeAMETHUX) KOMIIETCHT-
HOCTE 0cOOMCTOCTI (YIPOAOBK BUBUCHHS MEBHOI JUCHUILIIHU a00 IUKITY
aucumIutig) [1].
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Ha cporogni OCHOBOIONOKHUMH y (OpMyBaHHI 3arajlbHUX Ta
(daxoBuUX KOMIIETEHTHOCTEM MaiOyTHIX (axiBI[iB BUCTYyNAIOTh 3aTBEP-
mxeHi MOH Ykpainu cranaapT BUIOT OCBITH 3a CIIEI1aTbHOCTAMM.

BigmoBigHo 10 MeToauuHUX pPEKOMEHJAIM 100  PO3pOOICHHS
CTaHJIapPTIB BUIIOI OCBITH, KOMIIETEHTHICTh — JWHAMIYHA KOMOIHAIlls 3HaHb,
BMiHb, HABHYOK, CIIOCOOIB MMCIICHHS, IIOTJISIIIB, IIIHHOCTEH, IHIINX OCOOMCTHX
SKOCTEH, sIKa BU3HAYAE 3/IaTHICTh OCOOM YCHIIITHO COINaTi3yBaTHCs, POBAIUTH
npodeciiftHy Ta/ado MoJAIbITY HABYAIBbHY JTISUTGHICTD [2].

KypnamnictoBi cboroani Tpeba OyTH «KOMIETEHTHHUM Ta KOHKY-
pEHTO3JaTHUM y cdepl HOBUX 1HPOpMaIiiiHuX 3ac00iB» [3, c. 20].

B 0CHOBI KOHKYpPEHTO3JaTHOCTI KBaJI(PIKOBAHOTO KypHAJICTa —
npodeciiiHa KOMIETEHTHICTD, 110 3aKJIAIA€ThCS B CUCTEMI BUIO1 XKypHa-
JICTChKOI OCBITH, OJHIEI0 3 (PYHKIIN sIKOi € (POpMyBaHHS 1 PO3BUTOK
TBOPYOi 1HAUBIAYaTbHOCTI MallOyTHBOTO KypHAIiCTa, 34aTHOTO KOHKYPY-
BaTU B YMOBaxX PUHKOBUX BITHOCHH.

Bigrak mig vac mpodeciiiHOi MIATOTOBKM y CTYJEHTIB TOBHHHI
dbopMyBaTHCS OCHOBM KOHKYPEHTO3/IaTHOCTI, YCB1JIOMJIEHA TOTOBHICTh 0
IOCTIHHOTO CaMOpO3BUTKY, TBOpPUOI camMopeanizauii 1 MnpogeciiiHOro
caMOBJOCKOHaJIeHHs. L{pOMy MpoIIecOBl CHPHUSAIOTH MENAroriyHl YMOBH,
mo nependavaroThb CTBOPEHHS TBOpYOi aTrmocdepu, CreliaabHOro
KYPHAJIICTCBKOTO CEpPEeOBHUINA, MAaKCUMaJIbHO HAOIMKEHOTO 0 BHUPOO-
Hu4o-npodeciiinoro. KoOHKypeHTO3JaTHICTh MaWOyTHHOTO IKypHaJlicTa
3QJIEKATh HE JMie BiA (PaxoBoi KOMIETEHTHOCTI, a ¥ BiI PIBHI
npodeciitHOT KyJbTYpH J1aJIOTy, BiJl TOTOBHOCTI 10 camoBUpaxkeHHs. [lin
qac MiJArOTOBKM MalOyTHIX >KYpPHAJICTIB OCOOJIMBO BAXKJIMBHUM € TIPOIIEC
JIMOOKOTO 3aCBOEHHS CIEHIaJIbHUX 3HaHb, (DOPMyBaHHS TOTOBHOCTI J10
npodeciiHOTO CAMOBHUSIBICHHS, PO3BUTKY TBOPUMX YMiHb 1 HABUUOK [4].

Sk 3a3nauae B. 3mopoBera, ocHoBHUM 3aBaaHHsM 3BO B ceorop-
HIIIHIX peatisix MpU MiATOTOBII MailOyTHIX (haxiBI[IB XKYPHATICTUKHU € iX
3aJly4eHHs 0 MPAKTUYHOI CKJIaIOBO1 OCBITHBOI MIJTOTOBKH [5].

B ymoBax pedopmyBaHHS BHINOi OCBITM BHHHUKAaE TMOTpeda B
IHHOBAIlIMHUX TEAaroriyHuX TEXHOJIOT1SAX, SK1 30pI€EHTOBAaHI Ha IMEPETBO-
PEHHsI OCBITHIX CHCTEM. [HHOBaIlli B OCBITHHOMY IIpOIIECI MOB’si3aH1 3
AKTUBHUM CTBOPEHHSIM, BIIPOBA/PKCHHSIM HOBUX METOMIB 1 3ac001B s
BUPILIEHHS JUJAKTUYHUX 3aBJaHb MIATOTOBKU (PaxiBIIB Yy rapMOHIHHOMY
MOEAHAHHI KJIACUYHUX TPAJAUIIAHUX METOJIUK Ta PE3yJbTaTiB TBOPUOIO
MOIIYKY, 3aCTOCYBaHHSIM TPOTPECUBHUX TEXHOJOTIH, OPHUTTHAIHHUX
TUAAKTUYHUX 17e# 1 popm 3a0e3reueHHs OCBITHROTO mpoiliecy [6].

Ha nymxy IlleBuyk C.B., 3akmanaroun OoCHOBU mpodecioHanizmy
MaiOyTHIX )KYPHATICTIB I/ 4ac OCBITHHOTO TpOIleCy, Tpeda aKIeHTyBaTH
yBary Ha (opMyBaHHI B HUX MNpo(deciiiHOi JONMUTIMBOCTI, TYpOOTH 3a
JOJII0  JIEp>KaBU M CYCHUIbCTBA, IHTEpPECy 10 JIOJWMHHU, HpodeciitHoi
TOTOBHOCTI JI0 BCEOIYHOrO 1H(OPMYBaHHS TPOMAJCHKOCTI MPO pealibHi
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noJii Ta SIBUIA, MOEJHAHHA TEXHOJIOTIYHOI IPaMOTHOCTI 3 O€3J0TaHHUM
BUKOHAHHSIM COLIaJIbHUX posieil 1npodeciiiHuX (QyHKIIA 3 MOCTIMHUM
NOYyTTSAM BIANOBIAaNbHOCTI. IIpodeciiina KypHamicTChbKa TBOPYICTH
BUMAra€ ChemlajgbHOl MIJITOTOBKU, PO3BUTKY TBOPYUX KOMYHIKATUBHUX
3110HOCTEN MaOyTHIX >KYypHATICTIB, 110 3abe3neuye (OpMyBaHHS ix
npodecioHani3aMy, BUCOKHM pIBEHb TBOPYMX JOCSITHEHb, €(EKTHBHICTH
MalOyTHBOT JKYPHATICTCHKOI JISITLHOCTI [4].

Sk 3a3Hauvae B. 3nopoBera, He3anepeyHUM € Ta ICTHUHA, 10 3aBJAAHHS
YHIBEPCUTETY HABUUTH BUMTHUCS, BUXOBATU y MaWOyTHIX (axiBIliB Kary
3HaHb 1BMIHHA iX CaMOCTIHHO TIONMOBHIOBATH. JKypHalicTHKa SIK
MEePEBAXXHO MPUKIAJAHUN BUJ TISUIBHOCTI MOBUHHA OYTH 30pI€EHTOBaHA Ha
npakTU4Hy npaifro BunmyckHuka y 3MI. Kpim npupoanux 3110HocTel, Taka
poOoTa BHMarae 1imnormuOJEeHUX 3HaHb y TiM 4M 1HOIN chepl. Tomy
MIATOTOBKA TOBUHHA OYyTH IUJIBOBOIO, IHAMBIIYyaJIbHOIO, TepeadavaTh
3aJy4eHHS KYPHAJICTIB-MIPAKTUKIB TOIIO [5].

BpaxoBytoun 3HauHy AMHAMIYHICTH CYy4acHOTO CEpEeIOBHINA, BUCOKI
BUMOTH PUHKY TIpalli, OCBITHS IIsUTbHICTH 3aKJIa/IiB BUIIIO1 OCBITU Ma€ OyTH
THYYKOIO 332 PaXyHOK aJIallTUBHOCT] HaBYaJIbHUX IJIaHIB, OCBITHIX MPOrpam
Ta 3MICTY JUCHUIUIIH. BaxiauBo, mo0 BHUIYCKHUKUA BOJIOJUIA YciMma
HEOOXITHUMH 3HAHHSMH, TPOQPECIMHOI TEPMIHOJIOTIEID, Malld HAaBUYKHU
MPaKTUYHOI JISUIbHOCTI Yy BIANOBIAHIA cdepi, a TaKoXK MOMIUBICTb
MOCTIHHOTO BJOCKOHAJIEHHS ()aXxOBUX KOMIIETEHTHOCTEH.
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I'APMOHI3ALIIA 3AKOHOJABCTBA
Y C®EPI NOPIBHAJILHOI PEKJIAMHU
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Ta IUBUILHOTO TIpaBa
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OMaHy.
Keywords: advertising, comparative advertising, misleading advertising.

l"apmoHizaliis BITUU3HAHOTO 3aKOHOJIABCTBA Y cdepl MOPIBHIIBHOI
pekiamMu 13 mpaBoM €Bpomneiickkoro Coro3y, 30KpemMa, 13 BHUMOTaMHU
HupextuBun €C 2006/114/€C «Ilpo BBeneHHS B OMaHy Ta MOPIBHSIbHY
pexkinamy» [1] Ta [dupekTuBOO IMIOAO HECHPABEUIMBUX TOPTOBEIHHUX
npaktuk 2005/29/€C) [2] , 3a BIANOBIIHUX YMOB Ma€ CTaTH MO3UTHUBHUM
YUHHUKOM Yy THTaHHI CTUMYJIIOBaHHS PO3BUTKY YECHOI KOHKYPEHIIii,
NOCWJICHHSI 3aXUCTy €KOHOMIYHUX I1HTEPECIB CIOXHBaylB Ta CTBOPEHHS
YMOB, sIK1 3a0e3Medarh CIOoKUBayaM MOXJIMBICTh 31MCHIOBATH CB1JOMUI
BUOIp, ONOCEPEAKOBAHO CHPUSITUME 3aXUCTY JOOPOCOBICHUX IMiATPHUEMIIIB
B1J1 iX KOHKYPEHTIB, SIKi III0Th Y MOPYIIEHHS BCTAHOBJICHUX MPABUII.

Bianosigno go dupextusu €C 2006/114/€C nopiBHsIbHA pekiiama,
y BUIAJKYy, KOJM BOHA IMOPIBHIOE MaTepialibHI 1 CIIBCTaBHI XapakTe-
PUCTUKH Ta HE BBOJIUTH B OMaHy, € 3aKOHHHUM 3acO00M 1H(OpPMYBaHHS
CIIO’KHMBAYiB PO MepeBaru ToBapy.

12.11.2019 OyB npuiiasatuii 3akoH Ykpainu «IIpo BHECEHHS 3MiH 10
JESAKUX 3aKOHOJABUMX aKTiB YKpaiHM 111010 TapMOHI3aIlii 3aKOHOJJaBCTBA Y
chepl MOPIBHSUIBHOI pekiamu 13 mpaBoM EBpomneiicbkoro Corosy» [3],
SKAM OyJny BHECEHI 3MIHM Ta JIONOBHEHHS IO 3HAYHOI KUIBKOCTI
HOPMATHBHO-TIPaBOBUX akTiB. Ha Haiie mnepekoHaHHs, BHECEHI 3MIHHU 1
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JIOTIOBHEHHST CHPSIMOBaHI Ha IIJIBUIIECHHS €()EKTUBHOCTI HaIlllOHAIbHOI
CHUCTEMHU 3aXHUCTy MpaB CIOXKUBa4iB, MPUBEACHHS ii y BIAMOBIIHICTH IO
BuUMor €aporeiicbkoro Coro3y B YacTHHI 3aKOHOJIABUOTO BU3HAYCHHS
dbopM, BUIIB Ta O3HAK 3a00POHEHOI HEIO0OPOCOBICHOI MiAMPUEMHMIILKOT
MpPaKkTUKA, B CBOIO Yepry, JIerajizailis O3HaK 3a00pOHEHOi Hemxo0po-
COBICHOT MIJNPUEMHHULIBKOT MPAKTUKU CIPUATHME 3aXUCTY €KOHOMIUHMX
1HTEepeciB JOOPOCOBICHUX MIiAIMPUEMIIIB.

OCKITbKM  JIOMYCTUMICTh BUKOPHUCTAHHSI TOPIBHSUIBHOI PEKJIaMHU
HOpPMAaMH 3aKOHOAABCTBA €BponernchbKoro Coro3y MpsMo IOB’SI3YETbCA HE
JUIIE 13 JOTPUMAHHSIM «KPUTEPIiB 00’ €KTUBHOTO TMOPIBHSIHHS XapakTe-
PHUCTHUK TOBApIB Ta MOCITYT», aJie i 3 BUSHAHHSM ii TaKor0, III0 HE BBOJIUTH B
OMaHy, B 3HayeHHl JIUpPEeKTHBH OO0 HECHPABEAJIUBUX TOPTOBEIBHHUX
IIPaKTUK, MOCTana norpeda y JOMOBHEHHI YMHHOTO 3aKOHOAABCTBA TUMU
dbopmaMu/03HaKaMM HEUECHOI MiANPUEMHUIIBKOI (TOProBeNbHOI) Mpak-
TUKHU, $KI BU3HAHI HECNPABEUIMBUMHU Ta OMAHJUBUMHU BIJMOBIAHO J10
TIOJIOKEHB 3rajiaHol JlupekTusu.

Jletanizaiiss O3HAK HEYECHOI MIJANPUEMHUIIBKOI (TOPTrOBEIBHHOT)
MPAKTUKH Y CUCTEMHOMY 3B 3Ky 13 OJJHOYaCHUM HAOIMKEHHSIM BITUYU3HSI-
HOTO 3aKOHOJABCTBA y c(epi MOPIBHIBHOI peKiIaMu 0 TpaBa €Bporeii-
cbkoro Coro3y OOYMOBIIIOETHCS TAaKOX 1 THUM (PakToMm, IO MPOSIBU
HEYECHOI MiANPUEMHHUIIBKOT (TOPTrOBENbHOI) MPAKTUKU CTOCYIOTHCA Y
OUIBIIOCTI BUIIAJIKIB 3MICTYy, coco0y Ta (OpMU HaJaHHSA CIOXUBayaM
1H(opMalii mpo ToBap abo MOCIYTy, a BIATaK, CTOCYIOThCSA BITHOCHH, SIKI
BUHUKAIOTH Y 3B 53Ky 13 PEKJIAMOI0, HaCaMIiepe/i, MOPIBHSIBHOIO.

Tak, B 3akon Ykpainu «IIpo 3axucT mpaB CHOXKHUBadiB» BHECEHI
JIOTIOBHEHHS 10 Mepeniky GopM MiANPUEMHUILIBKOT MPAKTUKH, 1110 BBOJUTH
B OMaHy crnoxuBayiB. OKpiM TOTO, 3a3HA4Y€HO, IO MiANPUEMHUIIbKA
MPaKTHKa BBAXAETHCS TaKOIO, 110 BBOAUTH B OMaHy, SKIIO BOHA CIIOHYKA€E
a00 MOXKe CIIOHYKaTH CIIOKMBada JIaTH 3TOJy Ha 3MIMCHEHHS MPaBOYHHY,
Ha KU B 1HIIOMY BHUNAJKYy BiH HE MOTOAMBCA O, IUIAXOM HaJaHHS HOMYy
HEIpaBJAUBOI YU HEMOBHOI 1H(OopMaillii a0 HeHaJJaHHs 1H(OopMaIlii.

I3 HOBOBBeAecHBb,B 3akoHI Ykpainu «IIpo pekmamy» 3aKOHOIABUO
BU3HAYEHO YMOBHU BHUKOPUCTAHHSA TOPIBHSJIBHOI pEKJIaMH, a TaKOX
YTOYHEHO TIOJIOKEHHS II0JI0 BIAMOBIJAIBLHOCTI 32 3MICT MOPIBHSUIBHOT
peksiaMu Toio. Po31mmpeHo MoHATTS NOPIBHSIBHOT pEeKJIaMH, a caMe, 1€ —
peKiiama, sika MICTUTh MOPIBHSHHS 3 IHIIUMH Ooco0aMH Ta/abo ToBapamu
(mistpHICTIO) 1HINOI ocoOu. ToOTo, Hapa3i J03BOJSETHCS MOPIBHIOBATH
MaTtepiaabHl ¥ CyMIpHI XapaKTEpUCTUKH TOBapIB YW MOCIYT HaBITh 13
BUKOPUCTAHHSIM 3HAKIB JIJISI TOBApiB 1 MOCIYT (TOProBEJIbHUX MapOK YU
bipMOBOro HaliMEHYBaHHs) KOHKypeHTa. JlaHe HOBOBBEJECHHS TaKOX
CTOCYETHCA U peKJIaMHU JIIKaApChKUX 3aC001B Ta I[IHHUX TaIepiB.
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Oxkpim Toro, B 3akoHi Ykpainu «IIpo peknamy» KOHKpPETHU3UBAHO,
0 TOPIBHSAJIBHA pEKJIaMa MOXKE€ MICTUTH 300pakKeHHS, IOCHUJIAaHHS Ha
TOBap, TOPTOBEIbHI MapKHU YW 1HII MMO3HAYEHHS, 1] SKUMU BUITYCKAETHCS
TOBap, 3 SKHUM 3JIMCHIOETbCA TIOPIBHAHHS, KomepiliiHe (dipMoge)
HallMEHYBaHHS KOHKYPEHTa, AISUIbHICTh UM TOBAp SIKOTO MOPIBHIOIOTHCH,
npote, 3a00pOHEHA IMITallisl TOBAPIB, 3aXUIIEHUX TOPrOBOI0 MAapKOK abo
HaliMEHYBaHHSM.

AJe BIIMITUMO, 1110 B YAHHOMY 3aKOHOJIABCTBI Ta CYJIOBii MpPaKTHIII
BIICYTHSI JIe(piHIIisl, TOHSTIHHA KaTeropis, TIyMadeHHS «300pa)K€HHSIM
TOBapy crmocobom imirtamii». Ha Hamie nepexoHaHHs, 3a aHAJOTIEI0 MpaBa
nopedHo 3BepHyTuca 10 JupektuBu [1], Ta TpaktyBanHto Cyny €Bpo-
neticekoro Coro3y. VY cr. 4 (g) JAupextusu [1] 3a3Ha4ueHO, 1110 peKIaMOBaHi
TOBapu abo0 TMOCIYrd HE MOXYTh OyTH TpeJCTaBJICH] SK iMiTalilii ado
pEIUTIKA TOBapiB 4YM TMOCIYT, SKI MICTATh BIJANOBIJHI 00 €KTH TIpaBa
1HTENEKTyalbHOI BIACHOCTI.

Bapto Takox 3BepHYTH yBary, mo BHUKOPHUCTAHHS TOPIBHSIBHOI
peKJIaMu JTO3BOJIIETHCS, AKIO: TOPIBHSIHHS B pekiaMi Oyjie TPaBOMIPHUM 1
HABEJICHI BIJJOMOCTI TPO TOBapH, POOOTH abo0 MOCHYyTH MiATBEPIKEHI
(baKTUYHUMHU JaHUMU, € JTOCTOBIPHUMHU, 00’ €KTUBHUMH, KOPUCHUMH IS
iHpopmyBaHHs criokuBaviB (4. 2 ¢T. 7 3akoHy Ykpainu «IIpo 3axuct Bif
HEJI0OPOCOBICHOT KOHKYpEHIli»). B 3rajaHoMy 3aKoHI yTOYHEHO BUMOTH
11010 MMPABOMIPHOCTI MTOPIBHSUILHOT PEKIIAMH.

OkpeMo JIOpeYHO 3yNMUHUTHCS Ha 3MiHAX Ta JIOMIOBHEHHSX SIKi1 OyJu
BHeceH1 B 3akoH Ykpainu «IIpo oxopoHy mpaB Ha 3HaKM JjIsi TOBapiB Ta
MOCJIyT», a caMe€ II0J0 BUKOPUCTAHHS 3HAKIB JJII TOBAapiB 1 MOCIYT Y
MOPIBHSJIBHIA pekyiami. Bim3Haunmo, 10 pPO3MIIIEHHS MOPIBHSIIBHOI
peksiaMu OyJI0 MOXJIMBUAM 1 JI0 BHECEHUX 3MIH Ta JOMOBHEHb, MPOTE
BUKOPHUCTAHHS B peKjiaMi 3HAKIB JIJI TOBApPiB 1 MOCIYT 0€3 3ro/iu BIaCHUKA
npaB OyJl0 HE3aKOHHHUM, OCKUIbKM BJIACHMK IpaB Ha 3HAK JJi1 TOBapiB 1
IOCIIyI Ma€ BHUKJIOYHE MPaBO 3a00pOHATH IHIIMM OCO0aM BUKOPHUCTO-
BYBaTH TakWil 3HaK 0€3 MOro 3ro/iy, SIKIIO 1HIIE HE NMepe0ayeHo 3aKOHOM
VYkpainu «IIpo oxopoHy mpaB Ha 3HaKu JJis TOBapiB 1 mociyr». Aje
Hapasi, BHeCEH1 3MiHU 70 cT. 16 3akony Ykpainu «IIpo oxopoHny mpaB Ha
3HAKU JIsl TOBApiB 1 MOCIYT», BU3HAYAIOTh, 110 TaKe BUKJIIOYHE MPaBO HE
MOIIMPIOETHCS HA BUKOPUCTaHHS 3HAKa y MOPIBHMAJIbHIN pekiami, M0
3MIIMCHIOETHCS BIJIMOBIIHO J0 BUMOT 3aKOHOJABCTBAa IMPO peKiIaMmy, IMpo
3aXHUCT B1JI HEJOOPOCOBICHOI KOHKYPEHIlI Ta HE HAJICKHUTh JI0 HEUYECHOI
H1AIPUEMHULBKOI MPAaKTUKUA. TOOTO MOPIBHIOBATH 3HAKU JUIsl TOBApIB Ta
MOCIYT B peKJiaMl MOKHA, ajie SKIIO pekjiaMa He MICTUTh O3HAaK HEYECHOI
MIIPUEMHUIIBKOT JISUIIBHOCTI Ta HE MOPYIIY€E 3aKOHOJIABCTBO MPO 3aXHUCT
B1JT HETOOPOCOBICHOT KOHKYPEHITIi.
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BbOauaeTbes, MO0 BHECEHI 3MIHHM Ta JOIIOBHEHHS B YHMHHE 3aKOHO-
JABCTBO, CIPHUATUMYTHh CTUMYJIOBAHHIO PO3BHTKY YE€CHOI KOHKYPEHIIIi,
MOCWISITh 3aXMCT €KOHOMIUYHUX 1HTEPECIB CMOXKMBAUdiB Ta JOOPOCOBICHUX
1ITPUEMIIIB.
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Ykpaina

Kuro4uoBi ci10Ba: iHTEpHET-peKIamMa, KOHTEKCTHA pekinama, Google Ads.
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CtpiMKHII PO3BUTOK IHTEPHETY Ta MOIIYKOBUX MEPEX BIIKPUBAE
IIUPOKI MOKJIMBOCTI JJIsI BBEICHHS 1IHTEPHET-PEKIaMH, a caMe KOHTEKCT-
HOT pekiiamMu. KOHTEKCTHa pekjamMa — 1€ CYKYIHICTh TEKCTOBUX, I'pa-
GbIYHMX Ta B1JIEOOTOJIONIEHD, SIKI TTOKAa3yIOThCSl KOPUCTYyBayaM BiJITOBIIHO
0 IXHIX TIONIYKOBHUX 3alUTIB, 1HTEpEecCiB a00 MOBEIAIHKHM B IHTEPHETI.
KoHTekcTHa pekilaMa IMOKa3yeThCs B IONTYKOBHUX CHCTEMax, IHTEpHET-
pecypcax, B MOOUIbHMX joaaTtkax Tomo [5]. B VYkpaini HaWOLIbII
BUKOPUCTOBYBAHOIO MOIIYKOBOIO cucTeMoio € (Google. 3a cTaTUCTUKOIO
2019 poky wactka ii Tpadiky cepell yCciX MOUTYKOBUX CHUCTEM CTaHOBUTH
92,7% [6].

Google Ads — 1e edeKTUBHMI THCTPYMEHT KOHTEKCTHOI PEKJIaMH.
3aJie’KHO BiJ MOCTaBJIEHUX LILJIEH 03BOJISE€ BUPIIIYBAaTH Takl 3aBJaHHSA, SIK
poJaX TOBapiB ab0 MOCIyr, MOIIYK KIIEHTIB, OpEHIWHT, MOBEPHEHHS
KOPUCTYBa4iB Ha IHTEPHET-PECYPC 3 BHKOPHUCTAHHSIM pPEMapKETHHTY,
3aitydeHHs Tpadiky Ta iH. [1, ¢. 3]. Po3risiHeMO OCHOBHI THUITM KOHTEKCTHO1
peKiiamu, iK1 IPOTIOHYE CEPBIC.

llowykosa peknama. BiAMIHHOIO OCOOJHUBICTIO € Te€, IO BHOIp
JIEMOHCTPOBAHUX PEKIAMHUX MOBIJOMJICHh BU3HAYAETHCS 3 ypaxyBaHHIM
MOIIIYKOBOTO 3aMHUTYy KOpucTyBada. OTOOMIEHHS TMOKa3YIOThCS BHUIIE a00
HUKYE PE3yJbTaTiB MOIIYKOBOI BUJAyl 3aJ€XHO BIJl PEUTHHTY OrOJIO-
HIeHHS. 3a JOMOMOTOI0 IIbOTO THUIy KOHTEKCTHOI PEKJIaMH € MOXJIHMBICTD
IIBUJIKOTO 3BEPHEHHS [0 MOTEHIIMHOTO MOKYIIIS, BiAMOBIBIIM HAa MOTO
3anurt [2, c. 42].

Pexnama 6 ronmexcmuo-meoitiniti mepesxci. MeniiiHa pekiiama
7103BOJIsiE TIPOiH(GOPMYBaATH PO OpeH, ToBap ad0 MOCIYTy MIHUPOKY ayIu-
TOpPII0 KOPUCTYBadiB. 3aBISKH CETMEHTYBAaHHIO MOJKJIMBO HaJallITyBaTH
peKJIaMHy KaMITaH1I0 Ha OKPEMUX CII0KHBAYiB, sIK1 BIJIMOBIAAIOTH IILIbOBIHM
aynutopii. JlaHuil THUN KOHTEKCTHOI PEKJIaMU BUKOPUCTOBYETHCS A
N1JBUILIEHHS MPOAAXiB, OPEHIUHTY Ta PEMApKETUHTY — HaraJyBaHHS PO
OpeHn, ToBap abo MOCIYry BIJBIJlyBauyaM IHTEPHET-PECYpPCY Y BUIJIISAIL
OaHepHMX 1 aJalITUBHUX OTOJIOIIeHb [3; 4, ¢. 139].

Pexnama 6 nowyxy ma onmumizosaniti meOitiniti mepedxici. Oco0-
JUBICTh JAHOTO THUIy B TOMY, IO peKJiaMa B MEIIMHIN Mepexi Oyne
BUOIPKOBO TMOKa3yBaTHUCA THUM KOPHCTyBadaMm, sikux aiaroputm Google
BBakKa€e OUTBII CXWJIBHUMH JI0 KYMIBJI1 MPOAYKTY a0bo mociyru [2, ¢. 105].

Google Shopping. Ha BiiMiHy BiJ] MOIIYKOBOI peKJIaMH, JaHUI THI
peKJiaMu AJi MOKa3y OToJIOlIeHb BUKOPUCTOBYE 1H(GOpPMAIIIIO TTPO TOBApPH,
ska OepeTbcs 31 creniaibHOTO ToBapHoro ¢ina manux. dig gaHux — 1
(daiin 31 CIMCKOM TOBapiB, KOXKEH 13 SKUX OIKUCAHO 3a JOMOMOIOK KpH-
TepliB ToBapy. Hampukiian, HazBa ToBapy, YHIKaJIbHUHN 11€HTU(DIKATOD,
HAsSIBHICTBH TOBapYy.
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Bioeopexnama. 1le TATT KOHTEKCTHOI pEKJIaMH, 110 BUKOPUCTOBYIOTh
JUISL TIPEJICTABJICHHS TOBApy, MOCAYyrd abo BiJeOKaHAIYy 3a JOMOMOTOIO
JEeMOHCTparlii BigeoKOHTEeHTY Ha YouTube. YV BimeopekiaMmi ICHYIOTH
HACTYIHI (h)OpMaTH OTOJIOIIEHbD:

— oronomeHHs TrueView In-Stream. Ileit ¢opmar mnokasye
pEKJIaMHUI MaTepiall Ha MOoYaTKy, BCepeIMHI a00 HAMPUKIHIII OCHOBHOTO
Bijieopoauka. [IpomycTuTH 1moka3 I[bOTO OTOJIONICHHS MOXKIJIMBO 4Yepe3 5
CEKYHJ MICJIs I0ro MoYaTKy;

— oronomeHHd Video Discovery. OrosiomeHHsT MNOKa3yloOTbCS B
pe3ynbraTtax momyky YouTube, y CIMCKY CXOXXKHMX BiJIEO Ta Ha TOJIOBHIN
CTOpIHIII MOOLITBLHOT BepCii;

— OTOJIOIIEHHS-3acTaBKu. Lle KOpOTKI pOJIMKH, 5IK1 MMOKA3ylOThCs Ha
MOYaTKy, BCEepeluHi ab0 HANMpHKIHII OCHOBHOTO Bifeoponuka. Ix
TPUBAIICTh — HE OUIBIIE 6 CEKYHI.

Vuisepcanvna kamnanis ons 0ooamkis. JIaHWUW TUN KOHTEKCTHOI
peKJIaMM J03BOJISIE TIPOCYBaTH MOOUIbHUM JIOJATOK, CTBOPEHUN Ha
Android a6o 10S. OronomeHHs OyAyTh IOKa3yBaTUCA B MOOLIBHOMY
MOIYKY, Y MOOUIbHIN KOHTEKCTHO-MemiiHI Mepexi Ta YouTube. Jlns
yHIBEpCaJbHUX KaMMaHI y [O0JaTKaxX BHUKOPHUCTOBYIOTHCS CIIEIialIbHI
dbopmaT OroJoIIeHb, SIKI OpPIEHTOBAHI HAa CHOHYKaHHS KOPHUCTyBada 0
3aBaHTaXeHHs jojatka [1, c. 9].

Otxe, po3TJIAIar0yu TUIU KOHTEKCTHOI pekinamu B Google Ads,
MO>XHa 3pOOUTH BHUCHOBOK, IO CEPBIC MPOTOHYE PEKIAMOJIABIISIM IIHAPO-
KUl HaOlp 1HCTPYMEHTIB JJIsl CTBOPEHHSI KOMYHIKAIlll MK MPOJABIIEM Ta
nokymieM. JJis 1[boro BUKOPUCTOBYIOTH TOIIYKOBY peKJIaMy, peKiamy B
KOHTEKCTHO-MEIIMHIN MepeXi, MOIIYKOBY Ta OMNTHUMI30BaHy MEIIMHY
peknamy, pekiamy B Google Shopping, Bineopekinamy Ta yHIBEpcaabHY
KaMIIaH1IO TS TOIATKIB.

Po3rasiHyTi OCOOJIMBOCTI THUINIB KOHTEKCTHOI PEKJIAMH JI03BOJIATH
CHemiagicTaM 3 MapKeTHUHTY a00 BJIACHUKAM IHTEPHET-PECYPCIB €(DEKTUB-
HillIE X BHUKOPUCTOBYBAaTH, BPaxOBYIOYH TOBap abo0 mMoOCIyTy, sKa
pPEKJIaMY€EThCS, Ta LI peKJIaMHOI KaMITaHii.

CnucoKk BUKOPUCTAHMX JIKEpeT

1. Google Adwords: koHTeKCTHas pekjiamMa JMJig Ballero caira. —
becnimatHoe anektponHoe u3nanue. — OO0 «MHTEpHET-MapKETUHTY,
2016.—110c.

2. badaeB A. KonrekctHas pekiama : yueOHuk / A. ba0aes,
H. EBnokumos, A. Banos. — CII0. : ITutep, 2011. — 304 c.
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u3nanue. — KomutektuB aBTOpoB mnona pen. Auapes bponuna mpu
yyactun kommnanun CoMagic. — OOO «Uureit Pexmamay, 2015. —
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IHEPEBAI'H PR"-CTPATEFIT YHIBEPCUTETY,
AKIO IAEI TEHEPYIOTH CTYJAEHTH

OoyxiBcbka O.
MEHEKEepKa 13 KOMYHIKaIlii
Arricano, Ykpaina

KurwuoBi ciaoBa: miap crpareris, kio4oBl Mecemki, SWOT ananis
yHIBEpCUTETY, KOMYHIKallliHI 1HCTpyMeHTH, TpakTuuHi PR 3aBmanHs,
poboTa 31 cTyJaeHTaMu, JiHKUTA, [ITBB1 Ay IUTOPIi.

Keywords: PR strategy, key messages, SWOT analysis for university,
communicative instruments, PR practice, cooperation with students,
digital, target audience.

VYHIBEpCUTET SIK CyCIIbHA-3HAUYIa OCBITHS IHCTUTYLIA Nepedavae
PI3HOBEKTOPHI KOMYHIKAI[li 13 TapreTOBaHMMHU CETMEHTaMU IIOBO1
aynuTopii. A 11€, B CBOIO Uepry, NoTpedye Hanaro»xeHoi e()eKTUBHOI miap
cTparerii, mo0 YITKO JOHOCUTH BaXKIWBI MOBIAOMIICHHS, (QopMyBaTu
pemnyTariito, 3aiHITH CBOIO HIlly, PO3BUBATH B3a€EMUHU Ta IMOCUIIOBATH
KOHKYPEHTHI IepeBaru Ha pUHKY OCBITHIX MOCIYT JJIsl CTYCHTIB.

Ockinekn B KHTEY cryaenTu, ski HaB4YalOThCd Ha (DaKyIbTETI
MapKETHUHTY, XYPHAIICTUKUA Ta Miapy, MPOXOASATh CHELIaJbHUNA Kypc 31
3B’SI3KIB 13 TPOMAJICBKICTIO, TO BHUHHMKJIA i7ied TOE€AHATH TEOpil0 Ta
npakTuKy. | B paMkax gaHOi JUCHUIUIIHA CTYIEHTH Ha 3aHITTIX
3reHepyBajy BJACHI KOHUEMNUIi y MPOCYBaHHI CBOIO YHIBEPCUTETY B
nmimxutan, Media Relation, 3anpononyBanu okpemi BTL ta PR mpoexTu.
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Komynikariiiina crparteris Ja€ BIANOBIAI HA MUTAHHS «4OMY», SIKi
1T, JIAEPChKI TMO3MINT Ma€ YHIBEPCUTET Ta sIKIi HOTO CHJIbHI CTOPOHH.
B Toit ke dac crparerisi mokasye 1 Ha «TOYKH OOJI0» Ta 3arpo3u. Skou
JTAHUM CTpaTeTiuHUN JOKYMEHT po3po0isiau ¢daxiii PR arentcTBa, TO
nepiie, 1o 6 BOHU 3alpOINOHYBaJIH, 1€ TPOBEACHHS OMUTYBAHHS IIILOBUX
aynuTopiil. Brache, 11e 1 3poOIM CTYICHTH Ha 3aHITTSAX — BOHU HAIlUCAIH
CBOI BIATYKH Ta MPOMO3UIIil B CTHJII KJIACUYHOTO JTOCIIIKEHHS.

OCKITBKM CTYJIGHTH 1 € OCHOBHOIO IIUIBOBOIO AYJIUTOPIEID YHIBEP-
CUTETY, TO BOHU Kpallle 3HAJIM, BUABIISUIM Ta (PIKCYBaJIM CUJIBHI Ta CJIA0KI
CTOpOHU TiJ 4ac BupimeHHs 3agad 31 SWOT-anamizy. Jna HEUX — 1€
peanbHa MPAKTUKA, JUISl YHIBEPCUTETY — MPaBIUBUM JOCIHITHUIIBKUANA 3pi3
pe3yJIbTaTiB.

[Ile omHi€ero MmepeBarow y CTBOPEHHI CTpaTerii 31 CTyJICHTaMU — 1I€
NOIIYK €()EKTUBHUX KOMYHIKALIIMHUX 1IHCTPYMEHTIB. AJ)Ke MOKOMIHHSA Z —
e J/DKATalIbHA TeHeparlis. ToMy BOHU Kpalle 3HalTh, K JTOCTYKaTHCS
OJIMH JI0 OJHOTO 3PO3yMUIMMH Ta PE3yJIbTAaTUBHUMH 1HCTPYMEHTaAMHU B
COIlIaJIbHUX MEpeXkax, OHJIaliHI Ta sKa TeMaTuka O(JIaliHOBUX 3aXO/lIB iM
HAWOLIBIII IIIKaBa.

TpeTboro, HE MEHIII BaXXJIMBOIO CKJIAJ0BOIO, € (POPMYBaHHS BEKTOPY
KOMyHikaiii. ToOTo cTpaTeris He CHyCKajJach BiJ KEpIBHUIITBA [0
CTYJIEHTIB. A, HaBNakKW, BIJ CTYJIEHTIB JI0 PEKTOpary, IO HaJajlo
yHiBepcutTery AemokpatuyHocti Ta mposzopocti. KHTEY Bigkputuii 1o
J1aJIoTy Ta CIHIBIpalli 31 CTyJICHTaMHU.

[To-yeTBepTe, KEPIBHUIITBO JI3HANIOCS Oarato IikaBux (HakTiB MpPo
YHIBEPCUTET OYMMa CTYJCHTIB, 1100 BIAKOPUTYBAaTU MPIOPUTETH y TIPHUH-
HSATTI KOMYHIKAI[IHHUX, MAPKETUHTOBHUX Ta 1HIIUX CTPATETIYHUX PIIIEHD Y
dbopMyBaHHI penyTaIllii yCboro yHiBEpCUTETY.

[I’ssTM apryMeHTOM Ha KOPHUCTh CIIBIpAIll 31 CTYJAEHTaMU y TeHepy-
BaHHI Mmiap cTparerii — e OTpUMaHHS MPAKTUYHUX HABHKIB. AJKe
CTBOPMBIIM TaKUi TOKYMEHT JJisl YHIBEPCHUTETY, MPOBIBIIKA BCl HEOOXIJIHI
METPUKH, aHAII3U Ta PEMyTalliiiHI ayJAuTH, CTYJECHTH 3MOXYTh CTBOPIO-
BAaTH Taki JOKYMEHTH 1 JJisl 1HIIMX OpraHizailii, 1HCTUTYIIH, O13HECIB Ta
OpeHniB. /lane BMIHHA [0Ja€ CTyJEHTaM PHUHKOBOI BapTOCTI SK Mmiap
daxiBuiB, y mopTdosiio MPOEKTIB SKUX BXKE € CTBOPEHHSA pPOOOUYMX Ta
e()EeKTUBHUX TTiap CTpaTeriu.

VY pesyinbTarti 11e BUSABUBCA YHIKAJIbHUM B YKpaiHi €KCIIEPUMEHT, 110
JNEMOHCTPY€E BIAKPUTICTh YHIBEPCUTETY JO HOBHUX pIIIEHb, I[OBary
kepiBaunrBa KHTEY 1o cTyaeHTiB, BUSBIEGHHS MaTPiOTU3MYy Ta JIOSUIb-
HOCTI1 CTYJCHTIB JIO CBOT'O YHIBEPCUTETY.

Meni Bunana 4yectb OyTH KypaTOpOM I[bOTO MPOEKTY 1 CIIBIpa-
IIIOBaTH 31 CTyJeHTaMHu y (OpMyBaHHI Miap cTparerii yHiBepcutery. Mu
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pa3oM BUPIIIWIM HU3KY Miap 3aBAaHb, IPOBEIN PENyTalIiHUNA ayAUT TOI-
10 yHiBepcuTeTiB YKpaiHu, 3TeHEepyBajd HOBE TO3UIIOHYBAHHA A
KHTEY Ta 3anponoHyBaiu iHHOBAIlIHI KOMYHIKAI[IHHI POEKTU B J1IHKH-
Tajl Ta Imapi 13 BpaXyBaHHSIM CYCIHUIbHUX TpeHiB. Lle 1 cTyneHTH y posi
YHIBEPCUTETCHKUX OyiorepiB Ta iHdIyeHcepiB, 1 dopmyBanHs Himrl KHTEY
SK HOBaTopa B CKOHOMIYHIA OCBITI, 1 SIK BXe 31 CTYJACHTCHKHX JIaB
3100yBaTH TaKi MPAaKTUYHI KOMITETEHIII1, SKi MalOTh HA PUHKY CBOIO IIIHY
Ta I{IHHICTb.

CnucoKk BUKOPUCTAHMX JIKEpeT

. https://delo.ua/lifestyle/post-piar-i-rozvitok-personalnih-komunikacij-359115/

. https://project.weekend.today/business2students

3. https://mmr.ua/show/zachem marketologi_obiedinyayutsya v_kamernyy fo
rmat_radi_studentov

4. https://nv.ua/biz/experts/trendy-kommunikaciy-chto-vyzyvaet-simpatiyu-
ukraincev-segodnya-50064752.html

https://knute.edu.ua/blog/read/?pid=19359
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«PEJAKHNIA HAIIPOKAT»: SIK OPTAHI3YBATH
KOHTEHT-MAPKETHUHI 3A JOIIOMOI'OIO PEJAKIII
HA AYTCOPCI

Poaionosa €. O.

3aCHOBHHUIIS areHIlli KoHTeHT-MapkeTHHTY «Content.UAy,
OakanaBp MapKETUHTY

«Content.UA», Yxpaina

KurouoBi cjoBa: CTBOPEHHST KOHTEHTY JUIsl J1IKATAI-IIPOCYBAHHS,
oprasizaiisi poOIT MO CTBOPEHHIO KOHTEHTY, KOHTEHT-MAapKETHHT, CTpa-
TErisd MPOCYBaHHS O13HECY 32 JIOMOMOI'OK0 KOHTEHTY.

Keywords: content creation for digital promotion, organization of content
production, content marketing, business promotion strategy with content.

Peoaxyiiina xomanoa 5K 207106HIU THCMPYMEHM O CUCTNEMHO20
KoHmeHm-mapkemun2cy. KOHTEHTHE NpoCcyBaHHS — Oe3NepepBHUN CHC-
TEMHHUM mnpouec. B 3anexHocTi BiJg po3Mipy KOMIaHIi, 3a KOHTEHTHE
MPOCYBAaHHS MOE BIJNOBIIATH SIK OJWH KOMIpaTep, Tak 1 Iu1a
pelaKiiiiina KoMaH/a.
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Komangna po0Oora — OUIbIl BUTpAIIHUI BaplaHT. AJKE OJHOMY
cremiaimicty (I3M4HO Ba)XKO BIOPATHUCh 3 yCiM 00CAroM poOIT Mo
CTBOPEHHIO Ta PO3IMOBCIOKEHHIO KOHTEHTA. JI0 TOro X y KomipaiTepa He
3aBXJM € CKUIH, 110 JO3BOJISIIOTH SKICHO BUKOHYBATH BCl €Tanu poOOTH 3
KOHTEHTOM, BiJl aHaJI13y Hillll Ta 300py CEMaHTUYHOTO 5i]Ipa, 10 MOCIBIB.

Ile pobora winoi penakiiifHoi komaHmu. Ii ckmag Mae OyTH
npUOJIM3HO TAKUM, SIK BKa3aHO B TaOJI. 1.

Tabnuys 1
Cruaa peakuinHoOl KOMaHIH
[Tocana O060B’s13kH
["onoBHuit pegakTop 3 AHalnizye PpHUHOK, IIJIbOBY ayAUTOpi0, poOOTy

PO3YyMIHHSM MapKETHHTY Ta
AHAIITUKA

KOHKYPEHTIB.

Buxoasiun 3 1HMX JaHUX, pO3POOJISIE CTpaTerio
KOHTEHT-MapKeTHHIOBOTO  mpocyBaHHs.  Kepye
mporiecaMy Mo peaiizailii crparerii Ta JOCATHEHHIO
MOCTABJICHUX ITiICH.

Po3pobiisie pegakiiiiHy HOJTITHKY.

Po3noBcro)Kye KOHTEHT Ha MaljaHYuKax, nepeada-
YEHUX CTPATETIEI0

SEO-cnemianicT

30upae ceMaHTUYHE SIAPO ISl CTBOPEHHSI KOHTEHTY.
Po3pobiisie  TexHIYHI 3aBAaHHA [Jii CTBOPEHHS
MPOAYKTUBHOTO KOHTEHTY. KoHTpomoe mo3umii
cCaiTy B TIONIYKOBIM BHJa4l Ta Ja€ peKOMEHJaIli
MO0 IX IABUIIICHHS

Komipaiitep (a6o komanaa
KOIipaiTepiB)

CTBOpIOIOTH  KOHTEHT JJii PI3HUX  HAaNpSMKIB
MPOCYBaHHS, 3T1HO 3 TEXHIYHUMH 3aBJaHHSIMHU.

[Tepexnanau

[lepekiamae KOHTEHT Ha YKPAiHChKY MOBY (3TiTHO 3
3akoHOM «IIpo MoOBy») abo iHIII MOBH, IO
BIJIMOBITAOTH LM Oi3HECY

JliTepaTypHHii peakTop.
TexHiuHU peakTop

KoHTpomol0Th  TPaMOTHICTH ~ KOHTEHTY,  HOTO
BIIMOBIAHICTh PEAAKIINHIN MOMITUII Ta TEXHIYHUM
3aBJaHHIM

SMM-crieriamicr.
Coemadicr 3 email-
MapKETHUHTY

BinmoBimatoTh 3a CBOI HampsSIMKH KOHTEHTHOTO
MPOCYBaHHS

B 3anexHocTi Bijg MacmTady koMmmaHii Ta ii 1UJIeH, CKJIaJ KOMaHIH

MO>K€ 3MIHIOBATHCh.

Aki 3a0aui konmenm-mapkemun2y bepe na cebe pedaxyisi:

e Amnani3 punky, notpe6 LA, poOOTH KOHKYPEHTIB.

e CrBOpeHHs cTpaTerii KOHTEHT-TIPOCYBAaHHS, IO CIHUPAETHCA HA
JaH1 aHAJII3y Ta 3arajbHy MapKETUHTOBY CTPATEril0 KOMIaHii.
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e Po3poOKka penakiiiiHOi TMOJITUKH, IO BIANOBIIAE TMOTpedaM
KOMIIaHii.

e 301p CEMaHTUYHOTO SApa JJIsi CTBOPEHHS KOHTEHTY

e CTBOpEHHS SIKICHOTO KOHTEHTY, IO BIANOBIJA€E  I[UJISIM,
BU3HAYCHUM B CTPATETIi, Ta pEeIaKIIMHIN MOIITHUIII IPOEKTY.

e BuOip niibOBUX MalJJaHYUKIB Ta PO3MIIIECHHS HA HUX KOHTEHTY.

e CucteMHa poOOTa 3 KaHajaMW TMPOCYBaHHA, III0 BHU3HAYEHI
ctparerieto (01or, SMM, email-po3cuiku, TpacToBl MaliJaHYMKH Ta 1H.)

e [locTiliHMII MOHITOPIHT PE3YyJbTATIB POOOTH (TO3UINT CaAUTy Yy
BUJIa4l, OXOIUICHHS Ta 3aJy4Y€HHS B COLIMEpEeKax, 3POCTAaHHS KIJIbKOCTI
3raJlyBaHb KOMIIaHIi B MEpeXXi, 3pOCTaHHS KUIBKOCTI 3BEpPHEHb Ta 1H.).
AHani3 JaHuX Ta 3a NOTpeOM BHECEHHS KOPEKTHUB B IUJIAHU, CTPATETi0 YH
METOJI POOOTH.

Peoaxyitinuti 6i00in 6 wmami uu aymcopc-pedakyis. naocu ma
MiHycUu 000X 8apianmis

Ilntocu  wmamnoi  peoaxyii. Komanma mpairoe B odici,
«MPOCOYYETHCSA» MIHHOCTSIMHU Ta AyXoM kommanii. CremiaaicTd MOXYTb
TICHO B3a€MOJISTH 3 BIIIIJIaAMU MApPKETHUHTY Ta MPOJAXKiB, 110 KOPUCHO
JUTSl PO3YMIHHS 3arajlbHOTO MapKETUHIOBOTO HAIMpPsMKY Ta notped LIA.

Minycu wmammnoi pedakyii. Y TpuMyBaTH JOJATKOBUM BiIIL1 3 8-10
CHIBpOOITHUKIB 3HAYHUM (piHaHCOBHMM TArap Ha Oi3Hec. Lle mpumileHHs,
TEeXHIYHE 3a0€3MeUYEeHHs, 3apIuiaTH Ta 1H.

K110 XTOCH 13 CHIBPOOITHUKIB 3BUIBHSETHCS, POOOTA BIIIILITY MOXE
«OpUTATIBMYBaTW», a00 BTPATUTH B SKOCTI. AJKE€ B IITAaTHIA KOMAaH/II
KOXXEH CKOHIIEHTPOBAaHUW Ha CBOeMY HampsMmKy. KomipaiiTep He 3aMIHUTH
NOBHOIIIHHO SMM-HHUKa 4 pemakTopa, 060 Il MPOIECH TEXHIYHO PI3HI.
[ToTpiOHO 1IyKaTH HOBY JIOJMHY, «3aHYypIOBaTH» 1ii B KOJIGKTUB Ta
TEMaTUKy pOOOTH.

IInocu aymcopc-pedaxyii. AreHlisi, M0 HaJa€e TMOCIYTH ayTCOPC-
penaKili, 3a KOXXHUM MPOEKTOM 3aKpIIUIIOE KOMaHAY CHEHIaTiCTIB IiJl
KEPIBHUIITBOM JIOCBITYEHOTO TOJOBHOrO penaktopa. Ila komannma
3abe3mneuye Bech CHEKTp podiT, mepeadaueHuii ctpareriero. Kpim nmozei,
10 MPAIOITh 3 KOHKPETHUM MPOEKTOM, B areHIlii € MyJ CIiBPOOITHUKIB
0 KOXXHOMY 3 HampsAMKiB: Komipaiitepu, SMM-menemxepu, SEO-
CHEIIaJICTH, PEAAKTOpU, TMepeKianayl, Tomo. KO0 KOHKPETHUU
CHEIaJIICT BUNIAJE 3 MPOIIECY, HOT0 OJpa3y 3aMIHUThH 1HIIUN. A TOJTOBHUI
penakTop 3a0e3MedynTh WOTro IIBUAKE Ta SKICHE «3aHypPEHHS» B TEMY.
Otxe, poOOTH MO MPOCYBAHHIO HE «TAIbMYIOThY» IiJl JII€I0 JIOJICHKOTO

dakTopy.
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CrnerianicTy areHiii mokasajaud cBiil mpodecioHanizsM Ha OaraThox
IHIIMX MPOEKTaX. 3aBIAKU I[bOMY Yy HUX LIMPIIMA KPYro3ip Ta OUIbLINN
JIOCBI1, 110 JO3BOJISE€ OLIBII €(PEKTUBHO MPAIIOBATH HA KOKHUM OKPEMHUM
3aBAaHHsAM. [l TOpiBHAHHS, AOCBIA 1 TpodecioHami3M JOJeH, o
HaWMaloThCs B IITATHY PEJAKIliI0, BAKKO 00’ €KTUBHO OI[IHUTH JI0 TIOYATKY
pobotu. Bu mpocto He Oauuiu, SIK BOHU HACMpaBAl MpaIffoBaiud HaJ
IHITMMU TIPOEKTaAMHU.

KomyHikaris MK penakii€r0 Ta 3aMOBHHKOM BEJEThCA uepes
MPO/DKEKT-MEHEeKepa. ToOTO 3aMOBHHUK CHIJIKYETHCS JIMIIE 3 OIHIEIO
JIIOJIMHOIO, 1 HE PO3IMIIIOETHCS Ha BCIX BUKOHABIIIB.

PoGoTa aytcopc-penakiiii KoIITye 3aMOBHUKOBI 3HAYHO JICIIEBIIIE,
HDK YTPUMaHHS IITaTHOTO BiAJAUTY. 3a CEepeIHIMH OLIHKAMH, MICSAIb
poOOTH TOBHOI peAakiiii Ha ayTcopcl MO BapTOCTI JOPIBHIOE 3apOOITHIN
MJIaTHI 2—3 ITATHUX MpalliBHUKIB (MAa€ThCs Ha yBasl CEpedaHs MO PUHKY
TIJIaTHS ).

Minycu aymcopc-pedakyii. €nuHUNA MIHyC, 1O MOXe€ OyTH, 1€
HEMpaBWJILHUNM BUOIp areHiii. SKimo BoHA He3JaTHa BUKOHATH B3STI HA
cebe 3000B’s13aHHS.

Axi 3a0aui 8 pobomi 3 aymcopc-pedakyicro 112arms Ha 3aMOBHUKA !

e Hanmanusa iHdopmarrii mioa0 NpoaykTy, METOJIB pOOOTH, IIJIbOBOI
ayIMTOpii, KOHKYPEHTIB, Tolo. Pemakiii 111 JaH1 HEOOX1IH1 IJi1 PO3POOKHU
CTpaterii KOHTEHTHOTO IIPOCYBAaHHS Ta CTBOPEHHS €(DEKTUBHOTO KOHTCHTY.
3a3Buyaill 11e MPoXouTh B (hopMaTi IMTUOUHHUX IHTEPB’IO 13 BJACHUKOM Ta
KJIFOYOBUMH CIIeliajiicTaMi KOMIaHii.

e Hanmanns excneptHoi iHopmarlii moa0 npoaykty Tta notped LA
Ta ICHYIOUUX KJIIE€HTIB.

e CBo€YacHE y3roJKE€HHSI KOHTEHTY Ta IJIaHy POOIT.

e PerymspHi 3ycTpiul sl OOrOBOPEHHS pe3yjbTariB pobOTH Ta
NoJaIbIMX TUIaHIB. Ha modaTkoBHMX eTamax 3ycTpiyaTtucsl MOTpiOHO pa3 Ha
Micsib. Ko po6oTa HanmaropkeHa, I0CTaTHRO 3yCTpidei pa3 Ha MiBPOKY-PIK.

B3aemonis penakiiii Ta 3amMoBHUKA Oyjie OUTbIl €(hEeKTUBHOMO, SKIIO
Ha CTOPOHI 3aMOBHMKA Oyjie MOCTIMHHMH CIemialicT Uil KOMYHIKarii 3
penakiiiero, HajgaHHsA 1HGOpMaAIl Ta Y3rOJPKEHHS BHKOHAHMX pOOIT.
B HeBenMKUX KOMITaHIAX IIUM 3a3BUYail 3aliMa€ThCs KEpPIBHUK abo
BIAcHUK. B O11bII MaciTaOHUX — MapKeTHHT-TUpekTop un PR-aupexTop.

Ax obpamu komanoy Ha aymcopci? Ak enesHumucs, uwo 60HA
BNOPAEMBCS 3 BAUUMU 3ABOAHHAMU?

3HalioMTecsl 3 MPOJYKTaMU areHIii, mo Oyiau 3po0sieH! JJIs 1HIINX
kiieHTiB. [IpoguBithest Onoru, TpacToBl myOmikaiii. Pe3ynbraTuBHICTBH
myOJTiKaIii OMIHUTH BaXXKO, 00 JJISI IbOTO MOTPIOHO 3HATH, K1 LI TIEpe;T
HUMM CTOSUIH. AJIe MOXHA OI[IHUTH SKICTh I10Jlaul, CHCTEMHICTh Ta JIOTIKY
B MaTepianax, BIACHIAKYBAaTH 3arajibHUM M1IX1]] 10 POOOTH.
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[Tix yac mepmioro CHiKyBaHHS 3 arcHIIE TaKOX 3BEpTalTe yBary
HAa CHCTEMHMM miaxif. SIKmio Bam OOIIMIOTH MIBHAKI pe3ysbTaTH 0e3
’KOJIHOI BalllOi y4acTi — 1€ TOTraHui 3HaK. SIKIIO JeTanbHO MOSCHIOIOTH
CyThb Ta IIOKPOKOBMH IIJaH poOIT, 1 y Bac B XOJI IUX IOSICHEHb
BUMAaJIbOBYETHCS 3p03yMLIa KapTUHA CIIBPOOITHUIITBA, — 11€ 100peE.

Bceynepeu mnomumpeHiii gymiii, HE OOOB’SI3KOBO, KOHTEHT JJISI Bac
CTBOPIOBAJIM JIFOJIH, 1110 3HAIOThCA B Bamriil Temi. [Ipodeciiini xypHamicTu
BMIIOTh 3aJlaBaTH MHUTAHHS €KCIepTaM, IIBUAKO Ta JETajJbHO «3aHypIo-
BaTuch» B cepy Ta okpeMi nerani. Lle mo3Boiisge iM mucatu SIKICHO Ta
3posymino miust [HA. Ha BigmiHy Bij KomipaiTepiB-npodecioHadiB B
BY3bKHX c(epax, Kl 4acToO 3aHAATO 3arIMOIIOIOTHCA B HIOAHCU Ta TEpe-
BAaHTAXYIOTh TEKCTHU JECTASIMHU.

VYHiBepcaibHUIl CcHOCI0 — MUTATH PEKOMEHMAIIN y THX, XTO BXKe
KOPUCTYETHCSI TTOCIYyraMu ayTCOPC-pENaKiliii Ta 3aJ0BOJICHUH CITIBPOOIT-
HuuTBoM. lle cmoci® oapa3y OHIHUTH 1 TPOQeEciiiHl SAKOCTI MalOyTHIX
nmapTHEPIB, 1 IX MiAX1]] A0 CIPaBHU.

Maitke 80% xmientiB Content.UA mnpuiinuim 10 Hac came IO
pekoMmeHaamisiM.  OTKe MOCIyrd penakiii Ha ayTcopcl AiHCHO
JOTIOMAraroTh O13HECY Ta € OUIbII BUTIHUMHU, HIXK IITATHUN pelaKkIiHUI
B1JUT1IT.

Buchosku. KOHTEHTHE TIPOCYBaHHA — L€ CHUCTEMHHH MPOLEC, IO
notpedye pobotu komaHau 3 8—10 crmemiamicTiB Pi3HUX HATIPABJICHb.
Jlopy4uTH CTBOPEHHS Ta PO3NOBCIODKCHHS KOHTEHTY ayTCOpC- pezLaKuu —
e 3py4HO 1 BIriiHO. BoHa Bi3bMe Ha ce0e BeCh CHEKTP MPOIIECIB: Bij
pO3pOOKH cTpaTerii, 10 aHali3y BUKOHAHUX POOIT. 3poOUTh 11e Habarato
e(eKTUBHIIIIE Ta EKOHOMHIIIE, HDXX IITaTHI CHIBpoOITHUKH. Jlokazom
[bOT0 € TOW (haKT, 0 KOMIaHii, IKI KOPUCTYIOThCS MOCIyraMu ayTcopc-
penaKIlii, pik 3a pOKOM MNPOJIOBXKYIOTh KOHTPAKTU Ta PEKOMEHIYIOTH 11l
MOCJIYTH THIITUM.

HOBITHI TEHI[EHI.!Ii PO3BUTKY MAPKETHUHI'OBUX
KOMYHIKALIA Y COOIAJIBHUX MEPEXKAX

Py0an A.

CTYyJICHTKa

SAmox /1.B.

K.€.H., JOLICHT

Kadeapa )KypHATICTHUKY Ta PeKIaMu

Kuiscvkuii nayionanvruii mopeosenvbHo-eKOHOMIYHUL YHIgepcumen,
Ykpaina

KuarouoBi cjoBa: couianbHi Mepexl, IHTEpHET-peKjiaMa, I1HTEpHeT-
KOMYHIKaIIii.
Keywords: social network, internet advertising, internet communications.
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He cekper, o Mepexka KOPUCTYBauiB IHTEPHETY IOPOKY 3POCTaE.
Tak, y 2019 p. yHIKaTbHUMH MOOITEHUMH KOpUCTYBauaMu Oyiu 5,15 mipa
oci0, a 1HTepHeT-KopucTyBadamu — 4,48 w™iIpa o0ci0. AKTHBHUMH
y4aCHUKaMHU COIIAJIbHUX Mepex Oynu 3,72 miapa oci6. Malixke BCi BOHH —
a came, 3,7 mipa — 3aXOJATh B COLIAIbHI MEpPEXi 3a JI0MOMOTOIO
MOOUTEHUX TPUCTPOiB. KOXKHOTro JHS 3aMiCTh CHIJIAHKY MU JUBHUMOCH
cTpiuky Instagram, B 00iaHIO niepepBy — posiuku YouTube Ta HaBiTH niepen
TUM SIK JIArTH cnatu ropraemo Facebook. YV koxHOro € cropiHka y
COIIAJIbHIA MEepexi, TaM MU IIPOBOJMMO BECh CBiM BUIbHUM Yac. BcecBITHs
NMaByTHHA B)XE JaBHO 3aTsATHyJa HAc y TMpPOIEC KOMYHIKAIA uepes
COIIaJIbHI MEPEXI.

OcrtanHIM 4YacoM, HaOUpalOTh TMOMYJSIPHOCTI HOBI  METOJH
MIPOCYBaHHsI OpPEH/IIB B colllayibHUX MepexkaX. CorliaabHi MEpexki € TOCUTh
NOTY>KHUM IHCTPYMEHTOM BIUIMBY Ha BHOIp CHOXKHMBada, 3aBISKH YOMY
BUHHKAE 0arato pizHUX 3acoOiB JJid 3aly4yeHHs ayauTopii. KommiekcHuii
M1JIX1]] OXOIUTIOE PI3HOMAHITHI BUAY MAPKETUHTOBUX KOMYHIKAIIii.

Instagram — HaiinomyJsipHima rmaT@Gopma Bi3yadbHOTO KOHTEHTY Y
CBITI, KOKHOTO AHS ii B1AB1AYI0Th S00 MUIbIOHIB aKTUBHUX KOPUCTYBaYiB,
ajyie TUIbKK T1 KOMMaHii, SKi MOXYTb 3aIlIKaBUTH, YTPUMATH ayIUTOPIIO,
MalTh MaKCUMAaJIbHY Bijauy.

Hapa3zi, omHuM 13 mOnyJsipHUX BHUIB MApKETUHTOBHX COIIAJIbBHUX
KoMyHIKalii B Instagram € Giveaway — po3sirpam abo BikTOpuHa. Bin
KOPUCTYETHCSI TIOMUTOM Yy OJIOTepiB, SIKI KOOMEPYIOTHCS 3 METOI0
OXOIUJICHHS] 200 OOMIHY ayJIUTOPI€I0, MPOCYBAHHS 1 peKJIaMyBaHHSI OpeH/Ty,
OTPUMAHHS JIAMKIB, PEMOCTIB. YYAaCHUKA BUKOHYIOTH MPOCTI 3aBIaHHA,
HAMPUKJIAJ, MiAMUCATHCS HAa CTOPIHKMA TMapTHEpiB, cororpadyBaTucs y
OpeHI0BOMY O/15131, MOCTaBUTH Mapy JjaiikiB. [lepemMorkelb BU3HAYAETHCA
BUIMAJIKOBUM YHHOM Ta OTPUMY€ CBiil mnpu3. 3amydeHa ayJguTopis
3QJIMIIAETHCSL HA CTOPIHKAX OpeHay abo MmapTHEpIB, MI3HAETHCS MPO TOBAP,
3roJIOM Kymye€ #Woro. bpeHawm oOTpuMyrOTh HOBHX TIAIMUCHUKIB Ta
aKTUBHICTh, @ OXOIUICHHS TaKOi KOMYHIKAIli MOXYTbh CSTaTH MUIbIOHIB.

PobGota 3 ambacaiopamu — 11e OJJMH MOMYJISIPHUN HAIIPSIM MapKETHUH-
TOBUX COIIAJIBHUX KOMYHIKalliil. biorepu OTpUMYIOTh 3aMOBJIEHHS BiJ
KOMITaHi¥, peKIaMyroTh MEBHUN TOBAap Ha 3axo0/ax, CTopiHKax Instagram,
BIIMIYaIOTh OpPEHJl 1 TMM CaMUM 3aJly4aloTh HOBY ayauTopito. Bmpopa-
JOKYIOTBCSL CHEIIalIbHI 1HCTPYMEHTH, K1 JOMOMararoTh HaJIallITyBaTH
pekinaMy B Instagram: MOXJIMBICTH mepeBecTH Npoduib y Ol3HEC-aKayHT,
MpOCyBaTH, BUOUpATH ayJUTOPilO0, BHU3HAYATH OIOJKET Ta TPUBAIICTD
pEKIIaMHU.

OnHUM 13 HAIPSIMIB MAPKETUHTOBUX COIIAJIbHUX KOMYHIKAIIIH, SIKUAM
TaKO)X Ma€ 3HAaYHy MOMYJISIpHICTh — € B3aeMHuil PR. Ile uynoBwmii croci6
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IIBUJIKO 3asiBUTH MPO CBI1M OpeH 1 a00 TOBap Ha MPOCTUX YMOBaX. 3a3BUyail
TaK pEKIaMylOThCS OpeHIU OMsITy, akKcecyapiB, KOCMETHUKH, MeEOIIiB.
["'o10BHE — TOMOBHUTHCS Ta 0OpATH CBOIO IIJILOBY ayAUTOPIIO.

Takuit 1HcTpyMeHT sk Instagram Direct TakoXX BIiJIrpae BaKJIUBY
pOJIb Y MapKETHHTOBUX COIIAIbHUX KOMYHIKaIlisIX. Po3cunka B 0coOuCTi
MOBIJIOMJICHHSI JIOTIOMAara€e IIBUJIKO PO3MOBCIOAUTH 1H(POpPMAIIIO TIPO
TOBAp.

AKTUBHO TIPOJIOBXKY€ PO3BUBATHUCS pekiama y Stories, OCKUIbKH
BOHA € HaOIO/[KETHIIINM BaplaHTOM CEpPEJl YCIX Ta Ma€ BUCOKI MEPETIISIIH,
[0 J03BOJISi€ TOMIUPUTH 1H(OpPMAILII0 TOBap MAaKCUMAaJbHIM KIJTBKOCTI
ayJIuTopii.

Jlns anamizy npoduto ayautopii B Instagram 3’ sBusiacs MOXIJIMBICTb
nepersily CTaTUCTUKU , 100 BIJICTEKYBaTH B3a€EMOJII0 3 IMyOJIiKaIli€lo,
HAMpUKJIAJ: aHajl3 ayauTopii, KIIKIB, OXOIUIeHHS Too. IIpoanamizy-
BaBILIM 110 1H(QOpPMALIII0 MOYKHA CKJIACTH JI€TaIbHUM MOPTPET CIOKMBaya
Ta NoOyyBaTH €()EKTUBHY CTPATET1I0 IPOCYBAHHS OpEHIY.

KopuctyroTscs nonysisipHicTIO 1 pekiamHi kamnanii B Facebook, Tam
peKJIaMoJIaBellb MOXE€ OOWpaTH IUIb KOMYHIKaIlli 3aJIeKHO B1J MOTpeO:
3apajiy OXOIJIEHHs, TpadiKy, BIII3HABAaHOCT1 OpeHy a00 3aTydeHHs.

Koxxna 3 KOMyHIKamiii y CoOIllaJbHUX MeEpeXax Ma€e CBOI
oco0nuBOCTI. [ MpocyBaHHS NMPOAYKTIB KOMIaH1i BUKOPUCTOBYIOTh BECh
el CIeKTp IHCTPYMEHTIB, CTBOPIOIOYM KOMILIEKC MAapKETHHTOBHUX
KOMYHIKaIli}.

CBIT HE CTOITh Ha MICII, TEXHOJOTIIl PO3BUBAIOTHCS Ta KOXHY
XBUJIMHY IIOCh 3MiHIOEThCS. HeBioMo sik came Oyjie BUIISIAATH peKyiama
MaiOyTHHOTO, aJie BOHA TOYHO Oy/1€ HEMMOBIPHO I1KaBOIO.

CnucoKk BUKOPUCTAHMX JIKepeT
1. Buau pexiamu B [Hctarpam [Enektponnnit pecypc]. — Pexxum noctyny :
https://apollo-8.ru/reklama-v-instagram-vidi/

2. [Enextponnuit pecypc]. — Pexum pgoctymy : https://www.google.
com/amp/s/smmplanner.com/blog/vidy-rieklamy-v-instaghram/amp/
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PO3POBKA MOJIEJII IPOTHO3YBAHHS PE3YJIBTATIB
IMPOBEJIEHHS PEKJIAMHOI KAMITAHII HA PUHKY
TYPUCTUYHHUX MOCJIYT

CaxkoBcbka O. M.

K.€.H., JOLIEHT

kadeqpa Typu3My Ta rOTEILHO-PECTOPAHHOT CITPaBU
Vmancovkuti HayionanvHull yrisepcumem cadienuymea, Ykpaina

KuarouoBi cioBa: pekiama, pekiaMHa KaMIlaHis, TYpU3M, TYpPUCTHYHE
M1ITPUEMCTBO, TYPUCTUYHUN MOTEHINAN, TYPUCTUYHI TOTOKHU, TYpPUCTHYHA
mociyra.

Keywords: advertising, advertising campaign, tourism, tourist enterprise,
tourist potential, tourist flows, tourist service.

Typuctuunuii 6i3HeC, HA JTaHUM Yac, € HaJ3BUYAHHO MPHUOYTKOBOIO
ramxy33io ekoHomiku. [Ipore, Ha cydacHOMY eTami BEIEHHS TYPUCTHYIHOI
TUSTLHOCTI, Ha HAITy TYMKY, HEJIOCTaTHbO YBaru MPUILISETHCS Tpoliecam,
[0 CTOCYIOThCS (OPMYBaHHS PEKJIAMHOI MiSUIbHOCTI Ta BU3HAYCHHIO
TYPUCTUYHOIO MOTEHLIATY KPaiHU.

Cnenudika cydacHOi peKJIaMHOI JISUIBHOCTI Y TypuU3Mi IOJISTaE Y
NIJBUILIEHIA CKJIAJHOCTI Ta po3MmaiTTi ¢GopM 1 METOJIB BIUIMBY Ha
CIIO’KMBAua, a TAKOX Y PO3UIMPEHHI IIJIeH pekiiamMu. PexnaMHa TisIbHICTh
OXOIUTIOE yC1 achekTH (YHKI[IOHYBaHHS Ta PO3BUTKY TYyPUCTHYHOTO
MIIPUEMCTBA, BIJ SIKOCTI 1 MPOBEICHHS 3HAYHOIO MIPOIO 3aJIeKUTh
JIEBICTh pealizallli CTpaTeriyHuX W ONEpaTUBHUX IIJIAHIB, MOTOYHUX
YIPaBIIHCHKHUX PIIIESHb TOIIIO.

Jlns 3amo6OiranHs Hee(EKTUBHOMY BHUTPAYaHHIO KOIITIB TYypPUCTHY-
HUMH TIIIPUEMCTBAMH HaMH TIPOMOHYETHCS MOJIENb TPOTHO3YBAaHHS
pe3yJbTaTiB MpPOBEACHHS pekiiaMHOol kammanii. [lig yac po3poOku i€l
MOJIeJIl BC1 €JeMEHTH CHUCTEMH TOIIIeHO Ha JBl 4yacTuHu. Jlo mepioi
BIIHECCHO BHW3HAYECHHS MPOTHO3HOTO 3HAYEHHS 3arajibHOTO O0O0CSATY
ACUTHYBaHb Ha pEKJIaMHY [IsJIbHICTh, O JPYroi — PO3MOJIT KOIITIB
OrO/KETY 3aJIeKHO Bl 3aC001B MOIIMPEHHS peKiIaMHu. MaTeMaTHIHO IIeH
polleC HAWJOIUIbHINIE OMUCATH CYKYIHICTIO, IO CKiIajnaeTbes 3 4
piBHsHB. [lepin Tpu XapakTepu3yrTh OKpeMi BUIU PEKIIAMU 3aJIe)KHO BiJl
3ac00IB X PO3MOBCIOJKEHHS, a YETBEpTE — JIONOMAara€ BU3HAUYUTH
IIPOTHO3HE 3HAYCHHS 3arajJbHOTO 00CITY aCUTHYBaHb Ha PEKJIaMy.

VY X011 MpOBEIEHOTO TOCTIPKEHHS BUSBICHO TPY BUAM PEKJIaMHU, SIKi
TYPUCTUYHI MIJANPUEMCTBA BUKOPUCTOBYIOTh HalyacTille — pekjiamMa B
mpeci, 30BHIMIHS pekjiamMa Ta BHUCTAaBKOBa MisbHICTh. Came ToMy [0
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3arajibHO1 CYKYIMHOCTI PIBHSIHb BKIIIOYEHO PIBHSHHS 3a IIUMH TpbhOMa
BujgamMu pekiiamu. OmHAK JUIsi 3pyYHOCTI MOPIBHAHHS MalOyTHBOI edek-
TUBHOCTI PEKJIaMHOI AISTTBHOCTI 3 BUKOPUCTAHHSIM PI3HUX PEKJIaMOHOCIIB
OOYHUCIIEHO BUTPATH 3 PO3PAXyHKY Ha TUCSAYY KOHTAKTIB.

[Ipotiec po3poOku Mojiesi MPOTHO3YBAHHS PE3YJbTATIB MPOBEICHHS
pPEKJIAMHOI KaMIIaHii MIJNPUEMCTBA MPOXOAWTH y JeKiibka eramiB. Ha
nepuioMy erami  po3poOJIeHO MaTeMaTHYHY MOJIeNIb IPOTHO3YBaHHS
pe3yJIbTaTIB MPOBEJEHHS PEKJIAMHOI KaMIlaHil Ha TYpPUCTUYHOMY IiJIPHU-
€MCTBI, 110 CKJIAIA€THCS 3 YOTUPHOX PIBHSHb.

VY mepiioMy piBHSIHHI ONMKMCAHO PO3PAaXyHOK MPOTHO3HUX BUTPAT Ha
pEeKJIaMHy KaMIaHio B TIPECi, SIKe Ma€ TaKU BUTJISL:

v,=1000 K VA X, , (1)
AT,

ne, Y| — BUTpaTH Ha pekyiaMHy Kamriadito B npeci Ha 1000 crokuBadis,
TPH;

VA — BaprticTh pekjaMHOro mpoctopy (IliHa OJUHUII PEKJIAMHOTO
POCTOPY MTOMHOXEHA Ha KUIbKICTh OJIMHUILH PEKJIAMHOTO MIPOCTOPY), TPH;
X| — NeplOANYHICTh BUXO/ly OTOJIOIICHHS, OJ.;

AU, — ayauTopis (Tupax), ocio.;

Ki, K .... K; — KOoe(iIlleHTH 3MIHHOCTI.

Y dopmym (1) BpaxoBaHO Te, IO peKiamMa B IMpeci Mae Taki
XapaKTEPUCTUKU — THUPAXK, TEPUTOPIIO PO3MOBCIOIHKEHHS, MEPIOAUYHICTD
BUJIAHHS, BAPTICTh PEKJIAMHOTO MIPOCTOPY Ta CIeIiai3alliio ay IuTopii.

Jlpyre piBHSIHHS OINKHCY€ PO3PAaXyHOK MailOyTHIX BHUTpaT Ha
30BHIIIHIO PEKJIAMHY KaMITaH10 1 Ma€ BUTJTISL;

Y= 1000 - k3PA - X7 - X3,
AU - Xo - X3 )

ne, Y, — BUTPATH Ha 30BHIINIHIO PEKJIaMHY JisbHICTh Ha 1000 crioxkuBadiB
(rnmsamadviB), TpH;

PA — mina pexnamuoi miomti (1 mura), TpH;

X3, X3 — KUIBKICTh KOHCTPYKIIIH, OJT.;

X3, X3 — Mepi0JIMYHICTh BUXOY, MIC.;

AU, — aynurtopisi (KUIbKICTh MOTEHLIMHUX KOHTAKTIB ayJAUTOPIi 3 OJIHIEIO
PEKIIAMHOIO ILIONIEIO 3a MICSIb), OCI0;

K1, K3 .... K; — KO€(ILIEHTH 3MIHHOCTI.

Y dopmym (3) BpaxoBaHO OCHOBHI XapaKTEPHCTHUKH 30BHINIHBOI
peKJIaMi — HIUPOKE OXOIUICHHS ayAuTOpli, MEepIOAUYHICTh, THYUYKICTh Ta
I[IHY OJMHUII PEKJIAMHOI IJIOIIT.

VY TpeTboMy pIBHSHHI BiJOOpa)KEHO PO3PaXyHOK IMPOTHO3HUX BUTPAT
Ha BUCTABKOBY AiSUIBHICTB:
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Y ;= 1000 (ksOV + KsPS - X4 + k7VO + ke VM) X . (3)
KoAU;

ne Y; — BUTpaTH Ha BHUCTaBKOBY nisulbHICTH Ha 1 000 croxuBadiB
(B1ABIyBayiB), TPH;

OV — oprani3zaiiiiHuii BHECOK, TPH;

PS —mmnua3al M 00J1aIHaHOI BUCTAaBKOBOI IUIOIIII B €KCII03aJll, IPH;

X4 — KUIBKICTB M2, OJl.;

VO — BapTicTh 10AaTKOBOTO 00JIaIHAHHS, TPH;

VM — BuTpaTu Ha pekjIaMHUN Martepiaj, IpH;

X5 — KUTIbKICTh 3aX0/11B (BUCTaBOK), O]I.;

AU; — aynuropis (KUIBKICTb MOTEHUIMHMX KOHTAKTIB ayJuTopii 3
EKCITO3HIIIEI0), OC10;

K1, K3 .... K; — KO€(ILIEHTH 3MIHHOCTI.

Y dopmyni (4) BpaxoBaHO Takl XapaKTEpPUCTUKH BUCTABKOBOI
TISTIBHOCTI: TUIOIIA EKCMO3MINi, MEpPIOAUYHICTh IPOBEACHHS 3aXO/IiB,
3HaYHA CIelianizaiis ayauTopii, BUTpaTH Ha OOJaAHAHHS Ta PEKIAMHUMA
Marepial JijIsl BiJBITyBayiB.

UeTrBepTe pIBHAHHS OIUCYE PO3PAXyHOK MPOTHO3HUX BUTpPAT Ha
peKJIaMyBaHHS B Mpeci, 30BHIIIHIM pekiamMl Ta Ha BHUCTAaBKax. 3 LI€IO
METOI0 BCl paHiiie oTpumaHi mojenboBaHi BenunHU (Y, Y,, Y3), ski
npejcTaBiieHl 3 po3paxyHky Ha 1000 crnokuBauiB, NEPETBOPEHO B
a0COJIFOTHI 3HAYCHHS 32 PaXyHOK BHUKOHAHMX 3BOPOTHHUX MaTEMaTHYHHX
oreparliii — MOMHOXHUBIIK Ha BianoBigHl aynutopii (AU;, AU,, AUj) Ta
noainuBiy Ha 1000. MaTeMaTU4HO 11€ pIBHSHHS MOHA MIPEJICTaBUTH:

Y1 AU + Yo xiAlp + Y3 AUz,
Ya= 1000 1000 1000 4)

ne, Y4 — 0o0csru 3arajlbHUX BUTpAT Ha PEKJIaMHYy ASUIBHICTH y TIpeci,
30BHINIHIN pekiIaMi Ta Ha BUCTaBKax (OIO/KET peKJIaMHOI KaMIaHii), TpH;
Y| — BUTpaTH Ha peKJIaMHY JisbHICTh y Tipeci Ha 1000 croxuBadviB, IpH;
AU, — ayauTopis pekiamu B mipeci, ocio;

Y, — BUTpaTH Ha 30BHINIHIO PEKJIAMHY AiSUTBHICTH 3 PO3PAXyHKY Ha
1000 cniosxuBayiB (TJIs1/1a41B), TPH;

AU, — aynuropia (KUIBKICTh TOTEHIIMHUX KOHTAKTIB ayauTopii 3
PEKJIaMHOIO IUIOIIEI0), OCI0;

Y; — BUTpaTu HAa BUCTaBKOBY JisTbHICTh Ha 1000 criokuBaviB, TpH.;

AUj; — aynuTopist (KUTBKICTh MOTEHIIIMHUX KOHTAKTIB ayUTOPil 3 BUCTAB-
KOBOIO TIJIOIIEI0), OC10;

Ki, K3 .... K; — KOe(PiIlleHTH 3MIHHOCTI.
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[lircraBuBIIM BCl OTpUMaHI HaMU paHIlIe PIBHSIHHS, OTPUMAEMO
TaKy CYKYIIHICTH PIBHSHbD:
~
Y1 = 1000 - &1 VA - X;
K AU,
Y o2=1000 - 53PA - X5 - X3 > AU X - X5

)

Y3=1000 - (x50V + KPS - Xy + K;7VO + kg VM) - X5
- KoAUs
—— Ys=%Y1 EAU + Y2 AU +Y 3 " KgAUs |
1000 1000 1000

e, Yi, Yo, Y3, Y4 — 3M0OACTb0BaH1 3HAYCHHS,

X, X, X3, X4, X5 — BXIJIHI JaH1 JJI1 MOJCITIOBAHHSA;

VA, AU, PA, AU,, OV, PS, VO, VM, AU; — cepeaHi 3Ha4YCHHS
ITIOKAa3HUKIB;

K1, K3 .... K; — KO€(ILIEHTH 3MIHHOCTI.

Y posrasHyTii Moaenl mnependadeHa MOXIMBICTh BHOOpPY Ha
TYPUCTUYHHUX MIJNPUEMCTBAX TAaKUX KIIBKICHUX TMOKA3HUKIB: YacTOTH
BUXOY OroJiomeHHs1 B npeci (X;), KUIbKOCTI KOHCTPYKIIH (X;), 4aCTOTH
BUXOJly 30BHIIIHBOI peknamMu (Xs3), KUIBKOCTI KB. METPIB MallOyTHBOI
excro3ulii (X4 ) Ta KITbKOCT1 BUCTABOK (Xs).

VYci po3paxyHKH CiIiji MPOBOAUTH 3a JIOMOMOTOI0 KOMII IOTEPHOI
nporpamu  Excel, y sKkili po3paxoBaHO MAakpoC I OOYMCICHHS
3mojenboBanux 3HaueHb (Y1, Yo, Y3, Y4) Ipu BBEACHHI BXIJIHUX JaHUX
(X1, X, X3, Xy, Xs5) Ha NEBHUN MepioJi 3 MOKBaApPTaAIbHUM 1HTEPBAJIOM.
BBaxkaemo, 1mo came Iied Mepiojl € ONTHMaJbHUM, OCKUIBKH IapHE
perpeciiiHe pIiBHSAHHS, Ha SKOMY IOOYJOBAHO MOJEIb IPOTHO3YBAHHS
pe3yibTaTiB PEKJIAMHOI JAISUIBHOCTI Ha TYPUCTUYHOMY IiANPUEMCTBI,
Kpallle BioOpa’ka€ €KOHOMIUYHMM CTaH B yYMOBax CTaOLIbHOIO 30BHIIII-
HBOTO cepefoBHINa. BiaTak, s po3paxyHKy NPOTHO3HUX PEKIAMHUX
OIOJKETIB HAa HACTYMHI POKHA TYPUCTHUYHHUM TMIJANPUEMCTBAM MOTPIOHO
TUIBKM OHOBUTH BXiJHY Oa3y maHux. Bci iHII MOKa3HUKH pO3paxoBYyBa-
TUMYThCS aBTOMATHYHO JJIs 3aJaHUX HOBUX YMOB.

Y Xojni mpoBeIEeHHS MOCIIHKCHHS PO3POO0JIECHO MOJENb MPOTHO3Y-
BaHHs PE3yJbTaTIB MPOBEIAEHHS PEKJIAMHOI KaMmaHii Ha TYPUCTHIHOMY
HiIPUEMCTBI, KA MOXE BUKOPHUCTOBYBATHCS B YKpaiHi. 3anmpornoHOBaHa
MOJIENIb ypaxoBy€ BCl OCHOBHI (DakTOpH, SKI BIUIMBAIOTH Ha PO3MIP
PEKJIaMHOTO OIOJKETY MPHU BUKOPUCTAHHI PEKJIAMU B MpeCci, BUCTABKOBO1
JSJIBHOCTI Ta 30BHINIHBOI pekyiaMu. J[o HeI0MiKiB MPOTrHO3HOI MOJIeN, Ha
HaIlly TyMKY, MOKHA BITHECTH HEOOXIAHICTh 3HAYHOI CTAaTHCTUYHOI 0a3u
JUI OTPUMAaHHS BIAMOBITHUX KOE(DIIIEHTIB 3MIHHOCTI Ta 1i MOCTiiiHE
OHOBJICHHS (B i7€ajl OKBAPTAIBHO).
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Ha mamry aymKy, 3amporoHoBaHa MOJENb € 3pYYHOI0 Ta €(EeKTUB-
HOIO MPHU TUTAHYBaHHI1 PEKJIAMHOI AISTTBHOCTI TYPUCTUYHOTO TMIAMPUEMCTBA
Ha HacTymHi poku. OpHak mpu i BUKOPHUCTAHHI MOTPIOHO: MO-TIEpIIe,
MOCTIMHO OHOBJIIOBAaTH 1HGOpMaIliiiHy 0a3y; Mo-Apyre, Ipu BU3HAYCHHI
3Ha4YeHb ()AaKTOPIB HE BUXOJUTHU 3a MEXI TPETUHU PO3Maxy Bapiarlii 1, mo-
TpeTe, MPU PI3KIM 3MIHI B 30BHIIIHBOMY CEpPEIOBHUIIl HEralHO mepe-
TJISIHYTH pO3paxoBaHe PiBHSAHHS perpecii.
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Pi3Hi rpynu HaceneHHs OOMIHIOIOTBCS pe3yiabTaTaMH CBOET palll 3a
JOTIOMOTOI0  pekiaMu. BoHu HIOM BeayTh MikK Cc000I0 MEperoBOpH
oOpazaMu, CHMBOJIaMH, CTHJISIMH, SIKI HE MalTh, Ha TEPIINM TOTJISI,
CyBOpPOi JIOTIKM Ta CHCTEMHOCTi, aje€ BIPOBAKYIOTh y CBITOMICTh 1
MIJICBIIOMICTh CBOIO BJacHy (Ha >XKallb, YacTIIIE 3a BCE HEIMPaBIUBY)
KapTUHY XUTTA. Y €Bpori BXKe 3apa3 peKjiaMa € HEB1J €MHUM €JIEMEHTOM
CY4aCHOTO «CTHJIIO >KUTTS», IO MATPUMYETHCS BEIMYE3HUM HAYKOBO-
TeXHIYHUM 1 BUPOOHHWYUM TTOTEHITIAJIOM. [{e Bke Mopo/IKy€e HEBIOBOJICHHS
HaWOUIBIII JTaJIEKOTIISAIHOI YaCTHUHU €BPOMNEUCHKOrO0 CYCHIIbCTBA, SKa
pO3yMi€, MO CHpPaBXHI JIOJCHKI IIHHOCTI BUMIPIOIOTBCS HE TUIBKH
PaxyHKOM Yy OaHKY, TPECTUKHUM aBTO M PO3KIIITHUM OyAMHKOM.

Pexnama crpuse CTBOPEHHIO TI€BHOTO PIBHS JKHUTTS, SIKOTO
HamararoTbesi Jocsartu. lle Tex 3100yToK 0araToBIKOBOTO PEKJIAMHOIO
0i3Hecy. Pexnama B €Bporl — MIOCh HA 3pa30K «BI3YalIbHOT'O MOBITPS,
SIKUM JIMXAIOTh MOCTIMHO, HE TToMIYar4u oro [1]. Asne Oyab-aKi 3MIHH B
peKJIaMi MOMEHTAJIbHO BIUIMBAIOTh HA JIIOJAEH, K1 31IITOBXYIOTHCS 3 HEIO
MOCTIHHO.

VY Haim yac mpuAULIOTH OUTbIIEe yBaru came SIKOCTI, a HE KUTBKOCTI
3BEpHEHb [0 CHOXKHMBada. Pekiiama cTajia MHCTENTBOM, HAyKOl, €
KaTai3aTopoM 0aratbox CyCHUIbHUX SIBUII Ta BapTa MUJIbHOI yBary.

Hanpuknan, KPI — xmodoBuii mokasHuk edextuBHOCTI. [Ipuiiiios
JI0 Hac pa3oM 3 aMEPUKAHCHKUMU 1 3aX1THOEBPONEHCHKUMH KOMIIAHISIMHU,
JI€ BIH YCHIITHO BUKOPUCTOBYETHCS BXKE KUIbKA JECATUIIITh.

Ile mMoKa3HUK TOCATHEHHS YCHiXYy Y BUKOPUCTaHHI JIISJIBHOCTI 200 B
JNIOCSITHEHHI NeBHHUX Iuied. MoskHa ckaszatd, mo KPI — 1e kigbKicHO
BUMIPHUM 1HIUKATOP (PAaKTUYHO IOCSITHYTHUX pe3yibTaTiB [2]. 3a ioro
JOTIOMOTOI0 MM  MOXEMO MPOCIIJIKYBaTH MPAKTHUYHI TPOSIBU BIUIUBY
PEKJIaMHOT JIsJTBHOCTI Ta parlioHaILHOCTI YIIPaBIIHCHKUX pillieHb [3].

IcTopiss eBponelchKkoi pekinamMu AaTye€TbCsl COTHSIMH POKIB. 3MiHIO-
BAJIUCS KAHOHU, TPaAMIli CYCHUJIBHOrO Jamay, 1o Oe3yMOBHO BiJ0Opa-
’KaJloCh Ha peKJIaMHUX TEHJCHIISAX. 3apa3 TpadulliiiHl METOIU BKEe MaJo-
edexkTuBHI, ockUIbkHM digital-cknagoBa y XXI CTOMITTI MOCTYHOBO CTae
ocHOBHOWO [4]. Came 1€ MPOBOKYE JO CTBOPEHHS HOBUX cCrHenudiuHmx
METO/IB, fKI HampsMy 3ajJeXaTh BIJl YHIKQJIHHOCTI OKPEMOi KpaiHH.
Peknama mae cBOi 0COOJMBOCTI, 3yMOBJIEHI KYJIbTYPOIO, TPAJAMIIISIMH,
MEHTAIITETOM, PEaTisIMUA JKUTTS, BUMOTaM PUHKY 1 T.J. Pekiiama B pi3HUX
KpaiHax TaKOX Ma€ CBOI XapaKTEPHI pUCH, IK HEMOBTOPHUI MOYEPK.

CIllIA — cBitoBU# nijiep He TUIbKU B cdepi (iHaHCIB, Oi3HECY
1 TEXHOJIOT1M, aje 1 € MPUKIIAIOM JJisl HACHiAyBaHHS B 00JacTl peKJIaMH.
HaiiGinpii  kpeatuBHI areHTCcTBa pojaoM 3 Amepuku [5]. Ha Hux
TUBIISATBCS, Y HUX HABYAIOTHCS, HA HUX OPIEHTYIOThCS. AMEpHUKaHChKa
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peKiiamMa 3aBOlOoBaja CTaTyC MDKHApOJHOI. MOXJINBO, caMe TOMY
HarioHaibH1 ocobnmuBocTi pekiamu CIIA Baxkko BuzHauuTH. AMepu-
KaHChKa peKJiaMa HaWOUIbIl palioHabHa 1JjoriyHa. CrnokuBad He Oyje
3aMHCIIIOBATHCS TPO TIOCWIAHHS PEKJIaMH, TOMY IO MecemK Oye
3UATYBATHCS 3 TEPIIUX K€ CeKyHaA. Takox pexnamy B CHIA BimpizHse
nponarasja CIMEMHUX IIHHOCTe#. Jly’ke 4acTo Ha peKJIaMHUX IJIaKaTax
MOKHa MO0AUUTH MIaOJIOHHI KapTUHKH, € 300pa’keHi CBITa B KOJI CIM i
a00 CIUIbHE CiMEHHE TMPOBEICHHS Yacy: IMOXOJM, ITPH, BIAMOYHMHOK —
TUIIOBUM HAOIp AJIs pEKJIIAMHOTO MOCTEpa.

Pexnama B Beruxkobpumanii TpagullliHO TPOCSIKHYTa TOHKUM
1 IHTETITeHTHUM aHTJINCHKUM TyMOpPOM, BUTOHYEHICTIO, CTPHUMAHICTIO
Ta BUAUISETHCS BAXIMBOIO OCOOJIMBOIO PHCOI0 — HEJOMOBJIEHICTh. TBOPII
peKJIaMHu MIAXOJSATh O IIi€l CpaBu 3 JHKEHTIBMEHCHKOK CTPUMAHICTIO.
TpamuiiitHo 111 OPUTAHCHKOTO CTIUIFO B TOJOBHUX POJIAX PEKIAMHHUX
POJIMKIB MOOAYUTE TUIIOBUX AHTIINIIB, a Ha 3aJHbOMY (OHI — YEPBOHI
JBOMIOBEPXOB1 aBTOOYyCH 1 TenedonHl Oyaku. Bee 11e BUKiiMkae acomiariio 3
OJIHMM MiciieM Ha 3emJii — Benukooputanis [6].

Pexnama y @panyii noruii yac Oyia CXWJIbHA 10 KOPCTKOI KPUTUKH
1 3aCyDKEHHS 3 OOKY FpOMaI[CBKOCTi KpHTHKa 3Byuaja 3BIQycisb: 13 OOKY
pCKJIaMOILaBHIB SAKUM 1CHYIOU1 TpauIlii 3a60p0H;1Jm HATPAMY MOKA3yBaTH
CBOIO [ISJIbHICTB, 1 3 601<y IPOMAJICBKUX 1HCTUTYTIB 1 LEPKBH, 1110
3aXUIAI0Th HOPMH Mopaii. PekilaMmy KpHTHKyBajdu 3a HEBIIMOBITHICTH
JIHACHOCTI, 32 BBEJICHHS B OMaHy, 3a NPOCYBAHHS IHHOCTEN «CYCILUIbCTBA
CHIOXKHMBAHHAY, WO BEAYTH JIO z[erpanaun Haiii. OmHaK, 3aBASKH pany
CHeIlaJbHUX KaMIaHIld Ta 3aX0/iB, K1 HEPIIKO MPOBOATECS 1 CbOTOJTHI, a
TaKOXK Yy 3B’SI3Ky 3 pOCTOM MpodeciiiHoi MalCTepHOCTI PEKIaMICTIB,
CydacHii (paHIly3bKiid pekigaMi Moai0HOI KPUTHUKU BAAIOCS YHUKHYTH.
@paHily3pbka pekiiama JIIHCHO BUIJISJA€ 3aXOIUIIOKYE, YITUISIOUH
CIOKMBa4ya  OUIBIIOID  Bi3yarmi3alli€lo, SCKpPaBUMHU 1 BpaKarouuMu
oOpa3zamMu, IpU I[OMY 3aJIMIIAIOUN TEKCT Ha JpyropsiaHoMy riani. Came
TOMY peKJiama B 111l KpaiHi 3a3BU4ail He0araToC/IiBHA.

Himeuuyuna. Himui — ue, B nepury uepry, 0€3710raHHICTb, TOYHICTh
1 IKICTB, IO 6escyMHlBHo MPOSIBUJINCS 1 B PEKJIAMHIN C(pepl ["onoBHI
BIJIMIHHI PUCH HIMEIUIbKOI pEeKJIaMH — JIOTiKa, apTyMEHTH 1 3BEpHEHHS 10
dakTiB 3aMICTh €MOIlIM 1 MOouYyTTiB. MakKcHUMyM JOCTOBIPHOCTI, IIIO
MIJKPITUTIOETBCS. TapHOKO SIKICTIO BI3yaJIbHOTO CYIPOBOAY — OCh, IO
xapaktepHo st pexiaamMu B Himeuuuni. Jlo ocoOamBHX pUC MOXHA
BIIHECTU 1 HE3BWYHI MpaBWIa PO3MIMICHHS pekiamMH. Tak, rpoMaachKi
Micis B HiMeuunHi, BKJIFOYarOUM MIChK1 BYJIUII, BBOXKAIOTHCSI HE HANO1IBIIT
MIIXOMSAIIUMA [T PO3MIIIEHHST KOMepuiiHo1 1H(opmarlii, Ta W Ha
IEHTpaTbHUX KaHamax Tb cTporo perimaMeHTYITh KiIbKICTh PEKIIaMHU.
Takox, OKpeMO MOXHa BHUJUIMTA Takl pedi, SK Tabiauyka mno0JIu3y
KOXXHOTO OyJMHKY, OCOOJHWBI «HIMEIBKI» BITPUHH Ta Pi3HOMAHITHI
HEOHOB1 OaHepu [7].
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Anoncoky pexiaMmy HEMOXJIMBO HE Bmi3HATH. J[oCHTh 9acTo BOHA —
noBHe OokeBULII. YacoM HaBITh CKIAQAHO BU3HAYUTHU TMPOAYKT, KU
pekiaMmyeTbca. B SMOHCBHKIM pekyiaMi  BpaxaroTb He eQeKTH, SKi
CIIOCTEpIraloThCsl HAa €KpaHi, a cama mogada iHdopmarii. HaguBuBmmch
JIOCXO0UY SITOHCHKO1 PEKJIaMH, JIIOJIMHA PO3YMIE, 1110 HEMAE HIYOTO «OUIbII
MUJIOTO 1 ITyXHACTOT0» Ha CBITI.

[TinBoasiuM MiICYMOK, BapTO 3a3HAYUTH, [0 peKIamMa KOXKHO1 KpaiHu
yHIKaJIbHa, BOHA BPaXOBY€E€ MEHTAJITET il MEIIKAHIIIB, iX TPaJUIIii, 3BUUKH.
Ane HalronoBHime, MO0 MiTbOBA ay)mTopm po3yMija OCHOBHHUM MOCHII,
KU OyB 3ayMaHU peKIaMOAaBIleM 1 MPaBWJIBHO pearyBajia Ha HbOTO.
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Bynb-sika BiliHa, a 0COOJIMBO Y Cy4YaCHUX YMOBAX, PO3MOYMHAETHCS 13
cepito3Hoi 1HGopMaliiHoT miaroroBku. HeoOXiTHO yMOBOIO IMOYATKy
BOEHHUX /I € CTBOPEHHs BIAMOBIJIHOTO HETAaTUBHOTO 1 HEHABHUCHOTO
o0Opa3y MOTEHIIIHOro BOpora sik TaKoro, 10 CBOIMH JiSIMH CTa€ 3arpo30I0
JUIsL KpaiHW, fKa B HeJaJeKii MepCrneKTHBl CTaHE arpecopoM, ajie Xode
MPEACTABIATUCS MIKHAPOJIHIA TPOMAJCHKOCTI KEPTBOKO 1 TaKO, IO
BUMYIIIEHA IIITH B HACTyN abm 3aXUCTUTHUCA. L[ HEOOXiAHICTH 3yMOBIIeHA
Hacammepes TUM, 00 yCepeAuHl CYCHNUIbCTBA HE BUHUKAIO MKOJHUX
CYMHIBIB II0JI0 3JIMCHEHHSI arpecii SK MPEBEHTUBHOI MIPU CTOCOBHO
cycima. I TyT He Tak y»e ¥ BaXJIMBO YH IIE€H CyCl]] € TaKUM, TOJIOBHE — a0u
KpUTHYHA Maca BJIACHOTO COLIIyMYy Bipuja y Il CTEpeOoTHIl 1 BUMaraia
«MPUIYIIUTH BOpOra 1€ B 3apoAKy». Taka MeaiamniIroToBKa CyCIHijIbCTBa
3MIMCHIOETBCS 3aco0aMHM MaHINYJSIIA y 1H(QopMaIiiiHOMy MpoCTOpl Ta
BIJIBEPTOI MPOIAraHiy.

Y mmpokoMy poO3yMiHHI MeJIaMaHINYJALIs TPAKTYeETbCS SIK BUJ
MICUXOJIOTIYHOTO BIUIMBY, 10 3JIIMCHIOEThCS Yepe3 3aco0h MacoBOi
1H(opMallii, 10 CIOHYKae 00’ €KT BIUIMBY TpaHC(POpMyBaTH CBOi HACTpOI,
OakaHHS, €MOIIIMHUI CTaH, TMOBEIHKY, CTABJICHHS /IO COIyMy Ta IHIIE
[1]. ¥V Ounbin By3bKOMY 3HAYEHHI MAaHIMJISIIS PO3MISIAAETHCS K MPOIIEC
CIIOTBOpPEeHHs 1H(oOpMaIlii, CTBOPEHHS HEBIAMOBITHOTO YSBICHHS TIPO
MIPOCTIP Y CBIJOMOCTI TPOMAJSH, HABIIOBAHHSM «IITYYHHUX MPOOIEMY 1
HEOOX1AHOCTI iX «BUpIMICHHs» [2]. Y JaHOMY KOHTEKCTI MaHIMyJsIis €
JIIEI0 30BHIIIHBOTO CEPEIOBHINA, 3aCO0aMHM MeJla HacaMrmepes, 13 METOIo
aKIeHTyali3alli yBarm CyCHUIbCTBA Ha «IOTPIOHUX»  COIIATBHUX
MUTAHHAX.

[Ilogo po3yMiHHS MpoMaraHiad, TO TYyT PO3YMIETHCS OCOOJIUBUM BUJ
CHeHiaJIbHOT JIISUTBHOCTI, OCOOIMBOIO (PYHKIIIEIO SKOI € PO3MOBCIOKEHHS
3HaHb, 1/1I€M, MOpaJbHUX IIHHOCTEH Ta 1HIIOI 1HGOpMAILI 3 METOI
dbopMyBaHHS TEBHUX TMOTJS/IB, MEPEKOHAHb, YSBJICHb Ta EMOIIIHOIO
crany. Came uyepe3 Il CKJIaJ0Bl1 3A1MCHIOETHCS BIAMOBIAHUI 1HPOpMA-
IMHO-17IC0IOTIYHUN BIUIMB Ha Macu. i miiedt mpornaraHgucTChbKOro
BILUIUBY MO€ OyTHM BUKOPHUCTaHE Oyjb-sIKE 3HAHHS, MOBIJIOMJICHHS, JaH1
PO COIllaJIbHI, EKOHOMIYHI, IMOJITUYHI TIPOIIECH 1 SABUIIA, a TAKOXK 3HAHHSI,
MOBIIOMJICHHS, 1H(GOpPMAIIS CBITOIVISAHOTO 1 TEXHIYHOTO XapakTepy
HEe3aJIKHO B1JlT KOHKPETHOI (JOpPMU B SIKIM BOHU IMOJIAIOTHCA (UM 11€ HAyKOBI
BUCHOBKH, UM MOBIJOMJICHHS MPO (HAKTU CYCHMUIBHOTO XHUTTS, 11€0JOTTUHI
3acald YU BUPAXKEHHS COLaJbHUX MOYYTTIB 1 HACTPOIB 4Yepe3 TBOPU
muctenTsa) [3, c¢. 8-9]. Takuit miaxig 10 npomnaranau O0yB po3poOJeHU
1€ y paJITHCHKY /100y 1 IPaKTUYHO JI0 ChOTOJIHI HE 3MIHUBCS.

TyT nuiie 3anuiaeTbcsi KOHCTaTYyBaTU (PakT, 110 Oyab-sKa BiifHA € 32
CBOE€IO TIPUPOJIOK0 T1OPUIHOIO, OCKIIIBKHU 31HCHIOETHCS BCIMa JOCTYITHUMU
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3acobamu, ne i1H(dopmaliliHI TpalTh YU HE NEPUIOPSAHY pPOab. Tomy,
o0Opa3 Bopora B 00pa3i YKpaiHu ajis pocisiH ¢opMyBaBcs JaBHO 1 MPOIECH
JEMOKpaTHU3aIlii YKpaiHChKOTO CYCITIJICTBA MOAAaBAIUCS y 3ac00ax MacoBOi
1H(opMallii mi BIAMOBIIHUM KYTOM 30pY — SK aHapXis, HEKEPOBAHICTb,
O€3MOpsIIOK, HE3/aTHICTh YKPAiHLIB MOOYyIyBaTH BJIAcHy JEp)KaBy,
IHTEJEKTyalbHy BIJICTANICTh COIIYMY TOIIO. 3pEIITO, Y CYKYIHOCTI
MaHIMyJIAMIA Ta BIAMOBIAHOI 1€0JOTTYHOI MpOMaraHaucTChKOl poOOTH
CTBOPIOBAJIOCS BIJANOBIJIHE BpaXEHHS 1 BIIEBHEHICTh, IO YKpaiHa €
CMEPTEIBHOIO 3arpPo3010 ISl «CTabUIBHOI 1 MpoIBiTatouoi Pocii». Jlo Toro
K MaHIMYJSIIAHICTD Takoi Te3U SK «EAWHBIM Hapoa» JaBajia 3MOTY
17IC0JIOTIYHO OOTPYHTOBYBATH «CHPABEJJIMBE» PIIIEHHS PO BBEIACHHS
BJIACHUX BIHCBK IS «pATYBaHHS» TaK 3BaHOTO POCIHCHKOMOBHOTO
HACEJICHHS, 10 TOTEPIaEe BiJ «IOCTIMHMX» YTHUCKIB HalloHamicTiB. [lpu
IbOMY BJIACHI MPOBAJd B €KOHOMIYHIM, COIaNbHIN, MOMITHYHIN cdepax
a00 3aMOBUYBaJIKCS, a00 K BUJABAAUCS K BEJUKI JOCATHEHHS. | came i
«JIOCSITHEHHS» JOILIKYJISAIOTH BCbOMY CBiTOB1, Hacammepes CIIIA Ta ixHiM
caTeniTam, Kl XO4yTh 3aBOIOBaTH Pocio depe3 po3MillleHHs BilIChKOBHX
0a3 B YkpaiHi.

3BHUYaifHO, 10 Bce IIe¢ OYyJI0 BIJIBEPTOI0 OpEXHEI 1 HaBiTh HE
3aCIlyTOBYBAJIO yBaru Ha KOHCTPYKTUBHY KpuTHKY. [IpoTe, BnacHuii
coriyMm OyB y»ke 0OpoOJIeHHI BIAMOBIIHUMH MEIIMHUMH MaHIMYJISIISIMH,
o Bci (peitku cripuiiManucs 3a yucTy npaBay. HaBith Taka iHdopmariis,
[0 Ha CXOJll YKpaiHW i POCIMChKOMOBHOTO HACEJCHHS OyAyHTbCS
KOHLIEHTpaliiHi Tabopu 3a komrtu €Bponeicbkoro Corosy. B manomy
BUIAJIKY IUIKOM CIYIIHOI € JyMKa, IO Haieme OOXypuTH TOTO, XTO
xoue Oytu ooaypenum [ 4, c. 99 |.

ITix miero iHGOpMaILii GOpMYIOTHCS 1 EBHI CTEPEOTHUIIH K COILIyMY,
TaKk 1 OKpeMHUX 1HAMBIAIB. Ha Hamry AyMKy, CTEpEOTHN HE € SKOKCH
aMOp(HOO UM CTaJIOI0 BETWYMHOIO, a MIBHUIIC HABMAKA Ma€ JUHAMIYHUN
XapaKTep, OCKIIbKU BUSABISETHCS y (OpMI LIUTICHOT JISJIBHOCTI BEJIUKHUX
MiBKYJIb TOJIOBHOTO MO3KY BHIIMX TBAPUH 1 JIIOJAWHU, BUPKEHHSIM SIKOI €
¢bikcoBaHUN (CTEPEOTUIIHUNM) TOPANOK 3AIMCHIOBAHMX HHUM YMOBHO-
peduexropaux miid. Crepeotun (opMyeTbesi Mmifg BIUIMBOM (haKTOPIB
30BHIIIHBOTO CEPEJIOBUINA, 110 MOBTOPIOETHCA Y TMEBHIM IMOCIIIOBHOCTI.
Takox cTepeoTHn CIy>KUTh (i310JIOTIYHOIO OCHOBOIO aBTOMATH3AIlli
HABHKIB, YUM 3a0€3I1€Uy€eThCs JOBOJII JIETKE 1 EKOHOMHE 1X BUKOHAHHA Ta
OLIBII IIBUJIKA aJlanTallis 10 yMOB iICHyBaHHs. BUpOOJIEHHS CTEPEOTHIIIB €
3HAYHAM HABAHTXKCHHAM Ha ILEHTPalbHy HEPBOBY CHCTEMYy, NpOTE B
NEBHU MOMEHT BHUPOOJICHHI CTEpPEOTHII  aBTOMATH3YEThCS 1 crae
iHepTHUM. ToMy TepeOy10Ba CTEPEOTHITIB BUKJIMKAE 3HAYHE HAMPYKEHHS
HEPBOBUX €JIEMEHTIB KOPU BEJIMKUX MIBKYJIb, III0 BUXOSATH IHKOJIM 32 MEXI1
iX (OYHKIIIOHAJIbBHUX MOXJIUBOCTEH [ 5, ¢.12].
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TakuM 4YWHOM, Yy Cy4YyacHHUX TIOpUAHMX BifHAX BeJIUKa POJIb
BIIBOJIUTHCSA (POPMYBAHHIO ITEBHUX CTEPEOTHUITIB Y CBIJOMOCTI HACEJICHHS 3
METOIO JIOCSITHEHHS BIAMOBIIHMX IUJIEH 1 3aBAaHb. MeToau MaHIMyJIAIIl B
3acob6ax MacoBoi 1HdopMalii 3AIHCHIOITH Oe3rocepeHii BIUIMB Ha
npoiiec ix GopMyBaHHS.
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IPOCYBAHHS BYIIBEJIBHOT'O MATA3UHY
5 Y COLIAJIbHUX MEPEJKAX _
(3A KEHCOM TII «BECEJIKA, M. BOSIPKA, KUIBCbKA OBJL.)

Cynpyniwok H.B
Komipaitep-ppinaHcep, NO3aTaTHUN aBTOP
ITC.UA, Vkpaina

Kuro4uoBi cjioBa: iHTepHET pekiama, JDKUTAI pekiama MpPOCYBaHHS Y
COLIIAIbHUX  MEpekax, MAapKETUHI  COI[lalbHUX MEpPEeX, KOHTEHT
MEHE[KMEHT.

Keywords: internet advertisement, digital campaign, social media
marketing, SMM, content management.

VY 3B’s3ky 3 OyHiBeJIbHUM OyMOM, MOMYJISIPHICTH Oi3HECy, TMOB’s-
3aHOTO 3 OYJIIBHHUIITBOM pPOCTE SIK Ha Apikmkax. [llo pobutu mokamsHOMY
013Hecy? Uu € ceHc ManoMy Oi3HECy ITHU B A1KUTaN?

B onnaitH-mpocyBaHHI JIOKaJbHOTO OY[IBEIBHOrO OI3HECY € CEHC.
A ¥ioro nokanbHICTh 1 Oyne YTII: 3aBasgky HEBEIUKUM pO3MipaM IiAPH-
€MCTBA CIIBPOOITHUKHM 3HAIOTh MOCTIMHUX MOKYIMIIB B oOnuuus. B 1ieit
yac, MpoAaxi y piteisiepiB yHIpiKOBaHI, TOMY IO BOHH (I3UYHO HE
MOXYTh MPUJUIUTUA JTOCTATHBO YBAru KOKHOMY KJIIE€HTY. BinbIl aeTanbHO
g npobneMa Oyne posrisaHyTa Ha npukianl kedcy TI «Becenkay, 1o
3HaxoAuThCs B M. bospka, KuiBchkoi 00sacTi.
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[I{oOu 3p03yMiTH, B IKOMY CTAHOBHII 3HAXOAUThCA SMM-kamnaHis
MINPUEMCTBA, TOTPIOHO cerMeHTyBatH [lA Ta 3HAWTH KOHKYPEHTIB.
[ToTiM MM TOBWHHI MOPIBHSATU TOKA3HUKHU COLIMEPEXK, MIOOM 3PO3YMITH
CWIBbHI Ta cjabKi Micus IpKUTan-cTpaterii. B maHoMmy keici KOHKY-
peHTtamu Oynu BHOpaHi Mepexka marasuHiB «Jlepya Mepien Ykpaina» Tta
TH «Emiuenatp K». IlpuunHamu BHOOpY CTaldM cXo0Xa Cleniagizamnis
MIJMPUEMCTB, AaCOPTUMEHT Ta iX Micle3Haxo/pkeHHs. [lig yvac anamizy
BusiBWwiIocs Te, mo y TI «Becenka» € Tinpku cropinka B Facebook, Tomy
MOPIBHSHHS MOKA3HUKIB MPOBOAMIOCH JIUIIIE 32 JAHUMU I11€1 COIMEPExKI.

Tabnuys 1

IHopiBusinHsa moka3HuKiB couMepex TI «Beceakay,
TL «Enminentp K» Ta mepexi marasunis «Jlepya MepJien Ykpaina»

cranoMm Ha 19 xoBTHHa 2019

[TigmpueMcTBO
. Mepexa «Jlepya
MMapaverp TL «Becenka» TL[ «Emnentp K» Mepien Vipaiaan
IMokasuuk | Ouinka | ITokasHuk O];;H_ [Toka3sHuk OE;H_

Facebook, Facebook
HasBHi conmepexi Facebook 3 Instagram, 5 , 4

YouTube YouTube
K-1b onoBepis, 4on 493 3 129 634 5 9667 4
JlaiikiB, mr 239 3 400 009 5 24 501 4
Pemnocris, mr 132 3 177 494 5 8438 4
KomeHrapis, mt 30 2 519 336 5 7355 4
ITocTiB, T 64 2 2310 5 1091 4
Daily ER, % 0,09 2 0,47 5 0,2 4
Cep. K-Tb JaiiKiB, T 4 2 173 5 22 4
Cep. K-Tb KOMEHTapiB 0 o 225 5 7 3
Ha MOCT, [T
iip. K-Th PETIOCTIB, 5 ) 77 5 3 3
Cep. ER, % 1,27% 5 0,36% 3 0,381% 4
Like Rate, % 0,757% 5 0,134% 3 0,232% 4
Talk Rate, % 0,095% 3 0,173% 5 0,070% 3
Pesynbrat ananisy, 35 66 53
OamiB

*ochoeano Ha Odanux, wjo OyaU ompumaui nio 4ac aHalizy NOKA3HUKIG 8

coymepexcax niONpueEMCmea ma U020 KOHKYPEHmMI8 CMAHOM Hda
19 orwcoemus 2019

bazytounck Ha oTpumaHux aanux, Ma 6auumo mo y Tl «Becenkay
BIICYTHI cTOopiHKH B Instagram i1 YouTube, a Facebook-nokaznuku B
[IJIOMY MEHII, HDK Yy KOHKYpeHTIB. BiamoBigHO, MU TPUXOIUMO O
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PO3YMIHHS, 110 HaM MOTPIOHO 30LIBIIYBAaTH MOKA3HUKH y COLIMEpEXkKax.
Ane Ha cKkibku? 71 11bOT0 TMOTPIOHO 3PO3YMITH KUIBKICTh MOTEHIINHOT
HA: mokymi TL «Becenka» kuByTh B pajiyci 5 KM Bij MiJNPUEMCTBA.
KinpkicTh HaceneHHs y wiMl 30H1 € naech npuOiau3Ho 130-150 Ttwucsu
KUTEJIB: SKIIO MM BIIMIHYCYEMO JiJKUTAI-HEAKTUBHY ayAUTOPIIO, TO
orpumaemo 40-50 tucsa oci6. Skmio cepena HUX MM BUAUIAMO Jwmire 1A
MIANPUEMCTBA, TO I IU@pu 3HU3ATBCS a0 10-12 THCcsSuy 103epiB. Aje
CTAaHOM Ha KIHElb OBTHS, y MiANpUeMcTBa Oysio Bchoro jum 493
MIMUCHUKA, 1110 OuTbine HiX y 20 pa3 MeHIIe BiJ MOTEHIINHOT KIJTbKOCTI
I1KATaI-akTUBHOT LIA.

[IpyunHa HU3BKUX T[OKA3HUKIB MOX€ OyTM y BIICYTHOCTI
aktTuBHOCTI. [lloOM mepeBipUTH TriNOTE3y, MOTPIOHO TMPOAHAIZyBaTH
YacTOTY OCTUHTY y COLIMEpEkKax.

Tabnuys 2

YacrTora BUKJIaJeHHA MOCTiB Ha Oi3Hec-cTopinkax TIl «Beceakay,
T Eninentp K Ta mepe:ki marazunis Jlepya MepJaen Ykpaina
y comiaabHux Mepexax Facebook, YouTube Ta Instagram

ComianpHa Mepexa, MOCTIB/MiCsIb
[TignpuemcTBO Facebook Youtube Instagram
Eninentp 30-40 15-20 25-35
Jlepya Mepnen 15-20 1 —
TLI «Becenkay He perynsipno — —

*pOS’pClXO@ClHO Ha OCHOBI OCZHMX, ompumarnux 3a6805KU CNnoOCmepesHCeHHIo 3a

cmopinkamu nionpuemcmea ma Kowkypeumie 3 19 owcoemus 2019 no
19 ciunsa 2020

Ax Mu 6aummo 3 TabnuI 2, 1HOMI TPUIMHOIO HU3BKUX MOKA3HUKIB
Moxe OyTu OaHanbHa BiACYTHICTH SMM. lle o3Hawae, 1m0 MOTPIOHO
3MIHIOBAaTH camy po60Ty 3 COIMEPEKAMH. Y Bunanky TLI «Becenkay,
Oynu HajaHl HACTyNHI peKOMeHAamii: 3aBecTH KkaHai Ha YouTube,
30UTbIIMTH YacToTy TocTiB B Facebook, perymspHo mpoBoauTu pexiamy
MiIITPUEMCTBA B JIOKaJIbHUX Tpymnax. Bpaxomyroun I[A migmpuemcTBa Ta
ocoOnuBICTh, OymiBenbHOTO Oi3HECY, cTBOproBaTH Instagram-cTOpiHKY
HEJIOIIJILHO, TaK K TaM Maibke BiacyTHs LIA.

[Ilogo dWacToTM MOCTIB, TO Kpamie NPUTPUMYBATUCH MPUHIIAITY
«30JI0TOI CEepelMHW», Ta MENIIaHHOI 4YacTOTH myOmikamiil. Buxonsauu 3
I[bOT0, HAMOUIBII BHUIIPABAAHOK KUIBKICTIO MyOdIKaIliid y coIMepexax
Oyne:

e Facebook — 15-25 mocTiB Ha MicCSIIb;

e Youtube — 2—3 Bizeo Ha MICSIb.
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Came Taka 4yacTtoTa NOCTIB OyJe HalOUIbII ONTUMAJIBHOIO: POOUTH
OuTbIIEe I JIOKAJBLHOTO Ol3HECYy HeMae HEOOXIJTHOCTI, a 3 MEHIIO0
KUIBKICTIO TIOCTIB MH HE 3MOXXEMO 3aIllyCTUTH pPOOOTYy aIroOpuTMIB Y
«Po3ymMmHiit cTpiuii» Ha Facebook Tta «Pekomenarisax» Ha YouTube.

[Ipu cTBOpeHHI KOHTEHTY BpaxoBYIOThCA ocobnuBocTi I[[A Ta
mwiathopMu, Ha sKiM Oyne BUKiIaneHO KOHTeHT. [[A OyniBenpHUX
Mara3uHiB J0pocjia Ta BHUBaX€Ha, TOMY 1Ml MiAiiJie TaKUHd KOHTEHT SK
OrJIsiAW, TOpIBHAHHS, naiidpxaku Ta pizHud DIY-kontent. Jlopocia
ayIUTOPIsl CTABUTHCSA BHUBAXKEHO 1O KOXHOI TMOKYIKH, TOMY MOTpPiOHO
MPOJIEMOHCTPYBATH HEOOX1THICTh BOJIOIIHHS TOBAPOM.

VY KIHIIl KO)KHOTO MOCTy 000B’s13k0BO pooutH 3akiuk j0 Aaii (Call To
Action), Bapitoroun Woro. Y Bunaaky TIL[ «Becenka» BiH MoOXke
BUPAXKATHUCS Y 3aKJIUKaxX JAWKHYTH, PEIOCTHYTH, IPOKOMEHTYBATH, B3SITH
y4acTh y akiii abo npuiitu B TLI.

{06 pexnama y comMepeskax OyJia pe3yJbTaTUBHOI, HAM MOTPiOHO
BUOYyBaTH KOHTEHT-IUJIAH, SIKMM OyJe BpaxOBYBaTH THIl KOHTEHTY. Sk
MOKa3ylTh JOCIHDKeHHS [l], KOHTEHT-INIaH JocATae HanOUIBIIOI
e(eKTUBHOCTI, TpU TakoMmy cmiBBiAHOmEHH: 50% po3BaxaabHOIO
KOHTeHTY, 20% HaBuanibHOTrO, 15% KOMyHIiKaliiHoro ta 15% mocriB, 110
PEKIIaMyIOTh TOBapH/TIOCIYTH 3 aCOPTUMEHTY IIANPUEMCTBA. 3 OTJIsIy Ha
PEKOMEH/IOBaHE  CITIBBIJHOIICHHS TEMAaTHK TOCTIB BHOYIOBYETHCS
koHTeHT-Tu1aH TL «Becenkay, o 3000paxkeHuit y Tadbmiuii 3.

Tabnuys 3
IMpono3uuii moao kourenr-miaany TI «Beceinka»
KuIpKiCTh MOCTIB/MICSID,
TemaTtuka nocty
IT.
3arajgpHa KiJIbKICTh MTOCTIB 15-20
Po3BaxxanbHUII KOHTEHT, HOBUHH, ITO3J0POBJICHHS 810
[leperoct Bimeo 3 YouTube Ta iHIIMI HaBYAIBHUI 34
KOHTEHT
KoMyHikaIiiH1il KOHTEHT 2-3
Peknama toBapis Ta nociyr TL[ «Becenkay 2-3

*po3paxoeano Ha OCHOBI PO3PAXYHKIE PEKOMEHOVEMO2O CHIBBIOHOULEHHS
memamuk nocmie y coyianvrux mepedxcax, 19 ciuns 2020

Haiikpamii  pesyapTtatu  OyAyTh, SKIIO MOIAIPUEMCTBO  Oyje
nyOJIKyBaTH KOHTEHT miAg yac o0iny abo omiciass poOOYoro mHs.
He3Baxkaroun Ha «pO3yMHY CTPIUKy», IMOCTH BC€ OJHO PaHXYIOThCS 3a
4acoM: HaWCBIXKIII 3 peJIeBaHTHUX OyayTh B CaMOMY MOYATKY CTPIUKH [2].
Tomy miANpUEMCTBO MOBMHHO MiJBUIIYBaTH AKTUBHICTh CTOPIHKH, LIOOU
iX TIOCTH 3HAXOIUJTUCh Ha MTOYATKy CTPIYKH HOBHUH.
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JOCIHIKEHHA E@OEKTUBHOCTI PEKJIAMHA
HA TEJIEBAYEHHI

Tanaciiiuyk A. M.

1.e.H., mpodecop

Mapkoscbka A. O.

CTYyJIEHTKa

Kadeapa MapKeTHUHTY Ta peKIaMu
BTEI KHTEY, Vkpaina

KurouoBi ciioBa: pexinama, e(heKTUBHICTh PEKJIAMU, TEJIEBI31HHA peKiiama,
€(EeKTUBHICTH BIUIMBY PEKJIAMH.

Keywords: advertising, advertising effectiveness, television advertising,
advertising impact.

Peknama Ha TeneOaueHHI BBAXKAEThCS OJHHUM 13 Halle(PEKTUBHIIIUX
Croco01B MpOCyBaHHs TOBapiB (MOCIYT) HA IIMPOKUI 3araj, MpoTe, Mae sIK
PO MEpeBaru Ta HEJOJIKUA peKiIaMu Ha TeiebadeHHi. Tox, 1o ii mepeBar
MOXHa BIIHECTHU: €(DEKTUBHICTh 3aTpaT — TEJEBi3iilHA peKaMa OXOILIIE
y’Ke MHUPOKY ayJUTOPII0 1 TOMY HaJA3BUYAWHO €(PEKTUBHA 3 TOUKHU 30py
3aTpar; BIUIMBOBICTh — TejeOaueHHs 3a0e3leduye MOTYKHUM BIUIMB Ha
risiiada 3acodamMu 300pakeHHs 1 3BYKY, TaK K Ha €KpaHi OyJIeHHI TOBapH
MOXXYTb BUIJISIAATH HAJTO BAXKIJIWBUMH, XBUJIIOIOYUMH, MikaBumu. Lle
Oe3MepeyHo MiIBUIY€E Oa’kaHHs CIIOXKKBayva J10 BiABIIUH Mara3uHiB.

[Topsia 3 BUCOKOIO €(hEeKTUBHICTIO TEJIEBI31MHOI peKsiaMH, BOHA MaE€ i
MEBH1 HEJIOJIKU: 3HAYHI 3aTpaTH — TEJIEBI31HA peKjlaMa Ma€ JACIIO0 BUCOKY
BApTICTh BHUPOOHUIITBA 1 TPAHCIAILIl; BUOIPKOBICTH — TeJEpeKIaMa HE
rapaHTye, 1o ii modavars MiboBa ayauTopis [1].
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bararo rismadiB HE3a10BOJICH], 10 Meperysa (iIbMY, KOHIIEPTHUX
nporpam, Tenecepiany 1 T.A. mepeOuBae pekiama, Xxoda 1€ aOCOJIIOTHO
HOpMasbHO. [IpoTe € naeski mpaBuiia It PEKJIAMOJABIIIB, SIKMX BOHHU
MalTh JOTPUMYBATHUCh. Tak0X BIJ TJA/1a4yiB MOXKHA TOYYTH TakKi
3anuTanHs «Yomy Tak poBro?; Ckinbku e Oyne WU 1sl peknama?» 1
noAiOHMX 3aluTaHb € TyKe 0araro, TOMy MH CIHpoOyeEMO JaTH Ha HUX
BIJIMOBIb Y JAHOMY JOCIIIKCHHI.

TenesiziifHa pekiaMa Mae HaWOUIbIIY ayAauTOpiro cepen Bcix 3MI.
Hoctyn xoua O onHoro TtenekaHany MawoTh 100% HaceneHHs KpaiHU.
[loaust 6u3bk0 90% nOpOCHUX TUBISATHCS TEJIEBI30p [2].

[cHye I’ sITh MOKA3HMKIB, SIKI BU3HAYAIOTh €(PEKTUBHICTh PEKJIAMH HA
TeaeOaueHHl: NPUBEPHEHHS yBaru; TPHUBAIICTh POJUKY; 3amaMm’ siTOBY-
BAHICTh, CIHPUUHATTSA PEKJIAMH; BU3HAUYEHHS EMOIIM TMICIs Meperisay
(Biarykm) [3].

Jlns ommcoBOTrO JOCHIKEHHS 3iilcHIoBaBcs MoHiTopuHT TOII-5
kaHaiB TtenebaueHHs: «1+1», «CThy, «ICTVy», «VYkpaina» ta «HoBwuit
KaHall» Ta peKjaMy Ha HUX. AHKETYBaHHS MOIIMPIOBAJIOCH 32 JI0MTOMOTOIO
eIeKTpOHHOTO omnuTyBaHHI B Google ¢opmax. PecmonmenTtn maBamu
BIIMOBIZI> Ha ciM 3anuTaHb. byno omutano 373 pecnonuaeHta. [locni-
mxeHHs npopoawnocs 3 13.11.2019 no 13.12.2019 poxky.

Busnaueno, mo Haijpopoxua pekinama 3 TOII m’sTipku KaHamiB
tenebaueHHs Ha «1+1» — miHa xkomuBaeThes Bix 24000 tuc. rpH./30 ¢ 1o
84500 tuc. rpu/30 ¢ [5]. A pekiiama Ha TenekaHall «YKpaiHay MOPIBHSIHO
3 I’IThMa KaHajaMM KomTye came jaermieBiie — Bijg 8400 tuc. rpa/30 ¢ 1o
53400 Tuc. rpu/30 c [6]. Pexnama Ha kaHam «CTh» cTtaHOBUTH 1IHY BiJ
29126 Tuc. rpu/30 ¢ mo 39321 tuc. rpu/30 ¢ [7]. Tenekananu «HoBuit
kaHam» [8] ta «ICTV» [9] 3a miHaMHu Ha pekyiamy CXOX1 — iX I[IHa KOJH-
BaeThes B 23797 tuc. rpu../30 ¢. 1o 32119 tuc. rpu/30 c.

Buxonsun 3 pe3ynbTaTiB ONUTYBAHHS, BH3HAYEHO, IO HAWOLIbILE
BITat0Th niepeBary kaHaiy «1+1» — 30,4% rnsiadi, kanany «HoBuitl kaHam —
19,6% Tta Tenekanan «CTb» muBmarecs 18,1%, xanan «Ykpaina» — 11,6% 1
«ICTVy» 3 TOIl 1w’saTipku Mae HaWMEHII pe3yJbTaTH, TOOTO
5,8% Ta 1HIII KaHAJIH K1 3aiMaroTh 14,5%.

Haitbinb1a yacka risijayiB 3a BIKOBOIO KaTErOpi€ro 3aiiMaloTh 0coOu
BikOM 36—45 pokiB — 30,5 % Ta 16-24 poxkiB — 29,10 % 1 25-35 pokiB —
27,70%. A wnaiimeHiia 4dactka BikoM g0 16 pokiB — 1,40 % 1 46-55 1
ourpIe — To0To, 11,30%.

Pexnamy Ha Tenebaueni meperisigae 49,6% onuTyBaHMX PECIIOH-
JICHTIB, a HE JMBHUTHCS B3araji TeJNEBI3IMHY pekjamMy OUIbIIE MOJIOBUHU
TenersgadiB — Tooto, 50,4%. Ale Bifgeo-pekiamMa Ha Tejle0auyeHH] TaKOXK
CIIpUHMAETHCS Ha CIyX, TOMY 1 paxyeThCcsi HaledeKTUBHIIIUM 3aCO000M
peKJIamMu.
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Ha 3anuranHs, ska pekiaama Oiabllie 0 BMOJOOHU CIIOKHBayam,
BU3HAYEHO, [0 PEKJIaMa MPOIYKTIB XapuyBaHHS Ma€ HaWBHUIII MTOKa3HUKH
nepersany — 44,1%. 17,8% pecnioHIeHTIB OA00a€THCA peKiIaMa AUTSIIO0TO
xapuyBaHHs. HaliMeHille, 110 IIKaBUTh CIOXKHMBAaYiB, TaK 1€ peKIama
MenuuHux 3acobiB — 5,9%. A 32,2% mnomobaeTbes 1HIIA pekiiama
(mapdymiB, KOCMETUKH, IOJIOPOKEN, aBTOMOOLIIB 1 T.J1.).

Buxonsuum 3 pe3ynbTaTiB ONMWTYBAaHHS, BH3HAYEHO, IO peKiIama
MEJIMYHUX 3aco0iB JAparye TisiaadiB HanOuibiie — 67,2%, a 11e Ouiblie
MOJIOBUHU ONMUTyBaHWX. B myHKT «iHIme» — 18,7% pecrnioHaeHTH BiaMmi-
YJaiu: TOJITHYHY peKJaMy, 3aco0M >KIHOYOI TITl€HM, aJIKOTOJIbHUX Ta
TIOTIOHOBUX BHUPOOIB, TakoX Oyya BIAMOBiAb, IO ApaTy€e BCS peKiama.
HaliMmeHiiie ApaTye ONMUTYBaHUX pekiiama MPOAYKTIB XapuyBaHHA — 8,6% 1
IUTSYOor0 XxapuyBaHHA — 5,5%. 92,1% onuTyBaHUX MOTOAUIIUCS, IO
onTUMaJIbHA JIOBXXKMHA OJHOTO POJIUKY pekiaMu Ha tesebadeHHi «0-30»
CEKYH]I.

Otmxe TenebaueHHs € HAWBIUIMBOBIIIMM Ta HAWIOPOXKYUM Meia
3aco00M. 3aBIaHHS pPEKIAMOAABIlA TIOKa3aTH TOBAp YW TMOCIAYTy 3
HalKpamol CTOPOHM Ta HE 3aBECTH TIIisigadya B OMaHy. Takox s
pPEKJIaMOJIaBIIsl BAXKJIMBO JOCKOHAJIO BHUBYUTH PEKJIAMOBAaHUM TOBap, s
MO3UTUBHUX pe3yibTariB. JlOBXKMHA BiJIEO pEKJIaMH Ha Telie0aueHH1
ctaHoBuTh Big O g0 30 cekyHH, 1€ O3Haudae, IO TJsAAa4l IIBUALIE
cIpuiiMaroTh 1HQOpMaII0 Ta 3amaM sITOBYIOTh pekjiaMy. THUNH pOJIMKIB
3a3BUYai 3axoruioroui. [nsgadl BiAmar0Th mepeBary OuIbIl SICKpaBiid Ta
MO3UTUBHIN BiJIcO peKJiami, a HIK MOXMYypid Ta Tid, sIKa HETATUBHO
BIUIMBAE Ha iX IMIJICBIIOMICTh Ta CaMOIOYyTTS. TakoX Iisgad He JOOUTH
HaB A3JIMBOI pEKJIaMH, aJpKe BIH caM Ma€ BIIYYTH MOTPeOy B TOMY YU
1HIIIOMY PEKJIaMOBaHOMY TOBapi.

Takox 3a OMOMOrOI0 AHKETYBaHHA MM BU3HAUMIIM, 110 HE BCIM
noao00aeThCsl pekiiaMa, TUM 10 BOHA NEpEpUBAE Teyecepiai, HOBUHU a0o
XK KOHIepTH. Pexinama MemuuHWX 3aco0iB, aJIKOTOJIPHUX Ta TIOTIOHOBHUX
BHUPOOIB, MOJITUYHA peKIaMa JIpaTye CIOKUBayiB HAUOLIbIIIE.

Tenepexiiama Mocrae OJHUM 3 HAUMOMIMPEHIIUX 3ac00IB MacOBOIi
iHdopmarlli, ame Ha JaHUW MOMEHT TOJOBHHUM KOHKYPEHTOM € BiJ€O
peKsiaMa B COLllaAIbHUX Mepekax. JlaHe MoCTipKeHHsI pUHKY PEeKJIaMU HE €
CTaTUCTUYHUM, OCKIIBKHM TeJIepeKiiaMa BHUCTYyHa€e B POJII JUHAMIYHOTO
PUHKY, TOMY IO JOCIHIKYBAaHUM CYyO’€KT TOCTIHHO pPO3BUBAETHCS Ta
YAOCKOHAITFOETHCSI.
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Pexnama — 11e 3aci6 mommupeHHs iHboOpMaIllii 1 TepeKOHAHHS JTIOJICH,
Kl CTBOPIOIOTH YSBY MPO MPOAYKT, BUKIHUKAIOTH JOBIPY 10 HBOTO Ta
OakaHHA KYNUTH 1EW MPOJYKT. PeKJIaMy}oqI/I TI 4YM 1HIII MOCTTYTH,
TypuUCTHYHA (ipma ny6quo NoJa€ JaHi npo CBOI MOXJIMBOCTI 3a
JIOTIOMOTO0 XYI[O)KHIX TEXHIYHUX 1 TICUXOJIOTIYHUX MPUMOMIB 3 METOIO
MOCWJICHHS TIOTUTY 1 30UIBIIICHHS 1X peai3ailii.
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CyuacHuil Typu3M HEMOXJIMBO MPEACTABUTH O€3 pekiamMu. AJpKe
BOHA — HAWIIMOBIIMINNA 1THCTPYMEHT y CIIpo0axX TYPUCTCHKOTO MiAIPUEMCTBA
JOHECTH 1HGOPMAITII0 0 CBOIX KIIIEHTIB, MOJIU(]IKyBaTH iXHIO MOBEIIHKY,
NPUBEPHYTH yBary J0 MPOTOHOBAHUX TIOCITYT, CTBOPUTHU TO3UTUBHHMA
IMIJIPK CaMOTO MiAMPUEMCTBA, MOKa3aTH HOTro CyCHUIbHY 3HAYUMICTh. ToMy
edeKTUBHA peKIaMHa JISUTbHICTh € HAMBAXIIMBIIIUM 3aCO00M TOCSTHEHHS
LJIed cTpaTerii MapKeTUHTY Yy LUIOMY M KOMYHIKAlIWHOI CTparerii
30KkpeMa. SIK CBIAYHUTH CBITOBa MpaKTHKa, cPepa Typu3sMy € OJHUM 3
HaWOUTBIINX PEeKJIaMOJaBIliB. JIOCBIT pOOOTH 3aKOPJIOHHUX TYPUCTHUHUX
¢bipMm mokasye, 110 B cepeTHboMy 5-6% T0XO/I1B BiJ CBOET TiSTTLHOCTI BOHU
BUTPAYarOTh HA PEKJIaMy TYPHUCTChKUX MOI310K [1, ¢.207].

HesBaxaroun Ha Te, 0 peKJiaMa € Iy € MOTYTHIM 1HCTPYMEHTOM
BIUIMBY Ha CIIOXMBAYiB TYPUCTUYHHUX IMOCIYT, 3aBXKJU ICHY€E CKJIAIHICTb
OIIIHKM SKOCTI IOCIYT, TUM OUIBIIE, IO TOCIYTH XapaKTEePU3YIOTHCS
HEIMOCTINHICTIO $IKOCTi, SIka OOYMOBJI€Ha 3HAYHOKO POJUIIO JIFOACHKOIO
YUHHUKA Yy TMpouect HaaaHHs mnociayrd. lle Bumarae Big pekiiaMu
BIJIMOBIAILHOCTI 3@ JJOCTOBIPHICTH, TPABAMBICTH 1 TOYHICTD IMOJIAHOI Y Hil
iHpopMmarrii. HaBiTh HeBelMke NEPEOITbIICHHS B PEKJIAMHOMY IIOBI-
JOMJICHH1 MOK€ OyTH CIIpUHHATE K (ayibllinBa, HEIOCTOBIPHA peKiIama.
3BUYaiiHO, 110 111 OCOOJUBICTh XapaKTepHa AJI PEKJIaMu SIK MOCIYT, TaK 1
TOBapiB. AJlie B TYpUCTHYHOMY Oi3HECI peKjiaMa € OCHOBOIO TMpH 3iic-
HEHH1 BHOOpY CIIOKMBa4deM, Yy TOM Yac SIK pekjiama TOBapiB — II€ TUIbKHU
OJIMH 3 KOMIIOHEHTIB, MOpsJ, HANpUKIAA, 3 BHUBYEHHSM I1HCTPYKIII,
NepeBipKOI0 poOOTH TOBapy B Maraszudi Tomo. OOuparoud rorenb ado
KypopT, TYpHUCT ueprae I1HQOpMAIll0 TUIBKH 3 ONHUCY B PEKIAMHOMY
Karano3i abo Ha [HTepHeT-caliTi roTento, U0 HE Ja€ HOMY MOKIIMBOCTI
nomnpoOyBaTH MPOIYKT MEpe KyMHiBIEKO.

VY po3BuHEHUX KpaiHax ¢ipMu 3M1HCHIOIOTH TUTAaHYBaHHS PEKIaAMHUX
3aX0JlIB TMICHs Po3poOku 1ii piyHOoro Owomkety. [lupokuit crnextp
pEKJIAMHUX TIOCIAYT PI3HUX areHTCTB 1 (ipM J03BOJSIE€ 3I1HCHIOBATH
MpakTUYHO OyIb-siKl Hamipu B 1k oOjacti. Ha »xanp, Taka (opma He
3aBXKAM TPUUHATHA JJIsl YKPATHCBKUX MIAMPHEMIIB, TOMY IO Ha MajuX
MIJIPUEMCTBAX TJIAHYBAHHS PIYHOTO OIOKETY HE 3aBXK/JU MOXKJIIMBO Uepes
HECTaOUIbHICTh E€KOHOMIYHOI CHUTYyallil M TMOCTIMHOI 3MIHM 3aKOHIB 1
noaatkiB. KpiM 1b0ro iCHYIOTh CKJIAJIHOCTI Y BUTOTOBJICHHI 1 PO3MIIIICHH]
pexiamu [2, c. 132].

Y mpoMy 3B’SI3Ky JOIUIBHO 3IWCHIOBATH ITUTAHYBaHHS pPEKJIaMHU B
YOTHUPH €TaIu.

Ha mepiomy etami 10 ckiiaiaHHs TUTaHy peKIamMu 0a)kaHOo 3allydUTH
KEpIBHUKIB OCHOBHMX TMIJIPO3/IUIIB MPU OCOOUCTIN y4yacTi MpejCcTaBHUKA
PEKJIAMHOTO BIJILTY, SKIIO Takuil €. Cro4yaTKy BHU3HAYa€TbCS TMEPEIIiK
TOBapiB ab0 MOCIYT, AKUM HeoOxi1aHa pekyiama. [loTiM — mepioau yacy Ha
MIPOBEICHHS PEKJIaMHU.
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Ha ngpyromy erami rmjiaHyBaHHS IO KOXXHOMY TOBapi abo IMOCITy3i
BU3HAYAIOTBCS BUAM PEKIAMHUX IJIel, a TakoX 3aco0y MacoBoOi
1H(pOopMalli i CTPOKK PO3MILIEHHS B HUX PEKIIAMHU.

[Ipu 11bOMY HEOOXIJHO BpPAaXOBYBAaTH MOKJIUBICTh BUTOTOBJICHHS
J0JTATKOBUX PEKJIAMHUX MaTepialiB Jijisl JAHOTO 3aX0.y.

JIOIIbHO BW3HAYMTH KUIbKA BapiaHTIB PO3MIIIECHHS PEKIaMu B
3aco0ax MacoBoi iHpopmarii. [lotim Bignimy pekiamu abo ¢axiBiesi 3
peKJIaMHi TOPYYA€EThCA TMIATOTOBKA BIJOMOCTEW MpO BUAAHHS, 3acCO0M
MacoBoi iH(}opMarlii, 3pa3koBomMy 00Cs31 OBIIOMJIEHb, IXHBOT BapTOCTI ¢
CTpokax mnomupeHHs. Ha ocHOBI oTpuMmaHoi 1H(pOpMaIli yTOYHIOIOTHCA,
BU3HAYAIOTHCSI KOHKPETHI BHUJIAHHS, 3aCOO0M MacoBOi 1H(OpMaIllii, CTPOKHU
BUXOIY PEKJIAMHHUX TTOBIIOMJICHB, PO3PAaXOBYIOTHCS BUTPATH HA HUX.

Bces nposeiena poboTa 103BoJ1si€ CPOPMYBATH MPOEKT TUIAHY 110 PEKIIAMI.

Ha tperboMy erami BHU3HAYarOTHCS pPeaibHI PO3MIPU KOIITIB, SKi
MOXHa BHKOPHCTaTH Ha peKjIamMy. 3aJeXHO BIJ BHUIAUICHUX KOIITIB
IIPOBOJIUTHCSI KOPEKTYBAaHHS MPOEKTY IUIaHy. SIKIO KOWITIB BUIICHO
HEJIOCTaTHhO, TO B TUIAHI MOYKHA 3MIHMTH MEPIOJIUYHICTh PO3MIIIECHHS
peKJIaMH, 3MEHIIUTH IUIONly TyOsikaiii a0o 3MIHUTH BHUJAHHS, dYac
TPaAHCJIIALIT PEKJIAMHOTO TTOB1IOMJICHHS ¥ T. 1.

Ha derBepTomMy erami TIaHYyBaHHS IPOBOJUTHCS OCTATOYHE
y3TOJKEHHSI TIOTPEOH B peKiaMi 3 peaTbHUMU MOXJIMBOCTSIMHU Ha TICBHUM
nepion (kBaprtai, pik).

Kpaiie po3pobnsiti miaH Ha pik, TOMY II0 BiH JIa€ YiTKE MOJAHHS
npo TOTped1 MIANPUEMCTBA B pEKJIaMi, BIJITpa€e TMO3UTUBHY pPOJb IIPHU
HAJIXO/DKEHH1 TTPOMO3UIIIKN MPO PO3MIIICHHS PEeKJIaMU BijJ 3ac001B MacoBOi
iH(popmalli ado0 BUCTABOYHUX KOMITETIB. Y 1LbOMY BHUMIAAKy MOTPIOHO
MIHIMYM 4Yacy, 100 OI[IHUTU NOTpeOy B IPOIMOHOBAHOMY PEKIAMHOMY
3axoi [3, ¢.134].

Ao Ha MAOPUEMCTBI IUJIaH PEKJIAaMU HEPO3POOIEHUN, TO, SIK
MpaBUJIO0, MPOBOJAMUTHCS BHUIAIKOBUI BHOIP 1 BHUMAIKOBE PO3MIIICHHS
pEeKJIaMH, 110 3HUXKYE 11 €PEKTUBHICTS 1 MiJIBUIIYE BUTPATH HA PEKIIaMy.

PexnamHa kammaHis BUABISIETbCS €(DEKTUBHOIO TpPH JOTPHUMAHHI
HACTYyITHUX YMOB:

— TIArOTOBKA Ta MPOBEJECHHS HAa OCHOBI TIMOOKUX MapKETHHTOBHUX
JOCIIIJKEHb, 3 YpaXyBaHHIM AUHAMIYHOT IPUPOAN PUHKY;

— CTBOPEHHSI OOTPYHTOBAHOI PEKJIaMHU, sIKA JIETKO 3araM’ SITOBY€EThCS
1 HAJIE)KHUM YMHOM BIUIMBA€ Ha 3a3Jajeriib 00paHy LUIbOBY ayJIUTOPIIO
PEKJIaMHOI TTPOIYKIIIT;

— BUKOPHUCTAHHS HAaWOUIbII TOIUIBHUX JJISI BUPIIIEHHS TTOCTABICHUX
3aBJlaHb 1 BpaxoBYIOTh cHEUU(IKy I[UILOBOI ayauTopii 3aco0iB
PO3IOBCIOKEHHS peknamu [4, c. 74].

211



He moxna 3a0yBatu mpo Te, IO pekiiaMa — HalOUIbLI JOPOTHIA
€JIEMEHT KOMILJIEKCY MAapKETHHTOBUX KOMYHIKalliil. Bil TOro, HacKuibKd
npaBWIbHO OyAyTh BHU3HAYEHI LIl peKjaMu, oOpaHl KOIITH PO3MOBCIO-
JUKEHHSI, pO3pOo0JeHO pekjiaMHI PoOOTH 3 YypaxyBaHHSM ILIHOBOI
aynuTopii 1 6araTo 4oro 1HIIOTO, 3AJIEKUTh KIHIEBUN pe3yJibTaT PEeKIIaM-
HUX 3aXO0/l1B, OKYITHICTh BKJIaJICHUX KOIITIB Ta OTPUMAaHHS TOTO e(eKTy, Ha
SAKUN pO3paxoBye TypHCTChKE nianpueMctBo. OTxe, I8 TOro Imoo
3yCWJUISL 1 BUTpATH MPUHECITH HEOOXITHUW  pe3yibTar, HOTp16eH
CUCTEMHHUI 1 KOMIUJIEKCHUM MAX1] 10 TUIAHYBaHHS PEeKIaMHOI JISUIbHOCTI.
[Ipu upomMy HE MOXHa 3a6yBaT1/1 IO CHMCTEMa TUIAHYBAHHs IOBMHHA
6YIIYBaTI/IC$I 3 ypaxyBaHHSM 1 JOBIOCTPOKOBUX UUIEH TYPUCTUYHOTO
H1JIPUEMCTBA, 1 TOCTaBICHUX HA MIOTOYHUI MOMEHT TAaKTUYHUX 3aB/IaHb.

CnucoKk BUKOPUCTAHMX JIKEpeT

1. bamadanopa JI.B. MapkeTunr : miapy4yHuK . — 2-re BHJ., IepepoO. i
nonoB. — KuiB : 3uannga-IIpec, 2004. — 645 c.

2. bumoBojackka O.A. MapkeTUHTOBUN MEHEHKMEHT : HaBY. 110ci0. — KuiB :
3unanns, 2010. — 332 c.

3. BockonoBuu H.A. MapkeTuHr  TyYpUCTMUHMX  mociayr  /
H.A. BockonoBuu. — M. : Exonomiunuii ¢axkynbter MPY, TEUC,
2010.-167 c.

4. lypoBua A. MapkeTHHTOBI JOCHiPKeHHS B Typusmi / A. JlypoBud,
JI. AnacracoBa, 2009. — 348 c.

BUKOPUCTAHHS COUIAJIBHUX MEPEK SIK PI3BHOBUAY
CYYHACHUMX MEJIA BI'PY3II TA CBITI

Tyaykinze H.

['onoBa ynpasmiHHS Typu3My Ta iHBecTuIlid M. KoOyeri

I'pysia

Jlicyn 1. B.

K.€.H., IOIICHT

Kadeapa )KypHaIICTUKU Ta PEKIaMu

Kuiscokutl HayionanbHutl mopeosenbHo-eKOHOMIYHUL YHigepcumem,
Vkpaina

Kuio4oBi cjioBa: coriaabHi MEPEXi, JOCTOBIPHICTH Ta SIKICTh 1H(OpMAITii,
BUXOBaHHS, TyMaHITapHUIN OTEHIIIAJI CYCITIJIHCTBA.

Keywords: social networks, reliability and quality of information,
education, humanitarian potential of society.

212



Xi1 CTPYKTYpHHX TEPETBOPEHb y CYYaCHOMY COI[lyMl 3HA4YHO
MPUCKOPUBCA 13 TpoIlecCaMHu 3arajbHOCYCHUIbHOI 1HGOpMaTH3alii, sKi
CTaJIM TIOTY>KHUM KaTaji3aTOPOM CYCIIJIBHOI aKTUBHOCTI B 1H(pOpMAIIiHIN
chepi. Ilpomecu iHpopmaThzalli BiAITparOTh BUPIIAIBHY pOJb Y
BUKOPHUCTAHHI CUCTEMH BXK€ C(OPMOBAHUX COIIAIIBHUX KOMYHIKaIi Ta y
CTBOPEHHI HOBHUX. TaKOX BiJI3HAYAETHCS MPUCKOPEHHS 3arajbHOCYCHLIb-
HUX 1H(oOpMalIiHUX OOMIHIB B IHTEpecax ICHYBaHHS Ta PO3BUTKY
CYCILJIbCTBA.

ComianbHl MeEpeXi Ta iX aKTMBHMH PO3BUTOK CTalld MEXaHI3MOM
TOPU3OHTANIBHUX 1H(GOPMAIIHHUX OOMIHIB 1 HA0YJIM TaKUX MacIITabiB, 110
MOXHa 3 BIIEBHEHICTIO TOBOPUTH TIPO HOBUM eTam y (opMyBaHHI
BHYTPIIIHBOCYCIUIBHOT CHCTEMH COIIaAJIbHUX KOMYHIKAITIH.

Ha xopucTs 111€1 TOUKH 30py CBITUUTH Take [3]:

—Ha BIAMIHY B TpaJullifHUX MiAXOAIB (BEpTUKAIbHI CIIOCOOU
iHpopMmalIiHUX OOMIHIB 3 1HILIATUBOIO IIEHTPIB KEPIBHUIITBA) MO
dbopMyBaHHS CHCTEMM COLIAIBHUX KOMYHIKAIlIM, 1HIIIIaTUBAa W IIpaBuia
rpU TMPU BUKOPUCTAHHI EJIIEKTPOHHUX COLIAIBHUX KOMYHIKAIIM Tepe-
XOJIATh JI0 PIBHO3HAYHUX y COLIAIbBHUX BUMIPAaX YYaCHHUKIB IIbOTO CIIOCOOY
OOMiHIB Ha KOOTIEPAaTUBHUX 3aCajIax;

— CTUMYJIOM JUIsi Takoi (OpMHU CHIJIKYBaHHS € BJIACHI MOTHBH,
OakaHHS, 3aXOIUICHHS, 1HAMBIJA, K YJ€HA CYCIUIbCTBA, IO JIMIIE OIO-
CEpEeIKOBAaHO MOXKYTh CHIBBIAHOCUTHCS 13 CYCHUIBHUMHU 1HTE€PECAMHU.
Jlemio apyropsaHuMH CTalOTh TOTpeOH, IIOB’si3aHI 3 HEOOXIAHICTIO
3a/I0BOJICHHS 3alUTIB (DYHKI[IOHYBaHHS 1 PO3BUTKY BCHOI'O CYCIJIbCTBA;

—Ha CBOTOJHI COIMaNbHI MeEpexl € 3acobamMu 1HGOpPMAIIHHUX
OOMiHIB HaiMEHIII KOHTPOJILOBAHUMH MPABOBOIO CHCTEMOIO YKPaiHCHKOTO
CyCHiIbCTBa. Y IIbOMY IIJIaHI BOHU € YHIKaJIbHUMH, OCKUTIBKHM BCl paHIiIle
CTBOpEHI 3acOo0M 1HILIIOBAIKMCS BIaM00 1 OyJau B TiM 4K 1HIINN Mipi
IHCTPYMEHTOM KepyBaHHS MacaMH 1, TAKUM YUHOM, KOHTPOJIIOBAIHCS HEIO.
Ile >x cToCyeThCA 1 TaK 3BAaHUX JEMOKPATUYHUX, «HE3aleKHUX» 3MI.
He3Baxaroun Ha HOEKIapaTUBHY JIE€MOKPATHYHICTh, iX B3aJICKHICTh BIJ
moxepen (IHAHCYBAHHS TaKOX OOYMOBIIOE HEOOXIJHICTH BIJICTOIOBAHHS
MO3MINIA [HMX JDKEpeJ, IIOB’SI3aHMX 13 CHUCTEMOKO YIpaBIIHHS, IO
HIATPUMYIOTh TIPaBJsyl HA CHOTOIHI KOJia 200 K OMOHYIOTH iM [3].

XapakTepHUM SIBUIIIEM OCTAHHIX POKIB CTAJIO MOMITHE MEPEMIIICHHS
aKTUBHOCT1 HAIIUX CHIBBITYM3HUKIB, 0co0IMBO B lleHTpi Ta Ha 3axomi
VYkpainu, 13 Mepex, CTBOpeHux y Pocii, 10 MpoBiiHUX TpaHCHAIIOHATIBHUX
Mmepex, 3apeectpoBanux y CIIIA — Facebook, Blogger, Twitter. Ilpu
IIbOMY OCOOJIMBOI MPHUHAAHOCTI Bce Oinbine HaOyBae Facebook, mo B
IJIOMY CTajlo AY>Ke XapaKTepHUM sl pany aepxaB CxigHo-LleHTpanbHoi
€Bponu, sKI 00paju JAEMOKpPAaTUYHUM BEKTOp pPO3BUTKY — [losbi,
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Yropmwunau, bonrapii, Pymynii, CnoBauyuunu, Jluteu, JlatBii, Monaogu,
I'py3ii. Ilpucythicts y Facebook uncieHHHX TpeACTaBHUKIB HAayKOBOI,
OCBITSHCBKO1, TBOPYOI IHTENITCHIlli, BKIIFOYAIOUH IITUPOKOBIIOMUX iSUIB,
YUMaJIOI0 MIPOI0 BHU3HAYA€ CEPHO3HICTh MPOOJEMATUKH CHUIKYBaHHS, y
AKIA TOMITHE Miclle 3aiiMae OOMIH BaXJIMBUMHU HOBHUHAMH KYJbTYpH,
HAayKH, CYCIUIBHOTO JKUTTSA, BIYYHUMHU OI[IHKAMH W OPUTIHATLHUMU
CY/DKEHHSIMH 3 0araThOX akTyaJbHHMX T'yMaHITapHHX mpooOnem. Facebook
BCE OUIbIIE MO3UIIIETECA B YKpaiHi K CEpelOBUILIE CHUIKYBaHHS
IHTEJITreHIl1, CEpeIHhOTO KIIacy.
3a pesynbpTatamMu JOCHiKeHHS HarioHanbHOI CllykOM CTaTUCTHKU
I'py3ii (I'py3crat), sike omyOJiKyBaJo Tpy3HHChbKEe BHAaHHS Business
Contact, Benuka 4YacTMHAa TPY3UHCHKUX KOpUcCTyBauiB (92%) —
BUKOPUCTOBYIOTh 1HTEpPHET [JIsl CHUIKYBaHHS B COIUAJIbHUX Mepexax.
[IpumiTHO, IO B celax COIMEpEXl HaBiTh OUIbII 3aTpedyBaHl, HIXK Y
MICBKUX TOCeNeHHSIX. TyT 96% I1HTepHET-KOPUCTYBadiB aKTUBHO HUMH
kopuctytoThcs. [Ipu ipomy abcomtoraum nigepom € Facebook [1].
Tabnuys 1

Buxopucranns mepe:ki InTepHer Ta couniaabuux mepe:k B I'pysii [1]

Meta BUKOpHCTaHHS Mepexi [HTepHeT Ta Kopucrysauli,
COLIIAJIBHUX MEPEK %
OTtpumanHs iHpopMallli Ta HOBUH 65
OTpumaHHs Ta BIANPABICHHS JUCTIB €IEKTPOHHOIO MOIITOO 59
[TinTpumaHHs 3B’S3Ky 3 JpYy3sMHU Ta POAMYAMH 32 JOMNOMOIOIO 56
ayaio- abo BiIeO TEXHOJIOT1H

BuBuaroumn cepenHiili BIK KOPUCTYBadiB IHTEPHETY, aBTOPU JOCIHI-
JoKeHHsT 3°sicyBanu, 1o 90% 3 HUX HAJIeKHUTh JI0 BIKOBOI KaTeropii
15-29 pokiB. Ha apyromy micui — aitu 1 miamitku 6—14 pokis (75%). Sk 1
B MIONIEPE/IHI POKHU, HAIMEHIIIE cepe]l KOPUCTYBauiB THX, KoMy 3a 60 pokiB
(15%) [1].

Bcerworo xk, 3a mtanumu ['py3crata, B cenax BUKOPUCTOBYIOTh IHTEpHET 43%
HacesneHHs, B Mictax — Omm3pko 70%. Tum gacom, 3a manmmvm HartioHamsHOT
KOMICIi 3 KOMyHiKartii ['py3ii, uncro iHTepHeT-KOpUcTyBadiB B [ py3ii, B 1ijIOMY,
3pocna. 3a JaHuMHu Ha ceprieHb 2016 poky, Tutbku B TOLTICI 3apeecTpoBaHO
om3bk0 300 000 aOOHEHTIB IHTEPHET-TIPOBAKIEPIB — LIE B JIBA Pa3y OLIbIIE, HDK
3a ceprieHb 2010 p.

Haitbinpm 3aTpeOyBanuii Tum 3’€aHaHHS 31 BcecBiTHBOIO MaBy-
TUHOIO — ONTHKO-BOJIOKOHHHUM. Y TOH %€ 4ac, BCe OUIbII MOMYJISIPHUM
crae Wi-Fi. Skmro B 2010 pomi 6e31p0oTOBUM 3’ €AHAHHSAM KOPUCTYBATIUCS
om3pko 500 cimeit, To B 2016 pori — maibke 80 000. B’e pexopau 1
MOOUIbHUI 1HTEPHET — 3apa3 B ['py3il HUM KOPHUCTYIOTbCS OUIbIIE JBOX
MIJTBEHOHIB YOJIOBIK.
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v peHTHHFy 3a YUCJIOM IHTEPHET-KOPUCTYBadiB [ py3is 3HAXOAUTHCS
Ha 105 micui. Ii cycigu Bipmenis i AsepOaiimxkan — Ha 115-my i 58-my
BinnoBinHO. [lepmia miicTka kpaiH 3 HaWOLIBIIO KUIBKICTIO 1HTEPHET-
KopuctyBauiB Buriisaaae tak: Kurai, [naisa, CLLIA, bpazunis, SAnonis [1].

[linBoastyM  MIACYMKH, MOXEMO 3a3HA4YUTH, 110 301IbIIECHHS
BUPOOHMIITBA HOBOI 1H(OpMalii B 3araibHOMY iH()OpMaALIHHOMY MPOCTOPI
3 TOYKUA 30py CamMOOpraHizallii CyCHUIbCTBA, 3 OJAHOTO OOKY, € SIBUIIEM
nO3UTUBHUM. Tak, BIJOYBa€TbCS 3MIIHEHHS 3arajilbHOHAI[IOHATBHOTO
1H(opMaIIiHOTO MOTEHIliay, 1110 B yMOBaX CTaHOBJIEHHS 1H()OpPMAIIIiHOTO
CYyCIUIbCTBA € BaXJIMBUM (PAaKTOPOM YTBEP/KEHHS B CyYaCHHX
MDKHApPOJHHUX B1THOCHHAX.

3 IHIIIOTO — YHACIIIJIOK aKTUBHOI y4acTi B 1HQOTBOPEHH] MEpPEeBaXKHOI
OuThIIOCTI HekBai(pikoBaHUX a00 X MaJOKBali(piIKOBAHUX €HTY31aCTIB —
iH(OpMaLIHHUI MPOCTIP TEPENOBHIOETHCS HESKICHOI Ta MIKIJIUBOIO
iH(popMali€ro, siIKa 3HAXOJIWTh CBOTO KOPHCTYyBaua, 3aJ0BOJIBHSAE HOTO
HEBUOATJIMBI 3aIIUTH 1 B Til YU 1HIINA Mipi BIUTUBAE HA TOTO BUXOBAaHHS.

JIOCIITHUKY BIJI3HAYAKOTh, L]0 OCOOJIMBICTIO MEPEKEBOrO CILIKY-
BaHHsI € TAKOX T€, 110 BOHO HEPO3PUBHO MOEIHYE Mepeaady neBHoi iHdop-
Malrii 3a 03HaKOI aHAJITHYHOI CKJIQJIOBOI Ta €MOIIIHOI0 3a0apBIICHICTIO
Ha OCHOB1 Cy0’€KTHMBHOI OIIIHKHM. 3aBJSKH IIbOMY IOIIMpIOBaHa 1HMOP-
Mailisi HaOyBa€ HOBOi SIKOCTI — CTa€ MPOJYKTOM JYXOBHOI MiSJTBHOCTI
COIliyMY, IO JIGKUTH B OCHOBI KYJBbTYpPH, (OPMy€ TPOMAICHKY IYMKY,
MUPOTY ETUIHUX 1 ECTETUYHUX YSIBICHb. TOMY BUKOPHUCTAHHS COIIAIbHUX
Mepexk B 1H(OTBOpEHHI XOoya 1 HE 3aBXKJU 0a3ye€TbCcsi Ha CYCHUIBHO
3HAUYIIid, BUYEPHHIA Ta JOCTOBIpHIM iH(OpMaIli, ajge Bce XK TaKd
BIJIKpDUBAE TPOCTIPp JAYXOBHOMY U IHTEJIEKTYaJlbHOMY 3pOCTaHHIO ydac-
HUKIB KOMYHIKaIlIi{HOTO MpoI1IeCy, CTa€ YNHHUKOM 3arajibHOrO I1JHECEHHS
I'YMaHITapHOTO MOTEHIlIATy CyCIIbCTBa [3].
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AKTYAJIBHI IPUAOMM EKOJIOTTYHOI'O BPEHIUHIY
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products.

CtpiMKHil pO3BUTOK Tri00ai3aliifHUX NPUPOJHUX IPOIIECIB OCTaH-
HIX POKIB CHPHUSAB TEHJCHII aKTMBHMUX diH ITOAO0 BHUPIIMIEHHS CBITOBUX
€KOJIOTITYHMX MpoOJieM 1 BIPOBAKEHHS KOMIIAHISIMHU KOHIIEMINT TaK
3BAHOTO «3€JIEHOro» MapKeTHHTY. Ha cydacHOMy pHHKY 3eJeHHil KOJip
CIIPUIMAETHCS IITHOBOIO ayAUTOPIEIO K TapaHT SKOCTi, BUKIUKAE JOBIPY
1o ToBapy. Tak, pekiiaMa B 3€JI€HUX TOHAX aBTOMAaTUYHO Ma€ MO3UTUBHUIM
MIJTEKCT, 3€JICHE TOBIJOMJICHHS SIBJS€E COOOI JOCTOBIPHUM (PaKTax,
BUIBHUHN BiJ] nepeOuIbilieHHsT ab0 JBO3HAYHOCTI. Yce OuIbIlle CBITOBUX
oprasizariii, 30KkpemMa roTejiB, 3aKjajiBXapuyBaHHs, MO3UIIOHYE ce0e SK
«exo». Lle mpuBepTae yBary cycnuibCTBa 1, BIITOBIJTHO, TOPOJIXKY€E TOMUT.

VY xoxl 1HIMIOBAHOTO HAMM AacOIIaTUBHOTO EKCIIEPUMEHTY Cepej
CTYJIEHTIB-)KypHaTIicTiB 1 pekinaMHukiB (20 oci6) YHY im. b. Xmenn-
HUIIBKOTO MU 3’SICyBaJM: ycC€, IO CTOCYETbCS BJIACTUBOCTEH «EKO»,
CrpuiMaeThcs  sK: 1) 3enmeHuis; 2) aKicHUM; 3) KOpUCHUH; 4) 4KCTOTa
noBKULIS; 5) uiopa. Tox CTyIeHTChKa MOJIOAL YCBIIOMITIOE BaXKJIUBICTH 1
NOMYJIIPHICTh €KOJIOTIYHO YHUCTUX CEepTU(PIKOBAHMX TOBapiB. Po3yMiHHS
YHIKaJIbHUX OCOOJIMBOCTEMN «3€JEHOI» MPOJYKI[li, CTBOPEHHS il OpeHay €
HUHI aKTyaJIbHUM, 2 BUBEJCHHS Ta IPOCYBAHHS HA PUHKY — OUCBUIHUM.

Bbpenn (Bin aurn. brand — xnetimo, mapka; 3akapbogysamucst 8 nam simi,
CNpassamu 8padceHis1) OTOTOXKHIOE TOBap 13 MOro BUPOOHUKOM, BHJLISIE HOTO
nocepen iHIMX. OCHOBHAa MeTa OpeHIy — CTBOPEHHS YHIKAILHOTO, CHUIILHOTO
o0pa3y, 1110 BUKJIMKAE JOBIPY, a TOJIOBHA IIHHICTh — ()OPMYBaHHS TTO3UTUBHHUX
acoIlalliii MmoB’s3aHuX 13 HUM Yy CHOXHUBayiB[S, c. 126]. HoBe MmOHATTS «eKo-
OpeHIUHI» Tiependavae TMO3UIIOHYBAaHHS BIJIMOBIAHMX TOBAPIB Y CBIIOMOCTI
CIOXKMBAYIB SIK TaKWX, II0 MAarOTh IEpEeBard 3a EKOHOMIYHUMH XapakTe-
pucTukamu [2].
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baxxanHs 3apoOUTH HA €KOTPEH/II, BIIITYKATH NUISAXU TOMYJIpU3aliii
EKOMPOJYKIli B CYCHIIBLCTBI 3YMOBHJIM BHUKOPUCTAHHS aKTyaJIbHHX
IPUHOMIB «3€JICHOT0» MapKeTUHTy. [loka30BUM MPHUKIATOM BHUKOPHC-
TaHHS ekoMmexaHi13MiB € iHimiatuBa « WWF Localicious» (mmpoekTt ycecBiT-
HbOTO (DOHIY AMKOI MPUPOIU), sAKY miaTpuMmanu 54 pecropanu B Kanami.
Moro mera — 36iIbIIEHHS CHOKHBAHHSA EKOJOTIUHO YUCTHX MIiCIIEBUX
CE30HHUX OBOYIB 1 (pykTiB. IIpoTAroM NIBOX THXKHIB BYCIX PECTOpaHAX
JsJI0 0cOOJIMBE MEHIO, @ YacTUHA NMpuOyTKy mepepaxoByBanacs « WWEy.
[IpoekT mupoko aHoHCyBaBcs Ha cati « WWFKanana» y crmiBTOBapuCTBI
3 opraHizamiero «KuBa mianeta». KoxxeH oxouwii Mir o3HaOMHUTHCS 31
CIIUCKOM PECTOpPaHIB 1 3amporoHOBaHMM MeHI0. [Ipomymanum OyB 1
3B’SI30K 3 ayJIUTOPIEI0, apKe >KUTEIl pi3HUX perioHiB Kanamu Moriaum
3HAWTH Ha CalTi MPOEKTY PEKOMEHAIll 100 BUOOPY CBIKMX MPOIYKTIB,
3HaKW cepTu(ikallii, Ha sIKI BApTO 3BEpPTaTH yBary Mpu MOKYIII, a TAKOX
peuenTu Bia nonyispHux med-kyxapis. Lleil npuilom mMae Ha3BY «3eneHa
cneyianizayisa micys npooaxcy»[3] 1 monsrae B peanizaiiii eKONpoAYKIIii,
[0 3a MICIEM BUPOOHUIITBA TOB’s3aHAa 3 KOHKPETHOIO TEPUTOPIEID YU
MEPEKEIO.

Ile omuH nputiom «3enenozon acopmumenmy [3] momsrae B po3poo-
JIEHHI Ta MPOCYBaHHI HA PHUHKY EKOJIOTIYHO MPUBAOIMBUX Bapiailiit
BJIaCHOTO TOBapy. Tak, komraHisi «Patagonia» € BCECBITHBO BIJIOMHM
BUPOOHUKOM €KOJIOTTYHOTO OJASTY Il YOJIOBIKIB, *IHOK 1 miTted. Huni
BOHA MO3ULIOHYE cebe sSK BUPOOHHMK €KOakcecyapiB. YcCs MHpPOLYKIIS
BUTOTOBJICHA 32 JOIOMOI'OK) E€KOTEXHOJIOTIM 0e3 MIKOAW JJid JTOBKULIA.
KepiBHuKM KOMMaHii MOAUIAIOTh AYMKY MPO T€, [0 MOXXHA CTBOPIOBATH
0i3Hec, HarpomMapKyBaTH (PIHAHCOBUN KamiTal 1 POOUTH TMO3UTHBHUUN
BHECOK B €KoJioriio. Tomy 3a meBHUN BIJACOTOK BiJi MPUOYTKIB KOMIIaHIi
(bIHAHCYIOThCS €KOJIOTIYHI TpPOMAJChKl oOpraHizamii Ta pi3HOMAaHITHI
MIPOCKTH.

BiTun3HsHa KoMmmaHisi 3 BHPOOHUUTBA XapuyoOBUX MPOIYKTIB
«Mongenic YkpaiHay, 1110 HAJISKUTh TPYyIIl BCECBITHBO Bigomoi «Mondelez
International», Ha cBoeMy caiiTi 3a3Havae: «Kpadht ®yn3 Ykpaina» ndae
po JOBKULISL ¥ TOCTIHHO BIAOCKOHAIIOE BHPOOHWYI TPOIECH B TaKUX
HalpsMaXx: CUIbChbKE TOCIOJapCTBO, MaKyBaHHS, CHEPTis, BOJa, BIIXOJH,
TpaHCHOPTYBaHHs». lle TakoX SCKpaBUN TNPUKIAL APULOMY 3€1eHO20
opendy [3], sskuii ToJisira€ y BUOKPEMIICHHI KOMITaH1€:0-BUPOOHUKOM CBOTO
TOBapy, SK OCOOJMBO MPUBAOIMBOIO, 3aBISKU CKJIaay, IMOXOJKEHHIO,
cCrieliaiIbHOMY BUPOOHUIITBY, TOCTABIIi TOIIIO.

Tox TpeHAOBICTH 1 €(QEeKTUBHICTh MNPUUOMIB  €KOJIOTIYHOTO
MapKEeTHHTY MiATBEPHKYIOTh KOHKPETHI MPHUKIAId BHKOPHCTAHHS I[HOTO
MEXaHI3My Ha MPaKTUIll. BaxiuBuM acmekToM peaizaiii TpUioMiB €
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CTpaTeris «3eJ1eHOro» OpeHauHry, Ky gocaiaus I1. Xaptman [3]. Ii cyTs
NOJISITa€ B 3aCTOCYBAaHHI JIBOX HAWBaXJIMBILIMX YMHHUKIB: (PYyHKLIHHOTO,
10 TPYHTY€ETHCS HA TPAKTUYHUX XapaKTEPUCTUKAX TOBAPY Ta MPOIECIHOTro
npuaOaHHs, a TAKOXK €MOILIMHOr0, B OCHOBI SIKOTO — AYXOBHE 33J0BOJICHHS
CIIO’KMBaua BiJ BJIACHOT €KOJOTIYHOI BIAMOBIJAIBLHOCTI, BHECKY B
«3JI0pOB’sI» MJIAHETH 3a IOMIOMOT'0I0 YCB1AOMIJIEHOT TOKYIIKH.

OTxXe, €KOJOTIYHMN OpEeHIUHI HHUHI € aKTyaJlbHOI TEHJICHIIIEI0
PO3BUTKY pekiaMu. MacmTaOHI NpUPOJHI KaTaKIi3MHU JIUIIE JAOBOJSIThH
CYyCHIIBCTBY HEOOXIJIHICTh CBIJIOMOTO CIOXMBAaHHSI, TOMY BHUPOOHUIITBO
€KOJIOTTYHUX TOBapiB HUHI HaOupae oOepTiB. HoBi mpuitoMmu mpocyBaHHS
NOTPiOHI SIKCBITOBUM, TakK 1 BITYM3HAHMM ekoOpeHaam. Cepea HUX MH
BUOKPEMUJIM TaKl: «3€JEHY» CHEIali3alliio MICHS MOpoJaxy, MNpUiloM
«3EJICHOT0» AaCOPTUMEHTY,«3eyeHui» Opena. EdexkTuBHO mnpe3eHTyBaTu
EKOMPOJYKIII0 Ha PUHKY, (opMyBaTH ii IMIJDK Ta OTPUMYBAaTH Bijg ii
peanizaiii NpUOYTKHM HHUHI € BaXJIMBUM 3aBJIaHHSIM E€KOJIOTTYHOTO
Openaunry. llepcnekTUBHUM y TOAQIBIIMX PO3BIAKAX BBAXKAEMO
JNOCIIJKEHHS  JIDKUTAN-IHCTPYMEHTIB ~ (QOPMYBaHHS  BITYM3HSHUX
E€KOOpEH/IIB.
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[Ipo rapuuii pecTopaHi JOAM MOXYTh JI3HaBAaTHUCS BiJ JPYy3IB 1
3HAaOMHUX. Y CErMEHTI I'POMaJICBKOr0 XapuyBaHHSI «capadaHHE pajiio»
npairoe BIIMIHHO 1 3a0e3leuye XOpOIIUM MPUILIMB HOBUX BI1JIBITyBadyiB.
Anle 1bOTO HENOCTATHBO MJis YCHINIHOTO PO3BUTKY 3aKJaay B BEIHUKHUX
MICTax 1 YMOBax BHCOKOi KOHKypeHIlli. Mojop 1 JIIOAM CEPeIHBOTO BIKY
choroAH1 6ubi Hixk 90% HOBOT 1H(OpMAIlli OTPUMYIOTh 3 IHTEPHETY, TOMY
IIPOCYBAHHS PECTOpPaHy B MEpEeXi € HEBIJ €MHHM €JIEMEHTOM MapKETHH-
roBOi cTpaTerii 1 J03BOJs€ 3a0€3MEeUUTH 3aKiajly CTaOUIbHY poOoTy i
BIICBHEHUN PO3BUTOK. PekinaMa mMiANPUEMCTB PECTOPAHHOI Tally3l
1H(OpMy€e HACENEHHS MPO TUIMU W OCOOIUBOCTI MIANPUEMCTB XapUyBaHHSI,
po iX MiCIle pO3TallyBaHHS, PEKUMH W TMpaBuiia poOOTH, ACOPTUMEHT 1
SKICTh MPOAYKIIIi, III0 BUITYCKAETHCS, (IPMOBI CTPaBH 1 iX T1THICTh, BUAM
HaJIaHHS TOCITYT, HAWOIMKY1 3aX0/I1, METOIX 1 PopMu 0OCITyrOByBaHHS.

B nanwuit yac, koI yMOBOIO €KOHOMIYHOTO PO3BUTKY MiAMPUEMCTB €
aKTUBHA JISUIHICTh, KUTTEBO BAXKJIMBUM € 3HAYEHHS KIHIIEBOTO CIOXH-
Baya 1 BMIHHS (pIpM THYYKO pearyBaTH Ha BCl HOro BUMOTH. [Hakmie He
MOXxe OyTH 3a0e3leueHa MpoJa)x TOBapiB 1 MOCIYT, MiJBUINEHA MpU-
OyTKOBICTh  mignpuemMcTBa. HeoOXiTHO BUBYATH  MOXKJIMBOCTI U
e(deKTUBHICTh PI3HUX BHUJIIB 1 METOIB pekiiamu ToBapiB 1 mocayr. Lle
0COOJIMBO aKTyaJdbHO B Cy4aCHMX YMOBAaX, KOJHM BHACIIIOK 301IBIIYETHCS
KOHKYPEHIli Ha PHUHKY [JIs YCIIIIHOI JisUThbHOCTI (PipMU HaiOIbIIE
3Ha4YeHHs HaOyBae€ CIPSMOBAHICTh OpraHizallli Ha Te, mo 0 ¢ipma, ToBapu
Ta TOCJIYTH J13HABAINCS CTIOKWBAYaMH CepeJl MACH 1HIINX.

Bubip pexinaMHHUX IHCTPYMEHTIB 0araTo B YOMY 3JICKHUTh BEIUKOI
KUIBKOCT1 (PaKTOpIiB, TOMY 11O METH MPOBEJCHHS PEKJIAMHOI KaMITaHii Jist
p13HUX (ipm pizHi. Cepen OCHOBHUX YMHHHKIB, SIKI MAPKETOJIOT MOBUHEH
BpPaxoOBYBaTH:
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— OCHOBHI 111711 Ta CTpaTertii.

— Po3mip nepenbavyBaHOi 1ITLOBOT Ay IUTOPII.

— PenTabenbHICTS.

— I'eorpadiunuii OXOIJIEHHS] PUHKIB.

— Metoau BUOOpPY peKIIaMHu.

— Oprasizanis pekJIaMHOr0 IHCTPYMEHTY, OT0 CTPYKTypa.

Pexnama Buctynae sik 3acid 60poTHOM KOHKYPEHTIB 32 CBOIO YaCTKY
Ha puHKy. OJHOYACHO peKJiama, CTBOPIOIOYM HABKOJO MEBHUX TOBApPIB/
MOCJIYT TPOMAJICBKY TyMKY, THM CaMHUM BIUTMBAa€E Ha (opMyBaHHS MOTpPEO.
dopMyBaHHIO OTPEO y TOBapax 1 MOCIyrax, KpiM peKjiamu, CIPHUSIOTH 1
BIJIMOBI/IHICTh TOBApPHOI MPOMO3UIIIi KYIIBEJIHbHOMY TOMHUTY, 1 BEJIMYHUHA
MJIATOCITPOMOSKHOTO TIONUTY HACEJICHHS, 1 PIBE€Hb OpraHi3allii TOpPriBJIi.

Benuka posb pekiamu B mporieci BiATBOpeHHS. CHpusiodyu 30171b-
IIEHHIO TOBapooOIry, (GopMyrodMu IMOMUT HA KOHKPETHI, OCOOJMUBO HOBI,
TOBapH, IMOCIYTH, peKiiaMa CIpusie mpouecy ix o0iry. Bona nomomarae
JIOMOTTUCS CKOPOYEHHS dYacy, II0 BHUTPAYA€THCS TOPTOBUMHU TMpalliB-
HUKAaMH, Ha 3aKyIIBIIO 1 30yT TOBapiB YaCTKOBO 3BUIBHSIE 1X BIJl OCOOHUCTOI
y4acTi B TPOCYBaHHI pEKJIaMOBAaHMX TOBapiB, IO TaKOX BelIe [0
3HIDKEHHST BUTpaT 0o0iry. BoHa cnpusie 3MEHIIIEHHIO BTpaT 4acy MOKYIIIIIB
Ipu TIOIIYKY HEOOX1MHMX ToBapiB. [Ipuckoproroun peasizaliiro TOBapiB,
peKJlaMa BIUIMBA€E Ha CKOPOUYEHHS BTPAT MaTeplaJbHUX I[IHHOCTEH, TaK K
Opy CHOBUIBHEHIM peai3alli HEMUHY4Y€ 3HUKEHHS SKOCTI TOBApIB,
O0COONMBO TIBUIKOICYBHUX. Y Cy4aCHUX PHHKOBUX YMOBax KOJHE
MIJIIPUEMCTBO, @ TUM TTaY€ PECTOPaH, HE MOKE YCHIIIHO BECTHU CIpaBu 0e3
peknamMu B ToMy a00 iHIIOMY BMIJIAAi. Ii KOpiHHA csirae B TIIMOOKY
JABHUHY 1 TOB’sA3aHl 3 THM, 10 BUPOOHUKAM (PEMICHHKaM), TOPTOBIISAM
3aBXKIM OyJ0 TOTPIOHO TOBIIOMIISATH JIIOJASIM MPO MPOJABAaHUX HUMHU
TOBapH, Ha sipMapkKax i T.II.

CnoBo «pekjama» JIaTUHCBKOTO TMOXO/KeHHS («reclamare» —
KpUYaTH) 1 O3HAYae€: 3aXOJ, IO MAalTh HAa METI CTBOPUTHU IIUPOKY
MOMYJISIPHICTh OyJIb-4OTO, 3aJyUYUTH CHOKUBAyiB, MOKYIIIIB; MOIIUPEHHS
BIJIOMOCTEl PO KOro-HeOy.ib, MpO IMI0-HEOYyJAh 3 METOK CTBOPEHHS
MOMyJIApU3aIlii.

[lepm 3a Bce, pexkiiama Hece B €001 iHQopMalliio, fKa 3a3BUYAM
MpeJCTaBlieHa B CTHUCIIN, XYJAOXXHBO BHUpPaXeHId (opMi eMOIIHO
3a0apBiieHa 1 JOBOJATH JO CBIJOMOCTI M yBaru MOTEHIIMHUX TMOKYIIIIIB
HaMBaXJIMBIII (PAaKTH 1 BIIOMOCTI PO TOBapH 1 nociayru. CiiiJl 3ayBaxkUTH,
[0, SKIIO peKjaMa 3aBxkau 1HdopMallis, TO 1HPOpMAIls — «HE 3aBXIU
peKIaMay.

Peknama € Sk 94acTHMHOIO €KOHOMIYHHUX BIJHOCHH, TaK 1 YaCTUHOIO
B3aEMUH MDK JIOJbMHU. TOMy pekiama — JiajJior MDK MpoAaBIEM 1
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CIIOKHBayeM, Ji€ IIPOJaBellb BUpaKae CBOI HaMipH yepe3 peKiIaMHi 3aco0u,
a CIIOKMBA4 — 3aIlIKaBJICHICTIO B JAaHOMY TOBapi. SIKIIO0 TOKyIemb He
BUSIBUB IHTE€PEC, TO META PEKJIAMOJIABIISI HE TOCATHYTA.

B icHyrouii miTepaTypi BHUIAUISETHCS JEKUIbKA B3a€EMO3AICKHUX
IJIeH peKIamu:

— (opMyBaHHS y CHOKMBa4Ya BU3HAYCHOTO PiBHS 3HAHB MPO JaHUI
TOBap / MOCIYTY;

— (popMyBaHHA y ClIOXKKMBavya BU3HAYEHOTO o0pasa ¢pipMu;

— (popMyBaHH y cliOXkKBava J00PO3UUTIMBOTO CTABICHHS 10 PipMu;

— CIIOHYKaHHS CIIOYKHMBaya 3HOBY 3BEPHYTHCS 10 JaHOI (ipMu;

— CIIOHYKaHHS CIHOXXHBaya 10 MpUAOAHHS KOHKPETHOTO TOBapy /
MOCJIYTH Yy JaHoi pipmu;

— CTUMYJIFOBaHHS 30yTy TOBapy / MOCIYTH;

— MPUCKOPEHHS TOBapooOiry dipmu;

— TIparHeHHS 3pOOWTH MAaHOTO CIIOKKMBada IOCTIMHUM TOKYMIIEM
JTAHOT'O TOBapy / MOCITYTH.

[Ipote Tpeba 3a3HaUUTH, 1110 pekIaMa sk 3aci0 KOMYHIKaIlli Ma€e CBO1
nepeBaru M HeJAOJIKH.

Jlo mepeBar pexjiaMu MOXHa BiJIHECTH:

— MOXJIMBICTB 3QJIy4Y€HHS BEJIMKOI ayAUTOPIi;

— HM3bKa BapTICTh OJIHOTO PEKJIAMHOTO KOHTAKTY;

— y HasBHOCTI MA€ThCA BeJIMKA KUIBKICTh pi3HUX 3MI 1 MoxkHa
BHOpaTH HaMO1IBII MPUAATHI JJI [IJIbOBUX CETMEHTIB;

— MOJXJIMBICTh 3MIHIOBAaTH TIOBIJOMJIEHHS 3aJI€KHO BIJ peakiiii
IIUTbOBOT'O CETMEHTA;

— BHCOKa WMOBIPHICTh TOTO, IO PEKJIaMHE MOBIJIOMJICHHS AiHIe 10
MOTEHIIIIHOTO CITOKUBAYA,;

— IMOBIPHICTH TOTO, III0 MOKYTIEIb IPHIAE A0 PIIICHHS PO MOKYIIKY
710 KOHTAKTy 0€3M0CEPETHBO 3 MPOJAABIIEM.

A T0JIOBH1 HEJIOJIIKH B TOMY, II10:

— peKJIaMHE TOBIIOMJICHHS € CTaHJApTHUM, HETHYYKHM, HEMae
MOXJITMBOCTI 30CEPEAUTUCS HA 1HAUBIIyalIbHUX MOTPEO0ax KIIEHTA;

— peKJaMHe MOBIIOMJICHHS € KOPOTKHUM;

— JIeAK1 BUAW PEKJIaMH BUMAararoTh BEJIMKUX 1HBECTHUIIIMH;

— y pAIl BUIAJKIB HEOOXITHO YEKATH PO3MIIICHHS PEKJIAMHOTO
IMOB1OMJICHHS.

Bucnogok. Y 3aranbHiii CUCTEMI BEJIHMKOTO KOMIUIEKCY MapKETHH-
TOBUX 3axOJIIB peKjaMa €, OJHUM 3 TOJOBHUX EJIEMEHTIB. AJle TaKOX
3HAYYIUMHU (DaKTOpaMu, M0 BU3HAYAIOTh 3OUIBIIEHHS YW 3MEHIICHHS
30yTy SIKOi-HEOyIb NPOAYKIIi, € B SIKICTh IOCIYT ab0 TOBapiB, iXHsA IiHA,
3arajibHa KOH IOHKTypHa OOCTaHOBKA Ha PHUHKY, Ali KOHKYPEHTIB 1 T.II.
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Pexitama BUMarae BEJMKUX TPOIICH, SIKI JIETKO PO3TPATUTH BIYCTY, SKIIO
dbipMa mpuitMe HEJOCTaTHHO MPOAYMAHI PIIICHHS IIOA0 PEKIAMHOTO
OIODKETY, 3BEpTaHHs 1 BHOOPY 3aC001B peKIaMu, HE 3yMi€ 3pOOUTH OIIHKY
PE3yIbTaTIB PEKIAMHOI AisUTbHOCTI. 3aBASIKM CBOiM 3JaTHOCTI BIJIUBATH HA
crocid KUTTS peKsiaMa 3allydae J0 cebe NMUIbHY yBary IpoMajChKOCTI.
[TocTifiHO MiICUITIOETHCS PETYJIIOBAaHHA MOKJIMKAHE TapaHTyBaTH BiANOBi-
JTATbHUM MiAX11 10 3A1MCHEHHS PEKJIaMHOI TisTbHOCTI.
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VY Takux yMoOBax KOXHE IMIJNMPUEMCTBO Ta OpraHizailisi, JJisi TOro
100 Bao (PyHKIIIOHYBATH Ta 3aJUIIATUCA PEHTA0EILHUM, MAa€ HE TUIbKH
3a0e3meyyBaTH PUHOK SIKICHUMU TOBapaMmu Ta MOCIyramu, a # (popMyBaTu
3 HUM JIOBIOCTPOKOBI B3a€EMOBUT1IHI 3B’s3kH. Lle mepenbayvae iHTErparito
B CcydacHuM wMemianpocTip. B yMmoBax rnobamizaiii BigOyBa€eThCs
dbopMyBaHHS €IUHOTO MEIIAMIPOCTOPY, SIKUN MOCTYNOBO TPaHCHOPMYEThCS
B €JIMHY MEPEXKY B3a€MOIIOB’SI3aHUX M CO00I0 KOMYyHIKaTtopiB. BusHa-
4aJbHOIO TEHJEHII€I0 Triobami3amii € MiACWICHHS (QyHKI[IOHYBaHHS
cucteM 1H(OpMAIIHHOTO CHOPSAMYBaHHS Ha BHYTPINIHbOMY Ta 30BHIIII-
HBOMY PUHKaX, r1o0anbHIN IHPpacTpyKTypi Mac-memia [1].

JIns Boanoi iHTerpailii B Cy4aCHUM MeI1anpocTip MiAMPUEMCTBAM Ta
opraHizaliisiM He0OX1JIHO IPOBOJIUTH CUCTEMATUUHY AiSUTLHICTH 31 3B S3KIB
3 TPOMAJICHKICTIO. B 11 OCHOBI — OTepaTUBHE Ta pejieBaHTHE 1HHOPMYBaHHS
CIIO’KMBAYiB, AUIOBUX MAPTHEPIB, OPraHiB e KaBHO1 BIAIU Ta 1HIINX TPYII
rPOMaJICLKOCTI MPO CBOIO JIsUIbHICTh. [IpeameromM iHpopMyBaHHS MOKYTh
BUCTYIATU OyAb-sK1 MO, 1110 MPAMO a00 OMOCEPEIKOBAHO BILJIMBAIOThH HA
TPOMAJICHKICTh Ta ii OKpeMi Tpymnu. 3a paxyHOK I[bOTO, OpraHi3allii MOXYTh
dbopmyBaTH OaKaHUHN IMIJTK.

JIIAJIBHICTG B YMOBaX Cy4acCHOIo TJIOOQJIBLHOTO MEIIanpoCcToOpy
3HAYHO CIIPOIIYy€E Tporec MoOyAoBu iMimxKy. CropoineHHs BiAOyJIOCS Yy
pe3yabpTaTi TOsiBU 3aco0iB IHU(POBOI KOMYHIKaIlli, fKi 3a0e3MeuyroTh
IMIBUJIKICTh TIOIIUPEHHS 1H(popmMalii ocobam, s SKUX BOHa Oyje
HalOUIbI KOpUCHOMO. Lle Bi10yBa€eThCS BHACHIOK BIUIMBY TEXHOJIOTTYHUX
1 KyJbTypHUX (akToOpiB, SKI Hapa3l mnepeOyBarOTh Mia Oe3rocepeHIM
BIUIMBOM TJoOamizamii. He cmig 3a0yBatu 1 Tpo TpajauIiiiHI KaHAIU
KOMYHIKaIIll 3 TPOMaJIChKICTIO, SIK1 BCE I11€ ITUPOKO BUKOPUCTOBYIOTHCS Ta
SKICHO PO3BUBAIOTHCA, aj€ MAalOTh 3HAYHO HIKYl MOKA3HUKH €(EeKTHUB-
HOCT1 BUKOPHUCTAHHS, TaKl SK: MaclTad OXOIJIEHHS IUIOBUX ayJIUTOPIH,
HaJIaHHS PEJICBAHTHOI 1H(GOpMaILIli 111 KOHKPETHOI I[IIbOBOI ayUTOPii.

CTpiMKUH PO3BUTOK MEAIANIPOCTOPY MOJETIIy€e HE JUIIE 30BHIIIHI
KOMYHiKaIlii. BapTto mam’sTaTé mpo NyajabHICTh CIPSMYBAHHS 3B S3KIB 3
TPOMAJICHKICTIO: KOMYHIKAI[II0O CIPsIMOBAHO $SK HA BHYTPIIIHIO, TaK 1 Ha
30BHIIIHIO TPOMAJCHKICTh. L1 Hampsmu TiCHO MOB’si3aHl MiX CO00I0 Ta
0e31mocepeTHhO BIUITMBAIOTH HA YCIINTHICTh BUKOHAHHS OWH OJTHOTO.

OTxe, cydyacHUW MeHIanmpocTip BUMAarae BiJ TpaBliB Oyab-sSKOTO
PUHKY aKTUBHO TIPOBOJUTH KOMYHIKAIIO 3 KIOYOBUMHU TpylamMu
IrPOMAJICBKOCTI. Y TepIry 4epry, KOMyHIKallisg Oprasizamii Ma€e 3aJ10BOJb-
HATH 1HQOpMaIliiiHI ToTpeObu puHKy. lle momomMoxe CroxuBadam
YCBIIOMJICHO YXBaJlOBaTH pIMIEHHS Tpo OOpaHHS THUX YH 1HIIUX
MPOAYKTIB, 110 O€3YMOBHO CHPHUSTHUME 3aJI0BOJICHHIO iXHIX CIOKHBYUX
notped. Opranizauii Ta ix PR-IISUIBHICTE € TOJOBHUM pyLIIEM CYy4YacHOI
1J100aJIbHOI CYCITUTBHOT AYMKH [2].
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Ha cyyacnomy erami 30epexeHHs Ta 3MIIHEHHS MO3UIIN MiAIpH-
€MCTBAa BaXIMBY pOJIb TPalOTh IHHOBAIIHI IHCTPYMEHTH PEKJIAMHOI
cTparterii. BnpoBaykeHHsI HOBUX TEXHOJIOTINA Ta JiKUTANI3AIlisl KOMYHi-
KAI[IHHOTO MPOIECY B IUIOMY € IMIYJbCOM IS MOJAIBIIOTO PO3BUTKY
nianpueMcTBa. barato koMmaniii BAKOPUCTOBYIOTh J1JIKUTaI-HOBATOPCTBA
B cdepl pexiiaMi 1 aKTUBHO BIPOBAKYIOTH 1X y CBOIO JISUTBHICTH IS
IIPOCYBAaHHS TIOCIYT/TOBapiB JUisl 3a0€3MEeUYeHHS MaKCHUMaJIbHOTO TIpH-
OyTky. TakuM YHWHOM, BHHHUKAa€ HEOOXIAHICTH JE€TAaJbHOTO BUBYEHHS
MiJBUILEHHS TOMUTY Ha BijeopekiaMmy, ajpke 3a mnporHozamu Google
Analytics MokHa criocTepiratu 301IbIIEHHSI MeJAia KOHTeHTY B [HTepHeT-
npocripi [1].
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BcecBiTHINM BiJIe0 MEPEBOPOT IMOYABCA 13 3alyCKy CTapTaly TPbOX
Tpy3iB, sIKI BUPIIUIN CTBOPUTH YouTube miist 0OMiHY «BaKKHMMUI» BIJICO.
Ha chromusimHiii JgeHp 3arajbHa KUIBKICTh AKTUBHHMX KOPHCTYBadyiB
YouTube Ha wmicanp ckiagae 1,57 mupp, 3a Bech mepioji OmmyOJIiKOBAHO
S MIIpJT BIJI€O; KIIBKICTh KOPUCTYBauiB, SIKI 3aBAaHTAXKYIOTh Ha BiA€o-
XOCTUHT KOHTEHT — 50 MJIH; cepeaHii yac neperisiay 40 XBUWINH; CepeIHs
KUTBKICTB TEPETJISA/IIB BiACO 3a J€Hb — 5 MIIPJI; 3arajibHa TPUBAIICTH BIJCO,
o 3arpykaerbcs 3a 1 xBunuHy — 300 ronun. PexnmamMHui Mesia pruHOK
VYkpainu 3pocTae 3 TPUCTOMHOIO MIBUAKICTIO — Ounble 25% 10 momnepen-
HBOT'O POKY 1 nocsirae 2 mupa rpH. 3 2019 poky kiroudoBi rpasii [HTepHeT
pUHKY YKpaiHM MPOJOBXKYIOTh BIPOBAKEHHS] HOBHUX MIIXOJIB O BUMI-
proBaHHs oOcsry puHKy. Pobouiii rpym IAB Bmanocs nHabarato giTkimie
OIIIHUTH PHWHOK, 3aBASKHA JaHWM, HaJaHUM IPEACTAaBHUKOM CBITOBOTO
Jiiepa B rajly3l MapKETHHIOBUX JOCHIKEHb — KoMmmaHieto Kantar TNS
4acTKOBO MO TakuM rirantam sik Google, Facebook. ¥V 2020 3pocranns
PUHKY BiJI€OpEKJIaMU B Mepexki [HTEepHET MPOJOBKHUTHCA, KIHOUOBHUMHU
dbakTopamMu 3pOCTaHHS CTaHYTh MacIITabHI 00EPTH TJIOOATBLHHUX TPaBIliB
Facebook, Google (YouTube), a TakoxX MPOTHO3Y€ETbCA MOJANbIIE
3pOCTaHHS YaCTKU MOOLILHOrO Tpadiky, 10 MOSICHIOETHCS MO3UTUBHOIO
JUHAMIKOIO MOOIUIBHOTO CIIOKMBAaHHS B MEpeXl [HTepHET HaceleHHAM
VYkpainu [2].

4000

3500
3000 . E20l4pik
s
= 2000 piK
E 1500 2017 pik
1000 2018 pik
500 92019 pix

0 - ¥ 2020 (mporHo3)

Poxu

Puc. 1. JJlunamixa 06’emy pexnamnozo meoia punky Yxpainu
«L{ugppose sioeo, exn. YouTubey

3a pgaHuUMM BIIUTY JOCHIKEHb IHTEpHeT-ayautopli  Gemius

Biz[eopeKnaMa B YKpa'l'Hi HIOMICSYHO OXoruToe npubnuzno 80% yciei

1HTepHeT ayz[MTopu y Bini Big 14 mo 69 pokis Ha I[IK. Maiiganuuk Ne 1 3a

KUIBKICTIO TIOKa31B PEKJIaMHUX ponqu — YouTube, 47% y01X BIJIE€O-

NoKa3iB BijoOpaxkaroThest Ha cepBici Google. I[IpoTre HAa pUHKY ICHYIOTH 1
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KOHKYPEHTH, Taki ak: Vimeo Ta Vine. [IpuHuunoBa pi3HULS MiXK HUMHU
3aKIIIOYAETHCA B TOMY, IO Ha Vimeo BBEJEHI NMEBHI OOMEXKEHHS II0JI0
KOHTEHTY, sKuil mnyOmikyeTbcs. Ile go3Bosisie mpocyBaTu — JIMIIE
OpUTIHAJIBHY TpOAayKLito. Taki OOMEXEHHS HIKOJM HE BBOJWIUCS Ha
YouTube [3].

Maiik Poyic, 3acHOBHUK 1 reHepanbHuil gupexktop WebSavvy, cepen
TPHOX TEHJEHIIM 3MIH HU(PPOBOrO MAPKETHUHTY BHIAUIAE 30UIbIICHHS
KUTBKOCTI Bijieo. Lle cTrocyeThcs pekiiaMu B IIOMY, 30KpeMa KOHKPETHO
Ha YouTube. Ilnanyerbcs pi3HOMAHITHICTH THUITIB PEKJIAMH, IO 3POOUTH
o 1iathopMy OUIBII  YHIBEpCATIbHOK 1 €(PEeKTHUBHOI. 3aCHOBHUK
YouTube roBoputs npo Te, mo YouTube 3aiiMatumMe AOMIHAHTHI MO3UIIIT
B SKOCTI KOpOJsi Bijeomyiatrdopm AOBrux ¢GopMm. A Takox Bce OuIbIIe i
OlIbllIe BIACHUKIB O13Heca nmepexoasaTh Ha YouTube sk Ha LiHHE JKepeo
CTBOPEHHS OpEH/Ty JJis HOBOTO MOKOIIHHSA [4].

TakuM 4YHWHOM, Ha CBOTOJHI, CIIOCTEPITA€ThCS IKUTAII3AIlS
KOMYHIKaIIHHOTO TpoIiecy, 30kpema Bifgeoratdopma YouTube 3MiHMIa
CIoci0, SKUM I1HTEPHET-CIOXKHMBaul TMEpersgaloTh KOHTEHT B MEpexi
[nTepuer. 3pocTarounii MONUT Ha OUTBII IIBUAKE 1HTEPHET-IIIKIIOUCHHS
YaCTKOBO MOSICHIOETHCS IIKABICTIO O OHJIAaMH-B1Ieo. MoJKHA cKa3aTH, IO
TEXHOJIOT1i, SIKl JTO3BOJISIIOTH TJIsiIauaM JUBUTHUCA MaTeplaid B PEKUMI
pearbHOr0 4acy, COpPUSIOTh YCHIIIHOCTI Ta CTPIMKOMY POCTY ayJauTopii
caiiTy. AHalli3 PO3BUTKY PHUHKY BIJCOpEKIaMH MPOJEMOHCTPYBAB, IO
came nmoTpeda crokuBaya craja PyIiiHOK CHUJIO MOJATBIIOT0 PO3BUTKY
Ta MOIIMPEHHS TEXHOJIOTTYHUX PIIIEHb.
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BruiuB micuxonoriyHuX OCOONMBOCTEN Ta JOCBiAYy OCOOM Ha CHpHU-
HSTTS PEKJIAMH € TEMOIO 0araTh0X JOCIIHKEHb, ITOB’ I3aHUX 3 KOMEPIIHHUMU
KOMyHiKaisiMi. OJHAM 13 HampsMiB TakKuX JIOCTIDKEHb € BUBYCHHS
e(EKTUBHOCTI MAaHIITYJIIOBaHHS aBTOOIOTpadiuHOI0 TaM’SITTIO JIIOJWHU B
peKIIami.

ABTtoOiorpadiuna naMm’siTh — 1€ BUJ aM AT 0cOOU Mpo caMy cede, 1110
MICTUTB PI3HOMAHITH1 TUITM 3HAHHS, 1 € CKOPIIIIE IHTEPIIPETALIIEI0 TIO/IIi, a He
00’exTBHOIO 1H(pOpMaIiero po Hux [1]. B KoHTEKCTI pekiaMHUX JOCITi-
JUKEHb HAyKOBI[IB 3a3BHYail I[IKABUTh, SIK 3BEPHEHHS 10 aBTOOlorpadiuHoi
nam’siTi ocoOM B pekiiami BIUIMBA€ HA CTaBJIEHHS JO CaMOro PEKJIaAMHOTO
3BEpHEHHS 1 TOBApy, 110 PEKIAMY€EThCH.

ITin 3BepHEHHSIM 10 aBTOOIOrpadiuHOI MaM’siTi PO3YMIEMO BUKOPHC-
TaHHS y peKjaMl 300pak€Hb YM 3rajlyBaHb PI3SHOMAHITHUX MOAIM, IO
BiIOyBayiuch (a00 WMOBIpHO BiAOYBaIMCh) y JKUTTI TMOTEHIIAHOTO
CIOXKMBaya, 1 MOXYTh CHPUYMHUTH BITHOBJICHHS BIJATOBIHUX CIIOTa/IB.
Pexnamy, 110 BUKOPHUCTOBYE ONMCAHWM MPUMOM, MOXHA Ha3BaTH AaBTO-
010rpa19YHOI0 PEKIAMOIO.

3rifHO pe3yNbTaTiB TaKuX J1a0OpaTOPHUX JIOCIIKEeHb, aBTO010-
rpadivyHa pekyiamMa 3a3Bruail BUKIMKAE OUIbIE MO3UTUBHUX eMolii [2, 3, 4],
CHIOTau MPO MUHYJI MO1T [3] Ta BIIUYTTS HOCTAJIbII [4].

AJie 3 KOMEpIIMHOI TOYKH 30py BXKIMBIIIUMHU € PE3YyJIbTaTH IIOJIO
OLIHKM PECIOHJCHTAMHU pEKJIaMH Ta PEKIaMOBAaHOTO ToBapy. ABT0010-
rpadiuHy pekiaMmy MOTEHI[IIHI CHOKKMBaul CXWIbHI OI[IHIOBAaTH BUIIE, HIXK
«3BUYANHY» (KOHTPOJbHY), NpPOTE pe3yIbTaTH MO0 OLIIHKK CaMoro
PEKIIaMOBAHOTO TOBAapy € MEHII CTIMKUM 1 l'[l,Z[TBCp,Z[)Ky}OTBCH HE 3aBX]IHU
[2, 3]. MoxnmBo, Takuii eeKT MOB’sI3aHUN 13 TUM, 110 CIPUMHATTS aBTO-
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OlorpadiuHOi peKiaMu Ta PEKIaMOBAHOTO TOBapy € OUIBII E€MOIINHUM,
PECHOHICHTU 3araMm’ATOBYIOTh MEHIIIE XapaKTEpUCTHK TOBapiB, MpEACTaB-
JICHUX Y 3BepHEeHHI [3, 4].

Pazom 13 TuM, BHIIA OI[IHKa TOBAapy BCE X CIOCTEPIrajJoch y
PECIIOHJICHTIB, JJIsl SIKUX OIMCaHl B peKJIaMi CHUTYyallli BUSBIUIACH OUIBIIT
OMM3BKMMU Ta OCOOMCTUMHM. Y TaKHX BHIIQJIKaX TaKOX OYyJIO MOMIYEHO
OUIbIITy CXWJIBHICTh PECIOHJIEHTIB CIIIBIIEPEKUBATU TEPOSIM PEKIaMHU Ta
acouiroBatd cede 13 HuMHU [2]. OTxe, MOXXKHa MNPUIYCTUTH, IO aBTO-
6iorpadivna € OUTBIT €PEKTUBHOIO 32 YMOBH TEPCOHATIZAITII.

HoBi TexHomorii 103BOIMIM TOTIMOWUTH JOCTIIHKEHHS aBToOIorpa-
(b1yHOT peksiaMy Ta MEPEBIPUTH PaHIIIE OTPUMAHI PE3yIbTaTH. Y OJHOMY 3
OCTaHHIX JOCHiIKeHb, npoBeaeHux y 2019 p., peknamHi 3BEpHEHHA
MIEPCOHATI3YBAIM BIAMOBIAHO JO pEaTbHUX CIIOTAJIB YYaCHHUKIB JIOCII-
JOKEHHS, 1110 OyJi 310paHi Ha MepIIoMy eTarli TecTyBaHHs. [lepconanizoBany
aBToOIOrpadiuHy pekjiaMy MOpIBHSUIA 3 HE IEPCOHAII30BAHOI0 Ta 3 HE
aBToOI0TpadiuHOIO peKitamoro [4].

3rigHO PE3yNbTaTIB HA3BAaHOTO JOCIHIKEHHS, HEMA€E MPSIMUX JTOKa3iB
TOTO, 1110 MEPCOHATI30BaHa peKiiaMa MPU3BOANUTH 0 KPAIOro CTaBJICHHS 10
TOBapy, aHDK He nepcoHaiizoBaHa. OKpiM TOro, mepcoHaIi30BaHa
aBToOlorpadiuHa pekjaMa BHKJIMKA€E OUIbIIEe BiAUYTTS BTPY4YaHHSI Y
ocobucte KuTTs [4], o aeno oOMexye ii BUKOPUCTAHHS B pPeaTbHUX, HE
71a00paTOPHUX YMOBAX.

JlaHe MOCHIDKEHHS TakKoX MpeACTaBWwiIo Oulbiie i1Hdopmarllii mpo
MeXaHI3M BIUIMBY aBTOOI0rpadgiyHOi peKjIaMu Ha CTaBJICHHS PECIIOHCHTA J10
ToBapy. Tak, OyJI0 TOMIYEHO, IO caMe MOYYTTS HOCTaIbIli Mae HAHOUTBITTHI
TO3UTHBHUMA €(QEKT Ha CTaBJICHHS 10 TOBapy, a HE BIIUYTTS MMO3UTHUBHUX
€MOIIiM, K rmepeadavanoch pasiiie [4].

Bapto Takox BiamiTUTH, 10 aBTOOlorpadiuHa pekiiamMa 3a JesSKUX
YMOB 3JlaTHa CTBOPUTH XHOHI CHOOraju, IO MIATBEPIKEHO CEPIEI0
€KCIIEPUMEHTIB aMEPUKAHCHKUX BYCHHUX [5].

Takum ymHOM, XO4a aBTOOlorpadiyHa pekjiamMa JIMCHO BUKIIUKAE Y
IIOTEHIIMHUX CIIOKMBAYiB ITO3UTHBHI €MOIlll Ta HOCTAJIbIiI0, HE MOXKHA 3
YIEBHEHICTIO CTBEP/IKYBATH, 1110 BUKOPUCTAHHS aBTOO10rpadiuHrX CHOraiiB
MOTEHIIIMHUX CIOXKMBa4l MPU3BOJUTH JO BHUINOI OIIHKK PEKJIAMOBAHOTO
toBapy. OcCTaHHI JOCHIUKCHHS HE MIATBEPAWIN, IO TMepCOHATI3AIlA
aBToO10rpadivyHOl peKIaMH MIABUINYE ii €(DeKTUBHICTD.
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briokyBaHHs pekiiaMu SIK SIBUILE — OYIKyBaHa 1 IIUJIKOM CIpaBeJInBa
BIIMOBIA, 3 OOKYy ayAauTopii Ha HEJOCTaTHbO J00pe MpoayMaHy
KoMyHiKalito. CborojiHi 0JOKyBaJbHUKAMHU pEKIIaMH KOPUCTYIOThCA 47%
IHTEpHET-KOpUCTYBauiB. Un He yac pexiIaMoJaBIsIM MPUCITyXaTUCA 0
OaxxaHb ayIUTOPIi?

binburicTe 1HTEpHET-KOPUCTYBAUIB, SIKI OJOKYIOTH pekiiamy (64%),
HA3WBAIOTh OCHOBHOIO TMPUYMHOIO IIHOTO SBHINA TE, IO peKiamMa IyKe
JpaTye 1 € aK 3aHaATO HaB’ s3MUBOI0. EGEeKTUBHICTh HAB’ A3IMBOT pPEKIIaMU
TaKO)XK BUKJIMKA€E TTUTAHHI.

3a pesyJdbTaTaMM CHUIBHOTO JAOcCHikeHHs cepBicy HubSpot i
Adblock Plus, 34% xkopucTyBauiB CTBEpKYBaJIH, 1110 BOHH MOMMJIKOBO
neperIn 3 orojomeHHs, a 15% ckapkwiucs, o pekjiaMo/1aBIll oOMa-
HOM 3MYCWIM iX KJIIKHYTH 10 pekiami. Bcporo 7% omnuTaHux
MiITBEPIAWIH, 10 3BEPHYJN yBary Ha peKiiaMy YCBIJOMIICHO — TOMY IIO
BOHa ix mpuBaduna. Crae O4YeBHUJIHO, IO OJOKYBaJbHUKH DPEKJIaMU HE
3’SIBUJIMCH 3 moposkHedl. Ha Hux cdopmyBaBcsi cTaOUIPHUN 1 MOTYKHHMA
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MOMUT, BUKIUKAHUM SKICTIO PEKJIAMHHUX OTOJIONIEHh 1 KOMYHIKAIlIE0
pEKJIaMOJIaBIIIB 3 ayauTopiero. Jltoau He XOUyTh B3a€MOMISTH 3 MOTAHOIO
peKJIaMOol0, HE XOUyTh BUTpAayaTH Ha HET CBiif 4ac 1 yBary. | HaBiTh SKIIO O
0JIOKYBaJIbHUKIB HE OYJI0, JJIsl peKiIaMOJaBIliB CUTyallid O HE 3MIHUJIACA:
KOPUCTYBadl MPOJOBXKYBajdu O IrHOpYBaTH OrOJIOIICHHS, IIpaBia,
KUTBKICTh HETATUBHUX €MOIlIM TI0 BITHOIICHHIO 10 OpEH Ty MIBU/IIIE 32 BCE
3pocia 0.

3a MaHUMH 1BOTO X JOCHIKeHHS, 83% KOpUCTYBadiB HE MPOTU
nonycTuMoi pekiiamu. 3a 3amoBuyBaHHsAM Adblock Plus, sk 1 Gararo
IHIMX OJIOKYBAJIbHUKIB pPEKJIaMH, HE TMPUXOBYE BIJ KOPUCTYyBayiB
KOHTEHT, SIKUH BIAMOBIJAE KPUTEPIsIM JomycTumoi pekiamu. [Ipocrime
KaKy4H, JIIOJU MOXYTh Oa4UTH OTOJIOLICHHS, SIKI HE € HaB S3JUBUMHU 1
JOpaTiBIMBUMHU. SIKIIO peKjaMHE MOBIJOMIJICHHS HE 3aBa)ka€ CIpUUMATH
OCHOBHHMI KOHTEHT, HIAHOOJIWMBE 10 ayAUTOpli 1 TMO3HAYEHO CIOBaMU
«peknamMa» abo «CIMOHCOPCHKUN KOHTEHT» € BUCOKA MMOBIPHICTh TOTO, 11O
BOHO Jiiie 10 azapecara. Y TakoOMy BHUIIQJKy KOPUCTyBauli MOXYTb
3aXUCTUTH ce0e BiJI HACTUPIMBOI 1 HaBITh HEOE3MEYHOI pPEeKIaMH,
3BUIBHUBIIM CBOIO yBary Juisi SIKICHUX PEKJIAMHUX [OB1JOMJICHb.
BianoigHo, OpeHAM OTPUMYIOTH CBOK ayAUTOPIIO, a MaWJaHYMKH, Ha
SAKUX MyOJIIKYETHCS KOHTEHT — MIPUOYTOK B1Jl peKJIaMOIaBIIiB.

e y mocaimkenni 2017 poky 3adikcyBaiu, 1mo 77% KopucTyBadiB
OJIOKYBaJbHUKA PEKJIAMU BBaXalTh TMEBHI (QopMaTH peKIAMHUX
MTOBITOMJICHB JIOITYCTUMHUMM.

52% onuTaHUX BUCIOBWJIM TEepeBary CTaTUYHUM OaHepam, a 35%
oOpanu B KOCTI HalOLIbI KOMGOPTHOTO hOpMaTy BiACO-OTOJIOMICHHS 13
MOXJIUBICTIO MPOITYCKY.

Haitripmmumu ~ popmatamu, Ha JyMKYy KOPHCTyBayiB, BH3HaHI
pEeKJIaMHI BiJICOPOTUKH 0€3 MOXKIUBOCTI mpomycky (31%) 1 aBToMaTuyHO
BIITBOPIOBaHI ayaio-oroyoiieHHs (23%).

Benuka wyacTtuHa BIANOBINAJBHOCTI 3a Te, SK Biapearye Ha
OTOJIOIIEHHSI OJOKYBaJIbHUK PEKJIAMHU, JISKUTh Ha pekiamojaBix. OTxe,
o0 peKIaMOJaBIsiIM BHOYIyBaTH €(QEKTHUBHY KOMYHIKAIII0 3 TIOTEH-
HIMHUMU KJII€EHTAMH, 3HAJ00ISATHCS HACTYIHI MOPAJM IOJI0 CTBOPEHHS
KOHTEHTY.

1. Ysaoicno niooupaiime gpopmam.

[Ipu cTBOpeHHI PEKIIAMHOTO TIOBIJOMJICHHS BpPAaXOBYWTE KOXHY
JeTanb B MOPTPETI aapecaTta. BaxnuBy ponb Biairpae reorpadis miaboBOi
aynutopii. 3a iHdopMmariero MiXKHApOAHOT aHaMITHYHOI KoMmaHii Nielsen,
«B KpaiHax 3axo/y HaWMoOMyJspHIIIa pekjiama 3 TYMOpoM, B JIaTHHCHKIN
Awmepuiri HaﬁanBa@mBima TeMa — 3JI0POB’S, a XKUTEISIM A31aTChKO-
THUX00KEaHCHKOTO PETIOHY, A(prKI/I Ta bnuspkoro Cxoz[y HAHO1IBII
JIOCTOBIPHUMHU 3JAI0ThCSI PEKJIAaMHI TIOBIJJOMJICHHSI, 3aCHOBaHI Ha MOISIX 3
PEATBHOTO KUTTS.
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HaruBHa pekiama nporisigaetbes Ha 52% dacTinie, HiX TpaaulliiiHi
peksiaMHi orojomieHHs. Pesynbratu pochipkeHHs Time Inc Takox
MOKa3yI0Th, 110 IPEICTABHUKY TIOKOIIHHS Z BIAKPUTI JjIsl BUOYIOBYBaHHS
e(DEeKTUBHUX BITHOCHH 3 OpeHgaMu. 93% 3 HUX 3asBHIIM, 1110 XOUYTh, 11100
KOMIIaHii pOOMJIM 1IOCh HOBE, YHIKAJIbHE 1 KPEaTUBHE.

2. 3sepmaiimecsi 00 KOAHCHO20 KOPUCMYBAUA IHOUBIOYAIbHO.

[lepconamnizarisi Bifiirpae BaXJIUBY poib y (OpMyBaHHI KOPHUCTY-
BaIlbKOI JIOSJIBHOCTI. Xo4a, 3a JIeSIKUMHU JaHumH, Oarato (86%) Typ-
OyeThbCcsi 3a 30€pEeKEHHS CBOiX JaHMX B MEPEXi, OUIBIIICTh BCE-TAKU
BUCTYIIAE 32 IHAUBIAYaTbHUM MaXia B pexiami (72%).

3rigHo 31 3BiToM Accenture, 75% crnoxuBadiB 3 OUIBIIIO WMOBIp-
HICTIO pOOJISITH TOKYNKHA y MPOJABIs, SIKMM MI3HAETHCA iX IO IMEHI,
pEeKOMEH/Iye MIiAXOJAIl BapiaHTH TOBapiB Ha OCHOBI 310paHOi paHiiie
iHbopmalli abo 3HaWOMUN 3 iX ICTOpPI€I0 TOKYMOK. AJie BaKJIHUBO
nmam’sTaTd, M0 HAATO MEPCOHANI30BaHA TPOIO3HIIST MOXKE PO3TIIAIATHACS
SK BTOPTHEHHS B TMpUBaTHE XWUTTA. [HQopmaliiro MoxkHa 30epiratu 1
BUKOPUCTOBYBATH TIJIBKH 3a 3TOJI0F0 KOPUCTYBAauiB, 1 POOUTH II€ MOTPIOHO
TPaHUYHO aKypaTHO.

3. llocmiuno onmumizyume pexkiamui KAMNAHII.

PexnamMuauii pyHOK BijoOpakae CUTYallll0 B PI3HUX cdepax KUTTS:
Ha TpaHchOpMaIlil0 PeKIIaMHUX MOBIOMJIEHb BIUIMBAIOTh COTHI (haKTOPIB
B1Jl PO3BUTKY TE€XHOJIOT1H /10 MOIIUPEHHS TPEH/IIB B COLIaIbHINA, €THIYHIH 1
regaepHiil cdepi. Te, 1m0 1€ BUOpa 3AaBajocsi HOPMOIO, 3aBTPa MOXKE
cTaTu Hee(EeKTUBHUM ab0 HaBITh HEETUYHUM, 1 MApPKETOJOTaM BapTo
YBAKHO CTEKHUTH 34 AaKTyaJbHICTIO CBOIX pPEKJIAMHHUX TMPOIO3HUIIIi,
NOCTIHHO pearyioyu Ha 3MiHU B CYyCHUIbCTBI.

YBaxkHe BHBYEHHS KIIOUOBHUX TOKA3HHUKIB €(PEKTHUBHOCTI pPEKIaMU
J03BOJISIE JII3HATHUCS OaraTo YOro Mpo Te, $KI KPEaTHWBHI PIlICHHS
MPUHOCATh HAWOLIbITy KOpUCTh Oi3Hecy. [lpu rpaMoTHIM aHAMITHLL IS
iHpopMmarliss 00OB’SI3KOBO  JIONIOMOXKE PEKIaMOJaBIsIM BUOYAyBaTU 3
KOpPUCTYyBayaMHu BIJHOCHHM, Ha SIKMUX HISIK HE MO3HAYMUTHCS OJOKYBaHHS
pEKIIaMHU.

CnucoK BUKOPUCTAHMX JIKepeJT
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