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Pedepar:

1. Y puceprauii fOCiIPKEHO TEOPETUKO-METO0JIOTIYHI 3acafy Ta METOIWYHI IiAxonu 10 opMyBaHHS COLialbHOIO
MeJliaMapKeTUHIY Ha PUHKY OCBITHIX OCJIYT B YMOBax LM@poBisauii. JJociikeHo TeopeTudHy 6a3y TEPMiHiB
«OCBiTa», «OCBITHS ITOCJIyTa», «OCBITHIN POAYKT», «MeLia»; «MeIiallpOnyKT». JJOCIiIKEHO TIOHATTS «PUHOK
OCBITHIX I1oCyr», ioro knacugikaliiiHi 03Haku, 0COGJIMBOCTI PUHKY OCBITHIX 1ociyr. BuzHaueHo Mice
COl}ia/IbBHOTO MeliaMapKETUHIy HAa PUHKY OCBITHIX [TOCJIYT B yMOBax Lu(PpoBoi TpaHcpopmallii 5K rnobdanizauiiitnoro
SBUIIA. Y3araJbHEHO eBOJIOLIINHNY JTaHAma(T HU(PPOBOro MapKETUHTY Ta COLiaTIbHOTO MeJiaMapKEeTHUHTY,
BJIACTMBOCTI COLIiaJIbHUX MEPEX, iX nepesaru Ta Heslosiku. OOIPyHTOBAaHO BUKOPUCTAHHS €KOCUCTEMHOTIO MiIX0y
IIpU 37iliICHEHHI MapKEeTUHTY Y COLiaJIbHAX Mejiia ITpoBaiiiepiB OCBiTHiX nocyyr. O6rpyHTOBAHO, 1110 OCHOBHUMU

CKJIaJ0OBUMU, 110 GOPMYIOTh CYTHICTh €KOCUCTEMMU COIia/IbHOTO MeJliaMapKeTUHTY €: 1iiJlicHa CTpaTeris, LiiboBa



ayauTopis, MIaTGopMu Ta iHCTPYMEHTHU, KOHTEHT, B3aEMOJIis Ta KOMYHiKallig, aHaJliTUKa Ta ONTUMi3allis, iHTerpanis
3 iHImKMU KaHanaMmu. [IpoBeieHO MOHITOPUHT BiTYM3HSIHOTO Ta €BPOIENCHKOr0 IIPOCTOPY OCBITH, OisIbII IeTalbHO
IOCTiIKeHO cerMeHT BUILoi ocBiTH [Tosbuii Ta HiMeuunHu. Po3risiHyTo 11(POBY OCBITY SIK CKJIAJ0BY I7100a1bHOTO
PHMHKY OCBiTHiX nocJyr. [IpoaHasnizoBaHo LM(pPOBUI MeIialTPOCTip SIK cepenoBule GyHKIiOHYBaHHSI CUCTEMU
OCBiTH. BU3Ha4€eHO BiIMiHHOCTi Y BUKOPUCTaHHi COLjaJIbBHUX MEPEXK, 3aJIEKHO Bif, Kpainu. CGopmMoBaHO
METOJ0JIOTiYHUI 6a3UC COLiaJIbHOTO MeJjiaMapKeTUHTY Ha PUHKY OCBIiTHIiX nocsyr. KOHKpeTn30BaHO MiKpo- Ta
MakpoQaKToOpH, 110 BU3HAYAIOTh NIONYJIIPHICTb iHCTUTYLiIiHMX cTOPiHOK 3BO y coljanbHUX Mepexax. 3
BMKOPHMCTaHHSIM (QyHKLii XapiHITOHA IPOBEAEHO [iarHOCTUKY BifIIOBiIHOCTI KiNIbKOCTI nianucHukiB 3BO VkpaiHy,
[Mosnpimi Ta HiMeyuynHy cepeiHbOMY B CBITi 3HAUE€HHIO 32 TaKMMU COLiaIbHUMU MepeskaMmy, sIK: Facebook, Instagram
ta Twitter. Po3po6sieHO HayKOBO-METOUYHUI IHCTPyMEHTapill OLIiHIOBaHHSI PiBHS 3PijIOCTi €EKOCUCTEMU
coljiaJIbHUX MeJlia ITPOBaiiiepiB OCBITHIX IOCYT Ta 3[iICHEHHS Y Hill MADKETUHIY 3 BUKOPUCTAHHAM iHCTPYMEHTIB
BeOAHAJIITUKY, AaHAJIITUKY COLia/IbHAX MePeX 3a IpylaMu MOKa3HUKIB Be6CANTy, COoLlialbHAX MepeX Ta LU(PPOBUX
MapKeTUHTOBUX KaHaJliB Ta MaTpULi BaKJIMBICTb/aKTUBHICTb. Y3arajJbHEHO OCOOJIMBOCTI U(POBOi IOBEAIHKY Ha
puHKy B2C, B2B, B2G, 06rpyHTOBaHO (aKTOPHi leTepMiHaHTU BUOOPY OCBITHBOTO OpEHAY, JOCHiIKEHO
30aJ1aHCOBaHICTh UM(POBUX MAPKETUHTOBUX KAHAJIiB IPOBAiiIePiB OCBITHIX IIOCIYT 3 BUKOPUCTAHHSIM iHCTPYMEHTIB
BebaHAJITUKY Ta ITPOAHai30BaHO KpOCcOpay3epHy [OBEIiHKY ITPOBaiiepiB OCBiTHIX nocJyr. [IpoBeneHo
CTpaTeriyHe CerMeHTYBaHHsI [JIsl TiOpUIHUX G6i3HEeC-Mozesieil B OCBITi 32 03HaKaMU TEMIIU 3POCTaHHS

PYHKY /4aCTKa PUHKY, 1O JO3BOJIMJIO BU3HAYUTY OCHOBHI OCBITHI IPOJYKTU Ta aKTUBHOCTI. JlOCIIiI>KEHO
NI03MLiOHYBaHHS Ta (PAKTOPHI JeTepMiHaHTH BUOOPY OCBITHBOrO 6peHIa, GOPMyBaHHS 10r0 BapTOCTI.
3anpornoHOBaHO PEKOMEeH allii 010 TOKPalLleHHSI KOHTEeHT-MapKEeTUHTY Ta U(PPOBOi OBEIiHKY 11i/IbOBOI
aypuTopii mpoBaiiepiB OCBITHIX MOCJIYT 3 BUKOPUCTaHHSIM Teopii oKoJiHb. OGI'PYHTOBAHO JOLIIBHICTD
BUKOPUCTAHHS MaTPULi KOHTEHTY 32 KPUTEPIisSIMU; €MOLINHICTb, palliOHaIbHICTb, 06i3HAHICTb, TIOKYIIKA Ta MATPULI
KOHTEHTY 3a KpUTEPisIMU: piBEeHb YBaru, JOCTYIHICTb BIIpoBaKeHHs. [IpoBeneHo SEO-MOHITOPUHT Ta pO3p00JIeHO
IIPOTOKOJIM YAOCKOHAJIEHHS iHCTUTYLIIHHNUX Be6CANTIB IpOBaiifiepiB OCBITHIX MTOCIYT SIK CKJIal0BOi EKOCUCTEMU
COL}ia/IbBHOTO MeliaMapKETUHTY. 3alIpOIIOHOBAHO MEXaHi3M PO3POOKU Ta BIIPOBAMIKEHHSI CTPATeETii coljiabHOrO
MeJliaMapKeTUHTY IIPOBaiiepiB OCBITHIX OCyT. Po3po6eHo MeTonooriyHi niaxonu 1o popMyBaHHS cTparerii

COLiaJILHOTO MeJiaMapKEeTHHIY SIK HOpDMATUBHOTO TOKYMEHTA NPOBaiiepa OCBIiTHIX ITOCJIYT.

2. The dissertation examines the theoretical and methodological principles and methodological approaches to the
formation of social media marketing in the educational services market in the conditions of digitalization. The
theoretical basis of the terms «education», «educational service», «educational product», «media»; «media
product» is studied. The concept of «educational services market», its classification features, features of the
educational services market are studied. The place of social media marketing in the educational services market in
the conditions of digital transformation as a globalization phenomenon is studied. The evolutionary landscape of
digital marketing and social media marketing, the properties of social networks, their advantages and
disadvantages are summarized. The use of an ecosystem approach in implementing marketing in social media by
an educational service provider is substantiated. It is substantiated that the main components that form the
essence of the social media marketing ecosystem are: a holistic strategy, target audience, platforms and tools,
content, interaction and communication, analytics and optimization, integration with other channels. The
domestic and European education space is monitored, the higher education segment of Poland and Germany is
studied in more detail. Digital education is studied as a component of the global market of educational services.
The digital media space is analyzed as an environment for the functioning of the education system. Differences in
the use of social networks are determined, depending on the country. The methodological basis of social media
marketing in the educational services market is formed. Micro- and macro-factors that determine the popularity
of institutional pages of higher education institutions in social networks are specified. Using the Harrington
function, a diagnosis was made of the correspondence of the number of subscribers of higher education
institutions of Ukraine, Poland and Germany to the world average value for such social networks as: Facebook,
Instagram and Twitter. A scientific and methodological toolkit was developed for assessing the maturity level of
the social media ecosystem of educational service providers and implementing marketing in it using web analytics



tools by groups of website indicators, social networks and digital marketing channels and the importance /activity
matrix. The features of digital behavior in the B2C, B2B, B2G market were summarized, the factor determinants of
the choice of an educational brand were substantiated, the balance of digital marketing channels of educational
service providers was investigated using web analytics tools and the cross-browser behavior of educational service
providers was analyzed. Strategic segmentation was carried out for hybrid business models in education based on
market growth rates/market share, which allowed determining the main educational products and activities. The
positioning and factor determinants of the choice of an educational brand, the formation of its value are studied.
Recommendations are proposed for improving content marketing and digital behavior of the target audience of
educational service providers using the theory of generations. The feasibility of using a content matrix according
to the criteria; emotionality, rationality, awareness, purchase and content matrices according to the criteria: level
of attention, accessibility of implementation is substantiated. SEO-monitoring is carried out and protocols for
improving institutional websites as a component of the social media marketing ecosystem are developed. A
mechanism for developing and implementing a social media marketing strategy for educational service providers is
proposed. Methodological approaches to forming a social media marketing strategy as a regulatory document for
an educational service provider are developed.
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