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HOSPITALITY







WHY IT IS IMPORTANT
(SOCIO-DEMOGRAPHIC CHANGES)

4. Increase of staff turnover

5, Experienced society




6. XYZ : YOU CAN'T MARKET THE SAME WAY

Generation:

X: Talk to me

Y: please just
text me

Z : you still :
have a phone? g
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MULTY-CHANNEL g
COMMUNICATION/ LIVE
CHAT
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Livecchat works well because you're able to
supply information and fulfill requests in real
time, unlike emails which may take longer to

respond to.
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TOP 5 MESSAGING APPS
FOR THE END OF 2017

1) 1.5 milliard
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3) 1 milliard
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' 4) 800 million




= S

" TOP 3 GUEST-PREFERRED DIGITAL
METHODS TO GET HOTEL
INFORMATION
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76%

MESSAGING EMAIL SITE*
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*78% of travelers will visit the hotel’s site
“Always” or “Most of the time”

i e T i A e T e




e = ==
= T
} i
z

MESSAGING USERS B
WILL REACH 2.5 B "‘

E https://www.statista.com/statistics/483255/number-of-mobile-messaging-users-worldwide
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S MAIN BENEFITS OF GUEST
MESSAGING

PLATFORM MULTI-CHANNEL
INTEGRATTONS 8 o5 COMMUNICATION §

GUEST
EXPERIENCE

L =
PERSONALIZATION £
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REAL-TIME SERVICE



AS THE RESULTS YOU WILL GET:
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) Higher guest satisfaction

) Better reviews and online reputation ¢
@ Targeting younger target groups

(2) Faster upselling possibilities
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@ Increased revenue

&) Competitive advantage




MOBILE WILL TAKE OVER
DESKTOP

IF YOUR WEBSITE IS
NOT MOBILE
OPTIMIZED, YOU
NEED TO MAKE
PLANS TO FIXYOUR
SITE IN THE NEAR
FUTURE.



THE MAJORITY OF TRAVELERS STILL PREFER
TO MAKE BOOKING DECISIONS ON DESKTOPS,
BUT IT WILL CHANGE EVERY YEAR
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VIDEO WILL DOMINATE _-
THE WEB >

FACEBOOK NOW GIVES PREFERENCE

TO VIDEO CONTENT AND YOUTUBE i
REMAINS ONE OF THE STRONGEST oP
PLATEORM. >




TECHNOLOGY WITH
DATA DESTINATION
CONTENT

Be inspiring Be inﬂuential
Rich destination guides with Track, build, repurpose
video and UGC content quickly 4
4 B il et M B Be local &
R  KanowwheretoGo Landing pages and °

Promote events with
dynamic information

backlinks for apps and
websites




| Tap around the map and

discover what’s nearby right
now

Taphouse by Collider

Pearl

"Really cool place to grab
a beer - came here with
friends and loved the
relaxed atmosph..." - Lucy
Ogilvie

More
I Add to guide
Explore Kyiv with Pearlshare "Stayed here on a
business trip. Great hotel
Welcome to the International Hospitality Conferenc with gym, access to local @
S0 you can make the most of your time in Kyiv, restaurants and s..." - - KWie

Pearlshare's team of travel writers have put togeth Camilla Murray

More Q

B Add to guide 0

With Love from Pearlshare
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Using thy platform, Eh_"'?iEl

interactive Al
: : : s

guides can be filled with Y El'tﬁ

everything from: — e
e Restaurants : ?
e Bars S . N k
ot
e Activities .
e Accommodation
e Events

..all guests need to explore |-

with confidence, in an
instinctive format.




AS THE RESULTS YOU WILL GET:
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WE SELL NOT A
PRODUCT OR SERVICE.
WE SELL AN EXPIRIENCE




AS WE MAKE OUR WAY THROUGH
2018, NEW MARKETING TRENDS
RELEVANT TO THE HOSPITALITY

INDUSTRY WILL INEVITABLY POP UP.
CHANGES TO TRADITIONAL
MARKETING PRACTICES LIKE SEO,
SOCIAL MEDIA, AND NEW
TECHNOLOGIES ARE WIDELY
REPORTED ON.




100% of customers are people, 100% of
employees are people,
so if don’t understand people, you
don’t understand this business.




